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(GRI 102-14)

53TeAagjinsnunslAusSNsNsnana Offline-to-Online Tsadud RFniGussivfosddenAUTunsiOu “glinlsadud
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laznanrnannswennaus:inAlneg (“hatnnannsweid”
KSo “SET”)

The Most Innovative 020 Solutions for Advertising,
Payment, and Logistics Platforms [n© International
Finance Awards (IFA)

TasuAmidoniuauaBdn Sustainability Yearbook
2022 10unSansn muiﬁnuomo‘ma']hnssuﬁa
Tuvrun nawsuns nazioumasinuivus urianas
ARIdanlny S&P Global

Insunmaan’[naa’tuswua Thailand Sustainability
Investment (THSI) 1duASuisn manmﬂmuuuuuvau
usBnlun1sANItussAvagNdIdUIazAdWSUEINBOU
sogjudoulAidunnnay

Tsunisdnduaulfiluntilu 100 Sudunanniwe
AunisAntusulnairudiudenondou duau na:
sssuAfiuna 10ulA 4 Arsienu Tne ESG Rating Unit
vouanUulngweuu
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Outstanding Investor Relations Award 19udh 3
ARFDNUINIIU SET Awards 2021 NYnvulpe SET
118:01Sa1SNISNUSUIANS

1IV110ugaudnvounsili MSCI Us:zinnasi MSCI
Small Cap 10uUA 2 Ansionu [nu Morgan Stanley
Capital International (MSCI) Index

Wduaurdnvavast SET100 AulsIFouUNSIAL 2565
fuifounUIBU 2565

TASunasUs:iunasnanuanananisvosusen
ann:z10sulus=aumaniul 2564 10uln 6 Ankonu
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33TenunouUs:IfuRGUsdAYFuAUEIEUVEIUSENY 10uUs:9NnT TneWorstunudedenelusoutiudede
meuan BedadenieluduTEin wans:nUsReNISANTUIUANUIASYTRY SuAU IA:AuondouaNAUIEIa:lonnan
onviRavudUItiosu9INNMsUs:naussianasnrodldAruATVeIUSEN« IIa=Uedun1euen Tein lualliunisiyasunlag
AdAnylus:aulan AowARIRUVeuLjidoulfiduAdAny 1a:Us:IEURDudArYFuAoUENEUTUOMAMNSSUIRYONU
vl vumaulunsAmiFenitioniazrruaUs:IBURGTuEArysunowgIduasUTsaG

Tosousouus:IRURUAIUGIEURIREOVOIAUNISANTUIIUVOIUS BN H1a:
douléide IneiUedenlEus:nounmss:uus:ifugnAry Tén
Q uansgrulunissieduanna (Global Reporting Initiative: GRI Standards)
« ABUAIUEIEU (S&P Global ESG Indices)
e Al MSCI Index
«  ANUNSSUNISINGBLINSTIUNIUNYEIWONIUEIEU (Sustainability Accounting
Standards Board: SASB)
« GWURUSIBU (SET THSI Index)
« nuollivveulantugnusing o RdArysiossielugnanknssuIRuonu
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UodrAtynrunduddiu

— e
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AMU:NSSUNISUSSBNAUNA (Corporate Governance Committee) [ngnisiauaiiu:
VOUANU:NSSUNISUSKAS (Executive Committee) InWa1srunlia:znsovaoaunisUs:idu

N1sAsI9d0U Us=iuRtuanAry welidulefiunonudenndassionagnsniissiovedddlo
AOIUONADY
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Us:IRuAUAUENEU Us:IRuAUASIIENEU voaulvavadwans:nu ;| 10anurgaiunougidu
AINIUONIIVOY 1 vovouAnN1sanus:=3181A
GRI Standards meolu . nisuen (SDGs)
aJANS aJANS
AIUIASUZNANA:NISAINUANANINIS
1. nismnugIananis Management Approach (GRI 103) 16,17
12:9598SSUNWSSNY Anti-corruption (GRI 205-2, GRI 205-3) o [ )
Public Policy (GRI 415-1)
2. msInn1sroulgaunu Management Approach (GRI 103) 5,8,16
Anti-corruption (GRI 205-1)
Supplier Environmental Assessment o [ )
(GRI 308-1)
Supplier Social Assessment (GRI 414-1,
GRI 414-2)
3. MSUSHISAOWIALY Management Approach (GRI 103) ® Y 8,16
11a:=n19:3nnM
4. UdMNSSU Management Approach (GRI 103) ([ ] [ ] 8,9
5.  Aowdaannuniuniu Management Approach (GRI 103) 3,8,16
InAlulagansauinA ia: Customer Privacy (GRI 418-1) o )
Ao wiIdudounovesioya
AudIAY
6. NISIANISADWAUWUS : Management Approach (GRI 103) 8,9,11,17
fuanAn
7. MSWAUINSWEINS | Management Approach (GRI 103) 3,4,5,8,10
uuugiaz=nowiduagna i Employment (GRI 401-1, GRI 401-2,
GRI 401-3)
Training and Education (GRI 404-1, GRI
404-2, GRI 404-3)
Diversity and Equal Opportunity (GRI
405-1, GRI 405-2)
8. ﬁn§uqugzju Management Approach (GRI 103) 3,5,8,19
Human Rights Assessment (GRI 412-1)
9. MIsWUNEIAUIIAYUBU i Management Approach (GRI 103) 3,4,8,9,13
Economic Performance (GRI 201-1)
10. 913o%9u LAz Management Approach (GRI 103) 3
nouUaonny { Occupational Health and Safety (GRI
i 403-1,GRI403-2, GRI403-6, GRI 403-9) :
11. ﬂ_O’lué'UGﬂUOUTUIﬁam Management Approach (GRI 103) 16
Aoluurun
ANUEINIONADU
12. nagnsauaniw Management Approach (GRI 103) 3,7,8,11,
nonANa:Nsiwaaiu © Energy (GRI 302-1, GRI 302-4)
Emissions (GRI 305-1, GRI 305-2, GRI o ® 12,13,14,15,17
305-3, GRI 305-5)
13. N1s9ANISvauIdy Management Approach (GRI 103) 3,6,9,11,12,13,17
Waste (GRI 306-1, GRI 306-2, GRI 306- PS PY
3, GRI 306-4, GRI 306-5)
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(GRI'102-21, 102-40, 102-42, 102-43, 102-44)
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ABOUT THIS SUSTAINABILITY REPORT

(GRI102-1, 102-5, 102-10, 102-46, 102-48, 102-49, 102-50, 102-51, 102-52, 102-53, 102-54, 102-56)

Since 2014, VGI Public Company Limited (“VGI” or “The Company”) has published annual sustainability
reports. This Sustainability Report 2021/22 presents VGI’s sustainability performances on economic, social,
and environmental dimensions from 1 April 2021 to 31 March 2022.

The report has been prepared in accordance with the GRI Sustainability Reporting Standards (GRI Standards):
Core option. In 2021/22, materiality assessment concluded to 13 material topics from 9 topics that were reported
in the previous report. The scope of the report also expanded to cover companies under VGI, including its
subsidiaries that VGI has over 50% shareholding, can exert operational control, and has been acquired for
over 2 years.

The social and environmental performance indicators presented in this report have been verified by Lloyd’s
Register Quality Assurance (LRQA) to assure comprehensive data collection, accuracy, and credibility.
The data verified for 2021/22 include GRI 302-1, GRI 303-3, GRI 303-4, GRI 303-5, GRI 305-1, GRI 305-2,
GRI 305-3, GRI 306-3, GRI 306-4, GRI 306-5, GRI 403-9, and GRI 405-2.

Additional information relating to the nature of business, managerial structure, corporate governance,
risk management, internal control, internal audit, and overall performance of VGl is available at https://investor.
vgi.co.th/en/document/annual-reports

FURTHER ENQUIRIES

Company Secretary Division
VGI Public Company Limited

21 TST Tower, 9" Floor, Vibhavadi Rangsit Road, Chomphon, Chatuchak, Bangkok 10900, Thailand

X, +66 (0) 2273 8884
1 vgisustainability@vgi.co.th
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MESSAGE FROM THE CHAIRMAN

(GRI 102-14)

At VGI, we are a market leader in offering integrated Offline-to-Online (“O20”) Marketing Solutions following
a clear vision in “Pioneering Solutions for Tomorrow”. Despite undeniable economic challenges from COVID-19
variants, we remain firmly resilient and committed to meeting changing needs and creating unique experiences
for consumers through our complete ecosystem.

Above all, 2021/22 marks the year of making strategic partnerships to strengthen our ecosystem beyond
advertising, payment, and logistics platforms. Through our subsidiary BSS Holdings Company Limited (“Rabbit”),
we invested a 51% equity stake into Fanslink Communication Company Limited, which supplements VGI’s
overall business capabilities and opens our synergetic opportunities to e-Commerce megatrend. We then
expanded into retail business through an investment in Jay Mart Public Company Limited (“JMART”), which
unlocks mutual value creation from marketing and distribution synergies as well as leveraging financial
technology by incorporating Crypto Digital Token. Lastly, we completed the final puzzle of our 020 Marketing
Solutions jigsaw through a strategic investment in Nation International Edutainment Public Company
Limited (“NINE”), where we seek to deliver commercial spaces transformation to better respond to consumer
demands. With continuous improvements to our core business operations, together with the synergies from
investments in these strategic partners, the Company was able to attain arevenue at THB 4,098mn in 2021/22.

We prioritise sustainability in all aspects of our business activities to bring the biggest positive impacts to our
society, people, and planet. We uphold principles of good governance and business ethics to ensure fairness,
transparency and build trust amongst all stakeholders. We work progressively to foster customer satisfaction
and leverage technological innovations through VGI Digital Lab to accelerate digital transformation. In terms
of social aspects, we put increased emphasis on the role of our people as they are our greatest assets,
combined with our ongoing focus towards diversity, equality, and inclusion at all levels. We are committed to
respecting human rights, thus developed a due diligence process and carried out a risk assessment in our own
operations in 2021/22. Furthermore, we continued to offer free-of-charge media airtime on our platforms to
raise public awareness on sustainability-related issues including human rights, climate change, public health,
and educational development. From an environmental perspective, we are focused to reduce our greenhouse
gas and waste footprint within our organisation.

Our responsibilities and efforts towards sustainability were recognised by both national and international
external agencies. It is our greatest honor and proud achievement to be listed in the S&P Global Sustainability
Yearbook 2022 under the Media, Movies and Entertainment (PUB) industry sector from our first year of
participation in the index. In addition, we were included in the Thailand Sustainability Investment Index 2021
(THSI) by the Stock Exchange of Thailand (“SET”), and listed on ESG100 for excellent environmental, social,
and governance achievements by the Thaipat Institute for the fourth consecutive year.

Finally, I would like to thank the management team and all our employees who have worked with us to help
deliver and strengthen our Company. | would also like to extend my sincerest gratitude to all our stakeholders
for their continuous trust and support in VGI. | have every confidence that with your help and support, VGI
will continue to grow and prosper sustainably in the years to come.
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AMBITION AND STRATEGY

(GRI 102-16)

2y
Strategy

VGI aims to be the marking leader in providing Offline-to-Online (“O20”) Solutions. The Company continued
to build on the foundations of its business model established by acquisitions and partnerships. Its strategy
is clear, strengthening the integration of its offline to online platform, spanned by the continual enrichment
of VGI's data sources, to provide optimal O20 Solutions for its clients.

Offline
to
Online
___ SOLUTIONS
Data
CONNECTOR
Advertising ‘ Payment ‘ Distribution
PLATFORM
Values Girowth Innovation

We believe in long-term value
creation. Creating sustainable
value for our shareholders, partners,
and society is our fundamental
principle.

We aimto achieve industry-leading
growth. Strengthening our unique
business units and partnering with
key complementary market leaders
around the world is our key growth
differentiator.

We commit to digital, technologies,
and R&D excellence to develop and
launch new generation products
and solutions that meet ever-
changing consumer demands.

Vision

e Pioneering Solutions for Tomorrow

Mission

¢ Design pioneering experience for consumers

e  Create pioneering platform for brands

¢ Build pioneering and sustainable business for stakeholders, society and environment
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() VGI ECOSYSTEM

- (GRI'102-2, 102-6)

DISTRIBUTION

PAYMENT

At present, VGl is an Offline-to-Online Solutions provider that has a full-circle ecosystem covering advertising,
payment and distribution businesses. We aim to be in the lead of design for customer’s experience in order
to respond to the needs of agencies and brands by providing unique solutions via our ecosystem.

In addition, we are determined to grow our business in parallel with building sustainability for all groups
of stakeholders.
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ADVERTISING

76

Advertising Media in

Mass Transport System

Reach and communicate effectively
with million commuting audiences
across urban transportation.

Advertising Media in Office Building
Spread advertising to catch the eyes
of white-collar audience as the largest
office media network with over 195
office buildings in Bangkok and more
than 1,500 screens.

SUSTAINABILITY REPORT 2021/22

Outdoor Advertising Media
Nationwide coverage which reaches
massive audiences and efficiently
enhances brand awareness and
recognition.



PAYMENT

Rabbit LINE Pay

E-payment system which is one of
the functions embedded in LINE
messaging application. Rabbit LINE
Pay users can carry out financial
transactions across over 100,000
offline and online merchants.

DISTRIBUTION

Rabbit Card
%jh Stored value card that allows easy,
convenient, and safe payments which

can be used to pay fares for BTS and
other transport systems, including
purchase of leading products and
services across the country. Currently,
there are nearly 15mn Rabbit Cards
issued.

Rabbit Care
Website comparing prices of
insurance and financial products

and financial institutions. Along
with the new innovative financial
services platform in the digital lending
market, providing easy solutions for
consumers to access funding through
digital platforms.

Kerry Express (“KEX”)

Covering more than 1,400 distribution centers with
sorting capacity of 2.7mn parcels per day and over
26,000 service points nationwide, KEX takes the lead
in convenient, reliable, and speedy delivery solutions
to its customers, ranging from individuals, e-retailers,
and individual sellers on social media and ensures their
parcels are successfully delivered on time.

Fanslink
An omni-channel e-Commerce service provider and
the leading brand management for Chinese brands.

JMART

Mobile retail and wholesale distributor, debt collection
and management, property development, personal loan
business as well as a retail and consumer finance and
a lead adopter of new technology, including its utility
token JFin Coin.
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Thailand’s Top Corporate Brands Award under
Media Category for the 5" consecutive year
by the Faculty of Commerce and Accountancy,
Chalulongkorn University and in collaboration with
the Stock Exchange of Thailand (“SET”)

The Most Innovative 020 Solutions for Advertising,
Payment, and Logistics Platforms for the 2™
consecutive year by International Finance Awards (IFA)

Included as a member in Sustainability Yearbook
2022 for the 1% year, as assessed by S&P Global
under Media, Movies, and Entertainment Industry

Included into Thailand Sustainability Investment
(THSI) List of the SET for the 1° time, underscoring
the Company’s commitment to sustainable business
practices and responsibility towards all stakeholders

ESG Top 100 Listed Companies forthe 4" consecutive
year by the ESG Rating Unit of Thaipat Institute
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AWARDS AND ACHIEVEMENTS

Outstanding Investor Relations Awards for the 3"
consecutive year from SET Awards 2021 by SET
and Money & Banking Magazine

Included into MSCI Small Cap Indices for the 2™
consecutive year by the Morgan Stanley Capital
International (MSCI) Index

Included into SET100 Index during a period of
January 2022 to June 2022

Excellent Corporate Governance Report
of Thai Listed Companies 2021 for the 6™
consecutive year by Thai Institute of Directors
(IOD)
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E\T MATERIALITY ASSESSMENT

(GRI 102-46, 102-47)

Enterprise materiality assessment is reviewed on an annual basis, taking into consideration both internal and

external factors. Internal factors include impacts of economic, social, and environmental risks and opportunities
that may arise across VGI’s operations and value chain. External factors consist of global trends, stakeholder
opinions, and sustainability issues of concern in the same industry. The content selection and materiality

assessment process can be summarised as follows:

Identification of
Sustainability Issues

Materiality
Prioritisation

Verification

K

Review
of Materiality

VGI compiled sustainability issues that are relevant to the Company’s business and
stakeholders. The following factors were taken into consideration for identifying
sustainability issues:

¢ Global Reporting Initiative (GRI) Standards

e S&P Global ESG Indices

¢ MSCI Index

» Sustainability Accounting Standards Board (SASB)

e SET THSI Index

e Global trends for media, movies, and entertainment industry

VGl prioritised the sustainability issues by considering 2 criteria: (1) significance to
stakeholders, and (2) significance of impact on business in economic, social, and
environmental dimensions. The issues were prioritised to high, medium, and
low priority.

The Corporate Governance Committee, by the recommendations of the Executive
Committee, reviewed and validated the materiality assessment results and ensured
its consistency in the context of VGI's strategy.

VGI continuously reviews sustainability performances and information disclosure
and provides channels for stakeholders to offer comments and suggestions to
meet expectations for continuous improvement.
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Significance to stakeholders

Economic, social, and environmental impacts

Social
Dimension

1. Corporate Governance and : 6. Customer Relationship :12. Climate and Energy Strategy
Business Conduct Management 13. Waste Management
2. Supply Chain Management 7. Human Resource
3. Risk and Crisis Management Development and Well-Being
4. Innovation 8. Human Rights ;
5. Information Security and 9. Social and Community
Data Privacy Development
: 10. Occupational Health and
: Safety

11. Responsibility of Content
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Sustainability Material Issues

Material Issues

GRI Standards

Scope of Impact

Sustainability

Development Goals
Internal | External
Governance and Economic Dimension
1. Corporate Management Approach (GRI 103) 16,17
Governance and Anti-corruption (GRI 205-2, GRI 205-3) o o
Business Conduct Public Policy (GRI 415-1)
2. Supply Chain Management Approach (GRI 103) 5,8,16
Management Anti-corruption (GRI 205-1)
Supplier Environmental Assessment o o
(GRI 308-1)
Supplier Social Assessment (GRI 414-1,
GRI 414-2)
3. Risk and Crisis Management Approach (GRI 103) ® ® 8,16
Management
4. Innovation Management Approach (GRI 103) ([ ] [ ] 8,9
5. Information Management Approach (GRI 103) 3,8,16
Security and Customer Privacy (GRI 418-1) o o
Data Privacy
Social Dimension
6. Customer Management Approach (GRI 103) 8,9,11,17
Relationship
Management
7. Human Resource Management Approach (GRI 103) 3,4,5,8,10
Development and Employment (GRI 401-1, GRI 401-2,
Well-being GRI 401-3)
Training and Education (GRI 404-1, GRI
404-2, GRI 404-3)
Diversity and Equal Opportunity (GRI
405-1, GRI 405-2)
8. Human Rights Management Approach (GRI 103) 3,5,8,19
Human Rights Assessment (GRI 412-1)
9. Society and Community | Management Approach (GRI 103) 3,4,8,9,13
Development Economic Performance (GRI 201-1)
10. Occupational Management Approach (GRI 103) 3
Health and Safety i Occupational Health and Safety (GRI i
i 403-1, GRI403-2, GRI403-6, GRI 403-9) :
11. Responsibility of Management Approach (GRI 103) 16
Content
Environmental Dimension
12. Climate and Management Approach (GRI 103) 3,7,8,11,
Energy Strategy Energy (GRI 302-1, GRI 302-4) o [ )
Emissions (GRI 305-1, GRI 305-2, GRI 12,13,14,15,17
305-3, GRI 305-5)
13. Waste Management Approach (GRI 103) 3,6,9,11,12,13,17
Management Waste (GRI 306-1, GRI 306-2, GRI 306- o [ )
3, GRI 306-4, GRI 306-5)
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(1) STAKEHOLDER ENGAGEMENT

ﬁﬁ% (GRI'102-21, 102-40, 102-42, 102-43, 102-44)

VGI strongly believes that stakeholders play critical roles in the sustainable development and the long-term
success of the organisation. As a result, VGI prioritises appropriate, equitable, and fair treatment towards
both internal and external stakeholders. VGl established a Stakeholder Engagement Policy to demonstrate
a guideline for stakeholder identification, key interest identification, stakeholder engagement, and monitoring
and reporting across the value chain. Stakeholders are identified and prioritised based on the level of impacts
that the stakeholders are affected by the Company’s operation as well as the level of influence that these
stakeholders have over VGI’'s business. Furthermore, stakeholders’ interests are taken into account when
forming business plans to better address their needs and ensure sustainable values are provided throughout
the entire organisation.

VGl defined internal and external stakeholders into 6 groups, in which the Company designates engagement
channels and approaches to identify and address their interests, as follows:

Please scan this QR code for Stakeholder Engagement Policy

Stakeholders Engagement Key Stakeholder Company
Channels Interests Responses

Shareholders/ - Annual General Meeting 5 Conduct business - Conduct business

Investors

>

of shareholders

» Reports on the operating

results on a quarterly
and annual basis by
disclosing the same on
VGI’s website and SET
News report via mass
communication and
online platforms
Various communication
channels, such as
website, Facebook,
email, telephone

with transparency and

accountability, including :

having good and
efficient corporate
governance

Operate business with
growing, stable, and
sustainable results
Consistently disclose
information regarding
operating results
Respect the rights of
shareholders and treat
shareholders equally
Company management

and protecting the rights

of shareholders during
COVID-19 pandemic
crisis

with transparency

in accordance with
relevant laws, Corporate
Governance Policy,

and Code of Conduct

¢ Assess the anti-corruption

risk of the Company and
renew membership of
the Thai Private Sector
Collective Action Against
Corruption

Ensure standardised
practices on good
corporate governance
and anti-corruption
through group-wide
employee training
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Stakeholders

Employees

B

Customers

Selection procedure and :
performanceassessment :

Business
Partners

84

Engagement

Channels

CEO message via
internal communication
channels

Internal communication
channels, e.g. VGI LINE
Official Account and
Intranet, and common
areas in the office
Annual satisfaction and
engagement surveys
Comment box

Annual satisfaction
survey
Building customer

relations, e.g. organising :

activities to strengthen

relations with customers :

Collecting complaints,
suggestions, and

comments via complaint :

channels

Providing the Company’s

information through
social networks

of business partners
Meeting with business
partners

SUSTAINABILITY REPORT 2021/22

Key Stakeholder

Interests

Treat employees
equitably, respecting
fundamental human

rights under international :

standards, laws, rules,
and regulations
Consistently train and
develop employee
capabilities

Provide career growth
Provide appropriate
remuneration and
welfare

Provide a hygienic
working environment

according to occupational :

health and safety
guideline

Present products
with quality that meet

customers’ expectations :
at a fair and appropriate :

price

Provide accurate and
adequate information
for customers’ decision
making

Continuously improve
quality and types of
products and services
Protect customer
personal data

Transparent, fair, and

accountable procurement
Comply with contractual :

agreements

Company
Responses

Employee engagement
survey results at 86%
Established a Human
Rights Policy, conducted
human rights due
diligence process, and
provided human rights
training

Set up a Safety,
Occupational Health
and Work Environment
Committee to support
the employees
Organised various
training programs to
enhance employee
capabilities

Provision of employee
support programs to
foster employees’ health
and well-being

Customer satisfaction
survey result at 90%
Continuously developing
products and gaining
external recognition,
such as being awarded
the “Most Innovative
020 Solutions for
Advertising, Payment,
and Logistics Platforms”
as the leading company
with the most innovative
platform

Business partners signed
acknowledgement to
Supplier Code of
Business Conduct,
which covers operational
economic, social, and
environmental issues
Business partners
received safety training
prior to performing work



Stakeholders

Government
Agencies

Engagement

Channels

Report performances
following the frequency
defined by government
agencies
Communicating with
government officials

to create correct
understanding

Continuous participation

in activities, seminars,
and projects from
government agencies

Key Stakeholder
Interests

Comply with the law,
rules, and regulations

Disclose comprehensive :

operational information
on a regular basis
Join projects or joint

associations initiated by :

government agencies

Company

Responses

Strictly comply with
relevant laws and
regulations

Disclosing information
of operational
performances following
the prescribed timeframe
that exceeds regulatory
requirements for
transparency
Participation in ESG
initiatives and projects
organised and endorsed
by government agencies

Communities,
Society, and
Environment

Communication
platforms including
whistleblowing channel
Organise activities with
communities
Organisational
management that
takes into account

environmental protection

Use of advertising
platforms to publicise
news that are useful to
the public

Societal, community,
and environmental
development

Coexist with the
community in a
sustainable manner
Minimise impacts on
environment due to
business operation
Take part in cultivating
people’s moral values
in conserving the
environment

Set environmental goals
which cover waste
reduction, sustainable
use of energy, and
creating a creative
platform to be a voice
for the larger society
Conduct various waste
management and energy
reduction initiatives
Offer free-of-charge
media spaces to raise
awareness on
environment and
societal development
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VGI is determined to lead business operations in a
sustainable manner to create the utmost value for
all stakeholders throughout the value chain. The
Company adheres to the principles of sustainable
development as stipulated under the Sustainable
Development Policy. The Policy prescribes a
framework for sustainability following seven key
attributes on economic, social, and environmental
aspects. VGl encourages the directors and employees
at all levels to abide by these principles to support
the Company’s sustainable growth.

A Sustainability Development Working Team is
appointed with the responsibility to ensure holistic
management of all sustainability-related matters at VGI.

SUSTAINABLE DEVELOPMENT
POLICY AND TARGETS

This includes review of relevant policies, formulation
of annual plans and targets to enhance corporate
sustainability performances disclosures and enhance
organisation awareness and knowledge towards
sustainable development. The Working Team
comprises key representatives from each relevant
department of the Company, including human
resource, finance, sales, procurement, information
technology, mass transit segment, brand & marketing
communication and graphic design departments, and
Company Secretary. Sustainability performances
are further reported to the Corporate Governance
Committee, which comprises members of the Board
of Directors, twice a year.

Board of Directors

Corporate Governance Committee

Sustainability Development Working Team

Company Secretary

Human Resource

Finance

Sales

Procurement

Information Technology

Mass Transit

Brand & Marketing Communication

Graphic Design

Please scan this QR code for Sustainable Development Policy
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The following long-term sustainability targets were established to support VGI’s sustainability ambitions.

Sustainability Material Issues 2020/21 - 2024/25 Long-Term Sustainability Targets

Corporate Governance and
Business Conduct

All the Company’s employees, including those
of main subsidiaries, attend business ethics
training sessions

No significant warning or audits from regulators
The result of corporate governance assessment
is marked as “excellent”

Supply Chain Management

100% of the Company’s suppliers sign
acknowledgement to the Supplier Code of
Business Conduct, which addresses operational
controls over economic, social, and environmental
aspects

Risk management is carried out in accordance
with the COSO-ERM 2017 framework

Information Security and Data
Privacy

Zero complaints from government agencies,
clients, or relevant parties about the wrongful use
of personal data

Customer Relationship
Management

Customer satisfaction score at 95%
No complaints from customers about advertising
material and staff service

Human Resource
Development and Well-Being

Employee engagement rate is not less than 90%

Occupational Health
and Safety

100% of the Company’s employees and
suppliers receive training in accordance with
safety standards

Zero accident

VGI PUBLIC COMPANY LIMITED
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Sustainability Material Issues 2020/21 - 2023/24 Long-Term Sustainability Targets

Climate and Energy Strategy

Maintain the level of electricity consumption

not exceeding a 10% increase over the baseline
year of 2019

 Distribute climate change content through
corporate advertising platforms with the goal of
reaching at least one million people each year

Waste Management .« Adjust the waste disposal methods from
: landfilling or incineration to recycling at a rate
of 30% of total waste
e Create value from waste by converting it into
environmentally friendly products, with the goal of
reducing waste generation by at least 10%
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=7 helEin,
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) CORPORATE GOVERNANCE
' AND BUSINESS CONDUCT

(GRI102-17, 102-18, 103-1, 103-2, 103-3, 205-2, 205-3, 415-1)

2020/21 - 2024/25

Long-Term Sustainability Targets

e All of the Company’s

employees, including those
of main subsidiaries, attend
business ethics training
sessions

No significant warning or
audits from regulators are
present

2021/22 Targets

¢ All of the Company’s

employees attend business
ethics training session

No significant warnings or
audits from regulators are
present

The result of corporate
governance assessment is

2021/22 Performance

¢ All of the Company’s
employees attended
business ethics training
session

¢ No significant warnings or
audits from regulators are
present

e The result of corporate

e The result of corporate marked as “excellent” governance assessment is

governance assessment is marked as “excellent”

marked as “excellent”

Good corporate governance, integrity, and transparency are essential foundations to a sustainable, long-
term business growth. VGI strives to conduct business in accordance with the principles of good corporate
governance and business ethics to ensure fairness and trust for all stakeholders.

Corporate Governance

VGl upholds good corporate governance, therefore, establishing a business structure, management system,
and corporate governance system that aligns with relevant laws and principles prescribed by SET,
The Securities and Exchange Commission (“SEC”), Thai Institute of Directors Association and international
standards. The Board of Directors announced the Corporate Governance Policy and Code of Conduct as
guidelines for business conduct for directors, management, and employees to perform their duties. The
guidelines are reviewed by the Board of Directors annually to ensure that changing environment and business
conditions are addressed.

Please scan this QR code for
Corporate Governance Policy and Code of Conduct
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Corporate Governance Structure

The Board of Directors and management structure as well as individual designated roles and responsibilities are
of the utmost importance in contributing to good corporate governance and sustainable development at VGI.

Board of Directors < The Board of Directors and subcommittees
are in charge of corporate governance and
management control as well as establishing
visions, missions, values, strategies and

long-term goals, and making critical

Advisory Board

business decisions for VGI.

Company
Secretary

Audit Risk Management Corporate Governance Executive Nomination and

Committee Committee Committee Committee Remuneration
Committee

Internal ¥ Enterprise Risk ) Sustainability
Audit Division Management Development
Working Team Working Team'

Chief Executive CEO and the Executive

Officer committee are in charge
of managing various
aspects of work, carrying
out VGI’s daily operations
as delegated to them by

the Board of Directors

and reporting their

performance to the

Deputy Executive Board of Directors on a

Officer®

regular basis. Employees
are responsible for
carrying out assigned
tasks in compliance with
VGI’s rules, procedures,

and policies.

Chief Sales M Chief Operating Chief Financial

Officer Officer Officer

Remarks:
' Start operating from 1 April 2021
®The Deputy Executive Officer is under nomination to fill vacancy

Additional information on corporate governance is provided in the Annual Report 2021/22 (56-1 One Report)
under the “Corporate Governance” section.
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Board Composition

As the Board of Directors have key responsibilities to govern the Company’s effective corporate governance,

itis important that the selection criteria of the directors take into account qualifications in terms of independence,

knowledge, experience, and expertise. The consideration must not be based on gender, race, ethnicity, country

of origin, nationality, or cultural background.

Business Conduct

VGl recognises that transparent and ethical business
establishes trust among all stakeholders, which
contributes to the corporate sustainable development.
To conduct business with integrity, the Board of
Directors framed the Code of Conduct as principles of
good business ethics in which all directors, executives,
and employees of the Company and its subsidiaries
are required to adhere to. The Code of Conduct covers
practices for respect of human rights, treatment of
shareholders, treatment of customers, employees,
business partners, competitors, creditors as well as
social responsibilities, environment, occupational
health and safety, anti-corruption, anti-money
laundering, political activities, non-infringement of
intellectual property, confidentiality, data privacy,

29N
Training Attendance Rate

100%
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Post-Training Test Pass Rate

96%

trading of securities, conflict of interest, reporting
or whistleblowing and disciplinary actions. All
directors, executives, and employees have signed
acknowledgement to the Code of Conduct.

VGI is constantly working to improve employee
understanding and to apply the principles of
business ethics to their works. Both new and current
VGI employees are obligated to surpass a training
course on Corporate Governance Policy and Code
of Conduct, where post-training tests are used
to evaluate their understanding. In 2021/22, all
employees attended the Code of Conduct training
where 96% of attendees passed the post-training
exam with an average score of 9 out of a full score of 10.

)
Average Post-Training Test
Score

9/10



Anti-Corruption

VGl is committed to anti-corruption and objects to all forms of bribery. The Board of Directors, executives,
and employees at all levels including those of subsidiaries and relevant personnel associated with business
operations must not engage in corruption on all occasions. The Company follows strict anti-corruption
measures and communicates the No-Gift Policy to all stakeholder groups for their acknowledgement and
practice. These measures are reviewed on an annual basis to ensure appropriate and sufficient protection
against potential corruption risks.

VGl was certified as a member of the Thai Private Sector Collective Action Against Corruption (CAC) in 2014,
which affirms the Company’s transparent and ethical business operations in fighting against all forms of
corruption. On 30 June 2020, the Company conducted an anti-corruption risk assessment and has successfully
renewed its CAC membership which will expire on 29 June 2023.
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Whistleblowing

VGI encourages employees and stakeholders to take part in monitoring the Company’s compliance against
applicable laws and regulations, corporate governance principles, established policies and the Code of
Conduct. Whistleblowing channels are established for grievance report against any suspected violation of
the laws or Code of Conduct, or any behaviour implication of corruption or misconduct.

Channel to Report

VGl Internal Intranet Doitright@vgi.co.th Company Secretary Division
Tel: 0-2273-8884 or by post
\/ @ to the Company Secretary
@ Division at the Company’s
address

Process of Handling Complaints

Whistleblowers or Consider first whether Coordinate with the Report the number of
complaints through the complaint involves Human Resources fraud whistleblowers,
various channels > violation of anti- > Department to appoint > event summary, and
corruption measures an investigation operational status to
committee the Audit Committee
The Company Secretary (a) If the case does not After setting up an Report every 6 months.
Division prepares qualify as a violation investigation committee, :
a summary :  against the anti- . the Human Resources
of corruption and corruption section, the Department will proceed
complaints received. matter will be forwarded with the investigation.
©  tothe appropriate '
departments.

(b) In case of corruption

: (i) If unfounded,
the results will be
communicated to
the complainant.
(i) If there is sufficient
information, the
Company Secretary
Division will take
further actions.
*In case of corruption
that must be rectified in
a timely manner, the case
will be reported to the
Executive Committee and
the Audit Committee.
The copy will be forwarded
to the Internal Audit Division

for acknowledgement.

94 SUSTAINABILITY REPORT 2021/22



VGI has measures to protect the rights of complainants and informants. The Company will conceal the name,
address, or any information that can identify the complainant or the information provider, and will keep the
information of the complainant and the informant confidential. Whistleblowing mechanisms, compliant handling
and investigation process, and whistleblowing reports appear in detail in the Anti-Corruption Measures
In 2021/22, there were no reports on violations to the Code of Conduct.

Number of Breach Case 0
e Legal proceeding 0
¢ Business integrity 0
e Data privacy 0
e Conflict of interest 0
e Human rights (i.e. discrimination and harassment) 0
e Environment, occupational health, and safety 0
CComeaumssofBren
e Verbal warnings 0
e Written warnings 0
e  Contract termination 0
¢ Pending investigation 0

Please scan this QR code for Anti-Corruption Measures
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VGI and Public Policy

VGI contributes to associations and organisations to jointly support the industry and country in improving
economic, environmental, and social dimensions for sustainable growth. In 2021/22, the Company did not make any
contributions to and spending for political campaigns, political organisations, lobbyists or lobbying organisations,
and other tax-exempt groups.

Type Organisation Topic Objective of Relationship Contribution Amount (THB)
2018/19 | 2019/20 | 2020/21 | 2021/22
Lobbying, N/A N/A N/A N/A 0 0 0 0
interest
representative,
or similar
Local, regional N/A N/A N/A N/A 0 0 0 0
or national
political
campaigns /
organisations /
candidates
Trade Thai Institute Governance | Support | Adopt a policy 136,760 305,766 123,720 80,630
Association of Directors to promote
Association good corporate
governance
within the
organisation and
enhance the
professionalism
of the Company’s
directors.
Trade Thai Listed Governance | Support | Obtain policies 14,980 16,050 26,750 30,750
Association Companies to ensure
Association compliance with
regulators’
and government
agencies’ rules
and guidelines.
Trade Thai Investors | Governance | Support | Support the 20,000 0 0 0
Association Association organisation’s
activities in
providing general
investors with
knowledge and
understanding of
securities analysis.
Trade Advertising Practice for | Support | Participate in 840,000 125,000 300,000 0
Association & Sign Media the policy and
Producing acknowledge
Association information
(ASPA) that is useful
and conducive
to business
operations of
the organisation,
as well as jointly
develop working
systems and share
knowledge to
promote media
business.
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Type

Organisation

Topic

Objective of Relationship

Contribution Amount (THB)

2018/19

2019/20

2020/21

2021/22

Trade
Association

Trade
Association

Trade
Association

Media Agency
Association

of Thailand
(MAAT)

Management
Association of
Thailand

Thai-Japanese
Association

Practice for
Media

Promote
management
excellence
of Thai
organisations

Support
business

and trade

to promote
Thailand’s
economic
advancement

Support

Support

Support

Participate in
the policy and
acknowledge
information

that is useful
and conducive
to business
operations of
the organisation,
as well as jointly
develop working
systems and share
knowledge to
promote media
business.

Participate

in a leading
management
development
institution

for the latest
development

in advanced
managerial
concepts and
practices.
Networking and
knowledge sharing
opportunities

for businesses
and public policy
to create better
understanding
and cooperation
in driving
management
excellence,
which ultimately
contributes

to improving
Thailand
competitiveness
in the international
arena in the long
run.

VGl is a member
of the Thai-
Japanese
Association,
which is aimed
to strengthen
relations between
nations and
ultimately
contribute to

the growth

of Thailand’s
economy.

Total contributions and other spending

231,708.50

1,243,448.50

107,000

553,816.00

450,470.00

8,025

10,000

129,405.00
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fih

Long-Term Sustainability Target

2020/21 - 2024/25

100% of the Company’s
suppliers sign acknowledgment
to the Supplier Code

of Business Conduct,

which addresses operational
controls over economic,
social, and environmental

2021/22 Targets

e 100% of critical tier 1

suppliers are assessed for
economic, social, and
environmental risks

¢ 100% high ESG risk suppliers

signh acknowledgement to
Supplier Business Code of

SUPPLY CHAIN MANAGEMENT

(GRI'102-9, 103-1, 103-2, 103-3, 205-1, 308-1, 414-1, 414-2)

2021/22 Performance

e 100% of critical tier 1

suppliers are assessed for
economic, social, and
environmental risks

¢ 100% high ESG risk suppliers

sign acknowledgement to
Supplier Business Code of

aspects Conduct

e Zero supplier fatality

Conduct
e Zero supplier fatality

VGl is continuously driving to create a business growth
that is transparent, fair, and sustainable across shared
value chain. The Company prioritises effective supply
chain management in order to mitigate or prevent
supplier governance, social, and environmental risks
that may have impacts toward the stakeholders’
perceptions and trust in VGI’s business operations.

VGl has established Procurement Policy and Supplier
Code of Business Conduct to set forth the Company’s
sustainable expectations for suppliers. Moreover,
supplier assurance process is conducted to ensure
compliance with these principles, which covers
supplier screening, critical and high-risk supplier
analysis, and performance assessment. Suppliers
should uphold integrity and work to minimise adverse
impacts to the community and environment while
safeguarding the health and safety of workers and
the public.

Supply Chain Management Strategy

VGl operates supply chain management ethically and sustainably as disclosed under the Procurement Policy.

The strategy takes into consideration and commitment to managing the supply chain with regards to aspects

including quality of products and services, cost effectiveness, proper time delivery, continuity of supply,

ethical practices, human rights protection, environmental and safety consideration, and emergency response

management.

Please scan this QR code for Procurement Policy

98 SUSTAINABILITY REPORT 2021/22



Supplier Code of Business Conduct

A Supplier Code of Business Conduct is in place to communicate VGI’s commitment to treat partners with
principles of transparency, equality, and fairness. The Supplier Code of Business Conduct covers aspects
including relevant environmental standards, human rights issues (e.g. child labor, fundamental rights, working
conditions, remuneration), occupational health and safety, and business ethics.

Furthermore, VGI encourages suppliers to drive these sustainability expectations with their own suppliers
to promote sustainability throughout the whole value chain.

Please scan this QR code for VGI’s Supplier Code of Business Conduct

Supplier Risk Assessment and ESG Integration

VGI’s supply chain management includes sourcing of products, services, and business processes from suppliers
to support the Company’s various business operations. VGl has a supplier risk management assurance system
which assesses all suppliers on an annual basis to ensure adherence to the Company’s principles.

Supplier
Classification

VGl suppliers are
subjected to sign
acknowledgment to

Code of Business
Conduct.

Supplier
Screening

: Suppliers that are
. classified as tier 1
: suppliers must
the Company’s Supplier :
: sustainability

. performances following
: a Self-Assessment

: Questionnaire (SAQ).
: This evaluates their
performance against
VGI’s expectations on :
: suppliers’ capability to
: manage ESG risks.

assess their

Critical Supplier
Analysis

: Suppliers whose goods, :
: materials, services,

: or products have a

: significantimpact onthe
: competitive advantage,
. market success, or

. survival of the Company
include:

: « Highvolumesuppliers
e Suppliers of critical

components

: » Non-substitutable

suppliers

: : « Continuity of over
: Suppliers that surpass :
: the SAQ will be listed :
: under the Company’s :
: Approved Supplier List :
: (ASL). :

1 year of product and
service provision

High ESG Risk Supplier
Analysis

Suppliers that have the

: potential to cause ESG
: risks regarding

: transparency and
fairness, environmental,
- social, and humanrights
: impacts to VGl are
categorised as high ESG
risk suppliers.

: Onsite audit will be

: conducted for high ESG
- risk suppliers to assess
. their performances

. in terms of business

: continuity, reputation

- risk, and responsible

: operation.

In 2021/22, VGI had a total of 79 tier 1 suppliers that surpassed the screening criteria, which accounts for
a total procurement spending of THB 435 mn. Of all the suppliers, there were 22 critical tier 1 suppliers, accounting
for a total procurement spending of 98% or THB 425 mn. There were 4 critical non-tier 1 suppliers in 2021/22.
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28% Critical Tier 1 1% Suppliers located outside of Thailand 1% High Investment Project

| I — 8% Construction and
Installation work

Suppliers
category by
types of product
& service

Supplier Supplier by

classification geographical
region

| |
72% Non-Critical Tier 1 99% Suppliers located in Thailand 91% General Procurement

Out of the total critical tier 1 suppliers, 6 suppliers were classified as high ESG risk suppliers that underwent an
onsite audit program. The onsite audit assesses suppliers’ operations for sustainable business aspects such
as business continuity management, corporate governance and anti-corruption measures, business conduct
under the human rights policy, laws protection and compliance, and sufficient internal control measures. The
audit results are reported by categorising suppliers into 4 levels based on their ESG performances, following:

Sustainability practices have been implemented at the excellent level.
Monitoring on ESG risk is not required.

Sustainability practices have been implemented at the good level. Improvements can be
achieved in some areas but monitoring on ESG risk is not required.

Sustainability practices have been implemented at a fair level. Suppliers must propose

Fair
(2.50-1.00) acorrective action plan and timeline to improve ESG performances that have to be completed

within the timeframe.

Poor Sustainability practices have been implemented at a poor level. Suppliers must propose
(Below 1.00) a corrective action plan and timeline to improve ESG performances before any bidding can
take place.

Onsite audit results portrayed that existing suppliers were not evaluated at or lower than Fair and Poor level
and no human rights misconduct was found.

Supplier Capacity Building

VGl strongly believes that sustainable supply chain management is the heart of building future rewarding
business partners. The Company, therefore, focuses on collective sustainable development with all
stakeholders. VGl arranged annual safety learning sessions for suppliers that work in construction, installation,
and all safety-conscious projects.
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&

2020/21 - 2024/25
Long-Term Sustainability Target

¢ Risk management is carried
out in accordance with the
COSO-ERM 2017 framework.

to enhance risk culture.

2021/22 Target

¢ Risk management training
is provided for employees
throughout the Company

RISK AND CRISIS MANAGEMENT

(GRI'102-15, 102-30, 103-1, 103-2, 103-3)

2021/22 Performance

¢ Risk management training
was provided for employees
throughout the Company
to enhance risk culture.

In the midst of emerging risks and business uncertainties, risk management is a key enabler for the Company

to achieve targets, corporate strategies, and visions through such competitive market and unprecedented

situations. VGlI, therefore, prioritises systematic risk management to seize opportunities and address corporate

risks for business continuity and to enhance confidence among stakeholders. VGI expects all employees to

bear the responsibility for implanting risk management within the organisation. This is one of the key principles

pursuant to VGI’s risk management approach, which seeks to embed risk management as part of its corporate

culture.

Risk Governance

VGI implemented risk management procedures in
accordance with the guidelines of the Committee
of Sponsoring Organisations of the Treadway
Commission (COSO). The Board of Directors appointed
the Risk Management Committee (“RMC”) to govern
risk management at the Company. The responsibilities
of the RMC include issuance of relevant policies and
measures, and monitoring progress to ensure robust
and effective risk management is carried out within
the organisation. The RMC reports on the results of
key enterprise risk assessment and management
to the Board of Directors at least once a year.

The Risk Management Working Team was appointed
by the RMC, which consists of representatives from
each business unit, to ensure a holistic review and
management of organisational risks under the risk
appetite.

Furthermore, the RMC also arranges for communication
on risk management with the Audit Committee on a
yearly basis. The Audit Committee and Internal Audit
Division are independent from risk management
entities.

Please scan this QR code for Risk Management Policy
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Risk Management Process

VGI’s risks are analysed and

. . . . 1.
categorised into 4 dimensions, Identification
namely (1) strategic risks, of Risk

(2) operational risks, (3) financial '

risks, and (4) compliance risks.

5.
Reviewing
and Updating
Risk Plan

These risks are assessed 2.

Risk
Assessment

through financial and non-
financial parameters based
on the likelihood of their

occurrence and level of impacts
on corporate governance,
occupational health and safety,
human resource, and the

4,
Implementation
and
Monitoring

3.
Risk Mitigation
Plan

environment.
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Emerging Risk
VGI not only focuses on the material risks but is also attentive to emerging risks that could pose potential
impacts or bring opportunities to the Company’s business.

Pandemic Variant Risk

Category Societal Risk

Source of Risk Natural Risk

Magnitude Significant

Timeframe of 3-5 years

Impact

Description Pandemic refers to the massive and rapid spread of infectious diseases

or variant viruses across large regions that impact substantial numbers of
people. Pandemic can have significant impacts on the global public health
and the economy.

Impact The Government’s announcement on ensuing lockdown measures and tight
mobility restrictions to prevent pandemic outbreak has impacts on VGI’s
Out-of-Home (“OOH”) business segment. A shift in consumer behaviour towards
online marketing and e-Commerce market will cause advertisers and brands
to reduce their advertising spending, thus putting VGI’s outdoor advertising
business volatile leading to potential implications to the Company’s revenue.

Furthermore, pandemic variant puts risks to the health of VGI's employees.

Mitigation Actions VGl continues to create new business synergies from investments in strategic
partners to diversify its business services. Although the OOH business
segment may face potential financial challenges due to pandemic variant,
the Company’s various service provisions, including payment and distribution
business units, are likely to gain positive opportunities from increased digital
marketing and consumers’ online transactions. In addition, the Company has
developed a Corporate Business Continuity Plan (BCP) to prepare for and
respond to emergency health-related situations, such as a pandemic crisis,
that could cause potential business disruption. Furthermore, various pandemic
protection measures are implemented to protect VGl employees’ health (see

more detail in Human Resource Development and Well-Being section).
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@ Extreme Weather Risk

Category Environmental Risk

Source of Risk Natural Risk

Magnitude Significant

Timeframe of 3-5 years

Impact

Description Climate change is expected to increase the frequency, intensity, and impacts
of some types of extreme weather events. Consequences of extreme weather
including flooding, extreme heat, and precipitation could lead to direct costs
from physical damage and restoration of assets, infrastructures, and business
interruption losses.

Impact Extreme weather events are likely to impact VGI’s OOH business segment.

Flooding or extreme precipitation events could result in potential damage to
the Company’s outdoor advertisement infrastructures, resulting in additional
operating costs and potential business disruption. Moreover, extreme heat
events could shorten the outdoor billboards vinyl’s product life, thus adding
on additional operating cost for more frequent material renewal. Furthermore,

climate transitional risks could also lead to increased business operating cost.

Mitigation Actions

VGI contributes to preventing climate change and its extreme weather
occurrences by initiating various environmental management programs.
These initiatives aim to conserve energy consumption and ensure effective
waste management is practiced at VGI business operations. The Company
is attentive and constantly monitors the impacts of climate change as part of
its Enterprise Risk Management process. A Corporate Business Continuity
Plan (BCP) and Disaster Recovery Plan were established to address inclement
weather events and disruption of business operations. Furthermore, the
Company is in process to integrate the frameworks of Task Force on
Climate-Related Financial Disclosures (TCFD) recommendations to form the
Company'’s climate strategy. Lastly, the Company is constantly diversifying its
business synergies by offering payment and distribution services to reduce
the burden and financial implications solely from extreme weather impacts
on OOH business.
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VN

& Personal Data Handling Risk

Category Technological Risk

Source of Risk Macroeconomics Risk

Magnitude Significant

Description Personal Data Protection Act, B.E. 2562 (2019), a regulatory requirement

that governs personal data protection, comes into force on 1 June 2022. The
prescribed regulation strengthens the obligations and liability of companies to
ensure ultimate protection and the security of its sensitive data. Furthermore,
challenges to protecting personal data are growing as cyberthreats are
becoming more prevalent.

Impact As a provider of Offline-to-Online (“O20”) Marketing Solutions, VGl uses Big Data
from its ecosystem to conduct research and development and for providing its
business services. Loss or damage to these valuable personal data could lead to
potential liability suits, penalty/fine due to non-compliance, deterring business
credibility and reputation, and loss of stakeholders’ trust which all results in

potential loss of business opportunities and revenue.

Mitigation Actions | VGl trained its employees to raise awareness and enhance knowledge about
the requirements stipulated under the Personal Data Protection Act, B.E. 2562
(2019). Moreover, a due diligence was performed by legal consultants to analyse
additional measures in forming an effective personal data handling process in
accordance with regulatory requirements. In addition, the Company has improved
its information security system to meet international standards and was certified
against ISO 27001:2013. VGI periodically performs information system tests
to assure the security of information infrastructures to protect personal data.
A Corporate Business Continuity Plan (BCP) and Information Technology (IT)
Disaster Recovery Plan were established to address IT system disruption and
potential data breach. Lastly, VGI established a Customer Privacy Policy to

assure customers of the security measures that are taken to protect their data.

Risk Culture

Risk culture is a key element to effective organisational risk management. VGI seeks to promote a strong risk
culture throughout the organisation and expects all employees to take responsibilities to risk management in
their day-to-day business activities. To foster a robust risk culture, risk management and awareness
programs were implemented. In 2021/22, VGI held risk management training to provide an overview of
risk management for the Company’s 21 risk champions which comprises risk owners and executives.
Moreover, risk management training was also held for the Company’s Board of Directors to instil awareness
and understanding of risk context.
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(3 INNOVATION

Gl (GRI 103-1, 103-2, 103-3)

Innovation is one of the core elements that form the foundation of VGI’s business strategy. It is the underlying

force that drives the Company’s vision to be the “Pioneering Solutions for Tomorrow” equipped with a fully

integrated ecosystem. VGI commits to digital technologies and R&D excellence to develop and launch

innovative or value-added products and solutions that meet the ever-changing consumer demands and

attract new opportunities.

VGI Digital Lab

VGI Digital Lab is a department, established in
2019, providing digital marketing product and data
consulting services. It is developing VGI One Platform
which utilises data-driven technology to offer brands
with first party datasets from over 200 dimensions
consisting of consumer demographics, purchase
intent, purchased goods, location-based behaviour,
ownership, and data on consumer digital footprint.
With these datasets, customised audience segments
are created for which VGI One can activate brand
marketing campaigns on the target audience’s

social media networks. Brands could benefit from
VGI One’s data-driven targeting solutions to grasp the
correct audience, thus better reach business results.

In 2021/22, VGI Digital Lab has launched the Point of
Interest Product. This product, offers to real estate
customers, utilises technology to precisely target
specific audiences based on their location within the
designated radial “point of interest” area of subject
residential property.

94%
MORE PRECISE
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My Rabbit

In 2021/22, technological advancement was leveraged to develop My Rabbit application, which adds value
and provides convenience to Rabbit Card users. Rabbit Card is an e-money service under VGI’s payment
business segment that provides a secured payment platform for users and business partners across transits,
retail networks, building services, and more. Initially, cash top-up of the Rabbit Card requires users to physically
visit BTS Ticket Office or any other authorised top-up service providers. With the development of My Rabbit
application, users are provided more convenience where cash top-up could be done via the application anywhere
and anytime. Moreover, the application contains features for Rabbit Card holders to check cash balance,
view recent transaction history, and proceed with a process of Know Your Customer (KYC) to protect stored value.

wl v
P ‘
- - -,

Top-Up Check Balance Review Recent E-KYC

Transactions

Rabbit Selection

Rabbit Selection is a mobile e-Commerce platform that was launched in
2021/22. By leveraging digital technology, Rabbit Selection was developed
to provide customers with an easy, secure, and seamless online shopping
experience. The application offers varieties of well-designed and good
quality gadgets that are of reasonable prices to support and enhance every
lifestyle, in which it aspires to build customer feeling that having “good life
is not expensive”. Through Rabbit Selection, buyers are connected and
introduced to products from the worldwide best manufacturers equipped
with exclusive offers. This application is available for download through
iOS and Android compatible smartphones.

VGI PUBLIC COMPANY LIMITED 107



(GRI 103-1, 103-2, 103-3, 418-1)

2020/21 - 2024/25 2021/22 Targets
Long-Term Sustainability Targets
e Zero cases of breach of + All employees receive
information security or other : personal data protection
cybersecurity incidents training

» Zerocomplaintsfromoutside : e Zero cases of breach of
parties and regulatory bodies : information security or other
cybersecurity incidents
e Zero complaints from outside
parties and regulatory bodies

INFORMATION SECURITY
AND DATA PRIVACY

2021/22 Performance

All employees received
personal data protection
training

Zero cases of breach of
information security or other
cybersecurity incidents

Zero complaints from outside
parties and regulatory bodies

Rapid progression and increase in dependency on technology may lead to potential risks of cyberthreat and
the security of critical personal data. VGI recognises the importance of information security system to prevent
adverse impacts of cybersecurity on business continuity, credibility, reputation, and loss of stakeholders’
trust. Therefore, VGI adheres to the information security policy and established strict guidelines for personal
data protection, while also working continuously to enhance its employees’ awareness on cybersecurity threats.

IT Security and Cybersecurity Governance

¢ Overseen by Chief Operating
Officer to formulate, reviewand >
approve information security
policy,andreview effectiveness
of policy implementation

¢ Provide direction and
management support for
security initiatives and
resources needed for
information security

¢ Ensure implementation of
information security controls
are corradiated across
the organisation

Information Security Management System

(ISMS) Committee

Information Security Management

System Working Team Data Protection Officer

* Review and approve plans and programs to * Ensure organisation compliance to Personal Data
Protection Act, B.E. 2562 (2019)
* Actas the contact point for reports and management

of data privacy matters

implement, maintain, and improve information
security system and awareness

¢ Conduct risk assessment and analysis on
cybersecurity and privacy

« Set strategic direction for information and
communications of technology and
information management
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Information Security Management

Information Security Policy was established and
deployed to all employees and relevant personnel
performing work on behalf of VGI. The policy provides
a framework for information security and privacy
protection and ensures strict compliance with relevant
regulations, laws, and contractual requirements.
It prescribes requirements on organisation information
security relevant to human resource management,
asset management, access control, cryptography,
physical and environmental security, operations
security, communications security, supplier
management, information security incident
management, and information security aspects of
business continuity management and compliance. The
policy is reviewed and subjected to both internal and
external audits to ensure compliance on an annual
basis. Furthermore, VGI has in place a Business
Continuity Plan and Information Technology (IT)
Recovery Plan to ensure the availability of information
and services following potential interruption to critical
business processes. To assure security measures,
VGI’s IT infrastructures and information security

management system was certified against ISO/IEC
27001:2013.

VGI prioritises information security management
associated with all its products and service offerings.
Under VGI’s payment business, Rabbit plays a
prominent role in information security as the nature
of its business involves processing customers’
personal data. Rabbit, operated by VGI’s subsidiary
Bangkok Smartcard System Company Limited
(“BSS”), prescribed its Information Security Policy
which governs information and processing facilities
owned and managed by BSS, including those
managed by external and outsourced parties. All
users that have access to BSS’s information and IT
infrastructures are enforced to abide by this policy,
where security incidents from noncompliance will
result in disciplinary actions and/or legal actions as
appropriate. Furthermore, the policy stipulates BSS’s
systematic information security risk management
approach as detailed as follows.

Deploy a systematic methodology to identify and evaluate risk treatment plans.

Incorporate information security risk assessment into project management
process and system development life-cycle.

Methods for risk treatment can be risk avoidance, risk transfer, risk

mitigation, or risk acceptance. For risk mitigation, controls must be selected

and implemented to ensure risks are reduced to acceptable levels.

Document information security risk assessment results and controls.

Review risk assessment at regular intervals.
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Data Privacy Protection

Protection of data privacy for all groups of stakeholders, including customers, employees, suppliers, business
partners, and shareholders, is one of VGI’s top priorities. To ensure data privacy protection and compliance
with Personal Data Protection Act (PDPA) B.E. 2562 (2019), VGl established Privacy Policies and communicated
such regulatory requirements to raise employees’ awareness. Moreover, a training course was provided in
2021/22 for the Company’s directors to be fully prepared and to enhance their knowledge about the regulation
enforcement.

VGI will only use customer data for the purpose prescribed under the privacy policies and/or with given
consent as required by the regulation. In 2021/22, no customer data were used for secondary purposes
other than those prescribed under the privacy policies and/or that was given consent, and the Company
received 2 requests for customer information from government authorities or law enforcement agencies.
The Company reviewed the requests as well as the requested agency’s legal authority, compliance
against the Company’s policies, and the necessity of data usage. The Company provided data for 100%
of the requests received from government agencies.

Please scan the following QR codes for VGI’s Privacy Policies

Customer Privacy Policy Privacy Policy for Human Resources
: Business Partner Privacy Policy

Privacy Policy for : CCTV : BSSH
Shareholders’ Meeting Privacy Policy Privacy Policy
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(GRI'103-1, 103-2, 103-3)

2020/21 - 2024/25 2021/22 Target 2021/22 Performance
Long-Term Sustainability Targets
e Customer satisfaction score e Customer satisfaction score e Customer satisfaction score
at 95% at 90% at 90%

» No complaints from customers
about advertising material
and staff service

VGl places high priority on customers and truly focuses on responding to their needs. The Company is well
aware that effective customer relationship management is of the most crucial aspect on driving long-term
business growth. Ultimately, customer satisfaction towards VGI’s products and services is a key contributor
to the Company’s business profits.

VGl aspires to sustain customer trust throughout every step in conducting its business activities, thus strictly
upholds the principles of ethical branding and marketing, delivering, inspecting, and developing products
and services that are of high quality, up-to-date, and meet demands. Upon marketing and advertising of
the Company’s products and services to customers, VGI ensures to inform information that is accurate and
prohibits exaggerated claims or takes advantage of vulnerable market groups.

In addition, VGI has in place a quality control system before delivering work to customers and a prompt
response mechanism to control, inspect, and resolve potential incidents associated with its advertising media.
Furthermore, preventive and corrective inspection and maintenance are performed on a regular basis to
ensure seamless operation. Additionally, VGI regularly monitors noise and brightness levels of its advertising
media to ensure compliance with legal requirements and that it does not cause nuisance to audience.
For the payment business segment, effective after-sales services are provided to enhance customer experience.

Please scan this QR code for Ethical Branding and Marketing Policy
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Furthermore, additional approaches
to effective customer relationship
management are initiated, including
engagement activities, annual
customer satisfaction survey, and
the provision of various channels for
customers to report complaints and
suggestions through the Company’s
social media such as Facebook,
Twitter, Instagram, or phone call at

Power of Hope Campaign

0-2273-8884 #0. A feedback handling
process is established to respond
to customers’ feedbacks in a timely
manner. Any reported feedback
will be directed and investigated by
the original affiliations or relevant
agencies, in which results are to be
communicated back to the subject
reporter.

Customer
satisfaction rate

90%

In 2021/22, VGl joined forces with GMM Grammy Public Company Limited to launch the “Power of Hope”

campaign to send inspirational messages of hope to uplift all commuters’ spirits in overcoming obstacles via
BTS train wrap advertising of Num Kala. Embedding a well-known music artist on BTS train wrap helps to

capture the attention of urban commuters for fan-celebrity interactions. Moreover, consumers are engaged

to take part in the campaign by sending a snap of themselves with the train and sharing on Facebook to win

lucky draw gift from the artist himself.

VGI PUBLIC COMPANY LIMITED
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Turtle Shop

VGI has announced its investment in Nation
International Edutainment Public Company Limited
(“NINE”) as well as spinning off its merchandising
space business. VGI grants exclusive rights for NINE
to manage and operate merchandising spaces on
BTS Skytrain stations. NINE uses the proceeds to
invest in constructing convenient stores and vending
machines under the name “Turtle”. Turtle shop at
St. Louis Station started operating in 2021, where shops
at Victory Monument Station and Ploenchit Station

VGI Hanger

will be launched in 2022. The concept of Turtle shops
offers a variety of products such as food, beverages,
appliances, and other service provisions that satisfy
customer needs, especially during rush hours of BTS
Skytrain commute. Furthermore, Turtle shop increases
customers’ convenience with a variety of payment
channels including Rabbit Card and Rabbit LINE Pay.
Customers can also enjoy point collections via Rabbit
Rewards points to redeem items from the shops.

The Company launched VGI Hanger, a customer activation tool, which enables brands to conveniently

engage consumers to sample free products through advertising hangers on BTS Skytrain. Consumers can

scan available QR Code present on the hangers for registration or physically take these hangers to attain free

samples at brands’ sampling points.

114

SUSTAINABILITY REPORT 2021/22



Garmin X Rabbit

Under VGI’s payment business, Rabbit Card collaborated with Garmin (Thailand) Limited to launch a special
edition smartwatch “Garmin X Rabbit”. This provides convenience as it allows users to pay for their purchases
with their smartwatch under the concept of “Touch and Go”. The smartwatch can be used for payment of
BTS and BRT fares including other transportation service providers, as well as for products and services at

available leading merchants. In the event that users find that their smartwatch is not functioning for payment
purposes, users can attend to customer service at relevant BTS or BRT ticket offices or Rabbit Service Center
at BTS Siam Station.
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(GRI'103-1, 103-2, 103-3, 401-1, 401-2, 401-3, 404-1, 404-2, 404-3, 405-1, 405-2)

2020/21 - 2024/25
Long-Term Sustainability Target

 Employee engagement rate
is not less than 90%

2021/22 Target

e Employee engagement rate
is not less than 75%

2021/22 Performance

e Employee engagement rate
is 86%

Employees are valuable resources in gearing the company toward business success. Possessing effective
human resource management is therefore vital to enhancing employees’ capabilities and adaptation to the
ever-changing business directions. At VGI, the Company is committed to fostering employee development
and retention to propel the Company towards becoming a sustainable organisation.

Employees play a vital role in driving the organisation’s
vision, mission, and strategy on the path to success.
Human resource is managed in accordance with
the established Human Resource Management
Policy and associated procedure. The policy covers
every aspect of human resource management
including organisation structure, recruitment and
employment, fair remuneration and welfare benefits,
performance appraisal, human capital development,
safe workplace, human rights protection, and

Total Employees
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Hiring Rate

employee relations. Managing human resource is
under the responsibilities of the Company’s human
resource division. VGI works hard to ensure that the
best-in-class talents are attracted and retained to
serve the Company’s business transformation and
growth. As a result, annual performance evaluation of
allemployees and engagement survey are performed.
Moreover, VGI also strives to support employees
in reaching their full potential and capabilities by
developing various training programs.

Turnover Rate



Business Acumen Innovation Mind

e Having a good understanding of work ¢ Always having the courage to think,
and business, building alliances, and experiment, learn, and initiate
seeing the big picture new things
Collaboration Leverage Capabilities

e Cooperating, participating, listening, e Always being determined, developing,
and exchanging for public interest and improving competency

VGl relies on the Competency Base Training as a tool to develop the employees’ training plan and support
employees to develop their competency for long-term professional growth. Various training programs are
provided to enhance employee capabilities and skKills. The training programs focus on 4 key aspects: business
acumen, innovation mind, collaboration, and leverage capabilities. Furthermore, training courses at VGI are
categorised into 3 types.

1) Core Course: to enhance employees’ knowledge, skills, and competency as well as to create
positive work perspectives.

2) Management Course: training course for supervisor level with regards to managing work and
subordinates.

3) Functional Course: to improve employees’ capabilities and knowledge that are specific to their
roles of work.

Moreover, human capital return on investment is monitored, which serves as an indicator that reflects the
Company’s return value of its human capital from its investment in human resource related matters. In 2021/22,
VGl provided multiple trainings in which the average hours per one employee is 8.19. Key training curriculums
include the following.

In 2021/22, VGI provided a 4-day training course for employees in the sales department with the objective
to enhance capabilities for a successful sales pitch. There were a total of 26 employees that participated in
the training. During the training, employees uplifted skills in the following areas:

¢ Innovative approach to problem solving.

¢ Alternating mindset from sales to becoming a consultant that provides customer solutions.
¢ Changing viewpoint of product as artificial intelligence solutions.

¢ Search for new customer horizons.

¢ Formulation of new business models to correspond with customer preference post COVID-19 outbreak.
¢ Presentation skills specific to different target groups.

¢ Analysis of customer demands.

e Customer engagement.

¢ |dentification of VGI’s strength in managing business trends.

¢ Unique selling point to enhance competitiveness.

 Identification of VGI’s contribution to branded campaign.

VGI PUBLIC COMPANY LIMITED 1 1 7



The Company benefits from the participants’ unique selling point, leading to more business opportunities
and improved work efficiency that aligns with customer demands. This resulted in a generation of approximately
THB 3,280,000 net profit from successful sales pitches.

The training program was provided to support employees’ growth mindset in setting personal work ambitions,
implementation and finding innovative ways of working. The training was held for 6 hours where a total of 226
employees participated in the course. Increased employee productivity post-training course resulted in the
reduction of time wasted for work, which is equivalent to THB 77,247.64 saving.
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VGl is aware that well-being is one of the key aspects that enable talented personnel to work at their highest
potential, in addition to knowledge and skills. Employees at VGI are provided with fair and appropriate
remuneration and benefits that exceed the regulatory requirements, where possible. The following welfare

and benefits are provided to all employees, including:

Financial assistance in case of scholarships for employees’ children.

Funds including compensation, provident fund, social security fund, cremation welfare fund, BTS

Saving Credit Cooperative fund.

Family care including 53 days of paid maternity leave and 10 days of paid paternity leave, which
exceed regulatory standards.

Health promotion including health insurance, annual medical check-up, and provision of first-aid and
breast-feeding facilities.

Flexible working hours and part-time working options.

VGl appointed a Welfare Committee that consists of 5 members under the Labor Protection Act that
represents all employees. The Committee has a collective bargaining power to negotiate welfare aspects of

the Company.
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Amid the pandemic outbreak, safety and health care of employees is a priority for VGI. During 2021/22, various
measures were provided in response to prevent the spread of COVID-19 in VGl facilities, including:

120

Allemployees are strictly required to measure body temperatures prior to entrance to the workplace.
Those measured over 37.5 °C are not permitted to enter VGI facilities.

Provision of rapid test kits for employees to test and report results on a weekly basis or when
necessary to support a safe environment throughout working activities.

Provision of sanitizing gel at all entrances and around VGl facilities to encourage frequent self-cleaning
and workplace hygiene.

Enforce strict measures for all employees to wear medical masks and keep social distancing. Spare
medical masks are provided if needed.

Provide COVID-19 insurance for all employees to insure potential health risks and lessen any possible
financial burden from virus infection.

Endorse electronic meeting (E-meeting) culture for all internal meetings such as the Board of Directors
meeting and working team meetings to reduce social gathering within the Company.

Establish protocols for when COVID-19 infections are detected.

Support the employees’ travel to the office and maintain a healthy workplace environment by disinfecting
working areas on a regular basis, changing working hours to avoid crowded public transportation, and
working from home arrangements.

Provision of COVID-19 protection kit comprising relevant medications for all employees.
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VGl values diverse workforce and inclusive culture. The Company strongly believes that diversity and inclusion
create a dynamic workplace where employees can express opinions which no discrimination against sexual
preferences, gender, race or ethnicity, nationality, country of origin, or cultural background. LGBTQ personnel
are entitled to the Company’s provided welfare and benefits such as funds, crematory welfare, and paid leave
for gender affirming surgery. Moreover, the Company places great emphasis on equal pay based on personnel’s
performance regardless of their gender.

All management position 85
69
. " 67
Junior management position 4
Top management position 18
25
Non-management position 515
405
Share of women in total workforce Women employee Male employee

Discriminatory behaviour and harassment case can be reported via the Company’s provided whistleblowing
channels in accordance with the Code of Conduct, where reporters will be protected against reprisals. Moreover,
reporters can also report in writing or verbally to managers and human resource division, which will follow
the defined investigation process and escalate to human resource director and inform to the Chief Executive
Officer, as appropriate. Based on the conclusion of such investigation, appropriate corrective or disciplinary
actions will be taken where violation cases will be prosecuted to legal actions.

VGI conducts annual employee engagement and satisfaction surveys to understand employees’ perceptions
towards the Company. Results of the survey are analysed to further develop appropriate programs to promote
employee satisfaction and development, and to ensure that all employees feel valued and involved in their
works. In 2021/22, all workforce completed the survey and received a favorable engagement score of 86%
that exceeds the annual target of 75%.

Employee Engagement Survey Employee Satisfaction Survey
Score : Score
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(GRI 103-1, 103-2, 103-3, 412-1)

All individuals are ethically and equally entitled to human rights. VGl is aware of the importance of operating
its business by protecting the human rights of stakeholders in the value chain as violation could have potential
impacts on the Company’s business operation and reputation. Therefore, VGI adheres to the human rights
principle, relevant local and international regulatory requirements and standards to prevent and avoid human
rights abuses.

VGl established a Human Rights Policy to serve as corporate standards on human rights management
throughout the value chain, in which all employees have signed acknowledgement to. The Policy prescribes
the Company’s commitment to prevent human trafficking, forced labor, child labor, discrimination, and
harassment of any kind including sexual and non-sexual harassment. Simultaneously, VGl commits to respect
the human rights principles regarding freedom of association, the right to collective bargaining and equal
remuneration. In addition, VGl established a Discrimination and Harassment Policy and Diversity and Inclusion
Policy in 2021/22 to foster a diverse workforce and to assure employees that their rights are protected.

Please scan this QR code for Human Rights Policy

Integrate
Policy Assess actual findings and Track and Remediate
i and potential communicate P
commitment ‘ p take appropriate adverse impacts
impacts . performance
actions

In 2021/22, VGI conducted a human rights due diligence and human rights risk assessment in accordance
with the UN Guiding Principles on Business and Human Rights (UNGP). The assessment was conducted
to identify human rights issues associated with VGI’s own business operations that the Company has
management control over, and to subsequently establish preventive and corrective measures to remediate
potential adverse impacts. Additional information regarding VGI’s human rights due diligence summary report
is publicly disclosed on the Company’s website.
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VGI emphasises on building awareness of human
rights for all levels of executives and employees. In
2021/22, the Company conducted a two-hour online
training course to instil basic knowledge of human
rights for all employees. The training was facilitated
by an external institution, which covered human
rights salient issues including discrimination and
harassment in workplace and impacts throughout the
value chain. Furthermore, employees were provided
with an overview of human rights due diligence and
introduced to the Discrimination and Harassment
Policy and Diversity and Inclusion Policy.

Human Rights Media Airtime

Having access to an adequate amount of nutritious food
is considered the most basic of all human rights.
In collaboration with UNICEF, VGI offered free-of-
charge media airtime on its advertising platform
to fundraise and enhance public awareness about the
global issue of food insecurity and malnutrition crisis.
Food insecurity leading to severe acute malnutrition
which worsened as a result of the COVID-19 pandemic
puts over 47 mn children at risk of death. Therefore,

In the event that there are concerns relating to
human rights violation, reports can be made to
the Company’s provided whistleblowing channels
which will then be further proceeded following the
stipulated investigation process. In 2021/22, there
were no complaints or reports concerning human
rights violation nor incidents of discrimination and
harassment reported.

incident of discrimination
and harassment

urgent actions are required to immediately take
necessary measures to help these children’s survival
and development. With support from public donations,
UNICEF provides life-saving therapeutic food to feed
malnourished children. Moreover, donations were
also used to support other programs under UNICEF
to protect and help children in Thailand and beyond
to live healthy and fulfilled lives.
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(GRI' 103-1, 103-2, 103-3)

VGl strongly believes that pursuing sustainable business also involves the Company to become a good
corporate citizen and to coexist with the society in a harmonious manner. VGI conducts business in coherent
with an aspiration to contribute to the development of local communities and society as their acceptance
and trust are significant to its business growth.

VGI outlines its corporate philanthropic approach and initiates social development activities that are in line
with the Company’s business drivers and portfolios. In 2021/22, the Company initiated social responsibility
projects that focus to enhance public health, support educational development, and increase public awareness
of environmental protection. Through these CSR projects, VGI aspires to encourage and increase the numbers
of volunteering employee participation in these activities, and to enhance positive societal perception and
satisfaction towards the organisation.

Public Health Enhancement

Public health enhancement activities were conducted with the ambition for the communities
to improve their health and well-being. In 2021/22, the following initiatives were implemented.

In2021/22,VGl offered its mediaairtime spaceto project
useful information to raise public awareness about
COVID-19 protection. The Company collaborated
with #Teamthailand to broadcast messages from
medical professionals about COVID-19 spread and
vaccination. Moreover, VGI also projected “Help!
COVID-19 Home Care Service” that was launched
by Doctor A to Z, a Health Tech start-up that utilises
online platforms to help patients have better access
to medical services. By projecting information
about this initiative, viewers could be aware of this
additional service to receive 24 hours remote medical
consultation from a team of volunteer doctors, along
with necessary medical supplies and food.
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In the midst of the COVID-19 outbreak that the number of blood donors had dropped dramatically and all
hospitals across the country had a shortage of blood. VGl also offered its media airtime space to reach numerous
commuters’ attention for blood donation to the Thai Red Cross Society under the Blood Hero 2 Campaign.

VGI PUBLIC COMPANY LIMITED 1 25



In 2021/22, VGI contributed THB 10,000 to the renovation of a football field in Pathum Thani Province.
The objective of this initiative is to encourage the community to build their health and well-being through
exercise. In addition, VGI volunteers, which consists of employee participants, handed out relief bags to flood
victims in Bang Ban District, Phra Nakhon Si Ayutthaya Province, to alleviate hardships faced. Relief bags were
donated to a total of 2,510 households, 16 temples, and 2 schools.

Educational Development

VGI promotes equal educational opportunities and enhances educational development within
the community. Through the following initiatives that were conducted in 2021/22, society
can benefit from increased access to education and experience improved educational
infrastructures and facilities.

VGI’s volunteering team, consisting of 4 employees, led the “One Day, One Thousand Smiles Project”
to provide scholarships and educational supplies to Ban Na Jan School in Loeng Nok Tha District, Yasothon
Province. Provided scholarships and educational supplies, altogether worth THB 600,000, include notebook
computers, sports equipment, and musical instruments. These supplies are believed to support students to
better develop their skills and competencies.
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VGI collaborated with CONNEXT ED Foundation
in sharing its media airtime space to fundraise for
notebook computers for educational purposes
to schools in need. This supports the Company’s
ambition for educational development as notebook
computers allow students to gain knowledge and
information from infinite online resources.

Environmental Awareness

VGI values the importance of its role in securing a sustainable future.
In 2021/22, various activities were initiated to support the Company’s
ambition in raising public awareness of environmental protection. In return,
society can benefit from broad awareness of environmental issues and
take part in conserving the environment.

As a service provider of media platforms, VGI is aware that content that promotes sustainability via its
advertisement mediums would create strong impacts far beyond the scope of the Company’s operations.
In April 2021, VGI continued to communicate the “Climate Clock” project to raise BTS Skytrain commuters’
awareness and ignite collaborative efforts to reduce climate change impacts. The Climate Clock portrays a
countdown time that civilians have before the world will be faced with the consequences of climate change to
the point of no return. By that, the contents displayed also raised public awareness towards their contributions
to global greenhouse gas reduction by changing their lifestyle and presuming sustainable practices in their
daily activities.
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(GRI 103-1, 103-2, 103-3, 403-1, 403-2, 403-6, 403-9)

2020/21 - 2024/25 2021/22 Targets 2021/22 Performance
Long-Term Sustainability Targets
¢ 100% of the Company’s e Zero accident e Zero accident
employees and business .« Policies, procedures, and safety .« Policies, procedures, and safety
partners receive training training are developed for training were developed for
in accordance with safety the Company’s employees the Company’s employees
standards : :

e Zero accident

Responsibility towards the safety, occupational health, and good working environments are integral aspects
to the success of any business operations. At VGI, the Company is committed to being a zero-accident
organisation where it prioritises the safety of its employees and the public. VGI is continuously taking steps
to advance the safety, health, and well-being of employees under all circumstances.

VGl established an Occupational Health and Safety (OHS) Policy that applies to all employees, contractors,
suppliers, and relevant stakeholders. Occupational health and safety at the Company is overseen by the Safety
Committee and appointed Safety Officers. VGl manages and identifies opportunities to continuously improve
the organisation’s OHS management system in alignment with International Organisation for Standardisation
(1ISO) 45001 standards including relevant laws and regulations. Risks from work-related hazards that are
associated with the Company’s advertisement business operations are assessed and prioritised on a regular
basis. The risk assessment process includes:

(
@
@
(

Identification and assessment of work activities.

Application of the hierarchy of controls and action plans to eliminate hazards and minimise risk.
Implementing and evaluating progress to prevent health risks.

Effective communication.

=~ ~—

4

=

Employees can report work-related hazards and hazardous situations during monthly safety meetings or
submit an incident report for further investigation following the process prescribed under the OHS Operation
Manual. In addition, employees are encouraged to report OHS-related concerns via the Company’s provided
whistleblowing channels in accordance with the Code of Conduct, where the reporter will be protected against
reprisals. In situations that are believed to cause injury or ill health, employees have the rights to stop work
and notify relevant personnel for further management. In addition, a Corporate Business Continuity Plan (BCP)
was also established to prepare for and respond to emergency health-related situations, such as a pandemic
crisis, that could cause potential business disruption.

Furthermore, the Company expects its business partners to uphold OHS management as communicated
through the Supplier Code of Conduct. OHS is one of the criteria that is used to assess suppliers in the
procurement process, thus introduced in contractual requirements.

Please scan this QR code for Occupational Health and Safety Policy
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Various health promoting activities are provided
for employees on a regular basis to enhance the
organisation’s safety culture. Programs facilitated
for employees’ access to good health include annual
medical surveillance, fitness facilities including
exercise classes such as yoga and aerobics, and
activities such as running club, etc.

In addition, VGI also provides OHS training to
instil awareness and reduce operational health and
safety incidents for employees and relevant parties
performing work on the BTS stations. This training
course is provided on an annual basis for all workers,
which exceeds the regulated 2-year frequency
requirement. In 2021/22, the training was held where
a total of 378 individuals, comprising 151 employees
and 227 contractors, participated in the course.
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(GRI 103-1, 103-2, 103-3)

As an operator of 020 solutions, VGI is aware that its advertising and marketing communications reach
audiences and communities on a wide scale. Therefore, the Company places great effort to ensure that its
media communications are accurate, truthful, and comply with legislative requirements or moral code to
minimise potential risks of complaints, or legal proceedings.

VGl sets out clear guidance on appropriate advertising practices following the established Responsible Content
and Advertising Policy, which addresses the code of ethics. VGI ensures that advertising contents are accurate,
decent, truthful, and complies with relevant laws, regulations, and guidelines.

VGl refuses to exhibit any advertising materials that could take advantage or cause distress to vulnerable groups
including children. VGI will not feature any advertising that seeks to incite religious and racial controversies
and content that depicts violence and pornography. Additionally, the Company will not exhibit content that
contains illustrations or copies that are distorted or exaggerated in such a way that conveys false impression;
are intended to deceive the public. Moreover, on-screen warnings will be projected to help audiences make
informed decisions about any advertised communications that contain potentially offensive or violent content.

To ensure adherence to VGI’'s advertising guidelines, standardised terms and conditions are agreed upon
every purchase order made with advertisers or brands. Advertising contents are reviewed by the Company’s
Legal Division and relevant functions to ensure compliance with laws, prescribed guidelines, and Bangkok
Mass Transit System Public Company Limited’s requirements. In the event that the advertising content goes
against the Company’s guidelines, VGI reserves all rights to refuse to exhibit the contents as stated under
the terms and conditions.

Please scan this QR code for Responsible Content and Advertising Policy
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. CLIMATE AND ENERGY STRATEGY

(GRI'103-1, 103-2, 103-3, 302-1, 302-4, 305-1, 305-2, 305-5)

2020/21 - 2023/24
Sustainability Targets

« Maintain the level of electricity consumption : e Reduced non-renewable electricity

not exceeding a 10% increase over the baseline consumption by 11% from 2019/20

year of 2019 e Distributed climate change content through
e Distribute climate change content through corporate advertising platforms

corporate advertising platforms with the goal of
reaching at least one million people each year

Climate resilience is undeniably a prominent global issue. VGl is determined to address both the challenges
and the opportunities presented by climate change and energy conservation. As a provider of Offline-to-Online
(“O20”) Marketing Solutions, VGl is not only determined to manage the carbon footprint from its business
activities, but also to raise societal awareness of the importance of climate change through the Company’s
advertising platforms.

VGI is committed to operating business activities conscientiously and responsibly towards the society and
the environment by adhering to the Environmental Policy. The policy stipulates the Company’s commitment to
improve energy efficiencies in existing operations, invest in new technologies to enhance energy conservation,
and to become an inspiring platform for publicising climate change context to the public.

Risks and consequences of climate change, including severe weather and natural disasters, could cause
potential impacts on VGI’s business activities. To address these and other associated risks, VGI maintains
a formal Enterprise Risk Management process to review existing and emerging risk factors associated with
climate impacts on the business operations. VGl has a Corporate Business Continuity Plan as well as a Disaster
Recovery Plan on address inclement weather events. In addition, VGI recognises the need for an increased
focus on and transparency of financial risks related to climate change, hence is in the process of integrating
the frameworks of Task Force on Climate-Related Financial Disclosures (TCFD) recommendations to form
the Company’s climate strategy. To combat climate change, VGI has taken various initiatives to reduce the
organisation’s energy and greenhouse gas footprint.

Please scan this QR code for Environmental Policy
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Energy Conservation and Greenhouse Gas Reduction

Care the Bear Project

In 2021/22, VGI joined Care the Bear project that was initiated by the SET.
The objective of this project is for the public and private business partners and

social enterprises to cooperate in lowering greenhouse gas emissions through

event organisation. To help reduce climate change, the project campaigns on

behaviour changes in six dimensions: commuting on sky trains or public transport,

reducing the use of paper and plastics, banning foam containers, reducing power

consumption, using decorative items made from reusable materials for events

organised, and serving oneself food in the amount one can finish to reduce food
waste. Joining the Care the Bear project enables VGI’s employees to engage
in reducing greenhouse gas emissions and portrays the Company’s ambitions

towards tackling climate change for the wider cause.

In 2021/22, VGl initiated a campaign to reduce energy consumption
within office areas. Lights and air conditioning at the Company’s
headquarters will be turned off for one hour during noon every working day.
This conserved 44,643 kWh of electricity, equivalent to 22.317 tCOze
reduction.

Furthermore, the Company announced a campaign to raise employees’
awareness and encourage their contributions to mitigate climate impacts
by turning off electrical appliances when not in use.

Office Energy Conservation

Same Way Save World

VGl is aware of the generated carbon emissions from employees’
commute to work. In 2021/22, the Company initiated a campaign “Same
Way Save World”’ to encourage employees’ cooperation to carpool to
reduce unnecessary carbon emissions from commuting cars. From
the successful pilot phase of the project, approximately 19.408 tCOze
greenhouse gas emission was reduced.
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Tree Plantation

In 2021/22, VGI conducted a tree plantation project for the community in Yasothon Province. Approximately
200 trees were planted which constituted a green area of 1,600 square metres.

Inspired Media Platform

As an advertising media business operator, VGI continues to use its advertising media network to voice
and raise awareness of the nationwide audiences on the consequences of climate impacts. The Company
recognises that resolving climate issues requires active participation and collaboration of all stakeholders.

On-Station Electricity Reduction

VGl conserves electricity consumption from the Company’s advertisement media on BTS stations by replacing
fluorescent light bulbs with LED types and turning off the power after operating hours. By using LED fluorescent
lamps, the Company was able to save THB 5mn of electricity cost.

1 34 SUSTAINABILITY REPORT 2021/22



Ta] WASTE MANAGEMENT
___ (GRI'103-1, 103-2, 103-3, 306-1, 306-2, 306-3, 306-4, 306-5)

2020/21 - 2023/24
Sustainability Targets

« Adjust the waste disposal methods from : e Adjusted the waste disposal methods from
landfilling or incineration to recycling at a rate landfilling or incineration to recycling at a rate
of 30% of total waste of 85% of total waste

« Create value from waste by converting it : « Reduced 3% of waste disposed by landfill or
into environmentally friendly products, with the incineration methods compared to 2019/20

goal of reducing waste generation by at least 10%

Effective waste management is an important agenda for conducting business operations. At VGI, the Company
is attentive to waste reduction, compliance, and incorporating circular economy into business activities to
minimise potential impacts on the community and the wider environment.

Commitment to effective waste management and application of circular economy at VGl is as stipulated
under the Environmental Policy. Waste that is generated from VGI’s own operations is generally from office
activities that are disposed by the building management in line with contractual obligations. In addition, used
billboard vinyl from the Company’s advertising business segment is either stored onsite or recycled following
the circular economy principles. The Company has in place a system to maintain and monitor waste-related
data. Moreover, the Company is ensured to instil awareness to employees on the importance of waste
reduction following the principles of 3R (Reduce, Reuse, and Recycle).

Please scan this QR code for Environmental Policy
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Waste Reduction Initiatives

Waste Segregation
Waste generated at VGI's office is segregated

ﬁ N7 @ a H @ ﬁ? ¥ e ﬁ @ before being disposed by building management. The

Company provides waste bins that are specific for

food general recyclable  hazardous . .
waste bin  waste bin  waste bin waste bin different types of waste comprising general waste,

— food waste, recyclable waste, and hazardous waste.
\nmmad . .
The Company campaigns on waste segregation
ﬁQP @ AN to raise employees’ awareness of the importance
of their efforts and collaboration to effective waste
‘ ' management.

Vinyl Upcycle Project

VGI continues to upcycle used vinyl from
advertising billboards to correspond with the
Company’s ambitions in waste reduction and
circular economy principle. In 2021/22, 0.99 tons
of VGI’s vinyl waste were diverted from being
disposed but rather upcycled to make tote bags
for sale, which generated 45,900 Baht.

Re-Box Project

Re-Box Campaign was initiated by Thailand Post with the objective
to recycle paper waste for a greater cause. During the pandemic
outbreak in 2021, VGI participated and donated approximately
0.15 tons of paper, envelopes, and postal box waste, which were
recycled to make beds for COVID-19 patients in field hospitals.

Vibhavadi Zero Waste

The Vibhavadi Zero Waste project, led by the SEC and
Thailand Responsible Business Network (TRBN), is a joint
collaborative effort of 32 Thai listed companies located
along Vibhavadi Rangsit Road to effectively manage

waste, increase recycling rates, and reduce the volume
of waste being diverted to landfill. VGI is a pledged
member of the project for two consecutive years, which
reflects the Company’s ambitions towards proper

waste management.
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Q@% Wan1sAMuuIIuUAIUAIILEIBU
SUSTAINABILITY PERFORMANCE RESULT

(GRI 102-8)

AIUIFISYYN? (Economic Dimension)

wanisAludu (Performance Result)

G085 i nhdog T ; ; : R
(Indicator) . (Uni) | 2561/62 2562/63 =  2563/64 2564/65
' . (2018/19) = (2019/20)  (2020/21) : (2021/22)

s1lAsou (Total revenue) i . 3714 4208 3244 . 4426
. ssfvdoluurunlus:uuvuaiuoasu : : :

(Mass transit media business) 2,405 i 2,184 i 1,327 i 1,480
- ssfivdeluurunluenans drungnu

na=du : : :

(Media in office buildings and : 412 : 87 : 213 : 100

other business) © dquuan
. ssivdoluunnnatuidy (THB mn) 265 : 094 : ) : )

(Oqtgqur media rbursrirness) 777777 ; ; ;
 ssfiausNIsAIUAING : : :

(Digital service business) 529 i 1,151 i 940 i 1,004
+ ssAINISIRIINUNY (Distribution) 3 - 3 - 3 - 3 1,514
« $78l6idu (Other income) : : 103 : 298 : 764 : 328
s1glavnnNisiKusnis : ; :
(Total operating revenue) 3,611 ‘ 4,000 ‘ 2,480 ‘ 4,098
Ruidouna:Asvia:-wads:losudu
voJwuanuu ‘ ‘ :
(Employee expenses; salaries, 536 ; 649 ; 538 ; 623
wages, other benefits)
?,\?lf?rggssm'u“ﬁsm 1101 1424 . 980  (120)
n1s91reruduwa : ; :
(Dividend payment) 787 : 850 : 310 : 525
RuNBREIs:IKINSY auuin

(Income tax) (THBmn) | ”(2"#1) | : ”(217‘71) | : ”(137173) | : 7(375)

NNSUSOARUITOFIALIA:WAUNEUBU : : : :
(Cash contribution for social and ; ; 11 ; 26 ; 11 ; 0.2
community development) { { { { {

Aunswej 9632 | 17,077 . 20970 . 40,848
(Assets)

HuaU : : ‘

(Liabilities) 5,706 : 8,999 ' %901 : 10880
douvavtifioAu 5926 . 13,078 | 17,063 | 29,983
(Equity)
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n1uduAl (Social Dimension)
voyan1s91931u (Employment)

EECETY
(Indicator)

huog
(Unit)

wanisAludu (Performance Result)

2561/62

wlinaunhuA
(Total
employees)

AU (Person)

782

o IWFYY
(Male)

AU (Person)

% INYUNU
WanNIUAIKUA
(% of total
workforce)

42.8

o IWFAKTYY
(Female)

AU (Person)

% INgUAU
winuuNukuRA
(% of total
workforce)

63.7

wunvauds:=91
MnuA

(Total permanent
employees)

o |WFABY
(Male)

o IWANKTYY
(Female)

AU (Person)

768

275

493

wlnuudryrya
MNIKUA

(Total temporary |
employees)

o |WFABY
(Male)

o IWAKTYY
(Female)

AU (Person)

15

10

winduifauIvan
mnua
(Total full time

employees)

o IWABY
(Male)

o IWFAKCYY

AU (Person)

782

284

498

284

a8

. 2562/63
(2018/19)  (2019/20)

842

42.8

61.4

830

320

510

15

842

325

517

325

517

2563/64

958

42.8

62.6

942

350

592

16

958

358

600

. 2564/65
(2020/21)  (2021/22)

358

600

1,074

44.0

56.0

1,067

469

598

1,074

473

601

VGI PUBLIC COMPANY LIMITED

473

601

101nu1e

 (Target)

2564/65
(2021/22)

52.0

139



wansAludu (Performance Result)

101nu1e

§985R BUOE i (Target)
(Indicator) (Unit) 2561/62 2562/63 2563/64 2564/65 2564/65
(2018/19) (2019/20) (2020/21) (2021/22) (2021/22)
wlnuu B ;
Part-Time n-\mun 0 0 0 0 _
(Total part-time
employees)
. IWABE AU (Person)
0 0 0 0 -
(Male)
o IWAKTYY
0 0 0 0 -
(Female)

ngnAdnYs1m (Classified by nationality)

AU (Person) 771 833 927 1,023 -
drysanlng R e e S
AvnuA % INYUNU
; WUNVIUMNIKUA
(Total Thai . 98.6 98.9 96.8 95.3 _
emp|°yees) (/0 of total
workforce)
o IWFIBI
(Malzie)a AU (Person) 276 319 331 427 -
o IWFKTYY
(Fem;?e) AU (Person) 495 514 596 596 -
; AU (Person) 128 142 133 7 -
drysandunvnun % IRuUU
(Total Chinese WONIUAIKLA
employees)’ 51.6 52.4 52.2 0.7 _
ploy (% of total
workforce)
o IWFABIY
(Male)' AU (Person) 2 3 3 7 _
o IWFKCYY
(Fem;ye)1 AU (Person) 126 139 130 0 -
i ) AU (Person) 1 1 1 1 -
drysaawaddud R e e S
AvnuA % Ifuru
(Total Filipino WU?“UW”UW 0.4 0.4 04 o1 i
employees)’' (% of total
workforce)
o IWFYEY
(Male)' AU (Person) 0 0 0 0 B
o IWANLY
(Fem;?:f AU (Person) 1 1 1 1 _
B

140
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o 1nu1e
wan1sA1iuvu (Performance Result)

fotom ALy T (Target)
(Indicator) (Unit) . 2561/62  2562/63 = 2563/64 2564/65 = 2564/65
: (2018/19) = (2019/20)  (2020/21)  (2021/22)  (2021/22)

AU (Person) n/a n/a n/a 5

drysaAgosiu | e
funua . %IiAeudu . | |

- wUnuwuniiun
(Total German r | Va | i 2 . | s
employees) ; (% of total A : :

: workforce)

* IWFABY

(Male) AU (Person) n/a n/a n/a 5 _

o IWAKCYY

(Female) AuPerson)  ma  wa  wa 0 -

n/a : n/a :

: AU (Person) n/a :
BWUSABAINLA o Fgudiu

(Total British  wingwuionun 3 ; z z
employees) (o oftotal | "* M a0 i

workforce)

° IWABY

(Male) AU (Person) n/a n/a n/a 0 i

o IWANKTYY

(Female) AU (Person) n/a n/a n/a 0 -

AU (Person) n/a n/a n/a 0 _

drysaalaindu | e
AYALA . %ifeuiu | A |
(Total Taiwanese WU?\I’]UWHUﬂ : n/a e o .
employees) ; (% of total A A :

: workforce)

° IWFBNY

(Male) AU (Person) n/a n/a n/a 0 -

o IWFAKCYJ

(Female) AU (Person) n/a n/a n/a 0 -

n/a n/a

o AU (Person) ! n/a :
drygsrAouId : o e e
nnuA . %Inaunu
(Total Indian - wandunurkuA
employees) (% of total

‘ workforce)

n/a n/a n/a 0.3 -

* IWABY

(Male) AU (Person) n/a n/a n/a 3 -

o IWAKTYY
(Female)

AU (Person) n/a n/a n/a 0 -

VGI PUBLIC COMPANY LIMITED 141



o 1nu1e
wan1sA1iuvu (Performance Result)

ERAT QUEY] . . : .. TargeY)
(Indicator) (Unit) 2561/62 = 2562/63 = 2563/64 = 2564/65 = 2564/65

(2018/19)  (2019/20) = (2020/21)  (2021/22) = (2021/22)

ngnAIUAEUI (Classified by religion)

AU (Person) n/a na n/a 1014 )

FEUIWNS . % Ifsuniu

(Buddhism) - wlnnunukun
(% of total
workforce)

nMa . na  na 944 i

° IWABY

AU (Person) n/a n/a n/a 497 .
(Male) (Person)

o IWAKTYY

(Female) AU (Person) n/a n/a n/a 587 .

AU (Person) n/a n/a n/a 41 _

ArauNASEs . % IfBuniu

(Christianity) - WUNYUNYHUA
(% of total
workforce)

na . na . na 38 _

° IWFABY

(Male) AU (Person) n/a n/a n/a 27 ~

o IWFKIYJ

AU (Person) n/a n/a n/a 14 i
(Female) ( ) %

AU (Person) n/a n/a n/a 17 i

FduU1dda % |nsuiﬁu
(Islam) £ WUNIUNUHDA

' (% of total

workforce)

n/a n/a n/a 1.6 -

° IWFABIY

(Male) AU (Person) n/a n/a n/a 15 _

o IWFAKCYY

(Female) AU (Person) n/a n/a n/a 2 -

AU (Person) n/a n/a n/a 1 _

ANEUIEAIA . % ifiBuniu

(Judaism) wanuunKUA
(% of total
workforce)

na . ma . na 01 _

* IWFABY

(Male) AU (Person) n/a n/a n/a 1 _

o IWFKTYY
(Female)

AU (Person) n/a n/a n/a 0 )
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o 1nune
e . wan1sAMItiuvu (Performance Result) :
A9BIA huog . . . . (Target)

(Indicator) (Unit) 2561/62 2562/63 2563/64 2564/65

: : : . 2564/65
(2018/19)  (2019/20) | (2020/21) = (2021/22) . (2021/22)

nennIUNaueng (Classified by age)

. Au(Persor) . 147 150 352 . 325 .
o1glioondn 30U | % REURU : : : :
(Agelessthan  winpufonun
2 . 38 39 87 303 -
30) (% of total
workforce)

° IWFABY

(Male)® AU (Person) 63 75 131 111 -

o IWAKYY

AU (Person) 84 75 291 214 .
(Female)® ( ) :

Au(Person) 268 318 . 577 601 -

og30-500 % Ifeunu
(Ag'e 30-50)* WUNUUAIHUA

‘ (% of total

workforce)

616 644 . 602 560 -

o IWFBY

AU (P 130 14 207 2 -
(Male)’ u (Person) 3 8 36 E

o IWFKCYY

AU (P . 438 185 370 385 }
(Female)® (Person) g

AU (Person) 20 23 29 30 _

owgunngn 500 - % INBUNU
(Age over50)> = WUNVUNuKLA

3 (% of total

workforce)

46 47 30 28 -

* IWFBY

(Male)? AU (Person) 12 13 18 16 -

o IWAKYY

AU (Person) 8 10 11 14 _
(Female)® ( )

n1gNAIIS:AUWUNIIU (Classified by position)

s=aunsly
(Non-
management

AU(Person) 198 218 . 808 . 920 -
level)® E : : : ‘

AU(Person) 143 161 . 291 405 -

- % IRBuAUWINNU
. IWABIY C sumold : 3 E :
Male) * . (%oftotal 722 . 739 . 30 440 -
. non-management : 5 : % %
' positions) '
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o 1nu1e
wan1sA1iuvu (Performance Result)

fotom ALy T (Target)
(Indicator) (Unit) . 2561/62  2562/63 = 2563/64 2564/65 = 2564/65
:  (2018/19) = (2019/20)  (2020/21)  (2021/22)  (2021/22)

AU (Person) 141 141 . 517 515

B | % IRYUAUWINIIU
* IWAKEYY szAUnolY A : : f :
(Female)’ . (%oftotal 712 . 647 640 . 560 .
non—management § § § §
' positions) '

s:auuShasiiaz
S:AUdANISAVhLA |
(All management :
level)? '

AU(Person) . 157 . 18 . 150 . 154 -

75 671 . 69

AU (Person) 62

% INgunUs:AU
o IWABNY . USMsIassAU
(Male)? FANISAIHUA
: (% of total
management
positions)

395 399 447 . 448 -

AU(Person) 95 . 113 8 . 8 -

. % INgUNUS:AU
. WK . USMmsIass:Au
(Female)? - 9AMSIVHUA
i (% of total
management
positions)

605 601 . 553 . 552 -

% INYUNUS=AU
. uSh1sliazs=nAu
o arysmlng . FANIsAunUA
(Thai) . (% oftotal
. management
positions)

n/a n/a n/a 81.2 -

* AR o jguAUsAU
_...(Chinese)  usmsia:s:iu
. drysi C AANISIAUA
Waulud (% of total f 3 3 : 3
(Total Filipino management n/a n/a n/a 3.3 -

employees)

n/a n/a n/a 5.2 -

positions)
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ERAT huog
(Indicator) (Unit)

wansAludu (Performance Result)

2561/62

. drysmigosiu
AIKUA :
(Total German
employees)’

* BIOUSHY
AIAUA
(Total British
employees)’®

o arysmlandu
AVHUA ,
(Total . % IRBUAUS:AU
Taiwanese T ——

_employees’  5onashukuR

o drysIn (% of total
Suifgniun |~ Management
(Total Indian positions)
employees)® |

« AEuwns
(Buddhism)®

o FANdUINSER
(Christianity)®

o FEUNdda
(Islam)®

o ANAUNYAIK
(Judaism)®

n/a

n/a

n/a

n/a

n/a

n/a

n/a

n/a

S:AUIANIS
(Junior
management
level)®

AU (Person)

82

AU (Person)

% INYUAU
* IWFABIY S:AUYANNS
(Male)® (% of total junior
management
positions)

42.68

AU (Person)

% INYUNU

* IWAKCYY S:AUTANNS
(Female)® (% of total junior

management
positions)

70.73

35

58

. 2562/63 :
(2018/19)  (2019/20) = (2020/21) . (2021/22)

n/a

n/a

n/a

n/a

n/a

n/a

n/a

n/a

97

40.21

73.20

39

71

2563/64

n/a

n/a

n/a

n/a

n/a

n/a

n/a

n/a

104

36.54

63.46

2564/65

38

66

101nu1e

(Target)

2564/65

| (2021/22)

92.5

5.7

1.9

111

39.6

60.4
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: 1WWanu1e
. (rarget)

. 2564/65
. (2021/22)

. ; ) wan1sAMtudU (Performance Result)
ATIN hiiog
(Indicator) (Unit) 2561/62 2562/63 2563/64 2564/65

(2018/19)  (2019/20) = (2020/21) = (2021/22)

S:AUUSHIS
(Top
management
level)®

AU (Person)

59

o |WFIBNY
(Male)?

AU (Person)

% INgUAUS=AU
USHISIKUA
(% of total top
management
positions)

66.1

o IWFAKTYY
(Female)®

AU (Person)

% INgUAUS:=AU
USHISIKUA
(% of total top
management
positions)

33.9

nauaswsela
(Revenue
generating
function)

AU (Person)

n/a

o IWFYY
(Male)

146

AU (Person)

% INguNUNau
aswsneln
(% of all such
managers
in revenue
generating
function)

n/a

SUSTAINABILITY REPORT 2021/22

39

20

n/a

71

64.8

35.2

n/a

n/a

6

25

46

63.0

37.0

118

nva . 39

33.1

29

17

43

58.1

41.9

109

32.1

25

18

35



wansAludu (Performance Result)

101nu1e

§985R BUOE i (Target)
(Indicator) (Unit) 2561/62 2562/63 2563/64 2564/65 2564/65
(2018/19) (2019/20) (2020/21) (2021/22) (2021/22)
AU (Person) n/a n/a 79 74 -
% INgunuNau
B aswsneln
* IWAKEYY (% of all such
(Female) managers n/a n/a 67.0 67.9 -
in revenue
generating
function)
nduu
SngArans
inAlulag
SAoNSSU AU (Person) n/a n/a 124 137 -
na:AtunFANans
(STEM-related
positions)
AU (Person) n/a n/a 56 69 -
% INguNUWUNJIIU
nduinu
* WAL 3nuFIans
(Male) InAlulad 3Fonssu n/a n/a 45.2 50.4 -
lla=ACUNANENS
(% of total STEM-
i related positions) :
AU (Person) n/a n/a 68 68 -
% INgUAUWUNYIU
B nduIu
* IWAKEYY 3nuFEns
(Female) inAlulad ronssw n/a n/a 54.8 49.6 -
llazACUNFANENS

(% of total STEM-

; related positions) :

n10:nwWwanaw (Disability)

wulnvauni

nI:=nwwaniw

AU (Person)

n/a

n/a

% INYUNU

(Employees with i quRunUA

disability)

(% of total FTE)

n/a

n/a

0.1 0.1 -

147
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Voyan1sd1wu (Hiring)

fo85n
(Indicator)

FausuwlnIuNIlnL (New Hire)

Fusuwlinuauninlnu
(New hiring employees)®

nuo®
(Unit)

AU (Person)

wan1sAMtiuvu (Performance Result)

. 2561/62 : :
. (2018/19) | (2019/20) = (2020/21) = (2021/22)

103

2562/63

128

2563/64

393

2564/65

114

% INBUNU

- wanyunsnun

(% of total
workforce)

23.7

26.3

41.0

10.6

° IWFIBY
(Male)®

49

59

106

57

% INBUNU

R N WA

(% of total
workforce)

12.1

5.3

o IWFKIYY
(Female)®

69

287

57

% INBUNU

RV N WA

(% of total
workforce)

12.4

14.2

30.0

5.3

« 91glioundn 30U
(Age less than 30)

66

66

393

116

% INBUNU

- wanaunisun

(% of total
workforce)

156.2

13.6

15.3

5.4

« 919 30-50U
(Age 30-50)°

48

61

249

56

% INBUNU

- wanyunsnun

(% of total
workforce)

12.6

26.0

5.2

« 919UINN31 50 U (Age over 501

% INgUNU

(% of total
workforce)

WUNVUATHUA

AannusunyananielulAsuAriden (Internal Hire)

0.1

0.2

) % INYUNU
dmssmnuvunuAnaneiu _ fInLgU
TAsuAmdan WKUANUS:NA
L. . . A 7 25. 2.7
(Percentage of open positions SUGUF’IS‘[HU 8 8 5.0
filled by internal candidates)’ (% of open
positions)

o IWFIBNY 2 2 0 1

(Maley’ AU (Person)
o IWFAKCYY 1 2 2 2

(Female)’ AU (Person)

B
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: 1nu1e
G085 . nuog . (Target)

(Indicator) -~ (Uni)  2561/62  2562/63 | 2563/64 = 2564/65 | 2564/65
: | (2018/19) = (2019/20) = (2020/21) = (2021/22) = (2021/22)

« 91glioendn 30U
(Age less than 30)

« 919 30-50U
(Age 30-50)°

e 919NN 50 U : z z : :
(Ag‘e over 50)2 AU (Person) 0 0 0 0 _

AU (Person) 0 0 0 0 -

AU (Person) 0 1 2 2 _

vVoyanasaioan (Turnover)

A 1nune
ERXATY . nuog (Target)
(Indicator) (Unit)

. 2564/65
(2021/22)

AU (Person)

smsaNIsaroonnvnuA - %IAgunu : : :

(Total turnover rate)® wunuunukun . 198 = 163 . 382 8.6

i (% oftotal : : :
workforce)

43 40 134 a2 -

AU (Person)

. WA - % ABuiy
(Male)® - WUnUunikuR -

i (% oftotal

workforce)

AU (Person) 43 . 3 . 232 50 -

99 = 82 = 140 = 39 -

o IWANKCYY . % Iheunu
(Female)? WUNINUNIKUA

i (% oftotal

workforce)

AU (Person) 4 44 185 36 .

99 80 . 242 47 -

. 9nglioun3n 30 U - %ifeyiv ; ; |
(Age less than 30" wunnuneRbe g, 99 493 34
i (% oftotal : : :
workforce)

AU (Person)

+ 919 30-50U . % Iheunu
(Age 30-50)? - winoununun

(% of total

. workforce)
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o 1Urune
wan1sA1iud1u (Performance Result)

§1985A nuo® - . . .  (Target)

(Indicator) ~ (Uni) ' 2561/62 | 2562/63 | 2563/64 = 2564/65 = 2564/65
: | (2018/19)  (2019/20) = (2020/21) = (2021/22) = (2021/22)

1 2 4 -
« 979UMNN3 50 U . %ifBunu
(Age over 50)° © wanuunukun
(% of total
workforce)

wunJaunateonlnealnsia (Voluntary turnover rate)

79 365 9 -

dmsawlinurunanean e
Invadnsie . %Iigunu
(Voluntary employee turnover : WUNIIUNUHUA
2 : o : 19.8
rate) . (%oftotal
. workforce)

AU(Person) 43 40 133 41 -

163 | 881 = 85

. IWFABIY . %Ihsunu
(Male)? £ wanuunukun -
i (% oftotal

workforce)

AU(Person) = 43 39 232 50 -

99 82 = 139 . 38 -

o IWAKIYY - %feunu
(Female)® - wdniunukun -
i (% oftotal

workforce)

AU (Person) 41 44 185 36 _

80 242 47

« 91glioundn 30 U - %Ay g § :
(Age less than 30)* WUMWUNUALR =g 0 94 493 34
i (% oftotal : : :

34 178 . 52 -

. 91930-50U %Aty
(Age 30-50)° - wlnuunikun

(% of total 7.0 18.6 4.8

« 919UNN31 50 U . %Ifgudu
(Age over 50)° - wlnuuninun
(% of total
workforce)

o5 02 . 02 03 -
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VoyadnsaWolasuguns (Maternity/Parental Leave)

fod5n
(Indicator)

Fauouwdnauiiansan
IWoIAsunRUAS

(Total number of employees
having the right of maternity/
parental leave)®

* |WFIBNY
(Male)?

o IWFIKTYJ
(Female)®

Fuouwinuuntsansan
IWolasunuAs

(Total number of employees
using the right of maternity/
parental leave)’

° IWFBY
(Male)®

o IWFKTYY
(Female)®

wﬁnnuf’iné‘luu‘jri"w'lu
HauINaNWoIAsIAUAS
(Total number of employees
returning to work after

maternity/parental leave)?

e IWFBY
(Male)®

o IWAKMYY
(Female)®

Wl'l'n\l"luﬁ:né:UU_"lﬁ"I\l"Iu
havINaNWoIasIAURS
(Total number of employees
returning to work after
maternity/parental leave)®

° IWFBY
(Male)?

o IWANKTYY
(Female)®

. AU (Person)

© parental leave)

) wan1sAMtiuvu (Performance Result)
nuog ‘

(Unit) o51/62 = 2562/63 = 2563/64 = 2564/65

1nu1e
(Target)

: : : . 2564/65
(2019/20) = (2020/21) = (2021/22) = (2021/22)

232 250 . 210 167

AU (Person) R """""" : """""" : """""" :

232 250 210 167
2 2 3 4

AU (Person) R """""" : """""" : """""" :
0 o o0 0
2 2 3 4

AU (Person) 2 2 3 4

AU (Person) 0 0 0 0

AU (Person) 2 2 3 4

% INYUNU
wanuaun

. nduusieIIuLU |
. NIBansnunun

(% oftotal 1000 1000 1000 100.0
employees : : :

using the right

of maternity/

AU (Person) 0 0 0 0

AU (Person) 2 2 3 4

VGI PUBLIC COMPANY LIMITED
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Voyandawwnwuvaywlinuunisoourns (Employee Engagement)

AOBIN huo2®

(Indicator) (Unit)

2561/62

SMsSINOWLNWU |
vouwunviu ‘
nidsiooavAns
(Employee
engagement
score)®

o IWFABIY :
(Male)®
R (%)
o IWFKYJ
(Female)®
« 91gloundn
30U
(Age less than
30)°

75

% IRYUAUIILOU
WUONUIUNIKUA

n/a

n/a

n/a

« 01930-50U
(Age 30-50)°

o 9°gUINNIN
50U
(Age over 50)°

(%)

n/a

% IRYUAUIILOU
WUNUIUNIKUA

n/a

Veyanasilnausu (Training)

MBI
(Indicator)

soluunasitlneusuiaae
vaywunuau

(Average employee training
hour)*

° IWFIBNY
(Male)*

o IWAKTYY
(Female)*

« BoluIn1stNoUSUS:AVUSMS
(Average top management
level training hour)*

152

huo®
(Unit)

goluy

tHouy  °7°

Boluy/winiu

MNIAUA
(Hour/FTE)
olug/wananu
MNIAUA
(Hour/FTE)

olug/wanau
KA
(Hour/FTE)

golug/winuu
NIKRUA
(Hour/FTE)

SUSTAINABILITY REPORT 2021/22

wanasAMtiudu (Performance Result)

2562/63 2563/64

: : . 2564/65
(2018/19) = (2019/20) = (2020/21) ~ (2021/22)

1W1nu1e

. (Targey)

2564/65

(2021/22)

86 86 86 85

n/a n/a 90 -

n/a n/a 81 -

n/a n/a 82 -

n/a n/a 86 -

n/a n/a 84 -
wanasAMtiuvu (Performance Result) 0hnung
(Target)
2561/62 2562/63 2563/64 2564/65 2564/65

9,751.0

| (2021/22)

39.3

120.5

128.8

157.7




10 nu1e

ERYATY om0 T _(Targey)
(Indicator) ~ (Uni) ' 2561/62 | 2562/63 | 2563/64 = 2564/65 = 2564/65

. (2018/19)  (2019/20) = (2020/21) = (2021/22) = (2021/22)

« doluinstineusus:Audanis | Boluywanuu
(Average junior management NIKRUA 134.7 117.7 25,5 1.7 -
level training hour)" (Hour/FTE)

« dolusnstineusuwlinuunoll | Boluywanuu
(Average non-management MIKUA 120.0 108.7 171 5.9 -
level training hour)* (Hour/FTE)

Juus:urrununuadansu
nasilnoususiol
(Average amount spent on

un (Baht) . 4,107,500 = 4,786,000 = 1,042,460 = 1,461,320 @ -
training and development)* ' ' ' '

Juus:uarunasilnousuiaas

vou FTE sioAusioU vIn/waniu- 5 5 3 3
(Average amount spent NIKUA i 52526 ¢ 56841 ¢ 1,0882 | 1,360.6 -
per FTE on training and . (Baht/FTE) ‘ ‘ ‘ ‘
development)® 5 . .
: z",\‘gg? vn@hy ~ na  na  na 3132 -
: ?ggnf;t’)s un@ht)  na  na  na 4902 @ -
o wlnduongliosndn 30 U

(Employee ége less than 30)° u1n (Baht) n/a n/a n/a 66,218 -
’ gf‘:&l‘;g;‘;gg;%o_ ;JO)S 7N (Baht) n/a n/a n/a 681,649 -
: gﬁ“&lﬁ;‘:&”&z g%)ﬁj "N (Baht) n/a n/a n/a 59,602 -

J1udunangnsnisousy
wunvunvhunasoU
(Total number of course
per year)*

duou(umbery. 60 62 . 3 8 . -

voyan1susv1aiwanasnfia (Philanthropic Contributions)

o 1anun
. : . : wan1sA1Ituvu (Performance Result) : N
610850 Hiiog o . (Target)
(Indicator) -~ (Uni)  2561/62  2562/63 | 2563/64 = 2564/65 = 2564/65

NISUSYIAINU

(Cash contributions)® uan (Baht) na . na 2007770 = 490,000 -

olusonanveawlingu ; :
(Time: employee volunteering i uin(Baht) n/a n/a 322,318 32,118 -
during paid working hours)®
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ABIN

(Indicator)

N1SUSAEIVOY

nson1sIRIuUSNIS

(In-kind giving: product or
services donations, projects/
partnerships or similar)®

AUSNSINNISAUAIALIA:EUBU |
(Management overheads)®

AOBIN

(Indicator)

nuo®
(Unit)

ANSINISIFLTIN

nnisUfoRIIU-

vouwunuu
(Work-related
fatalities

of employees)*

AU (Person)

ANSINISIFUTIN

9nNsUQUAIU-

VouWSuIKUN
(Work-related
fatalities of
contractors)*

AU (Person)

dmnsINISUIAIFU
usunsy
voywuniu
(Serious work-

related injuries of 3

employees)*

ASY/ 1 dudolug
nasfiIu
(n/mn hours
worked)

dnsINISUIAIFU
usulsy
VougSuInuN
(Serious work-

related injuries of E

contractors)*

ASY/ 1 dudolug
N1SAU
(n/mn hours
worked)

dnsINISUIAITU
fivlurgaau
Vouwunuu
(Lost time
frequency
injury rate of
employees)*

ASY/ 1 duBolu
nsHu
(n/mn hours
worked)

mios o o (Target)
(Unit)  2561/62 = 2562/63  2563/64 = 2564/65 & 2564/65
| (2018/19) | (2019/20)  (2020/21) = (2021/22) = (2021/22)
uIN (Baht) nfa n/a | 8980418 @ 8,320,000 | .
u1n (Baht) n/a n/a n/a 21,163 -
. 1nune
wan1sA1uudu (Performance Result) :
i (Target)
2561/62 ~ 2562/63 = 2563/64 2564/65  2564/65
(2018/19)  (2019/20)  (2020/21)  (2021/22)  (2021/22)
0 0 0 0 0
0 0 0 0 0
0 0 0 0 0
0 0 0 0 0
0 0 0 0 -
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wan1sAluIu (Performance Result)

1Wnu1e

(Indicator) (Unit) 2561/62 = 2562/63 = 2563/64 2564/65 2564/65
(2018/19) (2019/20) (2020/21) (2021/22) (2021/22)
dnsNsuIAIFu
fuvurgAvu P
vo du“1§L;|hu1 ASY/ 1 auBolug
(Lost time msnu 0 0 ; 0 0 .
frequency (n/mn hours
injury rate of worked)
contractors)*
97uoudU
VIAU/AEAIU
VOUWUNIN _
ﬁfa);u; (,:r:ount ou (Day) 1,126 1,891 2,049 1,180 _
of absent days
for employee)’
9uouUdURWIU
soU _ ; : :
(Amount of work ou (Day) 732 735 738 729 -
days per year)’
9uouUdURWIU
sioU x 6'lyou
WUNINUNIKUA _
(Work days ou (Day) 184,952 357,210 353,502 347,733 -
X Number of
employees)”®
= % IRYUN
SMSINISVIAIIU . % 'wunu
Vouwdnu1u Fruouduriviu
(Employee MIKUA 0.6 0.5 0.6 0.3 0.5
absentee rate)’® (% of total days : : ;
scheduled)

A1lgW (Definition)

nsunISuTusUIsy HUeiy NsiinsunissnudugUoslulsiweuna Ifieduinnonisnéesnunlnunumrason
INAQUAIKAIA:NMSUIAITU Ia:dwalkkgniiu 1 Suiull (Serious work-related injuries refer to staff and contractor
injuries that require admission to the hospital for observation or immediate treatment after an accident, which

leads to absence from duty for 1 day or more.)
NISUNAIRUTNVUKYAYIU KUTefiv NasuraiduannasivusdiluwalfifavelavortvavsolUl (Lost Time Injury
Frequency Rate (LTIFR) refers to record work-related injuries that result in one of the following:)

1.

N1SIFET3MIINNISHINIU NISHYATUATIFHTISUTUKAIINAURIARQURAING (incident) a:ludusungAvoy
USBN NsrTkuATKigUIaWA: Kdonslendnertinnuiu naslEisunissnunnuINNIINISUFUWEIUNE nsgryide
anduusryry: ||a:ms5Uo5£JmsUﬁﬂ|5uﬁrﬁaalﬁs‘umsrﬁﬁmnmsmnqnaﬂnsm\]msuwnﬂ I¥u dnen Idulua
vaitio IWednnlugne na:ldsusnAlulinaulguwenuna (Work-related fatality, one or more days away from
work following the date of an incident, restricted work or transfer to another job, medical treatment beyond
first aid, loss of consciousness, or diagnosis of a significant injury/illness)
nsunISuInmshuFna:vesdauuagiinisUuidouveuidenydunialonianisanidoandanls dalonna
msAnBondaniunanolusoutivitiodionazedso:vosuuud lazdannmanide HIV néolosanudniaul (Record
needle stick injuries and cuts from sharp objects that are contaminated with another person’s blood or other
potentially infectious materials. Potentially infectious materials include human bodily fluids, tissues and
organs, and materials infected with HIV or hepatitis B virus.)
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mslenénawlinguesniwonIsiths:3un1nIsIwngniuuansgudtinuIuUsHIsAoUUaongiazogooundy
IIKIBIA aKSFoIUSNI (Record the required removal of an employee from medical surveillance due to an OSHA
standard)

«  msifudogannisrinu runetiv nasiFulosnnisinvuduiuwalfifiavelavontvsvsolUl (Disease-related
iliness rate refers to record work-related ill health that results in one of the following:)

1.

wans:nudounasioaniwswnednlandonionissugvasunna (@19soufiulsanenondw nisifudoy iia:
N1sIFeEIn KSonsINANISUIRIRUKSaNIo:NNVNW Tg1sounSoliun) (Adverse effect on the physical, mental
or cognitive condition of a person. These adverse effects include occupational disease, illness, and death
or imply the presence of injury or ill health, either on their own or in combination.)
msqry|ﬁamslﬁﬂuiuﬁooﬂmsﬁuﬁnmuuuon'mvaamsgry|§amslﬁﬂunsnisi'm 1 $061984I5TuI5ulss (Record
of certain hearing loss cases. Specific guidelines regarding hearing loss cases may be found online) https://
www.osha.gov/recordkeeping/

A WEAUNRoE S ISInSeldsdAYAINAYINNISHNIU BuynainsnunsiwnghaglAusnsAugvIwW
s:ygwanisnageuiduuon saufiulsneNmsinuu U w=8a IsaidesustinnauAuliiJulna ns:pnkinndo
1151810 IIﬁorjn:a (Record any serious or significant work-related disorder that is diagnosed by a physician
or other licensed health care provider or identified by a positive medical test. These include work-related
cases involving cancer, chronic irreversible disease, a fractured or cracked bone, or a punctured eardrum.)
naslongrewdnuiuooniWonsitlas:3dn19n1siwng nuuansgaudiiniruusrnasnotulaanfgna:
91800UNJUIIKIBIA anSgoIusSnI (Record the required removal of an employee for medical surveillance
due to an OSHA standard)

VoyaAmaunnuninmineunu (Equal Pay Analysis)

101hu1e

L.l ) wansAMtiuvIU (Performance Result) :
F1085R . o , . . . (Target)
(Indicator) (Unit) 2561/62  2562/63  2563/64  2564/65 = 2564/65
(2018/19) = (2019/20) = (2020/21) = (2021/22) : (2021/22)
. AIDAUIWANCTY
ANIDAYINUIRDUS:AUUSHIS FOIWFIBNEY
(Average Executive level - base (Difference n/a n/a 0.9 1.0 -
salary only)® between male
and female)
AniodoRuidouna:asammsau q | 1 oaoWAEY)
S:NUUSHIS POIWAENY
. (Difference n/a n/a 0.8 1.1 -
(Average Executive level base
. ) 3 between male
salary + other cash incentives)
and female)
. AIQAYIWAKCDY
ANIDAYNUIFADUS:AUINNIS HOIWFLNY
(Average management (Difference n/a n/a 1.0 1.0 -
level - base salary online)® between male
and female)
Ca o AIDAUIWAKCY
ATIDAURNUINDUIIA=EaANISoU 938 fyd
S:AUIANNS FIOIWAETE
(Difference n/a n/a 0.9 0.9 -
(Average management level base
. ) 3 between male
salary + other cash incentives)
and female)
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o 1Urung
wan1sA1liud1u (Performance Result)

FoBan  nioe , . . | (Target)

(Indicator) (Unit) 2561/62  2562/63 ~ 2563/64  2564/65 = 2564/65

(2018/19) = (2019/20)  (2020/21) = (2021/22) = (2021/22)
. . FI0AUIWAKCYY :
ANlpagRIUIRaUVaIWUNIUNolU HOIWABE :

(Average non-management - (Difference n/a n/a 1.4 1.4 : -
base salary only)° between male :
and female)

A1UAINOAADW (Environment Dimension)
nasldwavau (Energy Consumption)

o 1Unue
L X : : wanasatiuvu (Performance Result) :
AoBdn huoy v Target)

(indicator) (Unit) . 2561/62  2562/63 | 2563/64  2564/65 | 2564/65
:  (2018/19)  (2019/20)  (2020/21)  (2021/22) = (2021/22)

Usuarunasts

wawu

duidaeununun | UN:Ss-3 :

(Total non- : - " . 4565 | 5160 | 4710 | 4,184 | 4,334
: (Mwh) ; ; : : :

renewable : ; : :

energy

consumption)®

o Usurunstd
Wwwanumun UnSadsy. : : : :
otal - R 4,494 5,085 4,636 4,120 -
(ol awn | | | |
electricity :
consumption)®

« Usurunstd
BoIWAIIN
IKEIWANU
ENERN
(uRU
Uniumu
NGSSSUBR
gad) IUN=IRNF-BU.
[Non- : (MWh)
renewable 5
fuel (nuclear
fuels, coal,
oil, natural
gas, etc.)
purchased and :
consumed]®

71 74.4 741 64 -
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nisUdoefinsiSouns:an (Greenhouse Gas Emissions)

wan1sAMtiuvu (Performance Result)

Foddn ritioy B
(Indicator) (Unit) 2561/62
(2018/19)
UsuarunisUaos AU V
firs1Souns:an A1SUDU
MKUA Tnoonlsn 5,067.7
(Total GHG IAgUINN
emissions)® (Tonnes COZe)
e NWASY su
(voulven 1) .
(Total A1SUDU
direct GHG Tnoonlsn 13.8
INgUIN
emissions (Tonnes CO e)
Scope 1)° 2
o Ndou
(voulven 2) su
(Total indirect ASUBU
h .
greennhouse Tnoonlsn 2,246.8
gas emissions — '
Scope 2: : InsuINN
Location- (Tonnes COZe)
based)’
v Au
e NWdOUdU 9 AsUU
(voulven 3) : .
(Scope 3 GHG : Tnoonlsn 2,807.1
. ; IRgUINA
emission
) (Tonnes COze)

nu1eIna (Remarks):

2562/63

(2019/20) = (2020/21)
53016 48752
146 | 145
25420 = 2,317.3

27450 2,543.4

2563/64

4,733.7

12.5

2,059.6

2,661.6

1Wnu1e

(Target)
2564/65
(2021/22)

2564/65

. (2021/22)

13.1

2,131.9

«  VayanlglunsAtuorunisUdaefingiSouns:ann1doudu o (vouivai 3) Us:nausos N1sInunNssiia N1sidns:au
nazusunrunistgTwwhongignwuniBewncuse [The data used to calculate other indirect gas emissions (Scope 3)

covers emissions from business travel, paper consumption, and electricity consumption from merchandising

space tenants.]

«  vayanidlunisAtuorumusunnunisassiinsiSouns:anlnedwdeioya Emission Factor 9IN9ANISUSKISIANS

fingiISouns:=an (9JANISUKIBU) AUUIRDUILWIEU 2565 [The emission factors for carbon dioxide emissions are
referenced from the Journal of Thailand Greenhouse Gas Management Organisation (Public Organisation)

published in April 2022.]
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nstétn (Water Consumption)

AOBIN

(Indicator)

nuo®
(Unit)

wan1sAMtiuvu (Performance Result)

2561/62
(2018/19)

Usuarunasidun

gnsnunun (Total

water use)®
-TDS < 1,000
mg/L

augnuIARIuAS
(Mm?°)

0.000740

o MsFHWAE:
Jsuarums

Fulus:unon

INAUNANIKUA
(Withdrawal:

total municipal
water supplies)” -

-TDS < 1,000
mg/L

auanuIAniums
(Mm?°)

0.003701

. mshodn:
Usunrumisnutin
JganAuna
NIKRUR
(Water
Discharge:
total sewage)’
-TDS < 1,000
mg/L

auanuIARIuAS
(Mm?°)

0.002961

nu18InR (Remarks):

2562/63
(2019/20)

0.000744

0.003721

0.002977

0.000743

0.003715

0.002972

2563/64
(2020/21)

0.000466

0.002331

0.001865

1Wnu1e

(Target)
2564/65
(2021/22)

2564/65

. (2021/22)

0.000706

Itiouanems/dtinunuvedusinavegiuuRgIusENTUawsnIfiuveyausunutnAlE nazsneAiiduluununsng
SuldoyadnsunisAuorumusunumsidunna:univlnednsdsnArndenistinsonu/soduannsus:Ununshacd
(The Company’s buildings/offices are located in a leased area where the Company cannot collect water-use data,

thus water consumption is calculated by referencing to the average daily water consumption volume and discharge

from the Metropolitan Waterworks Authority)
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nN1s9ANISVauIde (Waste Management)

wan1sAluiu (Performance Result)

FoBIn QUEL]
(indicator) (Unit) 2561/62 = 2562/63 = 2563/64 = 2564/65
(2018/19) | (2019/20) = (2020/21) | (2021/22)
Jsurtuvoulde 3 3 3
AIMAvUNIKUA IURSNAU
(Total waste (Metric tonnes) 1155 1475 1612 17.94
generated)®
« Jsurruveudy
noly
(Non- IUASNAU
hazardous (Metric tonnes) 1155 1475 1612 17.94
waste
generation)”®
« Usuru :
VOUIFUOUNSIY IUASNAU : : :
Hazardous . 0.00 0.00 0.00 0.00
(
waste (Metric tonnes) ; ; ;
generation)”®
Jsucuvenids
nalnununiging/ URSNEU : ; :
sTsina/v1e : (Metric tonnes) 2.74 4.65 5.54 0.99
(Total waste used/ : : : :
recycled/sold)®
Jsuntuvouide
nolUndmifiulu UASAAU : :
wun . (Metric tonnes) 5.27 7.25 7.93 14.19
(Total waste onsite : : :
storage)® '
Usurtuveulde
nolungnrindn UASAEL ; ; ;
KU/ . 3.55 2.85 2.65 2.76
(Total waste (Metric tonnes) ; ; ;
disposed)®
« NIstlunau IUASNAU
(Landfill)® (Metric tonnes) 3.55 2.85 2.65 2.76

2561/62

wansAMtiuvu (Performance Result)

2562/63 2563/64

430 | 472 . 498 316

AOBIN Huo®e

(Indicator) (Unit)
Jsunrunisudos
finsiSouns:an Au
2INNISIAUNTY A1SUBU
nssio Tnoonlss
(Total business IRgUINA
travel from air, (Tonnes COze)
road, etc.)’
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- nwe
. (Target)

2564/65
(2021/22)

2.79

1U1nu1e

(Target)
: . 2564/65
(2018/19) = (2019/20) = (2020/21) @ (2021/22) |

2564/65

(2021/22)

44.8



nasldounsninteludatinuau (Office Supplies Consumption)

wanasAMludu (Performance Result)

(Indicator) . (Uniy  2561/62 2562/63 2563/64 2564/65
: (2018/19) (2019/20) (2020/21) (2021/22)
Jsurcunastdns:any u '
: 2,628 ; 2,893 ; 2,753 ; 1,870
(Paper consumption)® (Ream) §
AlgInelunisdvBonnwuwa un
(Ink printing COSt)S (THB) 477,800 829,186 963,940 462,310

nu1gInm (Remarks):

"n/a" nmaﬁ\ﬂLﬂﬁlﬁU\?egaﬁﬂhs“uﬁoVaﬁu 9 ("n/a" indicates that the data was not collected.)

" wan1sAIludIu 2561/62 fiv 2563/64 10ulioyavedusting na:usingosiustng foKusosa: 100 IK1du
(Data on 2018/19 to 2020/21 only covers VGI and its subsidiaries that the Company holds 100% shareholding.)

? wansAITuvIU 2561/62 fiv 2562/63 Tusouvioyaved U9.IIsuln IIAS, U9.IIsuln IAS [usAinNas, uv.iiEn TaiISA N§U
(Data on 2018/19 to 2019/20 are not inclusive of Rabbit Care Co., Ltd., Rabbit Care Broker Co., Ltd., and
ASK Direct Group Co., Ltd.)

* wanasAituguiuvoyaveyustnd la=usBngosRusEn« fioriuSoua: 100 Iidu
(Data only covers VGI and its subsidiaries that the Company holds 100% shareholding.)

* wamsAIuIu 2561/62 fiy 2562/63 10UVoyavedusBn« Ia-usBngosnusindg fiougosa: 100 IMdu
(Data on 2018/19 to 2019/20 only covers VGI and its subsidiaries that the Company holds 100% shareholding.)

s wanisaGuduiluleyavedustng usBngosRusEny fioKusoua: 100 U9.UNINON AUNSNNISA BAINU Nla:
u9.Uloalod loanudinndu
(Data only covers VGI and its subsidiaries that the Company holds 100% shareholding, Bangkok Smartcard
System Co., Ltd. and BSS Holdings Co., Ltd.)

® wanisAuduviu 2561/62 Tisouveyavey ue.Uiodiod Toanud, u9.1suln IAs, Uv.ISUTN 1IAS TusAINGS,
uv.io1odlA Tnisa n§U
(Data on 2018/19 is not inclusive of BSS Holdings Co., Ltd., Rabbit Care Co., Ltd., Rabbit Care Broker Co., Ltd.,
and ASK Direct Group Co., Ltd.)

"wanasmduviu 2561/62 fiv 2564/65 Tisouvoyavoy U9.Isuln 1AS, U.1suln 1AS TusAiNas, uv.ivlodlA
TS N3
(Data on 2018/19 to 2021/22 are not inclusive of Rabbit Care Co., Ltd., Rabbit Care Broker Co., Ltd.,
and ASK Direct Group Co., Ltd.)

" wunetlugidusioviuidanunedrsuriotiolu « ("-* indicates that target is not required.)
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vauwnmsﬁlmuuﬁagaﬁqunmuﬁaﬁuﬂ 2564/65 (2021/22 Reporting Coverage)

dndou seln
. nisfiofiu (nuog:
usuen N .
(Companies) : (%) . @uun)
P ! Shareholding |  Revenue
: (%) © (Unit: THB mn) :
U953l
- 1,522
(VGI Plc.)
U9.53To lon10es TNy Hifiy
(VGI Advertising Media 100.0 -
Co., Ltd.)
U9.888 {life (888 Media
100.0 258
Co., Ltd))
uv.wour vaw 39
(Wlod) Jire nSU
. o0 100.0 -
(Point of View (POV)
Media Group Co., Ltd.)
U2.UNNN aVISNNISA BNy
(Bangkok Smartcard System 90.0 258
Co., Ltd.)
ue.Uiodlod loanvd
. 90.0 104
(BSS Holdings Co., Ltd.)
U9.IIsudniwg Bainy ‘
. i 80.0 -
(Rabbit Pay System Co., Ltd.) :
u9.IIsuln 1Ay
] 77.0 1
(Rabbit Cash Co., Ltd.)
U9.1ISUTN IS (Rabbit Care
49.7 -
Co., Ltd.)
U2.1sun 1As usninas
, 100.0 369
(Rabbit Care Broker Co., Ltd.)
u9.1010aA TiSa ndU
. ! 100.0 127
(ASK Direct Group Co., Ltd.)
u9.10iBulnISA Budosud
usAinas
o © 1000 97
(Asia Direct Insurance Broker
Co., Ltd.)
U9. IWUEAIA AoUYTIAEU
(Fanslink Communication 51.0 1,514

Co., Ltd.)

SOu (Total)
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4,008

Fanondou (Environment)

¥ L msiaun
ul : . :
i (Business

(Water)

- ; fing ;
Wawwu ;
(Eneray) - 1Souns=an |

{ (GHG)

VAR BV

v

v v v

v v v 4
T

v Cddums/ -V

: Inprogress :

oA
. Adunas/ 4

NA NA NA NA
<2/ <2U/ <2U/ <2U/
years years years
nag nag nag nag

Auduns/ @ Adunis/ | Adunns/

Inprogress  In progress :

¢ @idunns/
¢ Inprogress :

travel)

: In progres

In progress

- [21V]
i (Social)**

nav

Caiduns/ 0V

nav

Cddums/ 0V
* Inprogress :

In progress :

NA

<2U
years

mas
ANdUNIS/ 4
In progress

Coma - o ma o oma o mas - das
{Adums/ | ANTUNTS/ | AIduNs/ | ANduNas/ | AIduns/ 4
In pr pri ss : Inprogress : In pro ess | | pri

mas | ma L a
ANTUNIS/ i ANTUNNS/
nprogress | In progress

oAy
i Auduns/
" Inprogress '

mas | a
Audunas/
. Inprogress :

Coma | mas
{Aduns/ | ANduNIs/
. In progress

. In progres

<2U/
years

<2U/
years

<2U/
years

86% %

Fuduns/
In progress :

FNdunis/
In progress :

86%

mas
ANdUNIS/ 4
In progress '

mas |
ANduNIS/ 4
In progres: :

<2U/ <2U/

years

7%



nu18InA (Remarks):

* flioulneusBngouveuddlo (Shareholding by VGI’s subsidiary companies)

~ FuaudAeveyariunmsiuiainunculaeniisedoaunle Us:nourou SnsNsIFesan SnsNsuImISuTUSUIS)
IIa:é'rnS'lmsmm|5Uﬁ0\7UHqﬂd’1u (Social indicators of labor indicators and occupational health and safety including
fatality rate, serious work-related injuries, and LTIFR)

. <2Unueiiaustnfgninaiiu née3dTeldinnfioRuunnanesa: 50 Untioundn 2 U Aududuaguonvauvanissieniu
fhudunondouna:avAu (<2 years is referred to as companies that were established or that VGI has held over 50%
shares for a period of less than 2 years, thus outside of the scope of environmental and social reporting.)

«  NA AUgRIUSENATUTATEUNIIU AIGUFJoEUDNVOUIVANISSIBNUAUEIIONEOU
(NA is referred to facility that does not have a designated office, thus outside of the scope of environmental reporting.)

o AIAITUNTS KUNETINISSIBNUAMUEIDRdoUIIA:AIALVEIUSENTRgIuSnIIMSANIGUNS
(In progress refers to environmental and social reporting of this company is in progress of consolidating.)
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GRI CONTENT INDEX

(GRI 102-55)

GRI

Standards

Indicators

GRI 102: General Disclosures 2016

Organisational Profile

Page Number (s)/Link/Comment

Thai English

SDG
Goal

External
Verification

102-1 Name'of 'Fhe 3 71
organisation

102-2 Activities, brands, . 7.9 75-77
products, and services

102-3 Location of 3 71
headquarters

Refer to “General and Other Material Information”
109-4 Location of operations and “S.ubsidiaries, Associét.ed Compan.ies, and
Jointly Controlled Entities Information”
in the Annual Report 2021/22 (56-1 One Report)

102-5 Ownership and legal 3 71
form

102-6 Markets served 7-9 75-77

102-7 Scale of the organisation 7-9, 138, 139 75-77,138, 139
Information on

102-8 employees and other 139-140 139-140 8,10
workers

102-9 Supply chain 30-32 98-100
Significant changes to

102-10 the organisation and 3 71
its supply chain

102-11 Precautionary Principle 33-37 101-105
or approach

102-12 External initiatives 10 78

102-13 Memt:fer.shlp of 10 78
associations

Strategy

102-14 Stat.ernent from senior 5 73
decision-maker
Key i ts, risk

102-15 ey impacts, risks, and 33-37 101-105
opportunities
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Ethics and Integrity

Values, principles,

102-16 standards, and norms 6 74 16
of behaviour
Mechanisms for advice
102-17 and concerns about 22-29 90-97 16
ethics
Governance
102-18 Governance structure 22-29 90-97
102-19 Delegating authority 18 86
Consulting stakeholders
102-21 on economic, 15-17 83-85
environmental,
and social topics
102-30 Effectiveness of risk 33-37 101-105
management processes
Stakeholder Engagement
102-40 List of stakeholder 15-17 83-85
groups
102-41 Collective bargaining 51 119 8
agreements
102-42 Identifying and selecting 15-17 83-85
stakeholders
102-43 Approach to stakeholder 15-17 83-85
engagement
102-44 Key topics and concerns 15-17 83-85

raised

Reporting Practice

Entities included in the

Refer to “Corporate Structure”

102-45 lidated fi ial
consolidated inancia in the Annual Report 2021/22 (56-1 One Report)
statements

102-46 Defmmg report cor.1tent 3,12-14 71, 80-82
and topic boundaries

102-47 List of material topics 12-14 80-82

102-48 Bestatements of 3 71
information

|
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102-49 Changes in reporting 3 71

102-50 Reporting period 3 7

102-51 Date of most recent 3 71
report

102-52 Reporting cycle 3 7
Contact point for

102-53 questions regarding Back cover
the report

Claims of reporting
102-54 in accordance with 3 71
the GRI Standards

102-55 GRI content index 165-174 165-174

102-56 External assurance 175-176 175-176

Material Topics

Economic Performance

GRI 103: Management Approach 2016

Explanation of the
103-1 material topic and 56-59, 138 124-127,138
its boundary

The management
103-2 approach and 56-59, 138 124-127,138
its components

Evaluation of th
103-3 valuation of the 56-59, 138 124-127,138
management approach

GRI 201: Economic Performance (2016)

Direct economic
201-1 value generated 56-59, 138 124-127,138 8,9
and distributed

Corporate Governance and Business Conduct

GRI 103: Management Approach 2016

Explanation of the
103-1 material topic and 22-29 90-97
its boundary

The management
103-2 approach and 22-29 90-97
its components

103-3 Evaluation of the 29-99 90-97
management approach
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GRI 205: Anti-corruption 2016

Communication
and training about

205-2 ) . " 22-29 90-97 16
anti-corruption policies
and procedures
Confirmed incidents of

205-3 corruption and actions 22-29 90-97 16
taken

GRI 415: Public Policy 2016

415-1 Political contributions 28-29 96-97 16

Supply Chain Management

GRI 103: Management Approach 2016

Explanation of the

103-1 material topic and 30-32 98-100
its boundary
The management
103-2 approach and 30-32 98-100
its components
103-3 Evaluation of the 30-32 98-100
management approach
GRI 205: Anti-corruption 2016
Operations assessed
205-1 for risks related to 30-32, 33-34 98-100, 101-102

corruption

GRI 308: Supplier Environmental Assessment 2016

New suppliers that

308-1 were screened using 30-32 98-100
environmental criteria
GRI 414: Supplier Social Assessment 2016
New suppliers that
414-1 were screened using 30-32 98-100 5,8,16
social criteria
Negative social impacts
414-2 in the supply chain and 30-32 98-100 5,8,16

actions taken
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Risk and Crisis Management

GRI 103: Management Approach 2016

Explanation of the

103-1 material topic and 33-37 101-105
its boundary
The management

103-2 approach and 33-37 101-105
its components

103-3 Evaluation of the 33-37 101-105

management approach

GRI 103: Management Approach 2016

Explanation of the

103-1 material topic and 38-39 106-107
its boundary
The management

103-2 approach and 38-39 106-107
its components

103-3 Evaluation of the 38-39 106-107

management approach

Information Security and Data Privacy

GRI 103: Management Approach 2016

Explanation of the

103-1 material topic and 40-42 108-110
its boundary
The management

103-2 approach and 40-42 108-110
its components

103-3 Evaluation of the 40-42 108-110
management approach

GRI 418: Customer Privacy 2016
Substantiated
complaints concerning

418-1 breaches of customer 40-42 108-110 16

Customer Relationship Management

privacy and losses of
customer data

GRI 103: Management Approach 2016

103-1

Explanation of the
material topic and
its boundary

44-47

112-115

VGI PUBLIC COMPANY LIMITED

169



The management

103-2 approach and 44-47 112-115
its components
Evaluati f th

103-3 valuation of the 44-47 112-115

management approach

Human Resources Development and Well-Being

GRI 103: Management Approach 2016

Explanation of the

103-1 material topic and 48-53 116-121
its boundary
The management

103-2 approach and 48-53 116-121
its components

103-3 Evaluation of the 48-53 116-121

management approach

GRI 401: Employment 2016

401-1

New employee hires and
employee turnover

48-53, 148-150

116-121, 148-150

401-2

Benefits provided to
full-time employees
that are not provided to
temporary or part-time
employees

48-53

116-121

401-3

Parental leave

48-53, 151

116-121, 151

GRI 404: Training and Education 2016

404-1

Average hours of
training per year
per employee

152-153

152-153

4, 5! 8’
10

404-2

Programs for upgrading
employee skills and
transition assistance
programs

48-53

116-121

404-3

Percentage of
employees receiving
regular performance
and career development
reviews

48-53

116-121

5,8,16
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GRI 405: Diversity and Equal Opportunity 2016

Diversity of governance

405-1 ) 139-147 139-147 5,8
bodies and employees
Ratio of basic salary and

405-2 remuneration of women 156-157 156-157 Yes 5,8,16

to men

GRI 103: Management Approach 2016

Explanation of the

103-1 material topic and 54-55 122-123
its boundary
The management

103-2 approach and 54-55 122-123
its components

103-3 Evaluation of the 54-55 199-123

management approach

GRI 412: Human Rights Assessment 2016

412-1

Operations that have
been subject to human
rights reviews or impact
assessments

54-55, 162-163

122-1283, 162-163

Social and Community Development

GRI 103: Management Approach 2016

Explanation of the

103-1 material topic and 56-59 124-127
its boundary
The management

103-2 approach and 56-59, 153-154 124-127,153-154
its components

103-3 Evaluation of the 56-59, 153-154 124-127, 153-154

management approach

Occupational Health and Safety

GRI 103: Management Approach 2016

Explanation of the

103-1 material topic and 60-61 128-129
its boundary
The management

103-2 approach and 60-61, 154-156 128-129, 154-156
its components

103-3 Evaluation of the 60-61, 154-156 128-129, 154-156

management approach
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GRI 403: Occupational Health and Safety 2018

Occupational health

403-1 and safety management 60-61 128-129
system
Hazard identification,
403-2 risk assessment, and 60-61 128-129
incident investigation
403-6 Promotion of worker 51-52, 60-61 119-120, 128-129
health
403-9 Work-related injuries 154-156 154-156 Yes

Responsibility of Content

GRI 103: Management Approach 2016

Explanation of the

103-1 material topic and 62 130
its boundary
The management

103-2 approach and 62 130
its components

103-3 Evaluation of the 62 130

management approach

Climate Change and Energy Strategy

GRI 103: Management Approach 2016

Explanation of the

103-1 material topic and 64-66 132-134
its boundary
The management

103-2 approach and 64-66 132-134

its components

Evaluation of the

103-3
management approach

64-66, 157-158,
162-163

132-134, 157-158,
162-163

GRI 302: Energy 2016

302-1 Energy consumption 157-158, 162-163 157-158, 162-163 Yes 7.8 12,
within the organisation 13

309-4 Reduction of energy 64-66, 157-158, 132-134, 157-158, 7,8,12,
consumption 162-163 162-163 13
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GRI 305: Emissions 2016

Direct (Scope 1) 3,12,
305-1 cop 158, 162-163 158, 162-163 Yes 13, 14,
GHG emissions
15
Energy indirect (Scope 2) 3,12,
305-2 gy indr P 158, 162-163 158, 162-163 Yes 13, 14,
GHG emissions
15
305-3 Other indirect (Scope 3) 158, 160-163 158, 160-163 Yes
GHG emissions
) 3,12,
305-5 Reduction of GHG 64-66, 158 132-134, 158 13,14,
emissions 15

Waste Management

GRI 103: Management Approach 2016

Explanation of the

103-1 material topic and 67-68 135-136
its boundary
The management

103-2 approach and 67-68 135-136

its components

Evaluation of the

103-3
management approach

67-68, 160, 162-163

135-136, 160, 162-163

GRI 306: Waste 2020

Waste generation and
306-1 significant waste-related
impacts

67-68

135-136

3,6, 11,
12
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Management of

306-2 significant waste-related 67-68 135-136 3, Ej’; B
impacts

306-3 Waste generated 160, 162-163 160, 162-163 Yes 3,11,12

306-4 Waste diverted from 160, 162163 160, 162-163 Yes [ 3,11,12
disposal

306-5 Waste directed to 160, 162-163 160, 162-163 Yes | 3,11,12

disposal

Water Management

GRI 303: Water and Effluents 2018

303-3 Water withdrawal 159, 162-163 159, 162-163 Yes 6
303-4 Water discharge 159, 162-163 159, 162-163 Yes
303-5 Water consumption 159, 162-163 159, 162-163 Yes 6
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N1SSUSOYINHUIEUIIUNITUDIN
INDEPENDENT ASSURANCE STATEMENT

LRQA Independent Assurance Statement

Relating to VGI PUBLIC COMPANY LIMITED’s Sustainability Report
for the FY 2021/22

This Assurance Statement has been prepared for VGI PUBLIC COMPANY LIMITED in accordance with our contract butis intended
for the readers of this Report.

Terms of engagement

LRQA (Thailand) Limited was commissioned by VGI PUBLIC COMPANY LIMITED (“VGI”) to provide independent assurance on its
Sustainability Report FY 2021/22 for the period from 1 April 2021 to 31 March 2022(“the report”) against the ISAE 3000 assurance criteria
below to a limited level of assurance for the GRI specific standard disclosures listed below and materiality level of the professional
judgement of the verifier is applied.

Our assurance engagement covered VGI's operations and activities in Thailand only and specifically the following requirements:
e Evaluating the reliability of data and information for only the selected environmental and social indicators listed below:

- GRI302-1 Energy consumption within the organisation

- GRI303-3,303-4, 303-5 Water withdrawal/discharge and consumption

- GRI305-1 Direct Greenhouse Gas Emissions (Scope 1)*

- GRI305-2 Energy Indirect Greenhouse Gas Emissions (Scope 2)

- GRI305-3 Other indirect (Scope 3) GHG emissions (Business travel only Air and Automobile, Paper consumption and

Electricity consumption from merchandising space tenants)

- GRI306-3 Waste generated (2020)

- GRI306-4 Waste diverted from disposal (2020)

- GRI306-5 Waste directed to disposal (2020)

- GRI403-9 Work-related injuries (Version 2018)

- GRI405-2 Ratio of basic salary and remuneration of women to men (Gender Pay Gap)

- GRI403-9 Work-related injuries (absenteeism rate only)

Our assurance engagement excluded the data and information of VGI’s operations and activities outside Thailand, as well as suppliers,
contractors and any third parties mentioned in the report.

LRQA’s responsibility is only to VGI. LRQA disclaims any liability or responsibility to others as explained in the end footnote. VGI’s
responsibility is for collecting, aggregating, analysing and presenting all the data and information within the report and for
maintaining effective internal controls over the systems from which the report is derived. Ultimately, the report has been approved
by, and remains the responsibility of VGI.

LRQA’s Opinion
Based on LRQA’s approach nothing has come to our attention that would cause us to believe that VGI has not, in all material respects:
e  Mettherequirements above
e  Disclosed reliable performance data and information as no errors or omissions were detected
The opinion expressed is formed on the basis of a limited level of assurance and at the materiality of the professional judgement of
the verifier.

Note: The extent of evidence-gathering for a limited assurance engagement is less than for a reasonable assurance engagement. Limited
assurance engagements focus on aggregated data rather than physically checking source data at sites. Consequently, the level of assurance
obtained in a limited assurance engagement is substantially lower than the assurance that would have been obtained had a reasonable
assurance engagement been performed.

1 GHG quantification is subject to inherent uncertainty.
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LRQA’s approach
LRQA’s assurance engagements are carried out using AA1000AS v3. The following tasks though were undertaken as part of the
evidence gathering process for this assurance engagement:

e  Auditing VGI’s data management systems to confirm that there were no significant errors, material mis-statements in the report.
We did this by reviewing the effectiveness of data handling procedures, instructions, and systems, including those for internal
verification. We also spoke with those key people responsible for compiling the data and drafting the report.

e  Sampling of evidence during remote verification for eight sites to confirm to sample performance data and information for only
the selected indicators to confirm its reliability.

e  Sampling of evidence presented at VGI’s head office in Bangkok to confirm the reliability of the selected environmental and
socialindicators. The extent of evidence sampled for the selected indicators reflected the level of assurance applied.

Observations

Further observations and findings, made during the assurance engagement, is:

e  Reliability: Data management systems are properly defined for the selected environmental indicators. However, we believe that
VGI’s future reports should extend the boundary of waste and water indicator disclosure to all business unit.

LRQA’s standards, competence and independence

LRQA ensures the selection of appropriately qualified individuals based on their qualifications, training and experience. The outcome
of all verification and certification assessments is then internally reviewed by senior management to ensure that the approach applied
is rigorous and transparent.

This verification is the only works undertaken by LRQA for VGI PUBLIC COMPANY LIMITED and as such does not compromise our
independence or impartiality.

Dated: 15 June 2022

LRQA Lead Verifier
Kamiga Sukkeaw

On behalf of LRQA (Thailand) Limited
22nd Floor, Sirinrat Building, 3388/78 Rama IV Road
Klongton, Klongtoey, Bangkok 10110 Thailand

LRQA reference: BGK00000780
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IUUADUNIVAIIWARIRUVOILSIU (SURVEY OF READERS’ OPINIONS)

Violauaiu:vaIgeuRTRes 189UAEIEUUS=91T 2564/65 9:UnunTETuMsWiuun1sInrinsenunoudIduiusuAn
Your views and suggestions toward the Sustainability Report 2021/22 will be utilised to improve our future reporting.

1. nsruas:yvoyaWugauveuniu (Please specify your personal information)

IWFi (Gender) [ ]nryv (Female) [ Tv1a (Male)
91¢ (Age) [ 16n9130 U (Lower than 30 years) [ 130-45T (30-45years) [ ]UNN31 45 U (More than 45 years)
2. ngm'\s:qamu:vaan"\u (Please specify your relationship with VGiI)
[ 1yiieru/ Unawnu [ 1anAn [ 1AM [ ]1rU28IUVOIST
(Shareholder / investor) (Customer) (Supplier) (Government Agency)
[ ]Zoudasu [ ] wdndruvesusend [ ]yusulndaniuUs=noums [ 13uq (Usms:u)
(Media) (Employee) (Communities) (Others — please specify)

3. AowWuwolesogUnuuseIuAUGIGUUS:91U 2564/65
(Please rate your satisfaction of the presentation of Sustainability Report 2021/22)

ADENYSNUVOUSI8uIU (Content completeness) [ 1wan (High) [ 1Urunan (Medium) [ ]G0y (Low)
Uvs:lﬁuva\lswmu (Reporting topics/issues) [ 1uan (High) [ 1Urunan (Medium) [ ]Uog (Low)
itonin9dng (Ease of understanding) [ 1uan (High) [ 1Jrunang (Medium) [ 1oy (Low)
n1soaniuusUiau (Report design) [ 1wan (High) [ 1Jrunang (Medium) [ 1oy (Low)
AOWIWal9sas1adulnesol (Overall satisfaction) [ ] AN (High) [ 1Jrunang (Medium) [ 1oy (Low)
4. aowaulaidionlunsia:unvessigurunoudadu (Please rate your interest of each chapter)

msUs:iduds:IGuRdnAny [ Tun [ 1Jaunan [ ]t [ 1Tuaula
(Materiality Assessment) (High) (Medium) (Low) (Uninterested)
nisdousouvaugidoulside [ Tun [ 1Jaunan [ ]Gy [ 1Tuaula
(Stakeholder Engagement) ) (High) (Medium) (Low) (Uninterested)
ulgungnaziuKuIeNISWRIUN9EWEIEU [ Tun [ 1Uaunam [ ]Uog [ 1Tuauls
(Sustainable Development Policy and Targets) (High) (Medium) (Low) (Uninterested)
N1SANUAIANINIS 11A:95USSSUNSSAY [ Tun [ 1Jaunamw [ 1tog [ 1Tdauls
(Corporate Governance and Business Conduct) (High) (Medium) (Low) (Uninterested)
n1sInnasKovlgauniu [ Tun [ JUrunan [ ]Uog [ 1Tdaule
(Supply Chain M_anagement) (High) (Medium) (Low) (Uninterested)
NISUSKISAUIFSNIA:N1:=INNM [ Tuan [ JUaunan [ ]Gog [ 1Tuaule

(Risk and Crisis Management) (High) (Medium) (Low) (Uninterested)
udmnnNssy [ Tun [ 1Jaunan [ ]t [ 1Tuaula
(Innovation) (High) (Medium) (Low) (Uninterested)
noulaannenumunalulagansaunrila:nouitudousiovadiioya [ ] uan [ 1Uaunan [ ]G0y [ 1Tuauls
(Information Security and Data Privacy) (High) (Medium) (Low) (Uninterested)
N1SYANISAUEUWUSAUGNAN [ Tun [ 1Urunan [ ]Uog [ 1Tuauls
(Customer Relationship Management) (High) (Medium) (Low) (Uninterested)
nsWruINSwensuyugia:nAowIduagng [ Tun [ 1Urunamw [ ]Uo® [ 1Tuauls
(Human Capital Development and Well-being) (High) (Medium) (Low) (Uninterested)
ansuyuesu [ Tun [ JUrunane [ ]Uog [ 1Tdaule
(Human Rights) (High) (Medium) (Low) (Uninterested)
NISWAUNaIAUIazEUBU [ Tun [ JUaunan [ ]Uog [ 1Tuaule
(Social and Community Development) (High) (Medium) (Low) (Uninterested)
91BooUJBIazAIIUUaDANY [ Tun [ 1daunaw [ ]ty [ 1Tdauls
(Occupational Health and Safety) (High) (Medium) (Low) (Uninterested)
noWSUEABaulultionidoluurun [ Tun [ 1Uaunan [ ]G0y [ 1Tuauls
(Responsibility of Content) (High) (Medium) (Low) (Uninterested)
nagnsmuaniwniionAla:n1siwaseu [ Tun [ TUrunam [ ]Uog [ 1Tuauls
(Climate and Energy Strategy) (High) (Medium) (Low) (Uninterested)
N1SYANISVOUIFE [ Tun [ 1Jaunan [ ]Cog [ 1Tuauls
(Waste Management) . (High) (Medium) (Low) (Uninterested)
wanIsANtUIUAUAIIIEIEU [ Tun [ JUrunane [ ]Uog [ 1Tdaule
(Sustainability Performance Result) (High) (Medium) (Low) (Uninterested)

5. nsnus:yds:iiunsovolausnu:iwuia IWoUsuUsisrevunvudduatusioly
Please provide other comments or suggestion to improve the Sustainability Report

59lovovouws:Aruagwgudnsunousouijo
VGI appreciates your valuable feedback VGI PUBLIC COMPANY LIMITED 177
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nS‘N‘lEi\IIIUUGOUfl‘IUU'Iﬁl:
Whgiaviunisussen
usEn 33Te 970A (UKTBU)
1avi 21 8U 9 9AIsAlean N1019eS
NUUINNIASIER IVOUROUWA IVRIAINS NSIINW< 10900
InsAwri +66 (0) 2273 8884
3lua: vgisustainability@vgi.co.th

Please mail this survey to:
Company Secretary Division
VGl Public Company Limited
21 TST Tower, 9" Floor, Vibhavadi Rangsit Road,
Chomphon, Chatuchak, Bangkok 10900
Telephone number: +66 (0) 2273 8884
Email: vgisustainability@vgi.co.th
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