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(GRI 2-1, 2-3, 2-5, 2-6, 3-1, 3-2)
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(GRI 2-22)
159U NMuiioRuna:gudoulAidennnu

VGI ditiussiosiosddenetlunisidu “guinlsadudiiiyounnn” (Pioneering Solutions for Tomorrow) IngislinoUdATY
AunsysuINIss:uuTioAvadIs AR UEAKEUIIA:LInoUaUIAUADINISVIGUSINA soufiunisasnius:aunisni
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VGI ThRowdnAryAumMsasunoudidusoununaonkodldaruAn sounun1suUsSHIsInNMIsAoUAUWUSAULTdouTfIEY
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TuidenUfuanonyadAnsuegusaltion BnMuElRAIGUNMSNSOERURUANSUULEBUSENSOUMU SoufiunisUs:ITu
ADWIALIANUANSUULEBURINYoVoINUNSANTUSSARUNAIRU 2564 UonoNT IsNdulimsatuauunsus:sNauus
iGonnsnunoududuniDuds:Tusisedununa:Us:inAsiatinudeluuruved VGI agsaltion IWosouasanoiy
mszrtin§vevaunuIRgonuAcUEIBUNa:waNAUNTSIUABUIadIBIUN Tudouveusmsatuguguzuondoudu VGI tadulu
n1sUSudsuds:=ansniwnisidwasnuna:annisddosinsiSouns=anvinnisAidussnavedist Ingisadnouninnile
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(GRI 2-23)
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ogWUUs:ansnwgudn

ATUANDIANS

foisouled

nwanwosu

Values - ATUATVOJOUANS

VGI BotulunisasunruAIuUS BTN
gfioRu A na=duAu Gutioildunannis
Wuguiuseng GafielunisAntudnu
ulnenaon

S99 UAUEIEUUS:9T 2565/66

ssn9
doluurun

Offline
to
Online

gauvoya

‘ s§sNausSN1s ssn9

AuRINa

Growth - msiaulnssie

VGI T9nauvnurglunisidugunssie
TuemannnssuRnIsIAUINguaR Na:
wSauiluwusinsiuginssieonfolan
Rgouduiasussionannisnos §a
dunantie nandraryArlkisusauln
Y NINNANMNADAUN

n1s9n9IKUEY

Innovation - msasausanssu

VGI TR0 wdrArynunaana inalulad
ns39ula:wRun IWoljagnouiduian
Tuniswuwanirurina:lsasudn
rAuNNIRIUaISBU TRauIsnnauauay
AoWsiounsvaugusinARnTsiUABUIUay
otinaonidalfiogurnan



VGI 3lABainu na:rnoulénrunn

(GRI 2-6)
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uUSEn 1AOS 13ndIwss (Us:InAlne) $11in (UK1BU) (“KEX”)
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dunorunanAe S.F. Holding Company Limited

uSEn NWuaaA AouyTIABU IR
wu1suN1susSHIsIANIsSauA1IINIIUSUABUUNIa:IRUSNIsUUIWanwWasSUNIN1sIKUSNIsIUU end-to-end Nla:
AJSnuAunagnsTunisiingmanAnniusussig

usEn 19W1Sn nU 911A (Un1BU)

usBnloandlussiedUania-fnaduliotio MsdnIfulia=dnnishl Wiuunedum3sunswe ssiivauedouynna na:
n1sadnulussnelnuAtAnenw Bue=gounuasuasinouaIuIsnnIssioNsdngrLinensludousewlal
nazoouladln

usun sUiIles Inesina 91Mim (Un1su) “TURTLE™

i0uussnAIAuTnegsoniSalneLItiulaunUa:RINAUNEIA:ArUATAINgnAAUTNe TnulssAionskun 3 Us:inn
T6inn ssNe8uATUEN ssHeWUNTAIBIWUBE 1a:sSNOETWUW / nivdo

I’iU'IUIHF!

“odURA 27 IWBU W.A. 2566 USBN IUGU Suimasiuduiua ISARINUILUN 9170 (Ukisu) TRUEeuGeilu TURTLE egidunianis

usen 33Te 911 (UKBU)



10
L |
&

novlgAtuAvou VGI

(GRI 2-6)

VGl jangosmlonanssivegusioltiosuinunsasuiusinsBinagnsiiaznisystunniskodldnrurnogisuizs Adunwanwosiy
sshodoluunun ssfousNISANUAINE la:ssieMsIngnine Inemelfissivdelusnnranvad VG Gu uSBNe ansAITUNISWAILN
gounumstiiauedeluusnnogusieltiovfionouausisionousiosnsvedtinlusruiazususiFg « 3nAunisainsizKioyans
T§91991n8sAUSNSAUAINAVOIUSENY duaunsnrinliusing anusnens:AunsiiusnisdoluusrunRindandnauidinune
na:ns=AulignAdaousounuIusus Tduniu usnintioontiduauwaliuseng aunsadawnAnssuliaznouauToveugusInAR
ringsnssurng q AulugUiuusewlainazeaulaliuinussiousnisinundnals ue:gouwmungiuiioyavedussnd TuBIEnNUINTU
na=rilAusBne anusnadunssu§iuauAn a8anouduWUSs:nIWaUANUGUSINA 1a:dguaunsnns=AUTREUSInAToaUAKEe
aunstdusnstingnAnldzAsevu Tudouvedssionisdndnuing usENd TaIMsWUWARATUrIa:USNsAkaINKanuIio
mouauadranUFiBINSVaIGUSInA NunsTHUSMsTuuuUUSAVUZITaRIa:MSTRUSNMsdIEUANGDRETUZLUSTNA BnAussiio
usMsiuRINavey VGI Uu dudouduiasussiedndnuinelilnenisiiusnssuadnanuulutdtuantingusinadnsos

A&

wunuu

Tnsuaswugau msdndodndv

E

N1sUsSN1S n1sasdlnBalAy
1Bunagns

iy

BUBU AU
na:aunonaou

ANl
-:-

nIsnan n1siriusnis

S AL E wanfu
Joe -
XX 1a:usnas

n1sIANIS nInssunan S
nSweINsUUYE AunAlulag

m

KUYBUVOIST nansswduasy

widoulAidenaannavldaruA

S190UAGIEUUS9T 2565/66



- P < /VJ‘
©mnll||
VGI NUNISWRAJUNDEEEU

« NS:UOUNSUS:ITUUS: I BURENANYSNUAUEIEU
« NSidousouNuyudoulnide

« UlgungnazItHUNgNSWRIUNOENEVEU

« sSWJAIIR-ANUEISITNUANUEIEUIUT 2565/66



12

ns:uounasus:iiguds:1IaundiAtyAIuAIINETEU

(GRI 3-1)

VGI Tmsusziduds:iiudrAnysinunotudeduiduds:9nnd Inswerstunandedemeluna:nneueninsounauus:idu
AUIABVIIA:WaNs:=NUVad VGI soufivnoumandaveutiidoulfide Insdedunmeluds:neusiosans:nuanAoUIEeY
nazlonnanuiAsugne AU Ia:FdondouionaifiavulunisAitusiuna:KodlsatuATved VGI doudedunisuon
Us:znausounuslliuvavlan VeAniRuveuiidoulfiduniouen na:Us:ifusinunoudediuluonainnssuifeonu
TnenasUs:zITuUs:IRUENANYTANITUNISAUKANNISILUNGENSANNIW K0 Double Materiality Principle uilunuoaniu
nnsus:z10uwans:nuluusunvedaiondou diAU IIa:mSﬁ'}ﬁUQIIa (Environmental, Social, and Governance KSo ESG)
rioneluudtng a:wans:nuluusun ESG 9 nnenssunasnnroulsAruARdAonautiddoulside inrurifunisus:iou
WaNs:NUSWBININMUAINISUSHISADWIAENOIANSVOY VGI IWelkaunsnunUs:ifudAryinantiuiysnunnsiinAu
nnsUs:Gudedenouideaveoduseng Talunieras uenand nasusziduds:inudnAnylstiaunisnougdaulngignougou
MNALdENIUNIBULN II3:I0UNS=UdUNSASIURETUNS:UUNISUSHISADWIRBISAUDIANSVEIUSEN Nul VGI THdnISeY
arduUs:ifudrAnyInewensaunens:auwans:nulnesounus:ifuinantidsioustng Inolaruznssunisusine I0uULjasuy
wanisus:1dunurnannisvad GRI Standards 2021 chﬁoumsﬂmwuﬁogan‘/"\ionmuéaﬁu (GRI 3: Material Topics 2021)
Funs:zuounsAnidonitorma:nasus:iduds:IfudrAryvodustndg Tt

nasn1A2UIVAlaUSUNVaIOIANS

VGI TnsnunounisaIiiugiunNssNovedauAns USUNGUADUEIEU 1a:A0UEUWUS
RouAnsnuyldoulfidunaonrodldnruA uanend VGI udiAsnzKilualtivnoudadiu
s=aulanna:uinsguaINananIgnanrnssuIiosousouUs:IfufuAOUEIBURINYIToY
AussN9voIustng na:gidoulfidenaonrodldnrudn Tnelidedunigus:nouniss:y
Js=inudany Tann

« Unsgaulunissreguana (Global Reporting Initiative K89 GRI Standards)

« ABTADWEIEU (S&P Global ESG Indices)

« AT MSCI (MSCI Index)

« ANU:NSSUNISINGIOBUNSTIUNWUNEIWOAMUENEU (Sustainability Accounting Standards
Board 180 SASB)

« ATAUSIEU (SET THSI Index)

« nudltivvevlanfugusing  RdATYsosshvlugnannssuIREonU

niss:uwans:nuninAvuna:No1RIMAVURoUs:IRUdIArY

VGI Gin1shidenuntssaunelunazgiidoulfidunisusnifos:uwans:nURINATUISY
na:ne1vINAVUINUS:IRUdIATYNTWanousEnd gidoulsidy IAsugne dulondou a:
dNSUUYYBU ASOUAGUIMNIWaNS:NUIBIUINIA:IBIaU

nasus:idutivdrAryvotwans:nu

VG Us:iDunoudAryveswans:nuis:uls [ngWesnun9ns:Aulia:vouvavedwans:nu
Tonnane:ifinwans:nu soufivwans:nualuauasnidvig uenand VGI galgitn
nmuﬁmﬁuveu@z‘iuomty (Expert Testing) mnn'lsﬁumunjnjliuomtyU'I\TvmsrU'lUs:nau
n1suUs:1dundudiAryvedwans:nu
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IWonoWHdiu IRYWIUNISSUSOVRINATUZNSSUNISUSKAS IWONUNIUIIAzASIEOUAITN
QNFAvIveINIsIna1nUAdIEIATYvaWanisUs:IDuUs:InudAny na:iwoliAruNssUNIS
usBNd Susadwansus:IiudNdAdIUEdRAADIAIIUSUNVDINAYNSUSEN VG
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Us:ziaudraryarunoududiu

AWEIATYS:AUEY

N1SMAURIANINISIA:9588SSUN1ISSNY
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o1¥oounlulazAUUaaRANY

ansuuvasu

nagnsmuaniwniioNAna:n1siBwaseu

A%IEIATYS=AUNA

N1SYIANISAUEUWUSHUaNAT

n1s¥Ansroulgauniu

AWEIATYS=AUMI

n'lsu§ms<7ﬂn'lsm'|u@iuuua:mo:ﬁnqm
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asUus:inudiAtystunoiududu

voulvala:us:inn Sustainability
GRI Standards 2021 vaywans:nu Development
Goals (SDGs)

Us:1AudaAry

finunoudeEiu
n1euaN

fulAsygnolaNIsinugnananis

1. MsriAuglananisia: Management of Material Topics (GRI 3-3) 16, 17
959s5SUNSSAY Anti-corruption (GRI 205-2, GRI 205-3) +/- +/-
Public Policy (GRI 415-1)

2. MsInNsrodlgaunu Management of Material Topics (GRI 3-3) 5,8,16
Supplier Environmental Assessment
(GRI 308-1) +/- +/-
Supplier Social Assessment (GRI 414-1,
GRI 414-2)
3. NISUSHNSIANISADUIAEN Management of Material Topics (GRI 3-3) " " 8,16
118:N10:0N0HM
4. udMNSSY Management of Material Topics (GRI 3-3) 8,9
Waste (GRI 306-1, GRI 306-2, GRI 306-3, + *
GRI 306-4, GRI 306-5)
5. AoWUasnnunN1Inu Management of Material Topics (GRI 3-3) 3,8,16
InAlulagiansauine Customer Privacy (GRI 418-1) +/- +/-

nazAouidudousovediola

AUAIAU
6. NISVANISADIEUWUS Management of Material Topics (GRI 3-3) 8,9,11,17
fnuanAl " -
7. MSWrUINSwYINsuUugia: | Management of Material Topics (GRI 3-3) 3,4,5,8,10
ﬂ:)WUI'L:JUOE‘J:ﬁﬁ Employment (GRI 401-1, GRI 401-2, GRI 401-3)
Training and Education (GRI 404-1, GRI 404-2, -
GRI 404-3)
Diversity and Equal Opportunity (GRI 405-1,
GRI 405-2)
8. &ansuuuusu Management of Material Topics (GRI 3-3) +/- +/- 3,5,8,19
9. NISWRUNEUAUIIAzBUBU Management of Material Topics (GRI 3-3) o/ " 3,4,8,9,13
Economic Performance (GRI 201-1)
10. 91BoouNJula:A0uUaonne | Management of Material Topics (GRI 3-3) 3
Occupational Health and Safety (GRI 403-1, +- +-
GRI 403-2, GRI 403-6, GRI 403-9)
11. Ao WSUEABaUTUITon Management of Material Topics (GRI 3-3) - 12,16
dolyunun
finudanondou
12. nagnsmuanwiioNA Management of Material Topics (GRI 3-3) 3,7,8,11,12,13, 14,
lla:n"siBwanu Energy (GRI 302-1, GRI 202-4) - - 15,17
Emission (GRI 305-1, GRI 305-2, GRI 305-3,
GRI 305-5)
13. N1sIANISvaIFe Management of Material Topics (GRI 3-3) +/- +/- 3,6,9,11,12,13,17

AUBING
+ AUNETiy wans:nuigauon

- KUNET wans:nuIBJau
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nasdousounuuigaoulnide

(GRI 2-12, 2-29)
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VGI Jeduhe=sitiussivfosnousuiinsousoUs:ifusinunoudidiuiioasnuaus:lustavanifinyidoulside
naonrouldAtuAT InsdnnanniswaunegwasdunmuulsunenswiuunegNguEiunAseauAqUILONWNSAITUIU
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FoFinuNsNesMARSSUBURITINSITINUSENY AUS:3UANENSSUNISUSEN 1Jo3UR 20 BunAu W.A. 2558 SJldTURoUlAIRIAY
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uon9ING VGI TmsauitnrunegsinunougIBunItRIASUEAY SuAU Ia:AdI0ndoU IFoatuauuAIULITUSMUAIUENEU
vauusend lneidseazidunvadina:idnuienut

Us=1dusinunoududu 1nures:o:919 U 2563/64 - 2567/68

nasi1uAnanInis « wanJnuNNAUVEJUSENY soUfivwdnuuvoy
11a:9598SSUNWSSND uSUNgounan 1INNsouN1ISOUSUISYSSSUNISSAY
. TudAAsaundonisnsovdouRDUudIATY9IN
ruogvuAAURIa
« wansus:iounsrinugiiafianisius:nu “Aiar”

NISUSKISAIESY - IN1S9AN1SNNSUSINSADUIABIRIL COSO — ERM
na:n19:3nnn 2017
nasdanishoulsounau « AANAIUIUEUNSIUYSSYIUSSTUAIUNISINTD

JAr 9130 As:yds:ifunsAItuINUASOUAU
AUIASYIN duAU lazaunonaauius:Au 100%
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na:nsliusnisvogwunuu

nIsWRIUANSWeNsSUUUENa:  « SMSINDUYNWUVOIWUINIURDrRoauAnsTus:Au
AowIduagni IUdosndn 90%

o1goaurlena:noulaonne  « wUnuiulazAAlAsSuNIstinousuNILUINSIIU
A2 wJaanny 100%
« TUdauRInmINNISHNIU

nagnsauanIwnitoNA . Snuns:AUNSTEWANUIWATUTAIWUTUINU 10%
na:nasléwasinu ioiRsunuUgul 2562
BiwanwosuTuusruvedaudnsuniauaitoningonu
nsivagundainuaniwnionnA [nelidnrung
tunisasrunonums:nandinus:sisuliidoundn
1 auAusol

nsdanisvoulde « 1Wagunistve:Re:nndunaunéolunrinans 61og
nstihnauuntsus:Tosd 30% veuUsunruve:nunun
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G Pybi Compy Lt
Mt b & Bt

Industry Mover
S&P Gloval ESG Score 2022

85 oo
L

P G S

S&P Global

VGI Tasunisansuauliidu “Top 1%” na:lan:1uugign
voulan 85/100 Tunuongnannssude Nweuns nas
AUGUITY (PUB Media, Movies & Entertainment) 10UASuIISN
97N S&P Global Sustainability Yearbook 2023 na:Issunns
IRdUAUIDU “Industry Mover” TUgU=0JANSAGWAILNNNSHNU
Ao UEVERTUDNEMNSSUED NMWEURS 1a=A0UTUIRY

S

VGI1JuusensudidenraisniazikaisesiulneAtinisUdos
finsmsuauilugue na:lfsunissSusavaain Carbon Neutral
2INOIANISUSHISINNISANBISOUNS:9N (9UANISUKIBU) KO
aun. Ing VGI TasnisanisUdouinsiSouns:anvodourAns
wun1sinsoulnsunisatiuauuAIsuaUIASAMALINUNTS
5USI9IN BUN. UBNNTUSEN SilFFAMWANIUE:0TR
NIKAIWAWIUKUUIZEU 10% VounIsAItussho [ng
n1slglususavinsannNIswanwawunyuideu (Renewable
Energy Certificate: REC)

MSCI

Wduauidnveunsd MSCI Morgan Stanley Capital
International (MSCI) Index Us:zinnasti MSCI Small Cap
1OUUR 3 Ansanu

F'CAC

CERTIFIED

InsunissusaulkiduauidnveuiuosousiosinunassSUsu
vounAlonsulne (Thai Private Sector Collective Action
Against Corruption: CAC) sulisit) 2557 na:lsisunissusou
ro1gaUNBNILSSOU CAC ITURISBUSEY
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VGl Iﬁ‘uﬁnlﬁoﬂlunq'ur‘iur.‘iaﬁu 2565
E Thailand Sustainability Investment (THSI) 2022

s,
VGI \i THAILAND

VGI AnduAUseBorudIEiu Us:910 2565 néo Thailand
Sustainability Investment (THSI) 2022 Tunguusnas (Services)
soitiodiJulA 2 vnNnatanannsweiikuls:inAlng Sugos
naNBAIWEISIVEIUSENG AdAUUIUONWIUNNSANTUSSAR
aggdiu NalfiluoARVaINSAMtIRVEIIONGoU SuAU 1a:
ussBniiuna nasnaunisAtivivgddoulmdunnningdou
FutioduzunusEng AoWdANYITuSUAUISNIAUOLA

Tfsusuda “euAnsaunuunauddulunaianulng
pauaduayuAuwNIsAInu” Us:91U 2565 2andtndiu
ArU=NSsUNIsNINUKanNnSwelaznatnnannswe

. VIsmAMaUNINR v W UrINmAl i USIEN AU A USRI AU IR
Thai Institute of DIfECIOFS  yuiunul (1 Commitice Naibonsl C1; Commitice Nabionsi CG Commties Natioash € Commitice Natioas! (G Commitice

IAsunnsus:idunisniinuganaNIsvesussnaan:Ideulu
s=au “AIar” Tul 2565 1I0UURA 7 Ainsonu IneaurALEIESY
an10unssuNIsuUsSBNIng (Thai Institute of Directors: 10D)
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<{{3 CORPORATE
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VGI PUBLIC COMPANY LIMITED

TnSuwanisus:idulus:nAu ASEAN Asset Class PLCs 91N
JlU ASEAN Corporate Governance Scorecard Virtual
Awards R9nlng ASEAN Capital Market Forum IWoUs:idu
lla:9nduNUUSSBNAUIavadusEnann:Idoulunguus:inA
971BYU 6 Uszine
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@ N1SNINURANANINAS 1a:9585SSUNIISSND

(GRI 2-9, 2-26, 3-3, 205-2, 205-3, 415-1)

1anuagnazwan1sA1Itiudau 2565/66 1UnuIes:9:91961unWEEUT 2563/64 - 2567/68
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(@] v . _ e
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STAINABILITY REPORT 2022/23
VGI Public Company Limited



VGI

prr et

Industry Mover
1 2

/100

NO. 1 OF THE TOP 1% AND AN “INDUSTRY MOVER"” UNDER MEDIA,
MOVIES & ENTERTAINMENT SECTOR IN THE WORLD

We are delighted to have been included in the S&P Global Sustainability Yearbook 2023 for the second

consecutive year. We are notably the first and only company in Thailand to be selected as a member

in this category, who have been ranked world’s number 1 for the first time and named among the top 1%

of companies in the Media, Movies & Entertainment sector and also named an “Industry Mover”.

Most Innovative (020)
Marketing Campaigns &
Solutions Award under the
Technology Category for
the first year from the Global
Economics Awards 2022
organised by the Global

Economics

-

7

adman
Most Creative Media Award
for Whoscall: The Safety
Stations Campaign from
Adman Awards & Symposium
2022 hosted by the Advertising
Association of Thailand

wSET

Included into SET100 Index
during a period of January 2023
to June 2023

[ HioNes

The Most Innovative 020
Solutions for Advertising,
Payment and Distribution
Platforms for the 3"
consecutive year by
International Finance

Best Investor Relations
Award for the 2" year
and Outstanding Investor
Relations Award for the 4t
consecutive years from SET
Awards 2022 by SET and Money
& Banking Magazine

TH

THAILAND

HCL I
Included in the Thailand
Sustainability Investment
(THSI) List of SET for the
2" time consecutive year
in 2022, underscoring the
Company’s commitment to
sustainable business practices
and responsibility towards all
stakeholders

[Eerre——

ASEAN Asset Class PLCs as
part of ASEAN Corporate
Governance Scorecard (ACGS)
2021 for the first year awarded
by ASEAN Capital Markets
Forum

magazine

Included in the short list
of Best in Communications
Sector for the first year of IR
Magazine Awards South East
Asia 2022 for the first time by
IR Magazine

Nkl

Model Sustainability
Organisation in the Thai
Capital Market for Supporting
the Disabled Award 2022
for the first time awarded by
the Securities and Exchange
Commission (SEC)

Thailand’s Top Corporate
Brands Award under Media
Category for the 6t year
awarded by the Faculty of
Commerce and Accountancy,
Chulalongkorn University
and in collaboration with the
Stock Exchange of Thailand
("SET")

MSCI

Included into MSCI Small Cap
Indices for the 3" consecutive
year by the Morgan Stanley
Capital International (MSCI)
Index

Thai Institute of Directors

Received an "Excellent”
Corporate Governance
scoring for the 7t consecutive
year in 2022 by the Thai Institute
of Directors (IOD)
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About This Report

(GRI 2-1, 2-3, 2-5, 2-6, 3-1, 3-2)

VGI Public Company Limited (“VGI” or “the Company”) has been preparing an annual sustainability report since 2014 to
communicate its vision, strategy, management, operation process, and the Company’s sustainability performance based
on essential sustainability to all stakeholders and businesses, covering the Company’s operations and the performance
progress in various dimensions. The Sustainability Report of 2022/23 includes the Company’s economic, social, and
environmental performance between 1 April 2022 to 31 March 2023.

The report has been prepared in accordance with the GRI Sustainability Reporting Standards (GRI Standards), which
covers the evaluation of 13 material sustainability issues. VGI’s performance evaluation includes the Company’s business
conduct in Thailand and other subsidiaries where VGI holds more than 50% of shares and controls its operations.
The social and environmental performance indicators disclosed in this Sustainability Report are thoroughly verified by
Lloyd’s Register Quality Assurance (LRQA) independent auditors to assure comprehensive data collection, accuracy,
completeness, and reliability. The data verified in 2022/23 include: GRI 3, GRI 302-1, GRI 303-3, GRI 303-4, GRI 303-5,
GRI 305-1, GRI 305-2, GRI 305-3, GRI 306-3, GRI 306-4, GRI 306-5, GRI 403-9, and GRI 405-2.

In this regard, more details about the business nature, management structure, corporate governance, risk management,

internal control, internal audit, and overall performance of VGI can be found at https://investor.vgi.co.th/th/document/
annual-reports

For more information, please contact:

Company Secretary Office
VGI Public Company Limited

21 TST Tower, 9" Floor, Viphavadi-Rangsit Road, Chomphon, Chatuchak Bangkok 10900 Thailand

Q +66 (0) 2273 8884
= Email: vgisustainability@vgi.co.th

VGI Public Company Limited
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Message from the Chairman

(GRI 2-22)

Dear Shareholders and Stakeholders,

VGI runs its business with the vision of becoming the Pioneering Solution for Tomorrow. Our primary focus is to
ensure an impactful integration of the VGI ecosystem that remains resilient and customer oriented. Our priority is
to revolutionalise consumer experiences by leveraging our innovative services, all-encompassing ecosystem, and
advanced digital technology. And in the pursuit of sustainable growth, VGI places great emphasis on leveraging
multiple platforms and building strong partnerships. We remain dedicated to implementing our business strategies
in accordance with the Sustainable Development Goals (SDGs), reflecting our unwavering dedication to responsible
and impactful operations.

At VG, significant importance is placed on sustainability and seamlessly integrating it throughout our entire value
chain, which includes the ongoing relationship management with stakeholders. VGI’s mission work to promote
corporate sustainability and responsible business conduct for the betterment of society, communities, and the
environment. Accordingly, the Company adheres to business practices under good corporate governance and
business ethics principles to ensure fairness and confidence for all stakeholders. We deeply value our employees as
our most valuable asset. To honour this, we continuously work to champion diversity, equality, and non-discrimination
across the organisation. Since 2021, VGI has conducted comprehensive human rights audits, including human rights
risk assessments related to business operations. Through our advertising media platform, we continue to promote
content that benefits society and the nation which aims to raise awareness about sustainability and drive positive
societal change.

VGI’s environmental performance is focused on the continual improvement of energy efficiency and the reduction
of greenhouse gas emissions throughout our business. We are incredibly proud to be the world’s first and only
media and publishing company to be Carbon Neutral. This year, VGI increased its use of clean energy from
renewable sources by 10% of business operations through the procurement of Renewable Energy Certificates (RECs).
This demonstrated our contribution to Thailand’s commitment to achieving carbon neutrality by 2050 and net zero
greenhouse gas emissions by 2065 under the Paris Agreement.

VGI’s unwavering commitment to sustainable development has earned us recognition and certification from agencies
both in domestic and international level. This year, we are proud to be selected as a member of the Sustainability Index
published in the 2023 Sustainability Yearbook organised by S&P Global for the second consecutive year. In addition
to our inclusion, we were ranked number one globally for the first time in the media, film, and entertainment
industry category. VGI has also been rated “Industry Mover” as the organisation with the highest development in
sustainability within the media, film, and entertainment industry. Moreover, this year marks our 2" consecutive year
as a listed member within the Thailand Sustainability Investment (THSI) by the Stock Exchange of Thailand (SET)
and awarded with an “excellent” or 5-stars rating on corporate governance from the Thai Institute of Directors
Association (IOD). This achievement is a testament to our commitment to sustainable development and responsible
practices.

As we reflect on our achievements, | would like to extend our heartfelt gratitude to all executives and employees for
their awareness and dedication to driving the organisation towards sustainable development. | also want to express
our sincerest appreciation to all stakeholders, customers, shareholders, and communities for their trust, belief,
and continuous support for VGI. With your invaluable cooperation, | have complete faith that VGI will undoubtedly
continue to thrive and champion our sustainable business in years to come.

=

Keeree Kanjanapas

Chairman

VGI Public Company Limited
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Ambition and Strategy

(GRI 2-23)
Vision
¢ Pioneering Solutions for Tomorrow

Mission

» Design pioneering experience for consumers
¢ Create pioneering platform for brands
¢ Build pioneering and sustainable business for stakeholders, social, and environment

Strategy

VGl aims to be the marking leader in providing Offline-to-Online (“O20”) Marketing Solutions. The Company continued to build
on the foundations of its business model established by acquisitions and partnerships. Its strategy is clear, strengthening
the integration of its offline to online platform, spanned by the continual enrichment of VGI’s data sources, to provide
optimal 020 Solutions for its clients.

Core Value

Offline
to

Solutions Online

Connector

Digital
Advertising ‘ 9

. Distribution
Services

Platform

Values Growth Innovation

We believe in long-term value creation.  Weaimtoachieveindustry-leadinggrowth. ~ We commit to digital, technologies, and
Creating sustainable value for our  Strengtheningourunique businessunits ~ R&D excellence to develop and launch new
shareholders, partners, and society is  and partnering with key complementary  generation products and solutions that
our fundamental principle. Unmarked  market leaders around the world is our  meet ever-changing consumer demands.
set by hunsa. key growth differentiator.
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VGI Ecosystem and Value Chain

(GRI 2-6)

VGl is an Offline-to-Online (“020”) Marketing Solutions provider,
encompassing Advertising, Digital Services and Distribution businesses.
The Company aims to be a leader in creating new experiences
for consumers, meeting the needs of advertisers and brands with
unique solutions through the Company’s ecosystem. Moreover,
the Company is committed to growing the business and creating

sustainability for all groups of stakeholders.

A
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Media Business

Mass Transit Media
High potential to reach and communicate with millions of media audiences using urban public transport.

Outdoor Media

Covering areas across the country, reaching a large audience of advertising media, which helps create
awareness and brand recognition effectively through Master Ad Public Company Limited and PlanB Media
Public Company Limited.

Office Buildings Media
Advertisement distribution that reaches office workers groups, with the largest office building network of over
196 office buildings in Bangkok and over 1,563 elevator monitors.

A
Rabbit Care
Thailand’s leading’s online insurance
(InsurTech) and financial products
(FinTech) comparison platform.
Rabbit Cash
- . . Adigital lending provider, creating eas
Digital Services d 9P geasy
solutions for consumers to access
funding through online platform.
Payment
Offline and online payment on the mass transit system and retail
stores comprises of 1) Rabbit Card and 2) Rabbit LINE Pay (“RLP”).
Currently, Rabbit Card reached 15.0 mn cards and RLP served more
than 10.4 mn users.
[
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Kerry Express (Thailand) Public Company Limited (“KEX”)
Thailand’s number 1 express delivery services and is a member of Kerry Logistics Network Limited’s global network
in which S.F. Holding Company Limited is a major shareholder.

Fanslink Communication Company Limited
Thailand’s leading company in brand management and multi-platform commerce by providing end-to-end
commercial services and go-to-market strategy for brands.

Jaymart Group Public Company Limited
Aholding company in mobile retail and wholesale distributor, debt collection and management, property development,
personal loan business and potential new business, which supplement distribution business in both offline and online.

Super Turtle Public Company Limited “TURTLE”

This fast-growing company focuses on providing convenience and value to Thai customers, conducting 3 types
of businesses; retail, commercial space rental, and publishing / book business.

Remark:

*Nation International Edutainment Public Company Limited changed its name to TURTLE on 27 April 2023.

VGI Public Company Limited
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VGI Business Value Chain

(GRI 2-6)

VGl continually pursues business opportunities through strategic alliances and ecosystem integration in advertising media
platforms, digital services, and distribution businesses. Under VGI’s main advertising media business, the Company continues
to develop advertising media channels to meet the needs of advertisers and brands. In addition, the spending data analysis
from VGI’s digital services can also enhance advertising media service by reaching target customers and encouraging more
customers’ engagement with the brand. Moreover, this ecosystem also paves access to consumers’ behaviours and interests
through their various offline and online transaction in digital services business, which will help develop and strengthen the
Company’s database in more depth. This creates a deeper awareness of the product by building a stronger relationship
between the development and the consumer, encouraging more purchases or service appliances. As for the distribution
business, the Company has developed various products and services to meet the needs of consumers, providing advertising
services on parcel delivery vehicles and sample delivery services to consumers. In addition, VGI’s digital services business
also complements and boosts its distribution business by offering cashless payment services to consumers.

A3 &

Employees Shareholders /
Bl

Investors
Infrastructure

Procurement

i @

Services Strategic
Ecosystem

[tﬂé VGI Business ffr T‘\

Communities, value Chain Business

Society, and Partners
Environment

- &
Marketing and Sales Development &
Q Operation
0¢0
L) : S
Human Resource Prlmary Activities Technological

Management Development

il L

Government Support Activities Customers
Agencies

Stakeholders
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Materiality Assessment

(GRI 3-1)

Enterprise materiality assessment is conducted on an annual basis, taking into consideration both internal and
external factors that cover Company’s risk and impact issue and stakeholders’ expectation. Internal factors include
impacts of economic, social, and environmental risks and opportunities that may arise across VGI’s operations and
value chain. External factors in identifying material issues consist of global trends, external stakeholder opinions,
and sustainability issues of concern in the same industry. The assessment is conducted based on the principle of
double materiality which is the concept where the Company assesses ESG impact on the Company (internal) and
the Company's ESG impact from activities throughout the value chain towards stakeholder groups. The criteria on
assessing the impacts are based from the Company’s Enterprise Risk Management criteria, therefore issues can
later be integrated when assessing the Company’s risk factors. In addition, it is verified by a third-party assurance
provider, and integrated in the Company's Enterprise Risk Management process. Material issues are prioritised and
ranked based on their overall impact and the results are signed off by the Board of Directors. The Company has
implemented the principles of GRI Standards 2021 on sustainability disclosure (GRI 3: Material Topics 2021). The
content selection and materiality assessment process can be summarised as follows:

Understand the Organisation’s Context

VGI reviewed the organisation’s business activities, sustainability context, and the
relationship they have with stakeholders throughout the value chain. Moreover, the
Company analysed global sustainability trend and international standards across the
industry to compile sustainability issues that are relevant to the Company’s business
and stakeholders throughout the value chain. The following factors were taken into
consideration for identifying sustainability issues:

» Global Reporting Initiative (GRI Standards)

» S&P Global ESG Indices

* MSCI Index

» Sustainability Accounting Standards Board (SASB)

e SET THSI Index

« Global trends for media, movies, and entertainment industry

Identify Actual and Potential Impacts

The Company discussed with internal departments and external stakeholders to identify
actual and potential impacts of material issues on the Company, stakeholders, economy,
environment, and human rights, covering both positive and negative impacts.

Assess the Significance of the Impacts

VGI conducted an assessment to evaluate the significance of its identified impacts
which determined by the scale of impact, scope of impact, likelihood of impact, and
irremediable nature of impact. In addition, the Company conducted an expert testing

by integrating data from the expert interview.

SUSTAINABILITY REPORT 2022/23



Prioritise the Most Significant Impacts for Reporting

VGI then prioritised the sustainability material issues by considering 2 criteria: (1)

significance to stakeholders, and (2) significance of impact on business in economic,
social, and environmental dimensions. The issues were prioritised to high, medium, and
low priority. The result of sustainability material issues was presented to the Sustainability
Committee, by the recommendations of the Executive Committee, to review and validate
the prioritisation of the materiality assessment results and to be endorsed by the Board
of Directors to ensure its consistency in the context of VGI’s strategy.

Positive Significant Materiality Issue Level

Materiality Topics Positive Impact Level

Major Positive Impact

Corporate Governance and Business Conduct

Responsibility of Content

Community Development

Health and Safety

Human Rights

Climate Strategy

Moderate Positive Impact

Customer Relationship Management

Supply Chain Management

Minor Positive Impact

Risk and Crisis Management

Waste Management

Innovation

Information Security and Data Privacy

VGI Public Company Limited
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Negative Significant Materiality Issue Level

Materiality Topics Negative Impact Level

Major Negative Impact

Health and Safety

Supply Chain Management

Corporate Governance and Business Conduct

Information Security and Data Privacy

Moderate Negative Impact

Human Resource and Well-being

Climate Strategy and Energy Strategy

Community Development

Responsibility of Content

Waste Management

Minor Negative Impact

Human Rights

Risk and Crisis Management
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Sustainability Material Issues

Material Issues

GRI Standards 2021

Scope of Impact

Internal

External

Sustainability

Development
Goals (SDGs)

GOVERNANCE AND ECONOMIC DIMENSION

1. Corporate Governance Management of Material Topics (GRI 3-3) 16,17
and Business Conduct Anti-corruption (GRI 205-2, GRI 205-3) +- +-
Public Policy (GRI 415-1)
2. Supply Chain Management Management of Material Topics (GRI 3-3) 5,8,16
Supplier Environmental Assessment
(GRI 308-1) +- +/-
Supplier Social Assessment (GRI 414-1,
GRI 414-2)
3. Risk and Crisis Management | Management of Material Topics (GRI 3-3) o " 8,16
4. Innovation Management of Material Topics (GRI 3-3) 8,9
Waste (GRI 306-1, GRI 306-2, GRI 306-3, + +
GRI 306-4, GRI 306-5)
5. Information Security and Management of Material Topics (GRI 3-3) 3,8,16
Data Privacy Customer Privacy (GRI 418-1) +/- +/-
SOCIAL DIMENSION
6. Customer Relationship Management of Material Topics (GRI 3-3) 8,9,11,17
Management * *
7. Human Resource Management of Material Topics (GRI 3-3) 3,4,5,8,10
Development and Employment (GRI 401-1, GRI 401-2, GRI 401-3)
Well-being Training and Education (GRI 404-1, GRI 404-2, -
GRI 404-3)
Diversity and Equal Opportunity (GRI 405-1,
GRI 405-2)
8. Human Rights Management of Material Topics (GRI 3-3) +/- +/- 3,5,8,19
9. Community Development Management of Material Topics (GRI 3-3) / / 3,4,8,9,13
+/- +/-
Economic Performance (GRI 201-1
10. Health and Safety Management of Material Topics(GRI 3-3) 3
Occupational Health and Safety (GRI 403-1, +/- +/-
GRI 403-2, GRI 403-6, GRI 403-9)
11. Responsibility of Content Management of Material Topics (GRI 3-3) - 12,16
ENVIRONMENTAL DIMENSION
12. Climate Strategy Management of Material Topics (GRI 3-3) 3,7,8,11,12,13, 14,
and Energy Strategy Energy (GRI 302-1, GRI 202-4) B B 15,17
Emission (GRI 305-1, GRI 305-2, GRI 305-3,
GRI 305-5)
13. Waste Management Management of Material Topics (GRI 3-3) +/- +/- 3,6,9,11,12,13,17

Remark:
+ refers to Positive Impact.

- refers to Negative Impact.

VGI Public Company Limited
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Stakeholder Engagement

(GRI 2-12, 2-29)

VGI believes that each group of stakeholders is of significant importance to the organisation’s sustainable
development and long-term success. Therefore, the Company ensures that internal and external stakeholders are
treated appropriately and equitably. In addition, a policy regarding stakeholder participation has been established as
a guideline for identifying stakeholders, indicating stakeholders' material expectations, and developing stakeholder
engagement, communication, and notification throughout the value chain of the business. The identification of
stakeholders is based on the impact they may receive from the Company's operations and the Company's dependence
on the stakeholders.

T Communities, Society, and Environment H ﬁ § Shareholders / Investors T

T Government Agencies P - Employees T

T Business Partners @

VGI has divided its stakeholders into 6 groups, both inside and outside the organisation, and has also provided

Customers T

communication channels and engagement methods to respond to stakeholder expectations as follows:

Shareholders /
Investors

( LT ) Annual general meeting of shareholders KE \  News report via mass communication and
!g% D online platforms
Engagement — N
Channels m

Reports on the operating results on a [ e ) Various communication channels, such as
quarterly and annual basis by disclosing 2_@ website, Facebook, email, telephone

a

\“—/ the same on VGI's website and SET N
( \ Conductbusiness with transparencyand (—p | Consistently disclose information regarding
@ accountability, including having good and @ operating results
o1 0
efficient corporate governance N )
K kehol Operate business with growing, stable, [ rg%)] ) Respect the rights of shareholders and
oy Stakeholder and sustainable results G0 | treat shareholders equally

Interests

Company management and protecting the rights of shareholders during COVID-19 pandemic crisis

Conducted business with transparency in
accordance with relevant laws, Corporate
Governance Policy and Code of Conduct

Ensured standardised practices on good
corporate governance and anti-corruption
through group-wide employee training

Company

Responses Assessed the anti-corruption risk of the Company and renew membership of the Thai Private Sector

Collective Action Against Corruption (CAC)

EIEGIOIGI
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Q g Employees

CEO message via internal communication
channels

Annual satisfaction and engagement surveys

Engagement

) @

+

Channels Comment box

Internal communication channels, e.g.
VGI LINE Official Account and Intranet,

and common areas in the office

)|Be) (@)

Treat employees equitably, respecting
fundamental human rights under international
standards, laws, rules, and regulations

Provide career growth

)(3)®

m
o

) &

Consistently train and develop employee
capabilities

Provide appropriate remuneration and welfare

Key Stakeholder

Interests

!

Provide a hygienic working environment according to occupational health and safety guideline

DI

Employee engagement survey result at
86%

Set up a Safety, Occupational Health, and
Work Environment Committee to support
the employees

N
+ ?.%

+

Established a Human Rights Policy,
conducted human rights due diligence
process, and provided human rights training

Organised various training programmes to
enhance employee capabilities

B
ol

0
B +
&
5

Company

Responses

Provision of employee support programmes to foster employees’ health and well-being

&

Customers

*9
T

Annual satisfaction survey

)

Collecting complaints, suggestions, and
comments via complaint channels

!MM]]III

Engagement

Channels Building customer relations, e.g. organising

activities to strengthen relations with
customers

Providing Company’s information through

i) (®

social networks

(%
[

I
af

+
+

Present products with quality that meet
customers’ expectations at a fair and
appropriate price

Continuously improve quality and types of
products and services

) (I

(&

Key Stakeholder
Interests

Provide accurate and adequate information
for customers’ decision making

Protect customer personal data

)

©
0@
©

©

¢+
+

&
@

Continuously developed products and gaining
external recognition, such as being awarded

Company the “Most Innovative 020 Marketing Solutions
Responses for Digital Services and DistributionPlatforms”
as the leading company with the most
innovative platform

Customer satisfaction survey result at 90%

)

{
@
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> Business
“ Partners

’é‘ .| Selection procedure and performance
Engagement § assessment of business partners

Channels

Meeting with business partners

Transparent, fair, and accountable
Key Stakeholder procurement

Interests

Comply with contractual agreements

Business partners signed acknowledge-
ment to Supplier Code of Business
Conduct, which covers operational
economic, social, and environmental
issues.

Company

Responses

Business partners received safety training
08¢ prior to performing work.

Government
Agencies

1

— Report performances following the
frequency defined by government agencies

Engagement
Channels .

Communicating with government officials to
create correct understanding

Continuous participation in activities, seminars, and projects from government agencies

Key Stakeholder
Interests

Disclose comprehensive operational
information on a regular basis

( [— \ Strictly complied with relevant laws and
)

\“2 regulations

Company

Responses

Disclosed information of operational
performances following the prescribed
timeframe that exceeds regulatory
requirements, for transparency

Participation to ESG initiatives and projects organised and endorsed by government agencies

SUSTAINABILITY REPORT 2022/23



Communities,
Eﬁ Society, and
Environment

Communication platforms including
whistleblowing channel

Engagement

Channels Organise activities with communities

7z
&)

=)

Organisational management that takes into
account environmental protection

Use of advertising platforms to publicise news
that are useful to the public

Societal, community, and environmental
development

Key Stakeholder

Interests Coexist with the community in a sustainable
manner

)k

» - S
39 5

Minimise impacts on environment due to
business operation

Take partin cultivating people’s moral values
in conserving the environment

Set environmental goals which cover
waste reduction, sustainable use of energy,
and creating a creative platform to be a
Company voice for the larger society

Responses

development

)t

+

<Ol

{

Conducted various waste management and
energy reduction initiatives

Offered free-of-charge media spaces to raise awareness on environment and societal

Scan this QR code for Stakeholder Engagement Policy.
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Sustainable Development Policy and Goals

VGl is committed to conducting its business with responsibility towards sustainability topics to maximise the benefits for
all stakeholders along the value chain. The Company follows the principles of sustainable development according to the
sustainable development policy that covers operational guidelines in seven main areas covering economy, society, and
environment. The Company encourages its directors and employees to adhere to its consistent and sustainable development
policy. VGl is well aware that good corporate governance results in the Company's sustainable growth and creates added
value for the Company and its shareholders in the long term. To elevate the guidelines for good corporate governance and to
help drive the implementation of social, community, and environmental responsibility, as well as laying a solid anti-corruption
foundation for the Company, VGI's Board of Directors Meeting commenced on 20 March 2015, has resolved to approve the
appointment of "Corporate Governance Committee". The Committee's mission is to consider, define, review, and improve
VGlI's corporate governance and business ethics policies, corporate social responsibility policy, and policies and guidelines
on anti-corruption and bribery, to propose to the Board of Directors for approval. The Committee is also responsible for
supervising compliance with policies, manuals, and guidelines.

The Company also places significant importance on expanding the scope of responsibilities of the Corporate Governance
Committee to cover corporate sustainability principles and goals, which is an extension of the principles of good corporate
governance. For this reason, the Board of Directors' meeting commenced on 13 February 2023, and resolved to approve
the change of the name of the Corporate Governance Committee to "Sustainability Committee" and amended this charter
to be consistent with the said resolution.

Scan this QR code for Sustainability Committee Charter.

In addition to implementing sustainability management in all aspects, VGI has also appointed a sustainability development
working group responsible for consideration of policies and plans related to sustainability, setting business sustainability goals
to continuously improve the Company's sustainability performance, handling information disclosure to the public, including
promoting awareness of sustainable development throughout the organisation. The Sustainability Development Working
Group comprises representatives from various internal functions: Human Resources Department, Finance Department,
Sales Department, Procurement Department, Information Technology Department, Mass Transition Operations and Support
Department, Brand & Marketing Communication Department, Graphic Design Department, and Company Secretary Department.
In addition, sustainability performance will be reported to the VGI Sustainability Development Committee quarterly.

/ Board of Directors

( Sustainability Committee

( Sustainability Development Working Group kk

( Company Secretary ( Human Resources ( Finance

( Sales ( Procurement ( Information Technology
Mass Transition Operations . - . )

( and Support @rand & Marketing Communication ( Graphic Design

Scan this QR code for Sustainable Development Policy.
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Furthermore, VGI has set economic, social, and environmental sustainability goals to support the Company's
commitment to sustainability. The details of each goal are as follows:

Sustainability Material Issues

Corporate Governance
and Business Conduct

2020/21 - 2024/25 Long-Term

Sustainability Targets

All of the Company’s employees, including those
of main subsidiaries, attend business ethics training
sessions

No significant warning or audits from regulators
are presented.

The result of corporate governance assessment
is marked as “excellent”.

Risk and Crisis Management

Risk management is carried out in accordance with
the COSO - ERM 2017 framework.

100% of the Company’s suppliers sign
acknowledgement to the Supplier Code of Business
Conduct, which addresses operational controls
over economic, social, and environmental aspects.

Information Security
& Data Privacy

Supply Chain Management

Zero cases of breach of clients' information security
Zero complaints from government agencies, clients
or relevant parties about the wrongful use of personal
data

@ Customer Relationship
Management

Customer satisfaction score at 95%
No complaints from customers about advertising
material and staff service

Human Resources
Development and Well-Being

Employee engagement rate with organisation is not
less than 90%.

Occupational Health
and Safety

100% of the Company’s employees and suppliers
receive training in accordance with safety standards.
Zero accident

Climate & Energy Strategy

Maintaining the level of electricity consumption not
exceeding a 10% increase over the baseline year
of 2019

Distribute climate change content through corporate
advertising platforms with the goal of reaching at
least one million people each year

Waste Management

Adjust the waste disposal methods from landfilling
or incineration to recycling at a rate of 30% of total
waste

Create value from waste by converting it into
environmentally friendly products, with the goal of
reducing waste generation by at least 10%

VGI Public Company Limited
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Sustainability Awards and Achievements in 2022/23

VO bl Carpury L.
Mt b, & Enrarrt

Industry Mover
'S5&P Global ESG Score 2022

@\HGO

S&P Global

VGI was ranked as a “Top 1%” and achieved the world’s
highest score of 85/100 in PUB Media, Movies & Entertainment
sector for the first time from the S&P Global Sustainability
Yearbook 2023. It is ranked as an “Industry Mover” as the
organisation with the highest development in sustainability

in the Media, Movies, & Entertainment industry.

@

VGl is Thailand’s first and only media company with zero
carbon emissions, certified with the Carbon Neutral label from
the Thailand Greenhouse Gas Management Organisation
(Public Organisation) or TGO. VGl has offset the organisation’s
greenhouse gas emissions through participation in a
carbon credit support programme certified by the TGO. It
also procures clean energy from renewable sources for
10% of its business operations using a Renewable Energy
Certificate (REC).

MSCI

Included into MSCI Small Cap Indices for the 3™
consecutive year by the Morgan Stanley Capital
International (MSCI) Index.

Certified as a member of the Thai Private Sector Collective
Action Against Corruption (CAC) since 2014, and has

successfully renewed its CAC membership.

SUSTAINABILITY REPORT 2022/23

VGI'[ﬁiuﬁm&qunq'uﬁufi.ﬁu 2565 |
& Thailand Sustainability Investment (THSI) 2022

VeI UL fhNAILITY
,i }& INVESTMENT 2022
VGl has, for the second year running, been included in the

Thailand Sustainability Investment (THSI) list of the Stock
Exchange of Thailand (SET) under the Service Industry

“,’.‘ZJP[ il

group for the year 2022, underscoring the Company’s
achievements in the pursuant of sustainability, and its
commitments to the Environmental, Social, and Governance
or ESG principles as well as corporate responsibility towards
all stakeholders, a constant priority of VGI.

Received the “2022 Sustainability Model Organisation in the
Thai Capital Market in Outstanding Support for Persons with
Disabilities” from the Securities and Exchange Commission.

A yI nmn IR mnmmu WAV IR AN mn n n munmn WM un
Commitiee CL Commi

Thai Institute of DIréctors  Nuiea CG.

Commitice Natianal (1 Commitice Nationsl

Excellent Corporate Governance Report of Thai Listed
Companies 2022 for the 7" consecutive year by Thai

Institute of Directors (I0D).
@ =a=0
= o | ‘
[ —

" ASEAN =
<{{3 CORPORATE

\ GOVERNANCE

WGT PUBLIC COMPANY LIMITED

Received the ASEAN Asset Class PLCs assessment result
from the ASEAN Corporate Governance Scorecard Virtual
Awards organised by the ASEAN Capital Market Forum
to evaluate and rank the corporate governance of listed
companies in 6 ASEAN countries.



(o

Governance and
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« Information Technology Security
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@ Corporate Governance and Business Conduct

(GRI 2-9, 2-26, 3-3, 205-2, 205-3, 415-1)

Long-term Sustainable Development Goals
Progress Towards 2022/23 Goals from 2020/21 - 2024/25

Target™: All of the Company’s employees under « All of the Company’s employees under VGI Group
VGI Group attend business ethics attend 100% of business ethics training session.
training session. « No significant warnings or investigations from

Target 100% regulators.
’W‘ v ¢ The result of corporate governance assessment is

22222 a marked as “excellent”.

Performance 100%

* Targets are linked to executive compensation

Corporate Governance

Good corporate governance, including honest and transparent operations, is the cornerstone of business operations
and sustainable growth. To ensure fairness and confidence to all stakeholders, VGI has set up a business structure,
management and corporate governance system that support and comply with sound corporate governance principles
of the Stock Exchange of Thailand, the Securities and Exchange Commission, the recommendations of the Thai
Institute of Directors Association, and various international standards. The Board of Directors has prepared and
announced corporate governance policy and code of conduct to set a working direction for directors, executives,
and employees at all levels to acknowledge and adhere to as a guideline for performing their duties. The guidelines
are reviewed by the Board of Directors annually to ensure that changing environment and business conditions
are addressed.

Scan this QR code for Corporate Governance Policy and Code of Conduct.
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Corporate Governance Structure

The Board of Directors, management structure, and each party's duties and responsibilities are crucial in continuously
promoting and supporting the Company's sustainable development and business growth.
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The Board of Directors and subcommittees are

in charge of corporate governance and

management control as well as establishing

visions, missions, values, strategies, long-term

goals, and making critical business decisions

for VGI Group.

Executive
Committee

Chief Executive
Officer

Deputy Executive
Officer?

Chief Operating
Officer

" A resolution approval to change the name of the Corporate Governance Committee to “Sustainability Committee” on 13 February 2023.

2 The Deputy Executive Officer is under nomination to fill vacancy.

Further information on corporate governance is provided in VGI's 56-1 One Report under "Corporate Governance"

section.

Nomination and

| Remuneration Committee

CEO and the Executive
Committee are in change
of managing various
aspects of work, carrying
out VGI's daily operations
as delegated to them by
the Board of Director and
reporting their performance
to the Board on a regular
basis. Employees are
responsible for carrying
out assigned tasks in
compliance with VGI's
rules, procedures, and
policies.

‘/ Chief Financial

Officer
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Board Composition

The Board of Directors plays a primary role in controlling the Company's good corporate governance. Therefore,
the committee selection criteria must consider the all-around qualifications: independence, knowledge, experience,
and expertise. They must not be based on gender, race, ethnicity, origin, nationality, or cultural background.

Scan this QR code for Board Diversity Policy.

Business Conduct

VGl realises that conducting business with transparency and good business ethics is essential to promote corporate
sustainability development, including building stakeholder's confidence. The Board of Directors has prepared and
published a corporate governance policy and code of conduct to adhere to as a guideline for directors, executives, and
employees at all levels, including subsidiaries. This concludes with comprehensive requirements for the human rights
treatment of shareholders, customers, employees, business partners, commercial competitors, and creditors. It also
includes social responsibility, environment, occupational health and safety, anti-corruption, anti-money laundering,
political activities, non-infringement of intellectual property, confidentiality, data privacy, trading of securities, conflict
of interest, reporting or whistleblowing and disciplinary actions. The Board of Directors, executives, and employees
at all levels have signed and acknowledged this code of conduct.

i;.l%&& ﬂ "'.il?

Training Attendance Post-Training Test Average Post-Training
Rate Pass Rate Test Score

100% 100% 9/10

VGl focuses on enhancing employees’ thorough understanding to comply with good corporate governance principles
and business ethics consistently. Both new and existing employees of VGI must learn about policies and guidelines
in the corporate governance handbook and always be ready to take a test after learning. All employees participated
in 2022/23 training, and 100% of the employees passed the test with an average score of 9/10.
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Anti-corruption

VGl is committed to fighting against corruption and all forms of bribery. It also encourages the Board of Directors,
executives, and employees at all levels of the Company and its subsidiaries, including other related persons, to
not participate in corruption, whether directly or indirectly, in any way. VGI strictly operates its business following
the anti-corruption guidelines and communicates the policy of no gifts to employees and related parties for their
acknowledgement and compliance. The Company reviews anti-corruption measures annually to ensure that such
measures can prevent, detect, and respond appropriately and adequately to the organisation's corruption risk.

In addition, VGI has been certified as a member of the Thai Private Sector Collective Action Against Corruption (CAC)
since 2014, which confirms the Company’s commitment to no tolerance for corruption in any form. On 30 June 2020,
the Company completed an anti-corruption risk assessment and was certified for renewal of CAC membership,
which will expire on 29 June 2023.

Scan this QR code for Anti-Corruption Measures.
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Whistleblowing

VGl encourages employees and stakeholders to take part in monitoring the Company’s compliance against applicable
laws and regulations, corporate governance principles and business conduct, established policies and the Code of
Conduct. Whistleblowing channels are established for grievance report against any suspected violation of the laws,
ethics, Code of Conduct, or any behaviour implicatory of corruption or misconduct.

\\

Company Secretary Division
Tel: 0-2273-8884 ext. 391
or by post to the Company
Secretary Division at the
Company’ address

VGI Internal Intranet

Doitright@vgi.co.th

Process of Handling Complaints

104

Whistleblowers or
complaints through
various channels

2

The Company Secretary
Division prepares a summary
of corruption and corruption

complaints received.

SUSTAINABILITY REPORT 2022/23

Consider first whether the
complaint involves violation
of Anti-Corruption Measures.

(@) If the case does not
qualify as a violation of the
Anti-Corruption Section,
the matter will be forwarded
to the appropriate
departments.

(b) In case of corruption
(i)  Unfounded, the results

will be communicated
to the complainant.
(ii) There is sufficient
information, the
Company Secretary
Division will take
further steps.
*In case of violent
corruption that must
be rectified in a timely
manner, the case
will be reported to
the Executive
Committee and
the Audit Committee.
The copy will be
forwarded to the
Internal Audit
Department for
acknowledgement.

Z

Coordinate with the Human
Resources Department to
appoint an investigation
committee.

After setting up an investigation
committee, the Human
Resources Department will

proceed with the investigation.

« ' . .
Ty 2 o 2.2 =
2e A =

W

Report the number of fraud
whistleblowers, event
summary, and operational
status to the Audit Committee.

Report every 6 months.



VGI has measures to protect the rights of complainants and informants. The Company will conceal the name, address
or any information that can identify the complainant or informant and keep the information of the complainant and
the informant confidential. Additional references to investigation procedures and whistleblowing channels can be
found in Anti-Corruption Measures. In 2022/23, VGI has not received any reports, or complaints on violations to
the Code of Conduct.

o 818

Business Integrity / Corruption

Legal Proceeding 0 Conflict of Interest
0 (0}

7

(

Number
of Complaint

Environment, Occupational

Health and Safety (i.e., Discrimination and
0 2022/23 Harassment)
0

Human Rights

Eoﬁ

p— -
Money Laundering or Insider Trading Data Privacy
0 0

0 Case

of significant violations of environmental regulations or laws in the past 4 years

= f—
o O 1=
@ﬁﬁr gt |2

Verbal Warnings

Written Warnings

Consequences
0 of Breach 0
:X 2022/23
Contract Termination Pending Investigation
0 0
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VGI and Public Policy

VGl has joined as a member and supports various organisations in Thailand to take part in helping to develop the
country's economy, society, and environment for sustainable growth. In 2022/23, the Company did not make any
contributions to and spending for political campaigns, political organisations, lobbyists or lobbying organisations,

and other tax-except groups.

Type Organisation Topic : :
Lobbying, N/A N/A N/A N/A - - - -
interest
representative
or similar
Local, regional N/A N/A N/A N/A - - - -
or national
political
campaigns /
organisations /
candidates
Trade Thai Institute | Governance | Support | Adopta policy to 305,766 123,720 80,630 69,846
Association of Directors promote
Association good corporate
govermnance
within the
organisation and
enhance the
professionalism
ofthe
Company’s
directors.
Trade Thai Listed Governance | Support | Obtain policies 16,050 26,750 30,750 26,750
Association Companies to ensure
Association compliance with
regulators' and
government
agencies' rules
and guidelines.
Trade Thai Investors | Governance | Support | Support the - - - -
Association Association organisation's
activities in
providing
general
investors with
knowledge and
understanding
of securities
analysis.

SUSTAINABILITY REPORT 2022/23



Type Organisation Topic

Relationship 2019/20 2020/21 2021/22 2022/23

Trade Advertising Practice Support | Participate in 125,000 300,000 - 12,500
Association & Sign for Media the policy and
Producing acknowledge
Association information
(ASPA) that is useful

and conducive
to business
operations of
the organisation,
as well as

jointly develop
working systems
and share
knowledge to
promote media
business.

Trade Media Agency | Practice Support | Participate in 107,000 - - -
Association Association for Media the policy and

of Thailand acknowledge
(MAAT) information

that is useful

and conducive
to business
operations of
the organisation,
as well as

jointly develop
working systems
and share
knowledge to
promote media
business.

Other spending| N/A N/A N/A N/A - - - _
related to ballot
measures or
referendums

Total contributions and other spending 438,816 450,470 111,380 109,096

VGI Public Company Limited 1 07
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@ Risk and Crisis Management

(GRI 2-12, 3-3)

Long-term Sustainable Development Goals
Progress Towards 2022/23 Goals from 2020/21 — 2024/25

Target: Risk management is carried out in « Risk management training was provided for employees
accordance with the COSO - ERM 2017 throughout the Company to enhance risk culture.
framework. » Risk managementis carried out in accordance with

the COSO - ERM 2017 framework.
Target 100%

" v

411
A

\

Performance 100%

VGl continually places importance on risk management within the organisation, which the Company realises is crucial
in driving the Company to achieve its goals according to its business plans, strategies, and visions under the rapidly
changing business situation, highly competitive market, and unexpected crisis including emerging risk situations
and uncertainties of various businesses that may occur in the future.

Therefore, the Company systematically manages risks to create business opportunities, reduce potential losses,
and deal with risk issues that may affect business operations. To meet and guarantee value to all stakeholders, the
Company also expects all employees to share responsibility for managing corporate risks, which is one of the critical
factors in driving corporate culture in risk management.

Risk Governance

VGI operates according to the Company's risk management policy guidelines, along with the guidelines of the
Committee of Sponsoring Organisations of the Treadway Commission (COSO). The Board of Directors has established
a risk management committee to support risk supervision and play a vital role in assessing, analysing, and managing
risk efficiently. The Committee must report the evaluation and performance to the Board of Directors at least once a
year. In addition, the risk management committee has established a risk management working group, which consists
of representatives from in all lines within the organisation to inspect and operate the risk control to be within the
acceptable risk level of the organisation (Risk Appetite) in all aspects. The Company's Risk Management Committee
also has a role in communicating and coordinating with the audit committee on annual risks and internal control.
The audit committee and internal audit department are separate from the risk management unit.

Scan this QR code for Risk Management Policy.

Scan this QR code for Enterprise Risk Management Policy.
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Risk Management Structure

Board of Directors

' Risk Management Committee

Risk Management

Risk Management

L

T ' Audit Committee
; ' Internal Audit Office

Working Team
Business Unit Risk Management
Finance Operation

RM representative RM representative

I ,
Finance
Management and Risk Owners

Risk Management Process

L

Operation

I
( Management and Risk Owners

Sales
RM representative

I
Sales
Management and Risk Owners

VGl analyses and divides risks into four aspects, consisting of (1) Strategic Risks, (2) Operational Risks, (3) Financial
Risks, and (4) Compliance Risks. The risks are assessed through a budgetary impact indicator, and the impact cannot
be assessed in monetary terms. This impact covers the impact on corporate governance, the safety of those involved

in the organisation, Human Resources, and the environment.

Further information on risk management is available in VGI's 56-1 One Report under "Risk Management" section.

(Key Enterprise Risks

LA EE)

Strategic
Risks

Financial
Risks

Operational
Risks

Compliance
Risks

Emerging
Risks

D G G G
N

Risk Management Process

!l

Identification of Risk

Review and
Update
Risk Plan

Implementation
and Monitoring

Risk Mitigation
Plan

~

J
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Emerging Risks

VGI not only focuses on managing significant risks but also elevates guidelines and measures to manage and respond
to risks promptly by reviewing the issues and trends of emerging risks that may affect or lead to business opportunities
for the Company annually. In 2022/23, the Company has identified three business-related risks as follows:

Emerging Risks

Personal Data and Privacy
Handling Risk

Pandemic
Variant Risk

Extreme Weather Risk from
Climate Change

Category Technological Risk Societal Risk Environmental Risk
Source of Risk Macroeconomics Risk Natural Risk Natural Risk
Magnitude Significant Significant Significant

Timeframe of Impact

Short - Medium Term (O - 2 years)

Short - Medium Term (O - 2 years)

Long-term (3 - 5 years)

Description Personal Data Protection Act B.E. | Pandemic refers to the massive and | Climate change is expectedtoincrease
2562 (2019), aregulatory requirement | rapid spread of infectious diseases or | the frequency, intensity, and impacts
that governs personal data protection, | variant viruses across large regions | of some types of extreme weather
comesintoforceon 1 June 2022. The | that impact substantial numbers of | events. Consequences of extreme
prescribed regulation strengthensthe | people. Pandemic can have significant | weather including flooding, extreme
obligations and liability of companies | impacts to the global public health | heat, and precipitation could lead to
to ensure ultimate protection and | and the economy. direct costs from physical damage and
the security of its sensitive data. restoration of assets, infrastructures,
Furthermore, challenges to protect and business interruption losses.
personal data are growing as
cyberthreats are becoming more
prevalent.

Impact As Offline-to-Online Marketing | Even though most of the population | Extreme weather conditions such as

Solutions provider, VGI utilises and
computes various types of personal
information. In the event of losses
or damage to this valuable personal
information, it could lead to a lawsuit
and penalties in monetary form, as
stated by the law, for illegal actions, all
of which could potentially damage the
Company'’s credibility and reputation
among its stakeholders, all of which
could eventually lead to the Company’s
losses in business opportunities and
income. Hence, itis crucial to establish
measures for customers’ personal
information protection.

has adapted to the ongoing pandemic,
the chances of emerging pandemics
inthe future are there. The impact they
might have on business operations,
day-to-day living, and possible
lockdown regulations and travel
restrictions stated by the government
will indeed affect VGI’'s OOH
advertising business due to the change
in consumers’ behaviour towards the
online and e-commerce market from
the lockdown. The alternatives the
consumers may find can significantly
affect VGI's OOH advertising visibility,
decreasing demand for VGI's services
and products.

Ultimately, the risk could greatly
damage VGI's business operations
and income. Moreover, the pandemic
can also become arisk to bad health
conditions for VGI's employees.

flooding, extreme heat, and heavy
rains may, directly and indirectly,
physically damage assets and basic
infrastructures and interrupt business
operations, likely affecting VGI's OOH
advertising business.

Moreover, the risk of extreme weather

changes canalso lead to anincreasing
business investment budget. For
example, heavy rains or flooding may
cause physical damage to VGI's OOH
advertising infrastructures, resulting
in more budget on operational fees.
Furthermore, extreme heat could
shorten the life of vinyl advertising
materials, causing more maintenance
budget.

SUSTAINABILITY REPORT 2022/23



VGI conducts employees’ training
on acknowledging the Personal Data
Protection Act B.E. 2562 (2019).
The Company also maintains its cyber
security system with international
standards, certified by ISO27001:2013.
VGl also regularly tests its IT system
to ensure the highest level of safety.
The Company has established BPC
and IT system disaster prevention
plans for measurements to prevent
system breakdown and personal
information violation. VGl also utilises
personal information protection policies
for its customers to gain trust and
confidence towards the Company’s

IT security system.

VGl continues creating new business
cooperation through strategic
investment with alliances to diversify
its business operations and services.
The Company ensures that through
the difficulty and challenges OOH
advertising providers might face during
the pandemic, it can survive through
its diverse business operations,
such as digital services and online
retail business, which are becoming
increasingly popular due to consumers’
behavioural shift towards online
banking. Moreover, the Company has
established Business Continuity Plan
(BCP) to respond to any emerging
crisis and emergency, such as the
pandemic, which might interrupt
the Company’s business operation.
Pandemic-related health measures
are also put in place to ensure the

excellent health of VGI's employees.

Through various environmental
projects concerning energy saving
and waste management from business
operations, VGl helps prevent extreme
weather changes. The Company
places greatimportance on following
the current conditions of extreme
weather changes as a part of its risk
management process. BPC and crisis
revitalisation plans are also established
to effectively manage the extreme
weather changes that might interrupt
the Company’s business operations.
Furthermore, the Company also has
the Task Force on Climate-related
Financial Disclosures (TCFD) and
extreme weather strategic planning.
Lastly, the Company ensures diverse
business operations in online payment
and online retail to lessen the financial
burden caused by extreme weather
changes towards OOH advertising
business operations.

Risk culture is a core value of effective corporate risk management. VGI aims to strengthen its corporate risk
management throughout the organisation and expects its employees at all levels to be responsible for risk management
in their daily business operations. In 2022/23, VGI conducted training regarding risk management to deepen the
acknowledgement and knowledge towards risk management for related employees and executives of 29 persons.
Moreover, the Company also arranges risk management training for the Board of Directors to understand the
importance of corporate risk management.

Agenda

1. Business Trends
and Risks Update

Enterprise Risk Management Training

b |

- |¥
I
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Supply Chain Management

(GRI 2-6, 3-3, 308-1, 414-1, 414-2)

i 12 S 7 et
cO )
Long-term Sustainable Development Goals
Progress Towards 2022/23 Goals 2020 o

Target: 100% of the Company’s suppliers sign « 100% of critical tier 1 suppliers are assessed for
acknowledgement to the Supplier Code of

Business Conduct, which addresses

economic, social, and environmental risks.

operational controls over economic, social, ¢ 100% high ESG risk suppliers sign acknowledgement
and environmental aspects to Supplier Business Code of Conduct.
Target 100% e Zero supplier fatality
= v
_!' A

Performance 100%

VGl continues to drive business growth transparently, with integrity and integrating sustainability principles throughout
the value chain, by emphasising the importance of an effective supply chain management to ensure Environment,
Social, and Governance (ESG) risks that may impact VGI’s reputation and trust from stakeholders are mitigated.
VGI has established the Procurement Policy and Supplier Code of Conduct to set forth the Company’s sustainable
expectations for suppliers. A supplier assurance process is conducted to ensure compliance to these principles
which cover processes to identify and assess significant suppliers which are suppliers that are considered to be
critical and have potential ESG risk. The process covers Supplier Classification, Supplier Screening, Significant
Supplier Assessment, Supplier Corrective Action and Development. Suppliers should uphold integrity and work to
minimise adverse impacts to the community and environment while safeguarding the health and safety of workers
and the public.

Supply Chain Management Strategy

VGl operates the supply chain management ethically, with integrity, and sustainably as disclosed under the Procurement
Policy and Supplier Code of Conduct by implementing an ESG Programme in which the management and reporting
are overseen by the Board of Directors. The strategy takes into consideration and commitment to managing the supply
chain with regards to aspects including quality of products and services, cost effectiveness, proper time delivery,
alignment with the Company's ESG requirements, continuity of supply, ethical practices, human rights protection,
environmental and safety consideration, and emergency response management.

To ensure that sustainability is embedded into the process of selecting suppliers, the Company incorporates specific
weight for supplier’s ESG performance in the selecting process providing a strategic advantage should suppliers have
good ESG practices. Suppliers must also achieve a minimum requirement on ESG criteria before being approved
and will not be included if they cannot meet their corrective actions within an agreed period. These procurement
practices will be periodically reviewed and assessed against the Supplier Code of Conduct and Procurement Policy
so that there are no breaches in ESG requirements for approved vendors. Furthermore, VGI provides training to
procurement and relevant teams to understand how their daily roles and responsibilities contribute to the Company's
sustainability goals in supply chain management.

Scan this QR code for Procurement Policy.

SUSTAINABILITY REPORT 2022/23



Supplier Code of Business Conduct

VGI developed the Supplier Code of Business Conduct to communicate VGI's commitment to treat partners with
principles of transparency, equality, and fairness. The Supplier Code of Business Conduct covers aspects including
relevant environmental standards, human rights issues (e.g. child labour, fundamental rights, working conditions,
remuneration), occupational health and safety, and business ethics. VGI encourages suppliers to drive these
sustainability expectations with their own suppliers to promote sustainability throughout the whole value chain.

Scan this QR code for Supplier Code of Business Conduct.

ESG Supplier Risk Assessment and ESG Integration

VGI’s supply chain management includes sourcing of products, services, and business processes from suppliers to
support the Company’s various business operations. VGI has a supplier risk management assurance system which
assesses all suppliers on an annual basis to ensure adherence to the Company’s principles. The desktop or on-site
assessments are carried out following standards and methodologies which includes a systematic verification process
in a form of Self-Assessment Questionnaire (SAQ), audits implement and scores will be reported, monitored, and
updated consistently to ensure improvements in supplier performance.

I B [ VGl suppliers are subjected to sign acknowledgement to the Company’s Supplier Code of Business Conduct and must assess
.nlil | their sustainability performances following the Company's supplier desk assessments with systematic verification of evidence i.e.,
Supplier Self-Assessment Questionnaire (SAQ) to identify significant suppliers which will be assessed further. This includes Environmental,

. Social, Governance and Business relevance aspects.
Classification

Suppliers that are classified as significant tier 1 suppliers must assess their sustainability performances following the Company's supplier
desk assessments with systematic verification of evidence i.e., Self-Assessment Questionnaire (SAQ) to identify significant suppliers
which will be assessed further. This includes Environmental, Social, Governance and Business relevance aspects as well as assessing
country, sector, and commaodity specific risks for suppliers. This evaluates their performance against VGI's expectations on suppliers’

=1 capability to manage ESG risks. The Company then reviews and analyses the questionnaire and suppliers that surpass the SAQ will

& be listed under the Company’s Approved Supplier List (ASL). In addition to the supplier screening, suppliers whose goods, materials,

services, or products have a significant impact on the competitive advantage, market success, or survival of the Company include:

Supplier « Suppliers with the risks of negative ESG impacts to the Company that relate to country-specific risk, sector-specific risk, and
Screening commaodity-specific risk

« High volume suppliers

« Suppliers of critical components

« Non-substitutable suppliers

« Continuity of over 1 year of product and service provision

A 4

™ Significant Suppliers that have the potential to cause ESG risks regarding transparency and fairness, environmental, social, and human
.“ rights impacts to VGI are categorised as high ESG risk suppliers. Onsite audit which was carried out by the purchasing company
a—1 employees, or an independent 3 party auditing using industry recognised initiatives (based on risk and assessments aligned with
Significant Sedex Members Ethical Trade Audit — SMETA methodology) organisation will be conducted for high ESG risk suppliers to assess
Suppliers their performances in terms of business continuity, reputation risk, and responsible operation. A total score would be reported the
Assessment supplier and in the case that there are non-compliance, a corrective action plan would be issued which must be addressed within a set time.
. Afterwards, VGI would review the result from the assessment and onsite audit, and request corrective actions plan from suppliers
; Vs to resolve non-compliance issues. An agreed timeline would be set and the Company would regularly monitor and support remotely

4k 'l' | or on-site to ensure that suppliers with corrective action plans address their identified issues on time.
Supplier To ensure that all suppliers do not have risk, the Company provides training on supplier ESG programme to meet requirements, and

Corrective Action  tgchnical support to develop and enhance ESG performance of suppliers. Moreover, suppliers can request to access their ESG
and Development  performance and database of relevant peers to provide insight and indicate the Company's expectation and also competition in the market.

VGI Public Company Limited

113



In 2022/23, VGI had a total of 123 tier 1 suppliers that surpassed the screening criteria, which accounts for a total
procurement spending of THB 728 mn. Of all the suppliers, there were 24 significant tier 1 suppliers, accounting for
a total procurement spending of 97.46% or THB 710 mn. There were 4 significant non-tier 1 suppliers in 2022/23.

Percentage Percentage Percentage
of all suppliers of all suppliers of all suppliers

20% 3% 99%

Significant Tier 1 Significant Non-Tier 1 Suppliers Located in Thailand
Suppliers Suppliers

Percentage Percentage
of all suppliers of all suppliers
1% 1%
Suppliers Located High Investment Project

Outside of Thailand

Percentage Percentage
of all suppliers of all suppliers

2% 97%

Construction and General Procurement
Installation Work

Out of the total significant tier 1 suppliers, 7 suppliers were classified as high ESG risk suppliers that underwent
a desk or an onsite audit programme. The onsite audit assesses suppliers’ operations for sustainable business aspects
such as business continuity management, corporate governance and anti-corruption measures, business conduct under
the human rights policy, laws protection and compliance, and sufficient internal control measures. The audit results are
reported by categorising suppliers into 4 levels based on their ESG performances, following:
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Excellent
(4.00 - 3.26)

Sustainability practices have been implemented at the excellent level. Monitoring on ESG
risk is not required.

Good
(3.25 - 2.51)

Sustainability practices have been implemented at the good level. Improvement can be achieved

in some areas but monitoring on ESG risk is not required.

Fair Sustainability practices have been implemented at a fair level. Fair Suppliers must propose

(2.50 - 1.00)

a corrective action plan and timeline to (2.50 - 1.00) improve ESG performances that have to
be completed within the timeframe.

Poor Sustainability practices have been implemented at a poor level. (Below 1.00) Suppliers must

(Below 1.00) propose a corrective action plan and timeline to improve ESG performance before any bidding

can take place.

There was no supplier assessed with substantial actual / potential negative impacts and was terminated. Afterwards,
VGl reviews the result from the assessment and onsite audit, and requests corrective actions plan from suppliers to
resolve non-compliance issues. There was no suppliers that VGI supported in corrective action plan implementation.

Onsite audit results in 2022/23 portrayed that existing suppliers were not evaluated at or lower than Fair and Poor level and
no human rights misconduct was found.

FY2022/23

7 suppliers

Total number of suppliers assessed via desk

assessments / on-site assessments

FY2022/23

0 supplier

Number of suppliers assessed
with substantial actual / potential
negative impacts

FY2022/23
0%

Percentage of suppliers with
substantial actual / potential
negative impacts with agreed

corrective action / improvement plan

FY2022/23
29%

Percentage of significant suppliers assessed

FY2022/23

0 supplier

Number of suppliers with
substantial actual / potential
negative impacts that were
terminated
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Supplier Capacity Building

VGl strongly believes that sustainable supply chain management is the heart of building future rewarding business
partners. The Company, therefore, focuses on collective sustainable development with all stakeholders and organises
a capacity building programme. Trainings and in-depth technical support programmes are provided to systematically
improve supplier practices and ESG performance. Moreover, VGI provided access to information on how other
suppliers are performing and the guidance and support on the implementation of corrective and improvement actions.
VGI arranged annual safety learning sessions for suppliers that work in construction, installation, and all
safety-conscious projects. In 2022/23, a total of 14 suppliers participated in the capacity building programmes.

FY2022/23 FY2022/23
0 supplier 0%
Total number of suppliers supported in corrective Percentage of suppliers assessed with substantial
action plan implementation actual /potential negative impacts supported in

corrective action plan implementation

N

FY2022/23 FY2022/23

14 suppliers 58%
Total number of suppliers in capacity Percentage of significant suppliers in capacity
building programmes building programmes
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@ Innovation

(GRI 3-3)

Innovation is one of the core elements that underpin VGI's business strategy and is a key force in driving the Company's
vision of Pioneering Solutions for Tomorrow with a fully integrated ecosystem. VGl is committed to digital technology
and R&D excellence, aiming to develop and launch innovative or value-added products and solutions that will meet
consumers' ever-changing needs and also attract new business opportunities.

VGI Digital Lab VGi DIGITAL

Founded in 2019, VGI Digital Lab provides offline and online media solutions and digital marketing products. VGI
Digital Lab uses data-driven technology to showcase brands with a dataset of more than 200 individual dimensions,
including demographic data, purchase purpose, purchased goods, travel behavior, ownership, and digital behaviour.
The dataset above enables the Company to drive brand marketing campaigns on their target audience's social
media networks, thus gaining better access to business results. The innovations of VGI Digital Lab in 2022/23 are
as follows:

1.“programmatic Digital Out-of-Home Media (pDOOH)”

VGI has launched an experimental campaign, “programmatic Digital Out-of-Home Media (pDOOH),” on the BTS
SkyTrain network for the first time in the fourth quarter of 2022. pDOOH is a campaign that meets the needs of
advertisers through an innovative platform, choosing audience characteristics criteria combined with location, time,
and weather. It acts as an algorithm to bring up the most relevant products, promotions, and messages at the best
time. For the results of the campaign test using pDOOH, we found that the audience who had seen the advertisement
got a distinctive experience through more than 400 pieces of Hyper Personalised Advertising that automatically
change themselves all the time, which helps increase brand recognition and lead to easier purchase decisions.
pDOOH is another marketing tool that helps brands communicate directly to the interests of consumers at that time.
It is regarded as creating awareness, engagement, and conversion, and eliminating the pain point of out-of-home
media that has existed since the past.

— [us Gadger "D'I.l';
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In the past, Thai society has been experiencing the problem of scammers via mobile phones. This sparked the
idea for the advertisement "Whoscall: The Safety Stations", which aims to warn Thai people about scammers
by creating awareness and understanding of safety through a communication strategy emphasising easy-to-
understand Customisation Content, which is new, fun, and memorable. The content can reach a wide range of
people by advertising media on BTS SkyTrain stations. Hence it has become the main media of the campaign. We
combined the gimmicks of announcements on the BTS SkyTrain advertising media with technology that supports
advertisement design according to time, station, and target groups we aim to communicate with. This ultimately led
to various ideas and message creation. For example, "National Stadium Station: The whole nation will be safe from
call centre gangs", "Nana Station, aunties and uncles shall be one step ahead of a call from strangers", etc., led to
raising impact awareness excellently.

In addition to raising awareness and understanding of security in receiving news, this campaign also received 12
awards from the Advertising Association of Thailand in the 2022 Adman Awards & Symposium, such as the Gold
award in the Use of Audio category, the use of sound in outdoor advertising media, Silver award in the Corporate
Purpose and Social Responsibility category, and the award for the advertising campaign that creates change
according to the objectives, etc. It also won the best creative award in the "Best Use of Audio, creative use of sound
in advertising media" category at the Silver level from the 2023 Festival of Media APAC Awards Ceremony. This
Asia-Pacific regional award recognises advertising campaigns with outstanding marketing communication design
and excellence in creativity. Each category is evaluated and judged by a panel of experts in the agency industry and
renowned marketers from world-class brands. VGI, as a leader in comprehensive 360-degree advertising media
connecting the offline and online worlds, continues to focus on creating content and new technologies that provide
a modern communication experience. VGl is ready to be a part of elevating the quality standards of the marketing
communications business and the Thai advertising industry in the future. The video clip of the "Whoscall: The Safety
Stations" advertisement can be viewed at https://www.youtube.com/watch?v=f3VUfjzadrU.
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¥rabbitcare

Rabbit Care, Thailand's leading online insurance brokerage platform (InsurTech) and financial products (FinTech), has
launched "CareQS, a care operating system", Rabbit Care's uniquely intelligent technology that provides Thailand's
first comprehensive comparison system of insurance and financial products. The system will collect, analyse,
select, and compare the value of the product, which primarily processes customer data to meet individual needs,
allowing customers to select products and services that meet their needs within 30 seconds, facilitating customers
and creating marketing campaigns that better meet their needs, leading to more confidence towards the products.
CareOS offers a comprehensive range of products and services that match various lifestyles and needs and can also
offer a wide range of product pricing packages in a fast and highly efficient manner, suitable for decision-making
that needs prompt answers.

Rabbit Care offers a wide range of insurance and loan products covering over 40,000 insurance plans, 50 plus
financial products from more than 50 leading partner companies, and more than 30 credit card products from
6 banking partners. Customers can purchase these products online and make payments through various channels,
including instalment services. Rabbit Care also provides a comprehensive customer service system through calls
and chats 24 hours a day, with more than 800 consultants ready to provide assistance to ensure customers select
products that meet their individual needs and lifestyles. As of July 2022, over 30,000 people applied for credit cards
through Rabbit Care, and more than 6,000 people were approved for credit cards from banks in the system. The
credit card approval rate is five times higher than the credit card approval rate in the general market. This success
is due to CareOS's efficiency in matching customer profiles to the right products, various partnerships, and easy-
to-use UX design. It offers card filters based on user lifestyles and complete credit card product descriptions.
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Information Technology Security and Personal
Data Privacy

(GRI 2-1, 3-3, 418-1)

600D HEALTH DRCENT WORK AND
AND WELL BEING ECONOMIC GROWTH

Long-term Sustainable Development Goals
Progress Towards 2022/23 Goals from 2020/21 - 2024/25

Target: Zero cases of breach of information security « Zero cases of breach of information security or
or other cybersecurity incidents other cybersecurity incidents
¢ Zero complaints from outside parties and regulatory
Target 100% bodies
X v ¢ All employees received personal data protection
—— a training.

Performance 100%

* Targets are linked to executive compensation

The rapid advancement and increasing dependence on technology may pose risks from cyber threats and personal
data security. VGI recognises the importance of information technology systems to prevent the impact of such risks
on its business operations which could lead to a loss in reliability, reputation, and confidence of stakeholders. In
this regard, the Company adheres to the information security policy, establishes various personal data protection
measures, and enhances employees' awareness of cybersecurity threats.

IT Security and Cybersecurity Governance

Information Security
; Management System (ISMS)
Committee

« Overseen by Chief Operating Officer to
formulate, review, and approve information
security policy, and review effectiveness
of policy implementation

Provide direction and management support
for security initiatives and resources needed
for information security

Ensure implementation of information
security controls are corradiated across
the organisation

Information Security (
Management System Working k Data Protection Officer

Team

« Review and approve plans and programmes to « Ensurethe organisation compliance to Personal
implement, maintain, and improve information Data Protection Act B.E. 2562 (2019)

security system and awareness e Act as the contact point for reports and

Conduct risk assessment and analysis on management of data privacy matters

cybersecurity and privacy

Set strategic direction for information and
communications of technology and
information management
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Information Security Management

The Rabbit Group plays a vital role in protecting customer data due to the nature of its digital service business,
which deals with handling a large amount of personal information. The Company has therefore established an
information security policy as a framework for information security and privacy, as well as to ensure compliance with
relevant regulatory and contractual requirements by people related to the Company's information system. Everyone
must comply with the policies, and disciplinary action will be imposed if a security incident arises from neglect.
In addition, the Company has a data security management system as follows:

‘D
i

Identify ¢ Deploy a systematic methodology to identify and evaluate risk treatment plans

-

¢ Incorporate information security risk assessment into project management process
Assess

&

and system development life-cycle

o Methods for risk treatment can be risk avoidance, risk transfer, risk mitigation, or
risk acceptance. For risk mitigation, controls must be selected and implemented

Control
' to ensure risks are reduced to acceptable levels.

O=

=

0—

[Ce \Y/

e Document information security risk assessment results and controls

Review » Review risk assessment at regular intervals

v

In addition, VGI has established an information security policy. The scope of enforcement applies to employees
and related persons working on behalf of the Company. This policy is a framework for determining the operational
guidelines for maintaining the Company's information security and complying with the relevant requirements and
regulations. The policy also covers the Company's information security structure, information security related to
personnel, property management, access control, data encryption related to biological and environmental data,
operation and external provider relations, and information security management to create business continuity, including
compliance. This policy will be reviewed and subject to audits for compliance by internal and external auditors.

VGl also conducts regular assessments of technical vulnerabilities of information technology systems. The Company's
information security management system is set to be audited by a certified auditor per ISO 27001:2013. In addition,
the Company has also prepared a business continuity and an information recovery plan to ensure data availability
and administration during potential disruptions to critical business processes.
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Data Privacy Protection

Data privacy protection of all stakeholders, customers, employees, partners, and business alliances is the one thing
that VGI places great importance on. Hence, the Company has established Data Privacy Protection Policy following
the Personal Data Protection Act B.E. 2562 (2019), as well as organising training on the requirements in this topic to
increase employees' awareness. In 2022/23, the Company organised training courses for the Board of Directors to
prepare and increase knowledge in enforcing regulations. It shall be noted that VGI will only use customer information
for the purposes specified under the privacy policy with consent. In 2022/23, the Company did not use customer
information for other purposes, nor did it receive any requests for customer information from government agencies or
any other law enforcement agency (request from government to use customer data is 0%). If there is any requested
case, VGl fully cooperates with government requests for information and would provide disclosure upon request.

Customer Privacy Policy Human Resources
Privacy Policy for Business Partner Privacy Policy

-»

Privacy Policy CCTV Privacy Policy
for Shareholders’ Meeting Privacy Policy for Customers of BSS Holdings
Company Limited

w
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Social Dimension

« Customer Relationship Management

« Human Resources Development and Well-being

e Human Rights

« Social and Community Development

« Occupational Health and Safety

» Responsibility Towards Advertising and Media Content
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¥y Customer Relationship Management

e [ 1] imcnsamns: | 17 1000500
sz |
Long-term Sustainable Development Goals
Progress Towards 2022/23 Goals from 2020/21 - 2024/25

Target: Customer satisfaction score at 90% « Customer satisfaction score at 95%

(GRI 3-3)

¢ No complaints from customers about advertising

material and staff service
Target 90%

Ans 2

Performance 92%

VGl places great importance on its customers, realising that a relationship with customers is the key to sustainable
business. The Company, therefore, has a policy to effectively manage customer relations through various activities
to meet and strengthen relationships directly with customers, focusing on listening and responding to their needs.
This enables VGI to understand the various needs of customers and able to offer quality products and services that
are right for their needs. Customer satisfaction with the Company's products and services is an essential factor for
the organisation's business performance.

Customer Relationship Management Strategy

VGl is committed to strengthening customer trust throughout all stages of business activities. The Company follows
ethical branding practices to deliver, inspect, and develop products and services with quality and modernity that
consistently meet customers' needs. In addition, VGI provides only legitimate information about its products and
services during marketing without exaggerated claims or taking advantage of market vulnerabilities. VGl also has a
quality inspection system before delivering work to customers, tracking, and correcting promptly in case of defects
or damages found in advertising products and media. VGI also regularly conducts inspections and maintenance to
ensure smooth operation. The Company has an efficient after-sales service process for the payment service business
to improve the customer experience.

Lyl

Scan this QR code for Ethical Branding and Marketing Policy.

In addition, VGI has other effective customer relationship management methods,
including organising activities with customers, conducting an annual customer
satisfaction assessment, and establishing a contact channel where customers
can submit complaints or suggestions through the Company's social media
channels such as Facebook, Twitter, Instagram or call 0-2273-8884 #0. We
determine guidelines for handling complaints to respond to customers promptly.

Customer Satisfaction
Rating

Such complaints will be notified to the affiliation or relevant departments to 92(y
investigate and take corrective action. The result will be notified back to the 0

complainant as soon as possible.
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Customer Engagement Initiative

Campaign for football fans, shooting directly through the content to analyse the results of the 2022
World Cup via digital screen media

VGI has partnered with PPTV HD 36 to deliver world-class sports news content directly onto VGI's out-of-home
advertising platform, such as on the BTS SkyTrain, screens on BTS platforms and around the platform barrier gates,
and screens in office buildings throughout Bangkok and its vicinity, totalling more than 3,500 screens. This was
a pilot project with sports content for football fans, like the FIFA World Cup 2022 or the 2022 World Cup, with match
analysis, results, the latest news from the field, and schedule. News content is also updated throughout the day so
that BTS passengers will experience all essential and up-to-date news. By partnering with quality media such as
PPTV HD 36, VGI could deliver a superior BTS travel experience by presenting world-class sports news content to
educate and entertain people who travel by BTS. This reinforces the Company's mission always to be a leader in
designing new consumer experiences. Moreover, this partnership will help expand the viewer base of PPTV's news
content to reach consumers in Bangkok and its vicinity for millions per day.

mama [ | o
I qnn |
ot |

Mobile News Agency "ONE NEWS" for the People

VG, together with Bangkok Mass Transit System Public Company Limited and One31 Company Limited, has
launched "ONE NEWS" news agency to target audiences on all channels, both on-air and online, including through
VG's advertising media platform of more than 3,500 screens throughout Bangkok and its vicinity, with 2,000 screens
on stations and BTS trains, and over 1,500 screens in leading office buildings such as the Empire Tower and other
195 buildings, viewed by a combined audience of over 3.3 mn people per day. This strategic cooperation of VGI
and ONE NEWS, with over 31.5 mn viewers per month from all channels, will help expand the audience base and
create added-value, new experiences in information and entertainment access. It also paves the way for business
opportunities that will benefit consumers. ONE NEWS will continue to broadcast the latest news through its channel
for people in Bangkok and its vicinity to keep up with every important event.

VGI Public Company Limited
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o Human Resources Development

¥ and Well-being

(GRI 3-3, 401-2, 404-1, 404-2, 404-3, 405-1)

10 &=
NEQUALITIES

a
(=)
v

Long-term Sustainable Development Goals
Progress Towards 2022/23 Goals from 2020/21 - 2024/25
Target*: The employee engagement rate must be e The employee engagement rate must be at
at least 90%. least 90%.

Target 90%

v
a

Performance 86%

* Targets are linked to executive compensation

VGI recognises that employees are an invaluable resource to drive the organisation towards business success.
Therefore, effective human resource management is essential to empowering employees and adapting to
ever-changing business directions. VGI is committed to promoting the development of employees' potential and
retaining quality employees to drive the Company in a sustainable organisational direction.

Human Resource Management

Employees play a significant role in driving the Company’s vision, mission, and VGi .

strategy to success. VGI’'s human resource management is set to follow the i oo s

human resource management policy and related handbooks. The policy covers - e it
all aspects of human resource management, organisational structure recruitment, :"’.‘“Mtwm” - M
employment, fair remuneration and welfare, performance assessment, human e e e
capital development, safe workplace, protection of human rights, and employee s : ; : iy
relations. Human resource management is under the responsibility of Human | ™™ ;.
Resources Department. VGI works extremely hard to ensure that the most talented : et
employees are attracted and retained to foster the transformation and growth s

of the organisation's business and therefore conducts an annual performance v goms e
appraisal of all employees and employee satisfaction and engagement surveys. e

In addition, VGI has developed various training courses to encourage employees

Vo pusuc coumawy e
O, TST Towat, 21 Vo Aaget R Champhin Chatchok, gk 1000 Thadend, T 46 3 73004 o 1033 T30

e Manber TSR

to enhance their potential and abilities fully.

Al

Total Employees Hiring Rate Turnover Rate

1,464 27.32% 26%
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Human Capital Development

VGI provides various training courses to increase the competency and skills of employees. The training course
focuses on 4 key areas as follows:

N/
O 4 Business Acumen
&I = e Having a good understanding of work and business, building alliances, and seeing

> the big picture

@ a Innovation Mind

e Always having the courage to think experiment, learn, and initiate new things

| 4
[ ]
im a N!
s Collaboration
-
[ e Cooperating, participating, listening, and exchanging for public interest
| 4
O’ ‘éiti Leverage Capabilities
“L" e Always being determined developing and improving competency
| 4

VGl also uses core competencies as a tool for employee development plans, enabling employees to develop their
capabilities for long-term career advancement. The training at VGl is divided into 3 courses as follows:

Oy

Intermediate Courses: Management Courses: Function-specific Courses:

To increase the knowledge, Training courses for Training courses to develop
skill, and abilities of supervisors regarding and enhance employees'
employees as well as create work management and abilities and knowledge

a positive perspective in work. subordinates. specific to their duties.

In addition, the Company also monitors the return on investment (ROI) in human capital, an indicator that reflects
the return value of human capital investment regarding human resources. In 2022/23, the average training hours per
employee is 22.5 hours and the critical training courses are as follows:

¢ PDPA Training for employees

e Critical Thinking

¢ Safety Risk Assessment

* Workforce Analysis

VGI Public Company Limited
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KEY TRAINING CURRICULUM IN 2022/23

1. Key Instructor Safety Training

In 2022/23, VGI organised a 6-day training course to develop employees and create safety trainers within the
organisation to transfer safety knowledge to operators in the BTS area. Employees can improve their potential for
maximum efficiency and effectiveness as self-productivity increase. The participants acted as safety trainers in BTS
SkyTrain areas to educate employees and contractors, increasing productivity for employees and organisations.
In the first year of this training, it's considered to help create value for the organisation, equivalent to 27,108 baht.

2. How to achieve 2,400 MB target

This training course extends VGl's Sales Training course to develop further skills and perspectives for sales teams
and related parties to move towards short-term and long-term income increase strategic planning goals. This course
also widens the views to understand advertisers, planners, and buyers on OOH media in various aspects. The course
includes training in the following skills:

¢ Media Industry Spending Analysis

¢ Understanding Media Agencies

* How to Think and Analyse Advertising Media Sales Activities for Both Large and Small Media
¢ VGl as a Leader in Future Solutions

The training took 6 hours with 26 employees participating. This course helped participants understand the agency's
structure, duties, working principles, and media planning to reach decision-making people in advertising media
selection. The participants also learned how to use various information to plan and create future differentiation and

competitive advantage for the team. This training is estimated to contribute to an income increase in practice for
approximately 4,580,000 baht.
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Employees’ Well-being

Employees’ well-being is one of the critical factors in enabling our people to reach their full potential. Employees at
VGl receive fair and appropriate compensation and benefits that exceed legal requirements to the possible extent.

In addition, VGl also offers the following welfare and benefits to all employees:

Funds which include compensation, provident funds, social security fund, cremation welfare fund, BTS savings

cooperative fund
Scholarships or financial assistance for employees' children

Health promotion, including health insurance, annual health checks, and first aid room

Family care, including 53 days of paid maternity leave and 10 days of paid paternity leave, which exceed the

statutory standard
Flexible working hours and part-time work option

VGl has appointed a workplace welfare committee according to the Labor Protection Act to represent all employees

who have the power to negotiate welfare with the Company.

Employee Care During COVID-19

Amid the COVID-19 epidemic, the safety and health of our employees is a top

priority for VGI. Since the year 2020, the Company has issued various measures
to prevent the spread of COVID-19 as follows:

All employees must strictly measure body temperature before entering the
workplace. Anyone with more than 37.5 degrees temperature is not allowed
into the VGI work area.

Provision of COVID-19 Rapid Antigen Test for all employees to test and
report results every week.

The disinfectant gel is provided at all entrances and around VGl facilities
to promote regular self-cleaning and workplace hygiene.

Implement strict measures to ensure all employees wear face masks and
maintain social distancing. Spare masks are provided if needed.

Provide COVID-19 insurance to all employees to insure against potential
health risks and reduce the financial burden of COVID-19 infection.
Support e-meeting culture in all internal meetings.

Set proper measurements for COVID-19 infection, including working from
home regime where appropriate.

Encourage employees to commute to work and maintain a healthy working
environment by regular disinfection. The Company provides flexible
attendance so that employees travelling by public transport can avoid the
risk of crowded public transport.

Provision of COVID-19 protection kit comprising relevant medications for
all employees.

VGI Public Company Limited
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Diversity and Inclusion

VGl values a diverse workforce and a culture of inclusion, believing diversity and inclusion create a dynamic workplace.
Employees can express their opinions without discrimination on gender, race or ethnicity, nationality, country of origin,
or cultural background. LGBTQIA+ personnel have the right to receive welfare and benefits of the Company equally,
such as fund, family funeral leave, and sick leave for transgender surgery. In addition, the Company emphasises
equal compensation payment based on performance regardless of gender.

4 )
54% 43% % [ )% 55% }

All Management Junior Management Top Management Non-management
Position Position Position Level
@ Share of Total Workforce . Male Employee Female Employee

- J

Furthermore, if discrimination and harassment in the Company are found, reports can be made through the Whistle
Blowing Channels in the Corporate Governance and Business Ethics Handbook. The reporter will be protected
from such reporting. Reporters can also report in writing or verbally to their supervisors and the Human Resources
Department. The report will be carried out following the established investigation process, forwarded to the Director
of Human Resources, and notified to the Chief Executive Officer. In this regard, the Company will take corrective or
disciplinary action as appropriate. In case of infringement, appropriate legal action will be taken.

Scan this QR code for more information on Corporate Governance Policy and Code of Conduct.

Employees’ Satisfaction

VGI conducts the satisfaction and engagement surveys to evaluate employees’ commitment to the organisation.
The survey analysis is utilised to improve employee satisfaction and as guidelines for training courses to develop
employees' potential and ensure that all employees feel valued and participate in their work. In 2022/23, all employees
completed the survey, received engagement score of 86%, higher than the annual target of 75%.

Employee Engagement Survey Score Employee Satisfaction Survey Score
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@ Human Rights

(GRI 3-3, 412-1)

VGl recognises that human rights are fundamental rights everyone deserves equally and fairly. Human rights violations
can affect business operations and corporate image. VGI places the utmost importance on respecting the human
rights of stakeholders throughout the organisation's value chain, following human rights principles and complying
with relevant laws and standards at both local and international levels to prevent and avoid human rights violations.

Human Rights Policy

VGl has established a human rights policy as a standard for human rights management throughout the organisation's
value chain, which shows the Company's commitment to preventing human trafficking, forced labour, child labour,
discrimination, and any form of harassment, both sexually and otherwise. In addition, the Company supports
and complies with human rights principles on freedom of association, the right to collective bargaining and equal
compensation. In addition, the Company also established a policy on discrimination and harassment against the
rights of others and a policy on diversity and acceptance of diversity to support and respect employees' human
rights and diversity.

Scan this QR code for more information on Human Rights Policy.

Human Rights Management

o —
4 4 ¢ k 4 28 4 CE
— A %
———
Policy Assess actual and Integrate Track and Remediate
commitment potential impacts findings and take communicate adverse impacts
appropriate actions performance

VGI conducts a comprehensive human rights risk audit and assessment under the United Nations Guiding Principles
on Business and Human Rights to assess the risks associated with the Company's and subsidiaries' business
operations, ensuring measurements are in place to mitigate and remedy those impacts in case of violations. VGI
provides information on Human Rights Due Diligence Disclosure Report to the public on the Company's website.

Scan this QR code for HRDD Policy report.
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Promotion of Human Rights Culture

VGI has always promoted awareness of human rights issues among executives and employees at all levels.
In2022/23, VGl organised a 2-hour online training course by the external institution to give proper education on basic
human rights information, including significant and relevant human rights risks and impacts along the business value
chain, such as discrimination and harassment in the workplace. Employees also gain a thorough understanding of
a comprehensive human rights risk audit process and policies regarding discrimination, harassment, rights
violation, and diversity.

In case of human rights violations, stakeholders can report such incidents
or clues through complaint reporting channels provided by the Company

\

for the investigation process. In 2022/23, no discrimination or harassment 0 time
incidents were reported. No discrimination
or harassment

incidents

Raising Human Rights Awareness

Supporting Human Rights Media Spaces

Bm

WWW.OKASTHAILAND.COM

"The Chance" is a project that aims to offer more chances for those who have been released from jail to join society

with inclusion and acceptance, especially the chances to enter the workplace again. Society is still making harsh
judgements on those freed people, which is why many of them decide to repeat the crime or offense because no
opportunities are given. Hence, VGI has utilised its media platform to support a public relations project called "Let's
Fight, You Can Do It" project to publicise the projects regarding those released from prison. VGI also asks for
cooperation from organisations, shops, or individuals who wish to give opportunities to those released from prison.
You can learn more details about the project at www.okasthailand.com.
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1) Social and Community Development

(GRI 3-3)

VGl realises that to operate its business sustainably, the Company must work hand in hand with society. Therefore,

the Company focuses on social development responsibility because social recognition and trust are essential to

VGl's business growth.

Social Responsibility Direction

VGl has formulated CSRinitiatives and social development activities aligned with the Company’s business objectives
and operation nature. In 2022/23, VGI established a social responsibility programme to improve public health,
support education development, and raise awareness about environmental protection. From such activities, the
Company aims to support and increase the number of volunteer employees and foster positive social awareness and

organisational satisfaction.

VGI’s CSR Strategic Direction

=

Public Health Education
Improvement Development Support

Public Health Improvement

Protecting, Restoring,
and Raising
Awareness Towards
Environmental
Preservation

VGI has established public health promotion activities to improve the health and well-being of the community. In

2022/23, the following actions were carried out:

Supporting media spaces to promote public health activities

In 2022/23, VGI publicised vital information through the Company's media for
general public awareness of helpful information about public health activities.
The Company provides the media space for the "BMA (Bangkok Metropolitan
Administration) Doctor" application launch. Users can access the service via
smartphone, to meet the needs of changing lifestyles in the New Normal,
especially during the COVID-19 epidemic. The "BMA Doctor" application, under
the Smart OPD project, can be used with hospitals under the Medical Service
Department Bangkok Metropolitan Administration, covering all 11 hospitals,
facilitating people to access medical services more conveniently and quickly
and also facilitating emergency notification of illness and location promptly.

Wivas

- Telemedicine
asusnursoulad
Fenuriuno na:
sasusnnIvlusurty

Wioos
Telemedicine
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sosunnolusuri
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Educational Development Support
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VGI promotes equal access to educational opportunities and supports education development of the community,

allowing society to benefit from increased access to education, learning equipment, and improved educational
institutions through activities organised by the Company. In 2022/23, VGI arranged the following activities.

One Day, Thousand Smiles Project

VGI has always recognised the problem of inequality and prioritised equal access to education and technology for
Thai people. VGI and the VGI Volunteer Club have organised activities to promote social responsibility continuously
under the project “One Day, Thousand Smiles” to expand educational opportunities through grants and supporting
educational equipment to encourage learning, such as musical instruments and computers to youths of Ban Dong
Yang Narai School, Chom Si Subdistrict, Phen District, Udon Thani Province. The total value of this project is over
200,000 baht, including participation in the reforestation project and school playground restoration.

The project "One Day, Thousand Smiles" aims to help improve the quality of life for people in society. VGI believes
that passing on and expanding various educational opportunities can promote sustainable development, skills, and
potential of local people in Thailand. VGI has enjoyed the success of 16 similar projects in the past. It has been proven
that the quality of life in the areas VGI has arranged for the project has been lifted. For example, we had a follow-up
visit to the One Day, Thousand Smiles project at Rajaprajanugroh 14 School, Khai Bok Wan Subdistrict, Mueang
Nong Khai District, Nong Khai Province. We found that the school has fully used various devices to enhance education,
especially during COVID-19. School personnel were provided with equipment for online teaching and learning online.
The school has become a learning and technology centre for local people. Such success is an important driving
force for the Company to continue running its business hand in hand, creating promising opportunities to return to
society sustainably.
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Educational Supply Donation to Support Monks’ Academic Development

The VGI Volunteer Club donated educational supplies including computers, stationery, and consumer goods at
Tha Phong Temple, Pak Phriao Subdistrict, Mueang Saraburi District, Saraburi to facilitate the development of quality
education in religious studies for 60 monks. This is in accordance with the Company’s aspiration to encourage

academic development to advance towards equal access to quality education for all.

Consumer Goods Support for Skills and Quality of Life Development for Children and Youth at

Home for Children with Mental and Intellectual Disabilities

The VGI Volunteer Club also organised the 16" "One Day, Thousand Smiles" project under the name "Full Stomach at
Mueang Ong @Ratchaburi" to deliver consumer goods to promote skills and quality of life development for children
and youth at home for children with mental and intellectual disabilities in Ratchaburi Province. This activity creates
opportunities for people with disabilities in Thailand to gain equality to participate in society fully and effectively,
following the Company's goal of operating its business along with a wide range of sustainable development for
the community in the future.
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Digital Sky Library Project

VGl joins forces with BTS, along with the leading partner agencies, namely Chulabhorn Royal Academy, the Office
of Knowledge Management and Development (OKMD), and Thailand Knowledge Park (TK Park), to establish a digital
sky library or "Learning Station" at the BTS National Stadium station on 17 August 2022. This digital sky library is
an online library with a WiFi service. The library is another channel through which BTS passengers and the general
public can access the knowledge base and be a good starting point for future learning and development. The library
project also supports the government's policy on developing public learning centres according to the country's reform
guidelines. Moreover, passengers can scan QR codes and download various E-books via electronic devices during
the journey on the BTS SkyTrain. The Office of Knowledge Management and Development, Thailand Knowledge Park
(TK Park), the Tourism Authority of Thailand, and Bangkok Metropolitan Administration are the suppliers of the books

in the library.

Protecting, Restoring, and Raising Awareness Towards Environmental Preservation

e B0 1= sy
| F | >

VGl realises the importance of environment care. For this reason, in 2022/23, the Company has organised activities to protect

and restore the environment, including raising awareness about environmental preservation for the people in the society.
Hop On BTS

VGl and BTS Group create environmental awareness content with the “Hop On BTS” campaign through VGI’s digital
media and BTS Train body to thank BTS SkyTrain passengers on their part on helping to combat the climate crisis,
as well as inviting people to ride the BTS SkyTrain, an environmental-friendly mode of transport.

SUSTAINABILITY REPORT 2022/23



Climate Hero

As an advertising media business owner, VGI sees the power of media as a voice for broader social change. VGI has
partnered with Root The Future, an organisation that supports lifestyles under the sustainability concept, creating
environmental awareness content with the campaign "Climate Hero" to raise awareness of sustainable living by
reducing carbon footprint through VGI's digital media. The objective is to create awareness among society and the
public towards the importance of easy behavioural change to reduce pollution through daily life, for example, more
usage of public transportation with clean energy like BTS SkyTrain, where we can contribute to carbon emission
reduction, which is one of the causes of global climate change. In addition, there are many ways everyone can become
one of the heroes who help reduce carbon footprint, whether reducing environmental damage, knowing how to use
natural resources wisely, or changing meat consumption to plant-based food instead. These are some simple ways

to help save the world and the environment.

The Air We Share: International Day of Clean Air for blue skies

VGl places tremendous significance on creating environmental preservation awareness by supporting the media
space for "International Day of Clean Air for blue skies" day, set by the United Nations on 7 September every year.
It's an international day to recognise the importance of clean air as an essential part of good health, productivity,
the economy, and the environment.
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@ Occupational Health and Safety

(GRI 3-3, 403-1, 403-2, 403-6, 403-9)

Progress Towards 2022/23 Goals Long-tern;rit:tza(;ggy;: _D;\(l);l‘tolgr;\ent S0aIS

Target: No accidents from work » Employees and suppliers are 100% trained according

. to safety standards.
Target 100%

& :

Performance 100%

+ No work accidents

VGl realises that responsibility for safety, occupational health, and a good working environment is crucial to business
success. Therefore, VGl strives to be an accident-free organisation by prioritising the safety of employees and society.
The Company continues to develop employees' safety, health, and welfare in all aspects. It has established a policy
on occupational health and safety that applies to employees, contractors, suppliers, and all relevant stakeholders.
The Company has appointed a safety committee and safety officers responsible for managing the occupational
health and safety of the organisation. VGI continues to work and develop its occupational health and safety
management system under the requirements of the International Organisation for Standardisation 1ISO 45001,
including relevant laws and regulations.

In addition, the Company regularly assesses and prioritises operational risks for its advertising media business.
The risk assessment process consists of the following:

. - (=]
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Implementation of control
Analysis and evaluation levels and formulation of Effective
of work activities action plans to eliminate communication
hazards and reduce risks

\Uy,

o

Actions and evaluating
progress to prevent
health risks

Employees can report hazardous incidents and situations during the monthly safety meeting. They can also prepare
an incident report for further investigation following the procedures in the Company's operating regulations. The
Company also encourages employees to report concerns related to occupational health and safety through the
Company's whistleblowing channels under the Corporate Governance and Business Ethics Manual. The reporter is
protected from retaliation. Moreover, in case of injury or illness from work, employees have the right to take a day off
and notify relevant personnel to take action. The Company has also prepared an organisational business continuity
management plan to prepare and respond to health emergencies, such as the epidemic crisis that could cause
the business to stop.

In addition, the Company also expects its suppliers to maintain safety and occupational health management standards
as announced through the Supplier Code of Conduct for procurement and employment. It is one of the criteria
the Company utilises to evaluate suppliers in the procurement process and is part of the procurement contract
specifications.

Scan this QR code for more information about Occupational Health & Safety Policy.
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Organisation’s Culture of Occupational Health and Safety

VGl regularly organises various health promotion activities for employees to strengthen the organisation's safety
culture. The projects include annual health check-ups, fitness, and exercise classes such as running clubs, yoga,

and aerobics.

Furthermore, VGI provides safety and occupational health training to raise awareness and reduce workplace adverse
health and safety incidents that may occur to employees and related persons working on BTS SkyTrain stations.
This training course is arranged annually for all employees, which is more than the requirement by law to conduct
training every 2 years. In 2022/23, there were 378 participants in the movement, consisting of 151 employees
and 227 contractors. VGI organised annual fire evacuation training for all employees together with the owner of
the building as well.
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Responsibility Towards Advertising
) and Media Content

(GRI 3-3)

As a market leader in Offline-to-Online (“O20”) Marketing Solutions, VGI recognises that advertising and marketing
media can reach various people and communities. For this reason, the Company attaches foremost importance to
the governance of advertising content to ensure that it is accurate, truthful, and complies with legal requirements or
morals to reduce the potential risks of complaints, recalls, and fines.

Responsible Content and Advertising

VGl has set appropriate measures and guidelines for advertising media through its advertising content responsibility
policy which covers the ethics of advertising and the presentation of various media, whereby the Company ensures
that the content used for advertisements on such media is accurate, appropriate, truthful, and not contrary to
the relevant requirements, laws, and practices.

The Company will not present advertising media content that takes advantage of or causes chaos to vulnerable groups
such as youths, inciting religious and racial conflict, and media depicting violence and pornography. In addition,
the Company will not display content that deviates or exaggerates in a false manner intended to deceive society.
Warning messages will be offered for advertising content that may be offensive or violent so that viewers can choose
to watch as appropriate. To comply with the advertising guidelines, the Company will agree to terms and conditions
with customers and brands in every business collaboration. The Company also has established a procedure to
verify advertising media content by the legal department and other relevant agencies to ensure all content complies
with laws, practices, and Bangkok Mass Transit System Public Company Limited's requirements. If the content is
inconsistent with the Company's guidelines, VGI reserves all rights to refuse to publish such advertising content as
agreed upon terms and conditions.

Scan this QR code for more information about Responsible Content and Advertising Policy.
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Environmental Dimension

« Climate and Energy Strategy
» Waste Management
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@ Climate and Energy Strategy

(GRI 3-3, 302-4, 305-1, 305-2, 305-3, 305-5)

Long-term Sustainable Development Goals
PrOgreSS Towards 2022/23 Goals 9 fro:‘l 2620/21 _ 2‘624/p25

Target: Maintain electricity consumption not to
increase by more than 10% compared to
2019

¢ Maintain electricity consumption not to increase by
more than 10% compared to 2019
e Use corporate advertising platforms to present
Target <10%

climate change content to reach at least 1 million
) v y people per year
o /

Performance < 10%

Climate change is undeniably a global problem. Therefore, as an Offline-to-Online ("O20") Marketing Solutions service
provider, VGl is committed to addressing challenges and opportunities arising from climate change and energy conservation.
VGI not only intends to address the greenhouse gas emissions generated by its business activities but also aims to raise
social awareness about the importance of climate change through the Company's advertising platform. VGI adheres to an
environmental policy that shows the Company's commitment to improving energy efficiency in its operations, investing in
modern technologies to improve energy conservation, conducting thorough consideration on the use of clean energy in
business operations, and raising awareness about the impact of climate change by publishing climate change content via
the Company's various media channels and platforms.

In addition, VGl also focuses on managing risks and opportunities resulting from climate change, such as the dramatic
changes in extreme weather conditions and natural disasters that may affect VGI's business activities. Therefore, to
address these climate change risks, VGI has implemented a corporate risk management process to review existing
and emerging risk factors related to the impact of climate on business operations, including a disaster recovery plan
to deal with adverse weather events.

Scan this QR code for more details on Environmental Policy.

Climate Change Risks and Opportunities Assessment

VGl recognises the need to increase the importance and transparency of financial risks associated with climate change.
Therefore, Climate Risk Assessment, including preparing the TCFD report according to the recommendations of the Task
Force on Climate-related Financial Disclosures, have been put in place to disclose climate-related financial information
to manage risks within the Company and to serve as information for investors to make decisions in the future. In addition,
the Company has also implemented various projects to conserve energy and reduce the organisation's greenhouse gas

emissions continuously.
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Climate Risk and Opportunities

Transition Risks Opportunities

O,

Resource and
Energy Efficiency

®

Technology

Opportunities

Energy Source

©

Markets

Products and Services

Risk Management Strategy

Reputation

Physical Risks Financial Impact

®i®

Resilience

Acute Risk

e

Chronic Risk

VGIPLC VGIPLC
;I;ZCZ;E Report ‘ \ glzizr;rz\;tae Risk Assessment Report
N\
- VGi

Scan this QR code for TCFD.

Scan this QR code for Climate Risk Assessment.

VGI Public Company Limited 143



144

Carbon Emission of Organisation in 2022/23

2,093 Ton CO5 equivalent (tCO2e) 5,371 Ton CO5 equivalent (tCO2€)

Scope 2 Scope 1
Indirect Emission Direct Emission
1,977 Ton CO,equivalent 116 Ton CO, equivalent
(tCOe) (2.16%) (tCOoe) (36.81%)

Scope 3

Other Indirect Emission
3,278 Ton CO, equivalent
(tCO»e) (61.03%)
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Energy Conservation and Greenhouse Gas Reduction Project

VGI Unites for Mangrove Forest Planting

In 2022/23, representatives of VGI executives and employees jointly planted 250 mangrove trees along the coastline
in Mueang Rayong District, Rayong Province, to prevent coastal erosion by sea waves and to help preserve the
ecosystem and natural resources along the coast. This also helps create a food source for aquatic animals and
nearby communities, totalling more than 1,600 square metres of green space.
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Carbon Neutral

VGI is committed to serious management of the
organisation's greenhouse gas emissions. This year, VGI
has calculated, verified, and registered the organisation’s
carbon footprint, as well as being certified with the
Carbon Neutral label from the Thailand Greenhouse
Gas Management Organisation (Public Organisation) or
TGO. VGI has offset the organisation's greenhouse gas
emissions through participating in a carbon credit support
programme certified by the TGO. In addition, the Company
also procures clean energy from renewable sources for
10% of its business operations by using the Renewable
Energy Certificate (REC).

Inspirational Media Platform

As an advertising media company, VGl utilises its advertising
network to publicise information and raise awareness among
audiences across the country about the consequences of
climate change. The Company understands tackling climate
change requires the cooperation of all stakeholders.

One Day, Thousand Smiles Project No. 13: Joining
Hands to Plant Forests at Ban Na Chan, Yasothon
Province

Representatives of VGI's executives and employees
donated scholarships and learning materials for Ban Na
Chan School, Loeng Nok Tha District, Yasothon Province.
In this activity, we also collaborated with teachers and
students to plant forests around the school and public
areas nearby to increase green space and serve as an
education and food source for students and surrounding
communities. A total number of 100 trees were planted.
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Office of Energy Conservation

VGl has started a campaign to reduce energy consumption
in office space. Since 2021, the lights and air conditioners
at the Company's headquarters will be turned off for
one hour at noon on every business day. As a result, the
Company has saved 44,700 kWh of electricity, equivalent
to 23 tons CO5 equivalent (tCO»e) reduced. In addition,
the Company has also announced a campaign to raise
awareness of employees and support their participation
in reducing climate change impact by turning off electrical
appliances when not in use.
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SAME WAY SAVE WORLD

VGl realises the carbon emissions problem caused by employees travelling to work. Hence, the Company has
launched a campaign, "SAME WAY SAVE WORLD" to encourage employees to drive to work to reduce unnecessary
carbon emissions from cars. Since the start of the project in 2021, a total of 27 tons CO» equivalent (tCO2€) have
been saved from employees commuting to work.

snAulisoulnsims

433 SAME WAY
ez SAVE WORLD

VGI

Reducing the Electricity Consumption at BTS Station

VGI has tried to save electricity consumption from the Company's advertising media on BTS stations by replacing
fluorescent with LED bulbs since 2013 and turning off the lights after hours, which resulted in the Company saving
up to THB 7.70 mn on electricity bills.

Water Management

Since VGl's primary business is providing Offline-to-Online Marketing Solutions, its only water use is from the
office building. VGI constantly communicates to employees about water saving and efficiency. VGl's water
consumption is from total water consumption, which in 2022/23 was around 2,303 cubic metres.

Water Use in 2022/23

Water Consumption in 2019/20 - 2022/23 (Cubic Metre)

Cubic Metre
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Waste Management

(GRI 3-3, 306-2, 306-3, 306-4, 306-5)

Progress Towards 2022/23Goals Long e L e Dere opment Goals

Target: Adjust the waste disposal methods from « Adjust the waste disposal methods from landfilling
landfilling of incineration to recycling or incineration to recycling at a rate of 30% of total
at a rate of 30% of total waste waste

Target 30% ¢ Create value from waste by converting it into
p environmentally friendly products, with the goal of

v \
E ) o : reducing waste generation by at least 10%
Performance 54%

VGI pays attention to waste reduction, compliance with Waste Management Practices, and the circular economy in
business activities. We realise that efficient waste management is an essential agenda in our business operations
which helps reduce potential impacts on communities and the environment in a broader context. VGI is committed to
efficient waste management and adopting the Company's circular economy plan following the environmental policy.
The waste generated by VGI's operations comes from office activities and is handled by the building management
according to contractual obligations. Used vinyl banners generated from the Company's advertising media business
are stored locally or recycled according to circular economy principles. In this regard, the Company has established
a system for supervising and tracking general waste information. In addition, the Company also instills awareness
among employees to realise the importance of waste reduction according to the 3R Principle, which is Reduce,
Reuse, and Recycle.

VGl 3R Principle

Scan this QR code for Environmental Policy.
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Waste Management Performance in 2022/23

w @

32 Recycled
Total Waste Waste

(ton) 54 %

Waste Reduction Project
VGI Protect the Ocean : Clean Up the Beach Project

In 2022/23, VGl management representatives and employees participated in beach cleaning activity, picking up
garbage along the coastline around Saeng Chan Beach in Mueang Rayong District, Rayong Province, to reduce
waste from shore to the sea, which might harm aquatic animals and the marine ecosystem. For a distance of 300
metres, we could collect 25 kilogrammes of garbage, divided into 60% general waste, 15% styrofoam food boxes,
18% plastic bottles, 3% glass bottles, and 4% plastic bags.
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Waste Sorting

VGl segregates the types of waste generated from office activities before releasing them to the building management.
The Company provides specific waste bins for various types of waste, such as general waste, food scraps, recyclable
waste, and hazardous waste, to raise awareness among VGI employees about the importance of their role and
cooperation in effective waste management.

F__q

Vinyl Upcycle Project from Used Billboards
VGl continues to upcycle used vinyl from billboards as part of its commitment to reduce waste by applying the circular

economy principles. In 2022/23, VGI's 16 tons of vinyl waste was converted from disposal to upcycling to produce
bags for sale, and some were distributed to schools under VGI volunteer projects.

|
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VGI Conserves Water, Conserves the World Project

VGl provided water filters for employees to drink clean water and distributed refilled water bottles to reduce employee
purchases of plastic bottled water, which will help reduce the organisation's greenhouse gas emissions. In the past,
approximately 40% of waste from plastic bottles per year was generated. After implementing the VGI Conserves
Water, Conserves the World Project, it was able to reduce plastic bottle waste in the organisation by approximately
35%, but there is still some remaining plastic waste from visitors around 5%.
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wan1sSAItuUIIUANUAIUEIEU
Sustainability Performance
Summary

« WaNISANTUINUSNUAIUENEU
Sustainability Performance Result

« GRI Content Index

* NISSUSOINKUIUNIUNITUDN
Independent Assurance Statement

« IVUADUNILADIUARIKUVDILSU
Survey of Readers’ Opinions



wan1sANGUINUAIUAIGIEU
SUSTAINABILITY PERFORMANCE RESULT

(GRI 2-7)

ATUIASYYN? (Economic Dimension)

wan1sAMItuIU
(Performance Result)

ERE U 2563/64 U 2564/65
(Indicator) U2562/63 | (UsuUsulr) | (USuUsdlnl) | U 2565/66
(FY 2019/20) (FY 2020/21, (FY 2021/22, (FY 2022/23)
Restated) Restated)
s19lAsou (Total revenue) 4,298 3,242 4,552 5,774
. s‘snvgoluutyﬂius:uuvuaauoauu 2184 1327 1,480 1.701
(Transit media)
. s‘snlvaaluumﬂumnjs ddnvnu azdu o 471 213 100 147
(Office and other media)
« ssfivdoluuruInanaigy aluuin
: X 294 - - -
(Outdoor media) (THB mn)
: s.s.n?usms?numna 1,151 940 1,100 1,440
(Digital services)
+ §sN9N1SINIUNY (Distribution) - - 1,514 1,512
« s18l6dU (Other income) 298 762 328 885
swlmmnnﬁnusms 4,000 2.480 4193 4,889
(Total operating revenue)
RuiFeuna:riisuna:wals:Tostiduvoswdiniu
(Employee expenses; salaries, wages, other 649 538 623 937
benefits)
ls (VIANU) 9INNSAITUSSTR [Net profit (loss)] 1,424 980 (120) (65)
ns91eruduwa (Dividend payment) 850 310 525 999
T aluunn
RUNBNE1s:TRINSY (Income tax) (THB mn) (214) (133) (34) (213)
MSUSIAIRUITOAIALIA:WAIUNSUBU
(Cash contribution for social and community 26 11 0.2 0.42
development)
AunSwe (Assets) 17,077 20,970 40,792 33,635
hﬁﬁu (Liabilities) 3,999 3,907 10,809 2,984
douvevfioru (Equity) 13,078 17,063 29,983 30,651
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A1U&YAU (Social Dimension)

voyan1s91wnu (Employment)

wanasAtunu 103131 Vatd]
A9850 (Performance Result) (Target)
(Indicator) U2562/63 | 1U2563/64 | U2564/65 U2565/66 | U2565/66
(FY 2019/20) | (FY 2020/21) | (FY 2021/22) | (FY 2022/23) | (FY 2022/23)
wiinauiunun
AU (person) 842 958 1,074 1,464 -
(Total employees)
AU (person) 325 358 473 663 -
o) s
 IWABIY (Male) w'/:m |:Urt1:mhu R
HnAUMIAL 42.8% 42.8% 44.0% 45.29 -
(% of total
workforce)
AU (person) 517 600 601 801 -
% IRYUNU
* IWFIKYJ (Female) wunaLndAUe 61.4% 62.6% 56.0% 54.71% 52.00%
(% of total
workforce)
wiinsuus:$aRanun
(Total permanent 830 942 1,067 1,427 -
employees)
AU (person)
o IWAYY (Male) 320 350 469 645 -
* IWAKTYY (Female) 510 592 598 782 -
wﬁm'lua'hytyﬁ'mn:ahun
(Total temporary 15 16 7 37 -
employees)
AU (person)
« IWABTY (Male) 8 8 4 18 -
* IWAKTYY (Female) 7 8 3 19 -
WinVUIRLIDAAIAUA
unauIAddEINIRL 842 958 1074 1,463 -
(Total full time employees)
AU (person)
o IWAYY (Male) 325 358 473 663 -
o IWAKEYY (Female) 517 600 601 800 -
WUNUU Part-Time AYKUA
. 0 0 0 1 -
(Total part-time employees)
AU (person)
o IWFABIY (Male) 0 0 0 0 -
* IWAKIYJ (Female) 0 0 0 1 -
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f085R

(Indicator)

U 2562/63
(FY 2019/20)

ngnauaYsA (Classified by nationality)

wan1sAItuu
(Performance Result)

U 2565/66
(FY 2022/23)

U 2564/65
(FY 2021/22)

U 2563/64
(FY 2020/21)

1Unru1e
(Target)

U 2565/66
(FY 2022/23)

AU (person) 833 927 1,023 1,400 -
drysrilnenunun % IAYUNU
(Total Thai employees) |WUNJUNIKUA
(% of total 98.93% 96.76% 95.25% 95.63% -
workforce)
o IWABY (Male) AU (person) 319 331 427 607 -
* IWAKIYJ (Female) AU (person) 514 596 596 793 -
AU (person) 142 133 7 16 -
drysrAsununun % IAgUNU
(Total Chinese employees)’ winJyuninun
(% of total 52.40% 52.16% 0.65% 1.09% -
workforce)
o IWFBY (Male) AU (person) 3 3 7 13 -
* IWAKIYJ (Female) AU (person) 139 130 0 3 -
AU (person) 1 1 1 1 -
Frysrawauludivnun % IROUAU
(Total Filipino employees)’ winuurinun
(% of total 0.37% 0.39% 0.09% 0.07% -
workforce)
« IWFBY (Male)' AU (person) 0 0 0 0 -
« IWFKIYJ (Female)' AU (person) 1 1 1 1 -
AU (person) n/a n/a n/a 1 -
drysradenlusiunun L
(Total Singaporean Wl;/g\;[l]sgghuuﬂ
employees) (% of total n/a n/a n/a 0.07% -
workforce)
« IWFBY (Male)' AU (person) n/a n/a n/a 1 -
* IWFKIYJ (Female)' AU (person) n/a n/a n/a 0 -
AU (person) n/a n/a 0 1 -
s'immﬁu§ﬁun=\mun % INgUnU
(Total British employees) |wUnJyunirun
(% of total n/a n/a 0.00% 0.07% -
workforce)
o IWABY (Male) AU (person) n/a n/a 0 1 -
* IWAKYJ (Female) AU (person) n/a n/a 0 0 -
AU (person) n/a n/a n/a 1 -
¥100IUSAURIALA % INYUNU
(Total American WUNIUNIKUA
employees) (% of total n/a n/a n/a 0.07% -
workforce)
o IWABY (Male) AU (person) n/a n/a n/a 1 -
* IWAKCYJ (Female) AU (person) n/a n/a n/a 0 -
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wan1sAItuIu 1Uanung
f985h (Performance Result) (Target)
ielEa ey U2562/63 | U2563/64 | U2564/65 | U2565/66 | U 2565/66
(FY 2019/20) | (FY 2020/21) | (FY 2021/22) (FY 2022/23) | (FY 2022/23)
AU (person) n/a n/a 3 0 -
drysAdUIRNIAUA % IRBYNU
(Total Indian employees) wUNJUNIKUA
(% of total n/a n/a 0.28% 0 -
workforce)
o IWAYY (Male) AU (person) n/a n/a 3 0 -
o IWAKIYJ (Female) AU (person) n/a n/a 0 0 -
AU (person) n/a n/a n/a 2
drysravaiBennun % IAgUNU
(Total Malaysian WUNIUNIKUA
employees) (% of total n/a n/a n/a 0.14%
workforce)
o IWAYY (Male) AU (person) n/a n/a n/a 2
* IWAKIYJ (Female) AU (person) n/a n/a n/a 0
AU (person) n/a n/a n/a 1 -
drysrdvalgoununun % IAgUNU
(Total Belgium employees) wUnuUNIKUA
(% of total n/a n/a n/a 0.07% -
workforce)
 IWFABY (Male)' AU (person) n/a n/a n/a 1 -
« IWAKIYJ (Female)' AU (person) n/a n/a n/a 0 -
AU (person) n/a n/a 3 41 -
é‘tymﬁ?iu 9 L
(Others) %’ ineynu
WUNIUNYKUA
(% of total n/a n/a 0.28% 2.80% -
workforce)
 IWFABY (Male)' AU (person) n/a n/a 3 37 -
« IWFKIYJ (Female)' AU (person) n/a n/a 0 4 -
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(Indicator)

ngnAUNdueng (Classified by age)

U 2562/63
(FY 2019/20)

wanisaAtuIIu
(Performance Result)

U 2563/64
(FY 2020/21)

U 2564/65
(FY 2021/22)

U 2565/66
(FY 2022/23)

1Unnuneg
(Target)

U 2565/66
(FY 2022/23)

AU (person) 150 352 325 612 -

o1gliosndn 30U % IRBUNY
(Age less than 30)° WANUAHUA - 30.86% 36.74% 30.26% 41.08% -

(% of total

workforce)
o IWFABY (Male)® AU (person) 75 131 111 230 -
* IWAKIYJ (Female)® AU (person) 75 221 214 382 -
AU (person) 313 577 601 817 -

91930-50U % IRgUNY

Age 30 - 50)* inaun

(Age ) WURIURIALA - 51 409 60.23% 55.96% 55.81% -

(% of total

workforce)
 IWFBY (Male)® AU (person) 148 207 236 413 -
* IWANKIYJ (Female)® AU (person) 165 370 365 404 -
AU (person) 23 29 30 35 -

919uNN31 50U % IRYUNU

(Age over 50)* wUaNIUAYHLA

4.73% 3.03% 2.79% 2.39% -

(% of total

workforce)
o IWFABY (Male)® AU (person) 13 18 16 20 -
* IWANKYJ (Female)® AU (person) 10 11 14 15 -
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f0Bn

(Indicator)

U 2562/63
(FY 2019/20)

ngnnus:AUWUINIIU (Classified by position)

wanisaAtuIIu
(Performance Result)

U 2563/64
(FY 2020/21)

U 2564/65
(FY 2021/22)

1Uanung
(Target)

U 2565/66
(FY 2022/23)

U 2565/66
(FY 2022/23)

s:Aunoly
(Non-management level)® AU (person) 218 736 920 1,267 -
AU (person) 161 260 405 572 -
% Vou
wunJu
 IWFBY (Male)® s:aunold
(% of total 73.85% 35.33% 44.02% 45.15% -
non-
management
positions)
AU (person) 141 476 515 695 -
% Vo
wunJu
* IWANKYJ (Female)® s=AuNalU
(% of total 64.68% 64.67% 55.98% 54.85% -
non-
management
positions)
s:AUUSHAsIa:
S=AUTANISIIKUA AU (person) 188 191 154 197 _
(Al management level)®
AU (person) 75 79 69 91 -
% VOuS:hU
uShaslia:
o IWFBY (Male)® SEAUTANNS
AJKUA 39.89% 41.36% 44.81% 46.19% -
(% of total
management
positions)
AU (person) 113 112 85 106 -
% VOUS:hU
usShasiia:
« IWAKIYJ (Female)? S:AUTANIS
E o 60.11% 58.64% 55.19% 53.81% -
(% of total
management
positions)
drysilng (Thai) n/a n/a 81.2 67.5 -
drys1mdu (Chinese) n/a n/a 5.2 8.1 -
drysrmwaduud (Filipino) n/a n/a 3.3 0.5 -
— P % Vou
drysrAaunlUs(Singaporean) . <1 s1ins n/a n/a n/a 0.5 -
R . Ia=S:AUIANIS
dryy1nuSmy (British) RIMua n/a n/a 0 0.5 -
drys AoILSAu (American) (Percentage n/a n/a n/a 0.5 -
of total
drys1AduIAg (Indian) management n/a n/a n/a 0.0 -
positions)
drysranniaige (Malaysian) n/a n/a n/a 1.0 -
drysrmivaldou (Belgium) n/a n/a n/a 0.5 -
ﬁmuﬂﬁsu q (Others) n/a n/a n/a 20.8 -
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f1085R

(Indicator)

S:AUTANTS
(Junior management level)®

AU (person)

U 2562/63
(FY 2019/20)

97

wan1saAtuIIu
(Performance Result)

U 2563/64
(FY 2020/21)

96

U 2564/65
(FY 2021/22)

111

U 2565/66
(FY 2022/23)

120

1Uanung
(Target)

U 2565/66
(FY 2022/23)

« IWFBY (Male)®

AU (person)

39

55

44

47

% VOUS:hU
usnasias
S:AUIANIS
AIKUA
(% of total
management
positions)

40.21%

57.29%

39.64%

39.17%

* IWAKCYJ (Female)®

AU (person)

71

65

67

73

% VOUS=AU
ushslia:
S:AUIANIS
AR
(% of total
management
positions)

73.20%

67.71%

60.36%

60.83%

S:AUUSHIS
(Top management level)

AU (person)

71

89

43

77

o IWFABNY (Male)®

AU (person)

46

63

25

44

% VOUS:hU
USHISIlazs:pu
FANSAIKUA
(% of total top
management

positions)

64.79%

70.79%

58.14%

57.14%

o IWAKCYJ (Female)®

AU (person)

25

26

18

33

% VOUS:hU
USH1SIIazs:nu
FANSAIKUA
(% of total top
management

positions)

35.21%

29.21%

41.86%

42.86%
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f1083R

(Indicator)

nauassioln
(Revenue generating
function)

AU (person)

U 2562/63
(FY 2019/20)

n/a

wanisaAtuInu
(Performance Result)

U 2563/64
(FY 2020/21)

118

U 2564/65
(FY 2021/22)

109

U 2565/66
(FY 2022/23)

136

11
(Target)

U 2565/66
(FY 2022/23)

o IWAYY (Male)

AU (person)

n/a

39

35

57

% Vvou
nauasseln
(%of all such

managers
in revenue

generating
function)

n/a

33.05%

32.11%

41.91%

o IWAKCYY (Female)

AU (person)

n/a

79

74

79

% Vvou
nauasseln
(%of all such
managers
in revenue
generating
function)

n/a

66.95%

67.89%

58.09%

nauvudneafrans
inalulad 3Aonssu
na:ArtunAIEnS
(STEM-related positions)

AU (person)

n/a

124

137

161

o IWABY (Male)

AU (person)

n/a

56

69

117

% Vou
waniu
nauIu

nurFAans
InAlulag
JFONSSU llaz
ACUNANERNS
(% of total
STEM-related
positions)

n/a

45.16%

50.36%

72.67%

* IWAKCYJ (Female)

AU (person)

n/a

68

68

44

% Vou
waniu
nauiu

nyrAEns
InAlulad
JFAONSSU lla:
ACUNFANERNS
(% of total
STEM-related
positions)

n/a

54.84%

49.64%

27.33%

n12:nWwanw (Disability)

wiinguigno:nwwanw
(Employees with disability)

AU (person)

n/a

% VU
WUNIUNVKUA
(% of total
workforce)

n/a

0.10%

0.09%

0.20%
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foBn

(Indicator)

winvauivalni (New hire)

U 2562/63

wanasAItuIIu
(Performance Result)

U 2563/64

U 2564/65

U 2565/66

1Uanung
(Target)

(FY 2019/20) | (FY 2020/21) | (FY 2021/22) | (FY 2022/23) | (FY 2022/23)

Fausuwinuuialriu
(New hiring employees)®

AU (person)

128

393

114

400

% VoIWUNIU
IR
(% of total
workforce)

26.34%

41.02%

10.61%

27.32%

IWABNY (Male)?

AU (person)

59

106

57

182

% VOIWUNIU
NKRUA
(% of total
workforce)

12.14%

11.06%

5.31%

12.43%

IWAKCYY (Female)®

AU (person)

69

287

57

218

% VOIWUNIU
NIKRUA
(% of total
workforce)

14.20%

29.96%

5.31%

14.89%

919lioundn 30 U (Age less than 30)°

AU (person)

66

147

58

228

% VOIWUNIU
NKRUA
(% of total
workforce)

13.58%

15.34%

5.40%

15.57%

« 919 30 - 50 U (Age 30 - 50)°

AU (person)

61

249

56

163

% VIWUNIU
IR
(% of total
workforce)

12.55%

25.99%

5.21%

11.13%

919NN 50 U (Age over 50)°

AU (person)

% Voywlnvu
NIKUA
(% of total
workforce)

0.00%

0.10%

0.19%

0.61%

AankusunuananielulAsuAriden (Internal hire)

smsasmntsauRyAnantelu
TasuAmidon

(Rate of open positions filled
by internal candidates)?

% vaa,({i'mmja
Ju

AKUARUS:NA
Sualdnsihu
(% of open

positions)

8.70%

25.00%

2.65%

26.00%

o IWABNY (Male)®

% VOIWUNIU
NIKRUA
(% of total
workforce)

o IWAKTYJ (Female)®

AU (person)

« 919Uoundn 30 U (Age less than 30)°

AU (person)

« 919 30 - 50 U (Age 30 - 50)°

AU (person)

» 919UINN31 50 U (Age over 50)°

AU (person)
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voyanisanoan (Turnover)

wanasAtuInu (013 Vatd]
AouSR (Performance Result) (Target)
ez ) U2562/63 | U2563/64 | U2564/65 | U2565/66
(FY 2019/20) | (FY 2020/21) | (FY 2021/22) | (FY 2022/23) | (FY 2022/23)
AU (person) 79 366 92 387 -
smsInMsanoonNanuA % VouwWlnuu
2 NIKUA
(Total turnover rate) % of total 16.26% 38.20% 8.57% 26% -
workforce)
AU (person) 40 134 42 170 -
o IWAYIY (Male)® % voawunIu
NKRUA
(% of total 8.23% 13.99% 3.91% 11.61% -
workforce)
AU (person) 39 232 50 217 -
0 -
o IWAKCYJ (Female)? % vouwunIu
NIKUA
(% of total 8.02% 24.22% 4.66% 14.82% -
workforce)
AU (person) 44 185 36 184 -
0 -
« 919Uioun3d1 30 U (Age less than 30)° % vg:\;v:;mu
(% of total 9.05% 19.31% 3.35% 12.57% -
workforce)
AU (person) 34 178 52 195 -
0 -
« 01930 - 50 U (Age 30 - 50° % "2:3‘:5':""“
(% of total 7.00% 18.58% 4.84% 13.32% -
workforce)
AU (person) 1 2 4 8 -
L s % VOIWUNIU
* 919uUNN91 50 U (Age over 50) AdkuR
(% of total 0.21% 0.21% 0.37% 0.55% -
workforce)
wiinsunateanlneaiinsle (Voluntary turnover rate)
AU (person) 79 365 91 363 -
dnsawudnvuRateonlneaiinsle % VE:‘:S;‘]']U
(Voluntary employee turnover rate)” (% of total 16.26% 38.10% 8.47% 24.80% -
workforce)
AU (person) 40 133 M 151 -
o IWABNY (Male)® % vomwtnu
NVKUA
(% of total 8.23% 13.88% 3.82% 10.31% -
workforce)
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wan1sAMtUIU 1Uanune

Aod5m (Performance Result) (Target)
(Indicator) U2562/63 | U2563/64 | U2564/65 | U2565/66 | U 2565/66
AU (person) 39 232 50 212 -
0 -
* IWAKCYJ (Female)® o VgIWUNIU
onun 8.02% 24.22% 4.66% 14.48%
(% of total . 0 . 0 . o . o -
workforce)
AU (person) 44 185 36 173 -
0 -
- 91glioundn 30 U (Age less than 30)* & Vg_lj\:::;ﬂ’]u
(% of total 9.05% 19.31% 3.35% 11.82% -
workforce)
AU (person) 34 178 52 183 -
0 -
« 91930 - 50 U (Age 30 - 50 % szj‘}’ﬁ":':‘”“
(% of total 7.00% 18.58% 4.84% 12.50% -
workforce)
AU (person) 1 2 3 7 -
L % VoIWUNIU
« 919u1NN31 50 U (Age over 50)* AuKUR
(% of total 0.21% 0.21% 0.28% 0.48% -
workforce)
162 SUSTAINABILITY REPORT 2022/23
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VoyagdnsaniWolaeununs (Maternity / Parental Leave)

wan1sAMItuIIU 1Uhnune
AoE5A (Performance Result) (Target)
s i) 2562/63 | U2563/64 | U2564/65 | U2565/66 | U 2565/66

Srusuwlinuuiiansanwoideuguas
(Total number of employees having 250 210 167 252 -
the right of maternity / parental leave)

AU (person)
o WABIY (Male)? 0 0 0 131 -
« IWAKYJ (Female)? 250 210 167 121 -
Frusuwilinuuiliansawordsanuns
(Total number of employees using 2 3 4 3 -
the right of maternity / parental leave)’

AU (person)
 IWFBY (Male)® 0 0 0 0 -
« IWFKIYJ (Female)? 2 3 4 3 -
wlnuuiinauuaiaunaean
alWolasununs
(Total number of employees 2 3 4 3 -
returning to work after maternity / AU (person)
parental leave)®
 IWFBY (Male)® 0 0 0 0 -
* IWAKEYJ (Female)® 2 3 4 3 -

AU (person) 2 3 4 3 -

S - % vouwunuu
wunvunnavuINmIunadmn e " e
i nNauuImnd©91udu
aniwaragRuns AlFansNInuA
(Total number of employees returning % of total
to work after maternity / (% of tota 100.00% 100.00% 100.00% 100% -
5 employees
parental leave) . )
using the right of
maternity / parental
leave)

 IWFBY (Male)® AU (person) 0 0 0 0 -
« IWAKCYJ (Female)? AU (person) 2 3 4 3 -
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voyandUNWUvaIwUNuUNiimRoadAns (Employee Engagement)

wansAtuIu e
AoB5R (Performance Result) (Target)
(Indicator) U 2562/63 U 2563/64 U 2564/65 U 2565/66 U 2565/66
(FY 2019/20) | (FY 20 ) | (FY2021/22) | (FY 2022/23) | (FY 2022/23)
5mns1ndUYNWUVOY
wunununegdAns % 86% 86% 86% 86% 90%
(Employee engagement
score)’
o IWFYY (Male) n/a n/a n/a 52% -
WYY (Femal % o) / / / 48%
YJ (Female) winuRRoU n/a n/a n/a o -
« 91gloeNna1 30U luugounuy
(Ag‘e less than 30) (% of total wa va va 12% B
employee
+91930-50U participating
(Age 30 - 50) in engagement n/a n/a n/a 80% -
. 9 score)
* 916LNNIN 50 n/a n/a n/a 8% -
(Age over 50)

voyanisiJnousu (Training)

wan1sATItuwU 1Unrune

Goi5m (Performance Result) (Target)

(Indicator) U2562/63 | U2563/64 | U2564/65 | U2565/66 | U 2565/66
(FY 2019/20) | (FY 2020/21) | (FY 2021/22) | (FY 2022/23) | (FY 2022/23)
BLOIU\] (hour) 10,074.80 4,759.50 8,794.50 5,649 -
dolusnisilnousuiadsveswdniu .
(Average employee training hour)*# 80lby/wlnuu 37.18 4.97 8.19 2250 -
nukuA (hour/FTE)
« IWAyIE (Male)* * Soluywaninu 105.42 16.39 3.09 21.39 -
MNIKUA (hour/FTE)
« IWAKCYY (Female)®* :uoruo/wunnu 117.54 20.06 5.10 23.72 -
NIKUA (hour/FTE)
« Bolugnisiinousus:AUUSHIS Solug/wingtu
(Average top management level | = 152.59 13.78 0.61 26.25 -
training hour)®* VKA (hour/FTE)
« Bolugnistinousus:AuIANS ER—
(Average junior management level | = 117.72 25.46 1.66 30.25 -
training hour)’ nuhuA (hour/FTE)
« golusmsilnousuwdinuunall R
(Average non-management level | = 108.65 17.08 5.92 20.80 -
training hour)®* KU/ (hour/FTE)
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10830

(Indicator)

U 2562/63

wani1saAtuIIu
(Performance Result)

U 2563/64

U 2564/65
(FY 2019/20) | (FY 2020/21) | (FY 2021/22) | (FY 2022/23) | (FY 2022/23)

U 2565/66

1Uanung
(Target)

U 2565/66

suUs:uruiruadinsunistinousy
T
viol . u1n (baht) 4,786,000.00 = 1,042,460.00 @ 1,461,320.00 439,258.45 -
(Average amount spent on training
and development)**
\luUs:m‘mn'lsﬁlnausmaé:avaa FTE  yan/wiinuau
rioAusiol AVHUA 5,684.09 1,088.16 1,360.63 1,750.00 -
(Average amount spent per FTE (baht/FTE)
on training and development)**
 IWFBY (Male)** uTN (baht) n/a n/a 3,132.00 3,353.00 -
* IWAKYJ (Female)®* uTN (baht) n/a n/a 4,902.00 3,660.00 -
« wanyuonglioondn 30 U
' 54 unn (baht) n/a n/a 66,217.83 52,501.00 -
(Employee age less than 30)™
o WUNIIUD -50C
unvuog 30 - 50 U 54 unn (baht) n/a n/a 681,649.20 351,757.00 -
(Employee age 30 - 50)
o WUNUIU1ELUINNIM 50 U
UNIULGINN 50 1;14 unn (baht) n/a n/a 59,602.17 35,001.00 -
(Employee age over 50)™
J1usunangnsnisousuwiininu
nynuasiol 97U0U (number) 62 35 80 72 -
(Total number of course per year)>*

Vagan'lsu§0'lﬂl\7"\ion’1$i]ﬂa (Philanthropic Contributions)

AO%5A
(Indicator)

NISUSIIARNU (Cash contributions)®

unn (baht)

wan1saAtuIIu
(Performance Result)

2,007,770.01

U 2562/63 U 256 U 2564/65 U 2565/66
(FY 2019/20) (FY 2020 (FY 2021/22) (FY 2022/23)
n/a

490,000.00

425,120.00

Folugenaveawdinuiu
(Time: employee volunteering during
paid working hours)®

uN (baht)

n/a

322,318

32,118

n/a

NNsUSMAGTVaIrSenIsIFsUUSNIS
(In-kind giving: product or services

donations, projects / partnerships or similar)®

unn (baht)

n/a

8,980,417.51

8,320,000.00

6,677,000.00

ANUSNSINNSAUAIAIE:BUBU
(Management overheads)’

u1N (baht)

n/a

21,163

n/a

VGI Public Company Limited
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voyaogoosununa=ndudaonne (Occupational Health and Safety)

wanasAMItuIu [[Vfa121VR13]
A985 (Performance Result) (Target)
(Indicator) U2562/63 | U2563/64 | U 2564/65 U2565/66 | U 2565/66
(FY 2019/20) | (FY 2020/21) | (FY 2021/22) | (FY 2022/23) | (FY 2022/23)
ANSINNSIFASTINIINNNS
Jumuuveawlnaiu
n N AU (person) 0 0 0 0 0
(Work-related fatalities
of employees)*
dNSINSIFSTINIINNNS
QUANIUVOILISUIKUN
undssu OulsU U AU (person) 0 0 0 0 0
(Work-related fatalities of
contractors)”
- g, ASI/1 &
HRNSINISUINIRUTUSUIIST -
voywuninu golug
) nIsHau 0 0 0 0 0
(Serious work-related -
injuries of employees)* (n/milion
) ploy hours worked)
- e ASI/1 &
SRMSINISUINIRUTUSUIISY .
vouRiSuIKuN golug
N nIsHIu 0 0 0 0 0
(Serious work-related .
L 4 (n/million
injuries of contractors)
hours worked)
- - ASI/1 &
dNSINISUIAIRUNITU .
AYAJIUVOIWUNIIU goluy
- nIsAWU 0 0 0 0 -
(Lost time frequency -
. 4 (n/million
injury rate of employees)
hours worked)
- . ASIA du
OMNSINISUINIRUDITU .
HYAJIUVONLISUIKLN golug
C o v nsHau 0 0 0 0 _
(Lost time frequency -
. + | (n/million
injury rate of contractors)
hours worked)
FIUDUSUVIAIIU / KYAIIU
VouwlinuIUuNIKUA -
OIWUMILINIAL 3U (day) 1,891 2,049 1,180 1,484 .
(Amount of absent days
for employees)”®
Fauoudunnusiol
(Amount of work days Ju (day) 735 738 729 245 -
per year)”®
Fruoudurinnusial x 97uou
WURIIUMIALA du (day) 357,210 353,502 347,733 60,515 -
(Work days x Number
of employees)®"'®
~ % VoudIuou
amHSﬁmqu AJIUVOY Surhau
e AguA 0.53% 0.58% 0.34% 2.45% 3.00%
(Em[zlg)zee absentee (% of total : : : : .
rate)™ " days
scheduled)
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ANty (Definition)

* msurmiuiiusuisy ety nsinsunissnuniugdoslululsawenuna edunnoimskéesnunlnunufinason
INRQURAIMAIANISUIAIIU Na:dwalikaniu 1 SuVull (Serious work-related injuries refer to staff and contractor
injuries that require admission to the hospital for observation orimmediate treatment after an accident, which leads

to absence from duty for 1 day or more.)

* msmm%uﬁﬁunqmmu KHUMEty N1suIRIuIINNIsivuBuduwalfinavelatiortuausolUd [Lost Time Injury
Frequency Rate (LTIFR) refers to record work-related injuries that result in one of the following:]

1)

NSIELTINIINNISIINIU MSHEAMUAIIRKTISUTUKAIINAURIRQURING (incident) IaTUdUSUKEAVOIUSEN®
nnsrruAliinguiawn: néenislondrentinfivau naslfisunissnunRuNnNdNIsUguWeIUIa n1sgryide
anduusnyry: ||a:n'135005£1msu1n|5Uﬁﬁadlﬁs“un']sﬁ'\ﬁmnmsmnu_na'msm\]msuwnei 13U Ane 18UIWA
vaitio IWednnluanm ia:IdsuenAlulsndulguwenuna (Work-related fatality, one or more days away from work
following the date of an incident, restricted work or transfer to another job, medical treatment beyond first aid,
loss of consciousness, or diagnosis of a significant injury / iliness)

msuAIFuINMsAUsIIa:vesdauuIngIdnisUuileuvauidonidursolonanisinBooindanls Galonians
Ao Ndanunanodusoutivitioliona:aduo:voduuus la:3annnmige HIV néolosasusdniaud (Record needle
stick injuries and cuts from sharp objects that are contaminated with another person’s blood or other potentially
infectious materials. Potentially infectious materials include human bodily fluids, tissues and organs, and
materials infected with HIV or hepatitis B virus.)

mslengnewliniusaniwonsidins:3unnisiwngnuuansgaudingruusnisnoulaonfgiia:ongoounde
IKVBR arsgoIusn (Record the required removal of an employee from medical surveillance due to an
OSHA standard.)

* msifudoginnisrinu Kuleiy msiSulosanmisrinnuduiduwaliinavelniontvsusiolUl (Disease-related
illness rate refers to record work-related ill health that result in one of the following:)

1)

wans:nudounavsioanitwswN1eInlonsonionassSu§vadunna (919souiivlsafionigondw nisidudoy Na:
n1sideEIn Kdonsiinnisurnidundonio:nnvniw IUssounsSoniun) [Adverse effect on the physical, mental, or
cognitive condition of a person (These adverse effects include occupational disease, illness, and death, or
imply the presence of injury or ill health, either on their own or in combination.]

msqry|ﬁumslﬁﬁuz‘iaﬁaoﬁmsﬁuﬁnmuuuon'\avadmsqry|§Umslﬁﬁunsrﬁm\1 q $951053I5TuISuTss
(Record of certain hearing loss cases. Specific guidelines regarding hearing loss cases may be found online.)
https://www.osha.gov/recordkeeping/

A WEAUNRRE IS 8ISIKSlUsd1ATYAINA9INNISHNIU Buunainsnansiwng rdaglAusSNsNasugvNIwW
s=usmwanisnaadeulduuon soufiulsAennisinanu U L=1Ss IsmidesastinnaUAUTAITUUNA ns:QnANKaINNSND
INOKN:=q (Record any serious or significant work-related disorder that is diagnosed by a physician or other
licenced health care provider or identified by a positive medical test. These include work-related cases involving
cancer, chronic irreversible disease, a fractured or cracked bone, or a punctured eardrum.)

nnslendrewlingrusonionisiins:3ununIsiwngniuunsgaugiinuauusKisaouUaanieiazengoouie
IKIBIA arnSgolusnn (Record the required removal of an employee for medical surveillance due to
an OSHA standard.)

VGI Public Company Limited

167



voyaAmauINnuNInINgUAU (Equal Pay Analysis)

wanasAMtuIIU 1Urune

Godsn (Performance Result) (Target)

(Indicator) U2562/63 | U2563/64 | U2564/65 | U2565/66 | U2565/66
(FY 2019/20) |(FY 2020/21)| (FY 2021/22) |(FY 2022/23)| (FY 2022/23)

ANOAYIWAKLGY
o ANIDAUNUINOUSAUUSHIS FOIWFBNY

(Average executive level — base salary (Difference n/a n/a 0.96 0.78 -
only)® between male
and female)

Ca o ANOBYIWAKLGY
« ANDAURUIFOU Na:a3aANISAU 9

S=AUUSKHIS FOIWAEE
) (Difference n/a n/a 1.07 0.83 -
(Average executive level base salary +
. s between male
other cash incentives)
and female)

ANIDAIWAKLGY

« AIDAYITUIFOUS:AUIANTS FOIWFBNY
(Average management level — (Difference n/a n/a 0.95 0.91 -
base salary only)® between male
and female)

o . ANOBYIWAKLGY
« ANIDAYRUIFOU lla:a5amANISAU 9

S=AUINNIS POIWALTY
(Difference n/a n/a 0.88 0.90 -
(Average management level base salary
. . 3 between male
+ other cash incentives)
and female)

ANOAYIWAKLGY

« AloAgRUIFoUVeIWINUUNOIU FOIWFBNY
(Average non-management—basesalary  (Difference n/a n/a 1.35 1.35 -
only)® between male
and female)

HUNBIKe (Remarks):
* n/a nunet IWTAIRUToyadnsurovaliu « (n/a indicates that the data was not collected.)

wansATuIUT 2561/62 fiy 2563/64 I0uTiayavesustin Ila:usBngouRuUSEN« foriu 100% Indu

(Data on FY 2018/19 to FY 2020/21 only covers VGI and its subsidiaries that the Company holds 100% shareholding.)

wansANtuIUY 2561/62 fiv 2562/63 Tlisouveaved u9.Isulin IIAS, U9.1suln IAS TusAINS I1a: ud.1otealn TaiISA NU

(Data on FY 2018/19 to FY 2019/20 is not inclusive of Rabbit Care Company Limited, Rabbit Care Broker Company Limited, and ASK Direct Group
Company Limited.)

wansAtuuiduvioyavesusine Ila=usBngosRusynd Boru 100% IHdu

(Data only covers VGI and its subsidiaries that the Company holds 100% shareholding.)

IS

wansAITuIUT 2561/62 fiy 2562/63 ITuTioyavesustine IIa:usBngouRusEN« foru 100% Indu

(Data on FY 2018/19 to FY 2019/20 only covers VGI and its subsidiaries that the Company holds 100% shareholding.)

wansAtunuiduvioyavesusiine Ila=usBngosRusEnd Boriu 100% U9.unInNeN au$NnNSA Bainu ila: us.Jiedlea lganvd IMndu

(Data only covers VGl and its subsidiaries that the Company holds 100% shareholding, Bangkok Smartcard System Company Limited and BSS Holdings Company Limited.)
wansAntuul 2561/62 Tusoutioyavey ue.Tiodiod loanud, Ue.Isulin IAS, U.IsuTN 1AS lusANas iia: uv.loieaIA TniSA N3U

(Data on FY 2018/19 is not inclusive of BSS Holdings Company Limited, Rabbit Care Company Limited, Rabbit Care Broker Company Limited, and ASK Direct
Group Company Limited.)

wansANtuIUY 2561/62 fiv 2564/65 TLisouvoaved u9.Isulin IIAS, U9.1suln IAS TusAINS I1a: ud.1otealn TaiISA NU

(Data on FY 2018/19 to FY 2021/22 is not inclusive of Rabbit Care Company Limited, Rabbit Care Broker Company Limited, and ASK Direct Group Company Limited.)
wansATuIul 2565/66 1Juioyavesusene IHndu

(Data on FY2021/22 only covers VGI Public Company Limited.)

®
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fMUFINIOAA0U (Environment Dimension)

n1sldwavnu (Energy Consumption)

AIBIA

(Indicator)

Jsuarunisidwasau
Fuldoununun

(Total non-renewable
energy consumption)®

WUN:0MA-BU.
(MWh)

5,159.52

wan1sAItiuu
(Performance Result)

U 2562/63 U 2563/64 U 2564/65 U 2565/66
(FY 2019/20) | (FY 2020/21) | (FY 2021/22) | (FY 2022/23) | (FY 2022/23)

4,709.62

4,183.91

4,086.78

10U
(Target)

U 2565/66

4,643.56

« UsunrunasigTwiia
AIKUA
(Total electricity
consumption)®

IWUN:0MA-BU.
(MWh)

5,085.10

4,635.50

4,120.10

3,769.29

4,576.59

« Usrunsigwwaenn
IIKEIWAIIUNAINU
(Renewable electricity
consumption)

IWUN:=0MA-BU.
(MWh)

600

« Usuarumstdidoiwag
INIKEIWANU
Fuildes (dhuru thijuru
INESSSUBIA dad)
[Non-renewable fuel
(coal, oil, natural gas, etc.)
purchased and consumed]’

1UNzIMH-BU.
(MWh)

74.42

7412

63.81

317.49

n1sUaoufinsiSouns:9n (Greenhouse Gas Emission)

wan1sAtuIU 10hune
G050 (Performance Result) (Target)
(Indicator) U 2562/63 U 2563/64 U 2564/65 U 2565/66 U 2565/66
(FY 2019/20) | (FY 2020/21) | (FY 2021/22) | (FY 2022/23) | (FY 2022/23)
Usuarunasudog ) "?“ y
finwiSouns:onfiunun - TEEETE g gy 75 5,767.09 5,618.88 5,368.85 -
(Total GHG emissions) (tCO,0)
« NUMSY (VOUIVAR 1) méuau?;aanlwi
tal direct GH
g:mi:s%;zcsc%pg " . 258 2.57 1.96 115.38 200
(tCOLe)
« NSOU (VOUIVAR 2) i
(Total indirect soulnooniss
greenhouse gas e 3,043.94 2,774.81 2,466.29 1,076.33 2,500
emissions scope 2:
location-based)® (tCOz0)
« NUSoU (VOUIVAR 2) du
(Total indirect msuoulnoontss
greenhouse gas o 1 3,043.94 2,774.81 2,466.29 1,896.82 2,500
emissions Scope 2: (tCO4e)
Market-based)®
« NuBUBU 9 (VOUIVAT 3) méuau?;aanlwi
(Scope 3 GHG oo 3,238.20 2,989.70 3,150.63 3,277.15 -
emission) (tCOLe)
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n1sUaoufinsiSouns:ann1gdouvaulvai 3 (Scope 3 GHG Emission)

wanisaANtuInu 10nune
fod5m (Performance Result) (Target)
(Indicator) U2562/63 | 1U2563/64 | U2564/65 | 12565/66 | U 2565/66
(FY 2019/20) | (FY 2020/21) | (FY 2021/22) | (FY 2022/23) | (FY 2022/23)
Jsuarunisudos ) au
fgiSouns:anndoudu q | _ . .
(vouIvaR 3) fanua ms”;:mi‘ﬂm 6,284.72 5,767.09 5,618.88 3277.15 -
(Tot.al s.coptz 3 GHG (tC0,0)
emissions)
« Cat 1 - Purchased goods au
and activities Psueulnoants 2.58 2.57 1.96 0.86 -
(N1sBadnnAuNa:usNs InguIri
uénieluevAns)® (tCO%e)
* Cat 2 - Capital goods o .
(EuAUssinnnuRoring | MSURUIARONIEA 5 15 oy 2,774.81 2,466.29 - -
.U.‘:QN'TU'I)S InauinNn
(tCOme)
e Cat 3 - Fuel-and Au
energy-related méuaLlnoanlss
activities Fourh 3,238.20 2,989.70 3,150.63 355.14 -
(Donssuningoveunu (tCOe)
BoIWadIa:wawIu)®
¢ Cat 4 - Upstream Au
transportation and Aduaulnoonlss
distribution IneuINn - - - - -
(MSVUEINaNS=WEUAT|  (tCOe)
NAUL)°
« Cat 5 - Waste generated Au
in operations Aduaulnooniss _ _ - 43.02 -
(vouldgannisAnitu IRuIin
fanssuluauAns)® (tCO4e)
e Cat 6 - Business travel . au .
(MsiAuNaAiREoTay | MSedineonls 7.86 3.93 1.47 2.79 -
ssNovatauAns)® neuim
(tCO.e)
 Cat 7 - Employee . au 3
commuting msu?ulmalonhm _ ~ ~ 304.46 _
(MsiAungvaawdinqu)® |~ Mevm
(tCOLe)
« Cat 8 - Upstream Au
leased As§ets msuaulnoanlsn B B B _ B
(AunSwe&nigun IRguIin
Tudousiunnv)® (tCOLe)
 Cat9 - Downstream au
transportation and msuaulnoantss _ ~ ~ _ _
distribution ifguIri
(Nsvualia:Ns:=918auM)° (tCOge)
« Cat 10 - Processing of au
sold products . msuaulnoonlsn _ ~ ~ _ ~
(NsidssUwannourin IRBUINn
9UANSIINLNY)° (tCO4e)
e Cat 11 - Use of sold . au .
products msuaulnoonlsn _ ~ ~ _ _
(Mstdnuveswanaour)® =~ Meum
(tCOme)
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wansAtuIu 1Urune
A985 (Performance Result) (Target)
(Indicator) Uose2/63 | U2563/64 | U2564/65 U2565/66 | U 2565/66
(FY 2019/20) (FY 2020/21) (FY 2021/22) (FY 2022/23) (FY 2022/23)
) Au
e Cat 12 - End-of-life nsuoulnoontss
treatment of sold products Ao - - - - -
(NIsMIRBINWANNCUT)°® (tC0,8)
« Cat 13 - Downstream Au
leased assets msuaulnoonlsn _ B _ 2.367.40 -
(AuNSWENIBWIKAY IRguInn ’
WUNSWARVOUOUANS)® (tCOe)
¢ Cat 14 - Franchises . au .
(@9FnsaUUNIUKEY FsuaLiioontsi - - - - -
WAUNISWANVOUDUANS)® nauin
(tCOLe)
au
e Cat 15 - Investments msuaulnoonlsn
(Msaunu)’ iReuiria ) B B 174.48 B
(tCOme)

mslin (Water Consumption)

AOBIA

(Indicator)

wan1sAItuU
(Performance Result)

1Uanung
(Target)

U 2565/66

U 2562/63 U 2563/64 U 2564/65 U 2565/66
(FY 2019/20) | (FY 2020/21) | (FY 2021/22) | (FY 2022/23) | (FY 2022/23)

Usurumslitngnsianun &u
(Total water use)® anuIAiumAS 0.000744 0.000743 0.000466 0.000461 0.000706
- TDS < 1,000 mg/L (Mm?®)
o NASFIUUATE: USarums
Futhus:unoninAuna .
o &
il anuAriiuns | 0.003721 0.003715 0.002331 0.002303 0.002500
(Withdrawal: total ¥ 5
. . (Mm”)
municipal water supplies)
- TDS < 1,000 mg/L
« nsiuth: Usuneu
mshuulugainAuia #u
uruA anuIARIunS 0.002977 0.002972 0.001865 0.001843 -
(Water discharge: total (Mm®)

sewage)’
- TDS < 1,000 mg/L
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N1SYANISVOUIFY (Waste Management)

wanasAtudnu 10anune
fod5m (Performance Result) (Target)
(Indicator) U2s62/63 | U2563/64 | U2564/65 U2565/66 | U 2565/66
(FY 2019/20) | (FY 2020, (FY 2021/22) | (FY 2022/23) | (FY 2022/23)
Usuaruvouideninavu IURSNAU
nunuA (metric tonnes) 14.75 16.12 17.94 31.99 -
(Total waste generated)®
« Usunruvedidenall e
(Non-hazardous waste ) 14.75 16.12 17.94 14.68 -
generation)’ (metric tonnes)
« Usunruveuidedunsny UASNAU
(Hazardous waste K 0.00 0.00 0.00 0 -
generation)a (metric tonnes)
Usunruveuidenolu
AUWNTETHU / STeiAa / vae IUASNAU 465 554 0.99 559
(Total waste used / (metric tonnes) ' ’ ’ ’
recycled / sold)®
Usunruveuidenolunsnifiu _
= IUASNAU
Tuwun (metric tonnes) 7.25 7.93 14.19 14.72 -
(Total waste onsite storage)®
Usuaruvourdenslun UmSnEU
QNAdANIHUA (metric tonnes) 2.85 2.65 2.76 14.68 17
(Total waste disposed)®
IURASNA
 NIswunau (Landfill)® U_ snad 2.85 2.65 2.76 14.68 -
(metric tonnes)

HUNBIKe (Remarks):

* Vagar‘i’[ﬁlumsn'ﬂuommsueiauﬁw@ouns:vnmuéauz‘iu q (VoUIvAR 3) Us:nousioy N1SIAUNWNWSSNY NMsigns:Au Ila:U§U’][’un’]STﬁTV\/VV’W’mQI&’]quﬁ:IB\]W']rﬂBEj
[The data used to calculate other indirect gas emissions (Scope 3) covers emissions from business travel, paper consumption, and electricity consumption from
merchandising space tenants.]

* YoyanlglunisAuorunusurunisudesiinsidouns:=anlned1uadatioya Emission Factor 910 Journal VoyadANISUSHISIANISANBISOUNS:9N (SUANSUKBU)
alulFioudunnu 2564
[The emission factors for carbon dioxide emissions are referenced from the Journal of Thailand Greenhouse Gas Management Organisation (Public Organisation)
published in March 2021.]

* 1tlouanenmis / dtinuiuvedusiing aveglumuR1EIUSEN« Tuanusnifiutioyausunnudnils ia=snemdnifunuuinuse SdieyadinsunisAruarumusunnumstsith
na:inivlnedgdeanAiademsidinsionu/sesuainnisus:Urunskad (The Company’s buildings / offices are located in a leased area where the Company cannot
collect water-use data, thus water consumption is calculated referencing to the average daily water consumption volume and discharge from the Metropolitan
Waterworks Authority.)

! wansANTuIUT 2561/62 fi 2563/64 Iulioyavesustin IIa:usBngeuRuUSEN« forfu 100% Indu

(Data on FY2018/19 to FY2020/21 only covers VGI and its subsidiaries that the Company holds 100% shareholding.)

® wamsAnitiugul 2561/62 fiv 2562/63 Tusouvoyavad u2.Isuln 1AS, u9.isudn 1IAS TusAINeS Ila: ud.1ooElA TAISA NSU
(Data on FY 2018/19 to FY 2019/20 is not inclusive of Rabbit Care Company Limited, Rabbit Care Broker Company Limited, and ASK Direct Group Company Limited.)

¢ wansATuuiduiioyavesusene Ila=usBngosRusENnd Boru 100% Indu
(Data only covers VGI and its subsidiaries that the Company holds 100% shareholding.)

* wansANTuIUT 2561/62 fia 2562/63 I0uTioyavesustine Ila=usBngeuRuUSEN« foru 100% Indu
(Data on FY 2018/19 to FY 2019/20 only covers VGI and its subsidiaries that the Company holds 100% shareholding.)

* wanisAnduviuiduioyavesusing usGngosfuseng fou 100% U9.UNINON aulSNN1SA Bainu ia: ue.Tledled Tgandd Inndu
(Data only covers VGI and its subsidiaries that the Company holds 100% shareholding, Bangkok Smartcard System Company Limited and BSS Holdings
Company Limited.)
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voulvaNSIURIWevayavaus1euunduENEul 2565/66 (Performance Summary Disclosure Boundaries)

Aunondou aupu
- anaou (Environment) (Social)
usun n1sfioAu
(Company) (Shareholding)  wausnu  |fwsiSouns=en dh (water) vouide
(%) (Energy) (GHG) (Waste)
Uu9.53To 97MA (UKBL)
(VGI Public Company - v v v v v v
Limited)
ue.5%To lomesTnsy iRy v
(VGI Advertising Media 100.00 v v v v v
Company Limited)
U9.888 TRy 100.00
(888 Media Company Limited) v v v v v v
U9.wour oow 39 (Wlad)
Ui n3U
(Point of View (POV) 100.00 v v v v v v
Media Group Company
Limited)
U9.UWNan ausnnisn
sdinu 90.00 v v mawiidunis /| mMainidunis / v
(Bangkok Smartcard ' Inprogress | Inprogress
System Company Limited)
u9.Tioaioa loanue asAItuNSs /| MasAiduns /
(BSS Holdings 90.00 v v v
In progress In progress
Company Limited)
UR.IISUTNIWe Bainu
(Rabbit Pay System 80.00* NA NA NA NA NA
Company Limited)
U9.IIsuln 1Ay .
(Rabbit Cash Company 77.00 <2U/years
Limited)
U.Isuln IS 1.09° MauAIduns / M&IAItUNTS /| M&IAItUNTS /| AagmAitunas /
(Rabbit Care Company : In progress Inprogress | Inprogress | Inprogress v
Limited)
UR.IsuN IAS [usAinos 100.00¢ fdunidunis / |Masenidunis /|masnidunis / Masenidunis /
(Rabbit Care Broker : In progress Inprogress | Inprogress | Inprogress v
Company Limited)
Uv.Iooaln Inisansy 100.00° MawItums / |mMasditunns /| fasaiduns /7 massnidunas /
(ASK Direct Group : In progress Inprogress | Inprogress | Inprogress v
Company Limited)
uv.loigalniSa BuBoSuE o o o o o
TusAINas $111A 100.00* MAaIAItUNIS / | NAaIAItUNIS /| Maanitiunis /| Mavaiiunis /| n1asaitiuns /
(Asia Direct Insurance In progress In progress In progress In progress In progress
Broker Company Limited)
U9.IWUEAIA AoULTIAGU ) )
(Fanslink Communication 51.00* <2U/<2years v <2U/<2years
Company Limited)
uue.sUIdas Inasina B
(Super Turtle Public 60% <2U/<2years

Company Limited)

nu1gInR (Remarks):

andoundunsuiiouvavvala 85% vauandousiuls (Data coverage 85% of revenue)

* fioulnuusEngouvau VGI (Shareholding by VGI's subsidiary companies)

* < 27 nunefiv USBNANIAAWIU Ko VGI TindioruLINnGn 50% Utioansn 2 U AuliudgaguanvouivanissiouiusiuEuondouia=aal (< 2 years is referred to
as companies that were established or that VGI has held over 50% shares for a period of less than 2 years, thus outside of the scope of environmental and social

reporting.)

* NA hunefiy USBNATLTATEIneU fududseguanveulvamssiedusinuadiondouia-aiau
(NA is referred to facility that does not have designated office, thus outside of the scope of environmental and social reporting.)
* auAnidunis KUty Nss1edUAUETIondeuIa:aIAUVeIUSENToglus:nIwnMsAItUNIS

(In progress refers to environmental and social reporting of this company is in progress of consolidating.)
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GRI CONTENT INDEX

(GRI 1)

GRI Standard /
Other Source

General Disclos!

Disclosure

ures

Location (Page Number /
Link / Comment)

External

Verification SRS

Organisation an

d its reporting practices

2-1 Organisational details 25 101
2-2 Entities included in 173 173
the organisation’s sustainability reporting
2-3 Reporting period, frequency, and contact point 3 79
2-4 Restatements of information 3 79
2-5 External assurance 182 -183 182 -183
Activities and workers
2-6 Activities, value chain, and other business relationships 10 86
2-7 Employees 153 153 8,10
2-8 Workers who are not employees 166 166 8
2-9 Governance structure and composition 25 101 5,16
2-10 Nomination and selection of See "Key Performances in Corporate 5,16
the highest governance body Governance" Section in Annual Report
2022/23 (56-1 One Report)
2-11 Chair of the highest governance body See "Our Board of Directors" 5,16
Section in Annual Report 2022/23
(56-1 One Report)
2-12 Role of the highest governance body in overseeing See "Corporate Governance Policy" 16
the management of impacts Section in Annual Report 2022/23
(56-1 One Report)
2-13 Delegation of responsibility for managing impacts 12-15 88-91
2-14 Role of the highest governance body in sustainability reporting See "Corporate Governance Structure
and Significant Information
Regarding the Board of Directors,
Sub-Committees, Management,
Employees and Other Information"
Section in Annual Report 2022/23
(56-1 One Report)
2-15 Conflicts of interest 24-31 100 - 107 16
2-16 Communication of critical concerns 24-31 100 - 107
2-17 Collective knowledge of See "Duties and Responsibilities
the highest governance body of the Sustainability Committee"
Section in Annual Report 2022/23
(56-1 One Report)
2-18 Evaluation of the performance of the highest governance body See "Key Performances in Corporate
Governance" Section in
Annual Report 2022/23
(56-1 One Report)
2-19 Remuneration policies https://www.vgi.co.th/wp-content/

uploads/2023/04/NRC-Charter_23-
Mar-2023-en.pdf
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Location (Page Number /

Link / Comment)
GRI Standard / External SDG Goal

Other Source Disclosure Verification
Thai

2-20 Process to determine remuneration See "Key Performances in Corporate
Governance" Section in Annual Report
2022/23 (56-1 One Report)

2-21 Annual total compensation ratio See "Key Performances in Corporate
Governance" Section in Annual Report
2022/23 (56-1 One Report)

Strategy, policies, and practices

2-22 Statement on sustainable development strategy 5 81

2-23 Policy commitments 20 96 16
2-24 Embedding policy commitments 20 96

2-25 Processes to remediate negative impacts 24-31 100 - 107

2-26 Mechanisms for seeking advice and raising concerns 24-31 100 - 107 16
2-27 Compliance with laws and regulations 18 94

2-28 Membership associations 30-31 106 - 107

2-29 Approach to stakeholder engagement 16-19 92-95

2-30 Collective bargaining agreements 53 129 8

Material Topics

GRI 3: Material Topics 2021

3-1

Process to determine material topics ‘ 12-15 ‘ 88 -91 ‘ ‘

3-2 ‘ List of material topics ‘ 15 ‘ 91 ‘ ‘

Economic Performance

GRI 201: Economic Performance 2016

3-3 Management of material topics 12-15 88 -91
201-1 Direct economic value generated and distributed 57 - 61,152 133-137,152 8,9
201-2 Financial implications and other risks and opportunities due to 67 143

climate change

Procurement practices

GRI 204: Procurement Practices 2016

3-3 ‘ Management of material topics ‘ 12-15 ‘ 88-91 ‘ ‘

204-1 ‘ Proportion of spending on local suppliers ‘ 38 ‘ 114 ‘ ‘

Anti-corruption

GRI 205: Anti-corruption 2016

3-3 Management of material topics 12-15 88 -91

205-1 Operations assessed for risks related to corruption 32-33,36-40 |108-109,112-116

205-2 Communication and training about anti-corruption policies and 26 102 16
procedures

205-3 Confirmed incidents of corruption and actions taken 29 105 16
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GRI Standard /
Other Source

Disclosure

Location (Page Number /
Link / Comment)

English

External
Verification

SDG Goal

3-3 Management of material topics 12-15 88 -91
302-1 Energy consumption within the organisation 169 169 Yes 7,8,12,13
302-4 Reduction of energy consumption 169 169 7,8,12,13

3-3 Management of material topics 12-15 88 -91

303-1 Interactions with water as a shared resource 70 146

303-2 Management of water discharge-related impacts 70 146

303-3 Water withdrawal 171 171 Yes 6
303-4 Water discharge 171 171 Yes

303-5 Water consumption 171 171 Yes 6

3-3 Management of material topics 12-15 88-91

305-1 Direct (Scope 1) GHG emissions 169 169 Yes 3,12,13,
14,15

305-2 Energy indirect (Scope 2) GHG emissions 169 169 Yes 3,12,13,
14,15

305-3 Other indirect (Scope 3) GHG emissions 169 -170 169 -170 Yes

305-5 Reduction of GHG emissions 169 - 170 169 -170 3,12,18,
14,15

3-3 Management of material topics 12-15 88 -91

306-3 Waste generated 172 172 Yes
306-4 Waste diverted from disposal 172 172 Yes
306-5 Waste directed to disposal 172 172 Yes

3-3

Management of material topics

12-15

88 -91

308-1

New suppliers that were screened using environmental criteria

37

113

5,8,16

3-3 Management of material topics 12-15 88 -91
401-1 New employee hires and employee turnover 50, 160 - 161 126, 160 - 161 5,8,10
401-3 Parental leave 163 163 5,8,
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GRI Standard /
Other Source

Disclosure

Location (Page Number /
Link / Comment)

English

External
Verification

SDG Goal

3-3 Management of material topics 12-15 88 -91

403-1 Occupational health and safety management system 62 138 8

403-4 Worker participation, consultation, and communication on 63 139 8,16
occupational health and safety

403-6 Promotion of worker health 63 139 3

403-8 Workers covered by an occupational health and safety 62 - 63 138 -139 3,8,16
management system

403-9 Work-related injuries 166 166 Yes 3,8,16

403-10 Work-related ill health 3,8,16

Management of material topics 12-15 88-91
404-1 Average hours of training per year per employee 164 164 4,5,8,10
404-2 Programmes for upgrading employee skills and transition 52 128 8

assistance programmes

Management of material topics 12-15 88 -91
405-1 Diversity of governance bodies and employees 26,157 - 158 102, 157 - 158 5,8
405-2 Ratio of basic salary and remuneration of women to men 168 168 Yes 5,8,10

3-3

Management of material topics

12-15

88 -91

406-1

Incidents of discrimination and corrective actions taken

56

132

5,8

3-3 Management of material topics 12-15 88-91
414-1 New suppliers that were screened using social criteria 37 113 5,8,16
414-2 Negative social impacts in the supply chain and actions taken 5,8,16

Management of material topics

12-15

88 -91

415-1

Political contributions

30-31

106 - 107

Management of material topics

12-15

88 -91

418-1

Substantiated complaints concerning breaches of customer
privacy and losses of customer data

120
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LRQA

LRQA Independent Assurance Statement

Relating to VGI PUBLIC COMPANY LIMITED’s Sustainability Report
for the FY 2022/23

This Assurance Statement has been prepared for VGI PUBLIC COMPANY LIMITED in accordance with our contract but is
intended for the readers of this Report.

Terms of engagement

LRQA (Thailand) Limited was commissioned by VGI PUBLIC COMPANY LIMITED (VGI) to provide independent assurance on its
sustainability report FY 2022/23 for the period from April 2022 to March 2023 (“the report”) against the AccountAbility’s AAL000AS v3
assurance criteria to a moderate level of assurance and materiality level of the professional judgement of the verifier is applied,
where the scope was a Type 2 engagement.

Our assurance engagement covered VGI's operations and activities in Thailand only and specifically the following requirements:

e  Evaluating VGI’s adherence to AA1000 AccountAbility Principles (2018) of Inclusivity, Materiality, Responsiveness and
Impact.

e Confirming that the report is in accordance with GRI Standards 2021*

e  Evaluating the reliability of data and information for only the selected environmental indicators listed below:

- GRI302-1 Energy consumption within the organization and intensity

- GRI303-3,303-4 and 303-5 Water withdrawal/discharge and consumption

- GRI305-1 Direct Greenhouse Gas Emissions (Scope 1)?

- GRI305-2 Indirect Greenhouse Gas Emissions (Scope 2)?

- GRI305-3 Other indirect (Scope 3) GHG emissions (Paper consumption, Business travel and Electricity consumption from
merchandising space tenants)?

- GRI306-3, 306-4 and 306-5 Waste generated Waste diverted from disposal Waste directed to disposal

- GRI403-9 Work-related injuries and absenteeism rate

- GRI405-2 Ratio of basic salary and remuneration of women to men (Gender Pay Gap)

Our assurance engagement excluded the data and information of VGI’s operations and activities outside Thailand, as well as
suppliers, contractors and any third parties mentioned in the report.

LRQA’s responsibility is only to VGI. LRQA disclaims any liability or responsibility to others as explained in the end footnote. VGIs’
responsibility is for collecting, aggregating, analysing and presenting all the data and information within the report and for
maintaining effective internal controls over the systems from which the report is derived. Ultimately, the report has been approved
by, and remains the responsibility of VGI.

LRQA’s Opinion
Based on LRQA’s approach nothing has come to our attention that would cause us to believe that VGI has not, in all material
respects:

e  Metthe requirements above

e  Covered all the issues that are important to the stakeholders and readers of this report.

e  Disclosed reliable performance data and information as no errors or omissions were detected

The opinion expressed is formed on the basis of a moderate level of assurance and at the materiality of the professional judgement
of the verifier.

Note: The extent of evidence-gathering for a moderate level of assurance engagement is less than for a moderate level of assurance
engagement. Moderate assurance engagements focus on aggregated data rather than physically checking source data at sites.
Consequently, the level of assurance obtained in a moderate assurance engagement is substantially lower than the assurance that
would have been obtained had a moderate assurance engagement been performed.

* https://www.globalreporting.org
2 GHG quantification is subject to inherent uncertainty.
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LRQA’s approach

LRQA’s assurance engagements are carried out using AA1000AS v3. The following tasks though were undertaken as part of the

evidence gathering process for this assurance engagement:

e Assessing VGI’s approach to stakeholder engagement to confirm that issues raised by stakeholders were captured correctly.
We did this by interviewing VGI’s management who engage consolidate data and information as well as reviewing documents
and associated records.

e Reviewing’s process for identifying and determining material issues to confirm that the right issues were included in their
report. We also tested the filters used in determining material issues to evaluate whether VGI makes informed business
decisions that may create opportunities which contribute towards sustainable development.

e  Auditing VGI’s data management systems to confirm that there were no significant errors, material mis-statements in the
report. We did this by reviewing the effectiveness of data handling procedures, instructions, and systems, including those for
internal verification. We also spoke with those key people responsible for compiling the data and drafting the report.

e  Sampling of evidence presented at VGI’s head office in Bangkok to confirm the reliability of the selected environmental and
social indicators. The extent of evidence sampled for the selected indicators reflected the level of assurance applied.

Observations

Further observations and findings, made during the assurance engagement, is:

e Stakeholder inclusivity: We are not aware of any key stakeholder groups that have been excluded from VGI’s stakeholder
engagement process. VGI applied proxy system to represent stakeholder’s concerns about how VGI’s operations may
impact on.

e Materiality: We are not aware of any material issues concerning VGI’s sustainability performance that have been excluded
from the report. VGI has processes for identifying and determining material issues based on a set of unbiased criteria
and qualitative impact valuation.

e Responsiveness: VGl has addressed the concerns of stakeholders in relation to GHG emissions, media content as well as
OH&S.

e Impact: VGI has processes to evaluate impacts related to climate change and other significant impacts.

e Reliability: Data management systems are properly defined for the selected environmental and social indicators.

LRQA’s standards, competence and independence

LRQA ensures the selection of appropriately qualified individuals based on their qualifications, training and experience. The
outcome of all verification and certification assessments is then internally reviewed by senior management to ensure that the
approach applied is rigorous and transparent.

This verification is the only works undertaken by LRQA for VGI PUBLIC COMPANY LIMITED and as such does not compromise our
independence or impartiality.

Dated: 15 June 2023

ﬁ)dvk W

Opart Charuratana
LRQA Lead Verifier

On behalf of LRQA (Thailand) Limited

No.9, G Tower Grand Rama 9, FL. 30, Room H14,
Rama 9 Rd., HuayKwang, Bangkok, 10310, THAILAND
LRQA reference: BGK00000926B
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IUUEOUNIUAITUARIAUVOILISIU (SURVEY OF READERS’ OPINIONS)

VolduaIu=vaI8UADFos1BIUANUEIEUUS:91U 2565/66 9-UnulEluniswiruunisdnrseunoudiduluounAn
Your views and suggestions towards the 2022/23 Sustainability Report will be utilised to improve our future reporting.
1. ns‘mqs:qﬁagaﬁugﬁuvaaﬁﬂu (Please specify your personal information.)
IWFi (Gender) [ 1KYy (Female) [ 1370 (Male)
01¢ (Age) [ 167031 30T (Lower than 30 years) [ ]30- 45T (30 - 45 years) [ 1 w31 45 U (More than 45 years)

2. ns‘tu'ls:qamu:va\lri'lu (Please specify your relationship with VGI.)

[ ]gfioru / Unainu [ 1anAn [ 1AM [ ] rUoBNUVOuSY
(Shareholder / Investor) (Customer) (Supplier) (Government Agency)
[ ]3douoasu [ ] wdnuiuvadussng [ ] yusulnaaniuus:nouns
(Media) (Employee) (Communities)

[ 18U QUSASIU). v
(Others — please specify)

3. AowWIwolesiogUuus1evUAWSIBUUS:$1T 2565/66
(Please rate your satisfaction of the presentation of 2022/23 Sustainability Report.)

AAUYSNUIVOISI8dIU (Content Completeness) [ 1w (High) [ ]Uunad (Medium) [ ] 0oy (Low)
Us:IAiuvaus1adu (Reporting Topics/Issues) [ 1uWIN (High) [ 1Uunaw (Medium) [ ] oy (Low)

itlorinadng (Ease of Undertanding) [ 1N (High) [ 1Uunad (Medium) [ ]Uou (Low)
n1soaniuusUidu (Report Design) [ 1uW1N (High) [ 1Uunaw (Medium) [ ]Uoy (Low)
noUWIwalvsosaulnesol (Overall Satisfaction) [ ]Uan (High) [ ]1Uuna (Medium) [ 1008 (Low)

4. powauleiiorlunsia:unvessieviunoiudidiu (Please rate your interest of each chapter.)

ns:uouNIsUs:ITUUSIBURENACUAUAINUEIEU [ Tun [ 1Uunaw [ ] Uoy [ 1Tdauls
(Materiality Assessment) (High) (Medium) (Low) (Uninterested)
nisdousounuyjddoulside [ Jun [ 1Uwunaw [ ] Gog [ ]1Tyaut
(Stakeholder Engagement) (High) (Medium) (Low) (Uninterested)
ulsuneiia:iHuIeNISWaUNog g gEU [ Jun [ ]Uwunaw [ ] Gog [ ] Tyaut
(Sustainable Development Policy and Goals) (High) (Medium) (Low) (Uninterested)
NISAAURIANINIS 13:-95U8SSUNISSAR [ Tun [ 1Uunaw [ ] Uoy [ 1Tuauta
(Corporate Governance and Business Conduct) (High) (Medium) (Low) (Uninterested)
NNSUSKNSADWUIABYIIA:NN0:3N0M [ Tun [ 1Uunaw [ ] Uoy [ 1Tyaut

(Risk and Crisis Management) (High) (Medium) (Low) (Uninterested)
n1s¥nNIsHoulgaUNu [ Jun [ ]Uwunaw [ ] Gog [ ] Tyaut
(Supply Chain Management) (High) (Medium) (Low) (Uninterested)
udNNSSU [ Tun [ 1Uunaw [ ] Uoy [ 1Tuauta
(Innovation) (High) (Medium) (Low) (Uninterested)
AowUaonnisnAuINAlulagansauind iaznouidudoudiovovioya [ ]un [ 1Uunaw [ ] Uoy [ ]1Tyaut
(Information Technology Security and Personal Data Privacy) (High) (Medium) (Low) (Uninterested)
NISYANISADUAUWUSAUGNAN [ Jun [ ]Uwunaw [ ] Gog [ ] Tyaut
(Customer Relationship Management) (High) (Medium) (Low) (Uninterested)
mstr;uu1n§wmnsuquﬂna:ﬂmu|ﬂuozgr‘iﬁ [ Tun [ 1Uunaw [ ] Uoy [ 1Tdauls
(Human Resources Development and Well-being) (High) (Medium) (Low) (Uninterested)
ansuyuusu [ Jun [ 1Uwunaw [ ] Gog [ 1Tyaut
(Human Rights) (High) (Medium) (Low) (Uninterested)
nNIsSWruUNaALIAzEUBU [ Jun [ ]Uwunaw [ ] Gog [ ] Tyaut
(Social and Community Development) (High) (Medium) (Low) (Uninterested)
o1goouNJuIandUUaonNy [ Tun [ 1Uunaw [ ] Uoy [ 1Tdauls
(Occupational Health and Safety) (High) (Medium) (Low) (Uninterested)
AoUSUEABaUTUItiorEefuunun [ Jun [ 1Uwunaw [ ] Gog [ 1Tyaut
(Responsibility Towards Advertising and Media Content) (High) (Medium) (Low) (Uninterested)
nagnsmuanIwnuoNAIa:-NsBwasiu [ Jun [ ]Uwunaw [ ] Gog [ ] Tyaut
(Climate and Energy Strategy) (High) (Medium) (Low) (Uninterested)
NISYANISVOUIFY [ Tun [ 1Uunaw [ ] Uoy [ 1Tdauls
(Waste Management) (High) (Medium) (Low) (Uninterested)
WaNISANTUINUAIUAIIUENEU [ Jun [ 1Uwunaw [ ] Gog [ ]1Tyaut
(Sustainability Performance Result) (High) (Medium) (Low) (Uninterested)

5. nsruas:yUs:ifiundololduanuzivuiz IWeUSuUsisrearunoudiduadusiol
Please provide other comments or suggestions to improve the Sustainability Report.
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nsruMddIVUdoUNIULAR:
whoiaviunisusen
usun 3310 90A (UKBU)
IavA 21 8U 9 91ASAIoAR N9199S
NUUINNOA-SUER IIVOuRauwa IVAIRINS NSIINWY 10900
InsFAwn +66 (0) 2273 8884
dlua: companysecretary@vgi.co.th

Please mail this survey to:
Company Secretary Division

VGI Public Company Limited
21 TST Tower, 9" Floor, Viphavadi-Rangsit Road,
Chomphon, Chatuchak, Bangkok 10900
Telephone Number: +66 (0) 2273 8884
Email: companysecretary@vgi.co.th




VGI

VGI PUBLIC COMPANY LIMITED

21 TST TOWER, 9™ FLOOR, VIPHAVADI-RANGSIT ROAD,
CHOMPHON, CHATUCHAK, BANGKOK 10900, THAILAND
TEL. +66 (0) 2273 8884 FAX. +66 (0) 2273 8883
WWW.VGI.CO.TH



	Button1: 
	Button2: 
	Button3: 
	Button4: 
	Button5: 
	Button6: 
	Button7: 
	Button8: 
	Button9: 
	Button10: 
	Button11: 
	Button12: 
	Button13: 
	Button14: 
	Button15: 
	Button16: 
	Button17: 
	Button18: 
	Button19: 
	Button20: 
	Button21: 
	Button22: 
	Button23: 
	Button24: 
	Button25: 
	Button26: 
	Button27: 
	Button28: 
	Button29: 
	Button30: 
	Button31: 
	Button32: 
	Button33: 
	Button34: 
	Button35: 
	Button36: 
	Button37: 
	Button38: 
	Button39: 
	Button40: 
	Button41: 
	Button42: 
	Button43: 
	Button44: 
	Button45: 
	Button46: 
	Button47: 
	Button48: 
	Button49: 
	Button50: 
	Button51: 
	Button52: 
	Button53: 
	Button54: 
	Button55: 
	Button56: 
	Button57: 
	Button58: 
	Button59: 
	Button60: 
	Button61: 
	Button62: 
	Button63: 
	Button64: 
	Button65: 
	Button66: 
	Button67: 
	Button68: 
	Button69: 
	Button70: 
	Button71: 
	Button72: 
	Button73: 
	Button74: 
	Button75: 
	Button76: 
	Button77: 
	Button78: 
	Button79: 
	Button80: 
	Button81: 
	Button82: 
	Button83: 
	Button84: 
	Button85: 
	Button86: 
	Button87: 
	Button88: 
	Button89: 
	Button90: 
	Button91: 
	Button92: 
	Button93: 
	Button94: 
	Button95: 
	Button96: 
	Button97: 
	Button98: 
	Button99: 
	Button100: 


