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(GRI 102-14)
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souddunAUTunsilu “gunlsadudiriounnn” (Pioneering Solutions for Tomorrow)
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(GRI102-1, 102-5, 102-46, 102-49, 102-50, 102-51, 102-52, 102-54)
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Us=51U) 2563/64 U 9nrnvuiuti 6 DitiornAseunaunsaIiuIU
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guguauul 10UTUMUILONNIIA:UNMSTILUVAY GRI Sustainability
Reporting Standards (GRI Standards) luun1Jidonnan
(Core Option) IfoUNIdUsWANISANITUINUIA:NISAOUAUDY
rioUs:IAURDUuEATYRonUENEUVEI3TTo TuBoIS:HINAUR 1
IWWYU 2563 BIUR 31 TunAU 2564

Ul FleldmuiaunisiUniuaidnruieiuAonugidiuvedusindg
Tus::019 (5 U) S:o:aU la:anisAnIdunuIiionauauaditinung
Gunand IfelACTdoUTEEuNNNAUTRIRUWEIUNNTS la=NSEITUIU
finunoudduvedustng aguidusUsssudavu Inoliidnis
UsuidasusuiuunissiednuidAngiugnudu 4 3n

AVl NuauIsSNANYISTA:IBYAINUIAUIRUOAUANUNUNNS
Us=noussiv [nsud81un1sinnis N1snnAugiananis Nsusnis
IPNsAoWIFsT NsAUAUNETU NSMSIREoUNETU IazWaNTS
FITUNUVau3dTo T6R http://investor.vgi.co.th/th/downloads/
annual-reports
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33 ToalnBaiInu

(GRI 102-2, 102-6)

J290u “33Te” Ao 4IuSNIs Offline-to-Online Tsasus (020 Solutions)
AUBIABAIAL (ecosystem) RAUYSNIIUU UUNWanwosussAvdoluunN (Advertising)
§sN9USN1s¥1S:ITU (Payment) 1a:sshivladamnd (Logistics) [naisndynyunung
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nasaswnoudvdiulAnngnddoulmdunnngu

_ ADVERTISING

8 usBN 33To 91AA (UKBU)



sshvdoluuun

Aoluurualus:uuvuadiuoasu
dAngnwlunisiinfivla:doansnugsudo
Uuanunfgusniss:uuvudiuoasululiiod

Foluurunluonnrsdtinunu
anuisnns=aglyynunazivnfivnguwdndnu
DOWWr D|ﬂ§0\hammsé’wGnmuﬁ?my’ﬁ'am
MelFN1SIANISSOUNIAUNIT 180 ©1ASTUVA
NSVINWUKIUAS soufiveanwneluawsguou
UINN31 1,400 90

Foluurunanandy

ASEUAaUIURMOUS:INA Baanunsnivntiugisudo
Tyyrun9nuouLIN Youasnanissuia:andn
usus [foguidus=ansnw

N1SaNsNAUA
asnyds:aunisnitunisnnasvidauniim
gusinAngn 40 d1usesiol Iordouluunu
IAUIUCYFNUNISAAINBU

Foluurunluauautu
gns:aunisiauNWInyglaganstiuauwiu
oUs:INATNg souNIaUNUTURANOUNEUNUTU
gossruniia:aunuiunoulod fioodeluunun
natnnanoUus:innlusUiuuRInNAIIAU
UnUs:=aunisniirunaasnnisiauny

S180UAIUGIEUUS:91T 2563/64 9




ssNIUSNISTIS:INU

isuinn1sm
Unsts:inuiluaninouauadlinnnsIuTnY
e a:non la:=Uaenie Siaunsiidns:Alnuans
snlWWhGRIoEla:s:uuVUaIUoaBUDU 9 SoUfiy
AuAnIia:=usnsduLnfoUs:InA lnuJeuubiisutn
N1SADONIAININ 14 aulu

Rabbit LINE Pay
s:UUENS:IUBIANNsaUNARITUWIRGUKTIVed
LINE Messaging loUwaingu Ingy iGuu woridu
Rabbit LINE Pay @u1sninssnssuniinNIsiiu
WiunvgoIneaw Tadiazeaulau liuinngn
100,000 $7uA

nsuon Twnuusg
13ulssiUSyuifoustAtwaniourids:=nuna:
WaNNUZiNNISIIURANY ¢ vodusenus:=Nuia:
an1UuNISRULINUIY BNAVIFasIusmnssy
nwNsRusUIuuTnUTAgUSInANfgnassunu
WunwanwosunINaleenuRsnIUSIUTD
nussnvlurnanm Digital Lending

ssneladannd

usnasdnaduwanmousuthluds:inalne Ing
Kerry Express (KEX)
aUSNINEVWERAOUTADENSIAISOGIFANIN
2 dUBusiodU 9INNISDAULNSIYEAUAINGY
1,230 9n $ulusNsSudavan (Parcel Shop)
$7U2U 800 IIKV IA=9ATKUSNISUINNGN 15,900 9A
noUs:InF
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nﬂSIﬁU[mnﬁJQSﬁO (GRI 102-7, 102-48)

Ssuinsuveyadounay

wanisaANtunu U 2563/64 j 3 2561/62

U 2562/63 Usulsdli)
$191AINNISFAITIUSSAR (FUuIn) 2,480 ahuun 4,000 auu1n 3,611 auun
ANIS9INNISAITUSSAY (Euuin) 980 auun 1,424 anuun 1,101 &huun
nsvnguduwa’ (UIN/AU) 0.061 UN/ KU 0.061 UN /KU 0.094 Un /KU

FuouwUNIUNaU3T[e® (AU) 692 AU 693 AU 1,042 AU

HUNBINR
1) msseduwadmsusonndiUnauvedt 2563/64 ludnsiiua: 0.061 uin AnduduouRLIUIRU 593.38 &ruunn ubaowluiiusu itevennsedldisuniseuliAvnAUs:yuatngiioruUs:-91U 2564

2) Tioya ru dun 31 DunAU 2564

@ 2561/62
® 2562/63
2,405
) 2563/64
2,184 ®
1,151
940
1,327
412 °29
371
265 294 213
) B B L.
ssfiedoluurun ssnvdeluurun ssnvdeluunun . ssfisusnisAuAIna
{us:uuvuduuoasu nawiig fuanAisdatinuiunazdu o
Kuoy: ahuunn
WSsuineuveyadounay
Us:innssine U 2563/64 3 2561/62
U 2562/63 (Usudsdlil)

ssfvdeluununius:uuvudiuoasu 1,327 2,184 2,405

ssAvdeluunuInNaIdy - 294 265

sshvdeluununluenAnsatinunua:du o 213 371 412

8sNaUSNIsKHIURING 940 1,151 529
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(GRI 102-16)
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ssNv
usSn1s
¥1S:RNU

Growth

nisiaulnN1ss9: IsNd9nUurgiunNs
1DugiunsshvluonarnssuRbinsiAuln
avan na:wsouilduwusDnsNUEUISSAD
NnnolanRgouaduiasussnonannisniog)
BuaunantronandrAryRrikisuauln
DY NINNANMADAUN

nwanwosu

|nnovation

nasasudnnssuy: 1slAnUEIATYNAU
ANa InAlulad NMsddela=WruLN 1Wolud
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noUAUDJIAIUFOINTSVOILUSINARD
nsivasuilaveginaonioanlsiogmnan
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funasooniuu
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U 2563/64 FFlelfinonsnliRuunonudidalunisilasusUiuunisanitussnevnnisiuusdndeluurunuoninugnisidugiin
snunstiusns Offline-to-Online (020) TsaBudegnusioitiod fousudalia-noua§IRIFSUIINANSAINETUUS:INA lazpngUs:INA
Inunowdatunsutionunssiuindeutiustng TrrinaludnnsiduRganius:aulan a:osasnudulovesnauanan tnaunu iia:
WusDnsnussNovedussnd IHRsIvU

sda

» Thailand’s Top Corporate Brands Award 1ulR 4 Ansloiu « Best Investor Relations 91n41U SET Awards 2020 RYaVU
[noAtu=wrtsyAansia-n1sunyBawrasnsniuridnenasiia: Inumanrannsweiiruus:INAINg 1a:01581SNSNUNISSUNANS

nanArannSweiIals:nAlne (‘SET”) - Superbrands Award {unluom Banking/Finance and Credit Card

« The Most Innovative 020 Solutions for Payment and U 2563 waulinuUmsIIsUTN 97N Superbrands Us:INAlNg
Logistics Platforms [ng International Finance Award (IFA)

« ASEAN'’s Transformation Champions in 2020 In¢ Innosight

ADUENS?

MSCI ¢

- Superbrands Award [UrOn Banking/Finance and CreditCard ~ + TiiSunasdndusuliiduntiiu 100 SuAurannSweRbnas
U 2563 UaulrnuUmsISUTN 97N Superbrands Us:INFAINe situulanIRushuFIoRAoU duAU a:sssunfunalut) 2563
Ino ESG Rating Unit vovanioulnawsmJu

o SET

« WiluauBnvesdsl SET50 Inesnunnisiduussniundude  « TiSumsUsziiunmsrinugianenisvedusBnenan:iGeulus:au
la=AIWUWINEIUSENIRED AIIAIFDUUNSIAU 2563 fdiFiou AaAlul 2563 [nuauinuauasunssiunIsusEning (IDO)
Unulou 2564

Thai Institute of Directors

S1BUADUENEUUS:9T 2563/64 13




JsziaunidUednAnymonoududiuvouddlo

(GRI 102-46, 102-47)

ns:uaunsiunNisinuAUs:IEURDTuEArYRoAoUEIEUVEI3T loIArVunIULINSIIUVEY GRI (GRI Sustainability Reporting
Standards 180 GRI Standards) IngWwa1sru9INUs:inunUnoudArysiagddoulaidana:Us:inundnoiudiAtysiowans:nu
FuIAsYINY AU na:dondouvauddlo BaddlolvunaulunisAnidonitormia:irunusRuntdudnArysiononuguduasuland

mss:qu:lﬁuﬁﬁ Jod1Ary (Identification)

3310s0USOUUSIEUSMUAUEIEURIRYOTOIAUNISANITUNUVEIUSEN WhunisnunouUs:IEURDUsdArYso
AUEIEUUs:910 2562/63 lazn1sdnsavvenniFuvedtiidoulfidoninuatosiunislula:niguanadens
soufnsifuuRgunUUSIRUAUADUGIEUNITUS=AUUS:INAlla:S:AUEANA U INCUARSTADUSIE UVOIRATn
1 naNNSwed N1az1uNKNENISWRIUNAENEU (Sustainability Development Goals n§o SDGs) vavanusus1s1i
wSounIWMsUNASUATUAUANUNU:NsUs:NoUsSAY AoUIFsdIa:Tonnanussiiavedoudns a:iudltiuved
ssnvlugmaInnssUIREaNU

<
Cl‘t
Sl.

nsdndnnunoudrfinyvodds:iAu (Prioritization)

=
C"
Sl.

33TounUs:IRURDUsEArYFionIUEIBURTASUNNSS:UIINTUMOUA 1 UUs:I0UIla=3na1AUAIUEIATY

2 [PgW1SOUN9IN 2 AU NENDAD AXUEATYFaLddoUlRIFy [qumséﬂsov?oﬁmlﬁuvaa@ﬂdoulﬁlﬁaﬁdpwdu
Ia:N1YUDNAIANS lla:AdUEIATYFAOWANS:NUANUIASUINY duAl llazauiondaou vaddilo Inglhulnun

AWEArYVauIsa:Us:IAUTUUSUNVEIAUENEU IneWansrunUs:naununagnsnussnvidunan

ﬂ’]SG’ISOOﬂOUﬂO'\UQﬂﬁO\]

=
C"
Sl.

ANUNSSUNTSUSSYNAUNa (Corporate Governance Committee) [ngN1SIdUDIUZVOIANU:NSSUNISUSHNS

TsiwansrunrruAUs:IRURGUsdANYsondUEIEUVaTauAns soUMITEAOUIRUIIa:RsovdaUNIsUs:IDUUS: U
3 AUUaNANY voulvs llazitiornvaunissnenu Ivelulelasns1sanuRdnrivutoitornAsutioula:Asounaw
ans:dAryRIneaveInudilo

n1snunoauus:IAu

=
C"
Sl.

33Telins:usun1sNUNaUKWaN1sAItUNUseUs:IEURDUsdArysonwEEuIuUs=91nnT 1a:alHInTAD
4 tﬁ'ev)\]m\]!VT/'aéqu\lﬂ:nuﬁm|ﬁvuvua:\70|auouu:mn[,jﬁa'oulﬁ|§815Tumauﬁﬂuyad31801yaﬂuﬁ AJl 1WelATUTIN

oK NIUAIwaTus18vUTdUTAUInUN:aUIIa:d0nASDINUUS:IAUNFDINISADES NAadnIUNDUAUDY
rlonoUAAndIVedgTdoulide Aumelula-nieuen

14 usBn 53To 91AR (UKTBU)
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ﬂ']SUE-iOUS;OUﬁU[gﬁEiOUIﬁ |5e) (GRI 102-21, 102-40, 102-42, 102-43, 102-44)

33 lomtutisununnia:TlinoudrArynuansvavyudoulside
nnngu Muinelulia=nieuanoddns nevpIalkRsuNsURUR
ot NINUN=AL 1dUeN"A la:IJUSSSU IWS:ISGadNAOALWUS
duAnuyidoulmdunsaznduinoiudiAtymon1swasun
ogdidiuna:nouaISIveraurnsius:u:61 AIdu 33T0399nTA
Ons:uounisiia:¥ednulunisdeansirainnangifioasunisi
dousounuyDdoulfidondusing q 1HesuNsUTIAUANANSY
naonaulVoAnIAuveidoulfideRTasuuUSUTETAITAAU
ns:uouNIsAItUSSNYvataIANssalU

Aul 1093UR 9 WNAINIBU 2563 ANU:NSSUNISUSUNVau3dTo
[nUs:=n1Aulgungnistdousounugiddoulmide na:iuniugad
uuIBUTssvoIUSENY IWoldnIndula:AoUIdUTUNISRIa
a8$10AUAUWUS lIa=noudaUDIFDNIUAINKIIVOVDdUlRIFe
og0Us:ansnw la:IdinRAUIBaIUTUNISAITUIIUVOY
ustna Inu3dletinonuauleliyidoulsidunnnaulisunsiuoya
agunnFovlia:ASURdULINUEaINNNSIWEIwS ToyaRDgddou
Imduina:nauanuisniinfiivifognginunzay

nauyidoulmide

Younnnisdoans
na:dsn1sidadousou

A208619US:IRUAIIAIAKIY

wansAItuudAry
IWOROUAUDIAIIIAIAKIY

whonu / unainu

wUnuu

nsUs:yuadnyfioAuds:91U
N1Ss8vIUWAaUS:NOUNISSY
Insuna nazsnet Inoiuniwy
VoyasnunanouuBulssivoudilo
llazpanrKannswec

MNSSINUNNOLUNEDLOABU
la:Aoooulatising 9

$0dn1IN1sFoanssg q vou
usEng Tanin 13Ulss Facebook
3iua Insdwri 10ugiu

189N CEO wWiuygouninIs
Foansngluvododrins
WiugoIn1IN1sdoanss 9
AuN8lUDIANS U VGI LINE
Official Account, Intranet la:
WuRUs=snauwus Tudrtnunu
nN1sdrsovnouWIwelaUs:91U
NaoISUADUARIRU

Us:=naussnarognaulusaldana:
nsovaould souAvDNIsAAU
fAensha:gUsansnw
fidufianisibwaus:nounis
AIAUTR JuAY I1a=898u
iUniwgVayawanissitudiu
agwaliaue
AtvfivansvavgtioAula:unum
soyfioAuagwInIRuU
NSUSKISInNIsUSENalia=unUou
ansvauufioAulugosdnnmnnsad
s:unpvavlosalndn-19

Unumognuidauonia 1nNswans
UUBEBUTUWUZU
tlnousua:weuUNANENIWYOT
winguagsioitiosianielunia:
NIYUDNDIANS
TrTonanoumontinluanuondw
FMaUINUIIa:aEIaRNNSAIKUN=EL
Janwiondoulunisrinuiufon
dvanunu: 1azinunauniunan
oBooUNJuIa:AOUUADANE

« Us:noaussianognouldsala

1OulUniunqrunefifeotod
la:Alon1srugIananIshn
Uss10uUnOUIAsNAUNTSFofU
N1snasSUBU vovaAnsiiazlAsu
N1SAD9TYIUISOUNIAIDNBU
FormunassUBU (Collective Action
Coalition of the Private Sector
Against Corruption: CAC)

JuanoUYNWUVeIWUINIURD
moavAnsius:nuUSosa: 86
Us:nmAfBuloung muansuuuesu
AASOUAAUAIUAUASAIISHNU
FAENACUENSSUNNS AUUaORNE
o"BoouUNIY lazaniwionaoutu
msrivuIliogiawininu
mMstinousuunws:-uUoaUlau
{Bulgung Work From Home
fudounisiwss:urnvodlosa
Indn-19
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dounnisdoans
na:38n1sidadousou

Ao981UsS:IRUAIIAIAKSIY

wansAtuudAry
IWOROUAUDIAIUAIAKIY

.
D¢
=)

HUOBINUVOUSY

BUBU AU
lia=avnonaou

« N1sd1sovnUWIWalUS:=91U
* N1Sa&NAMNUAUWUSAUGNAN

15U N1sINN9INSSUNS:GU
AOUAUWUSSOUNU 10URAU

. nissuidovdouiduu Volauaiu:

la:AUANIRULWNUEOINIINNS
SuISaySouISau

o NS:UOUMSARIZONIA:NISUS:IDU

wan1sUQUAUVaUAAN

* NSUS:3USOUNUAAN

. ﬂ’]SSWEJ\]']UhJaﬂWSﬁ’]IUU\]WUﬁ.

INEOTOINTSS:8:10aNHLUIEIU
NASINIKUA
n1sdoansAuiktinAsgos1y
WoasnouNnleRgNsios
n1siddousouiufanssy auuun
llazIASINISVOIKLUOUIIUNTIAST
ogurioItiol

AonssuIlosUsUIA=aIAU
NISUSKISINNSoUANS InaANTi
fvauondou
MstEWURTIBUAUSB1EUWUS
Vnoanshiduus:lesusioansisru:

UniauawansinurinDACUNIWASY
MIUADIUANAKIIVOIaNANTU
shARIdusssua:InUN=aU
KVeyaRgnsiouia:iWoawasio
nsanaulavevanAl
wrsunAtunawia:sdiuuveay
wanAnurila:usnisogusioltiod
nisunUasAunsadioyadoun
voJganAl

nsunUAudulumunnrung
la=nns:108UVoUIAURRKHUA
Uniwevoyan1smItuguagg
aiaue nazasugiou
nsoulAsINIS MSoNOUSOUDD
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DEFINITION

The Company or VGI
VGI Group

Rabbit Group

SET

SEC
Bangkok
BTSG
BTSC

KEX

refers to

refers to

refers to

refers to

refers to

refers to

refers to

refers to

refers to

VGI Public Company Limited
VGI Public Company Limited and its subsidiaries

BSS Holdings Company Limited and Bangkok

Smartcard System Company, including their subsidiaries

The Stock Exchange of Thailand

The Securities and Exchange Commission

Bangkok Metropolitan

BTS Group Holdings Public Company Limited
Bangkok Mass Transit System Public Company Limited

Kerry Express (Thailand) Public Company Limited
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MESSAGE FROM
THE CHAIRMAN

(GRI 102-14)

The ongoing COVID -19 pandemic has posed great health and economic
challenges worldwide. We start to see long-term impacts on customers’
behaviour, digital infrastructure and people’s lifestyles, where organisational
risks have been put to the test.

VGI, along with our vision of becoming “Pioneering Solutions for Tomorrow,”
remained restless and resilient throughout the crisis. We prioritised developing
robust integration of the “VGI Ecosystem,” leading creative solutions, and
emphasising the opportunity set forth from digital disruption. In 2020/2021,
VGl planted a strong position through our diverse platforms, including digital
lending and insurance brokerage partnerships. Meanwhile, the Company
focuses on moving forward with our Online-to-Offline solutions and building
seamless partnerships to maximise growth and develop a sustainable

economic outcome.

VGl is committed to and has implemented strategies in accordance with the
Sustainable Development Goals (SDGs). Moreover, we attend to collective
sustainable growth through supply chain and customer relationship
management, as well as continuous employee care. Last year, we established
a solid framework for stakeholder engagement and human rights policy,

which includes our supply chain, customers and employees.

Our mission is not only to support the organisation sustainability, but also to
carry out the business that benefits the community and environment around
us. VGl would like to thank all of our stakeholders — our employees, customers,
shareholders and our communities for the continuous trust and support
throughout the year. VGl believes in the sustainability in our business conduct
and future growth.

=

Mr. Keeree Kanjanapas

Chairman




ABOUT THIS SUSTAINABILITY REPORT

(GRI 102-1, 102-5, 102-46, 102-49, 102-50, 102-51, 102-52, 102-54)

VGl has been presenting Sustainability Report on an annual |

basis. This Sustainability Report 2020/21 has been AN /
prepared for the sixth consecutive year in reliance on the \

GRI Sustainability Reporting Standards (GRI Standards) o \_) o
with the ‘Core Option’ basis, to present VGI's performance

and response to the key sustainability issues in economic,

/ | AN
social and environmental dimensions, from 1 April 2020
to 31 March 2021, in order for the stakeholders to
understand and be confident that VGl operates its business
toward sustainability.

Additional information relating to the nature of business,

managerial structure, corporate governance, risk

management, internal control, internal audit and overall Q > 7
N \ ( 7

performance of VGl is available at http://investor.vgi.co.th/
en/downloads/annual-reports "n

YA .

7

This report is available at http://www.vgi.co.th/sustainability/
For further enquiries, please contact the Company Secretary Office.
VGI Public Company Limited
21 TST Tower, 9th Floor, Viphavadi-Rangsit Road, Chomphon, Chatuchak Bangkok 10900 Thailand

Email: companysecretary@vgi.co.th

Y
|
E\-J
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Sustainable
Development at VG




VGI ECOSYSTEM

(GRI 102-2, 102-6)

At present, “VGI” is an Offline-to-Online solutions (020 Solutions)
provider who has full-circle ecosystem covering advertising, payment,
and logistics businesses. We aim to be in the lead of design for customer’s experience
in order to respond to the needs of advertisers and brands by providing unique solutions via
our ecosystem. In addition, we are determined to grow our business in parallel

with building sustainability to all groups of stakeholders

_ ADVERTISING
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Advertising Business

Advertising Mediain Mass Transport System
Reach and communicate effectively with
million commuting audiences across urban
transportation

Advertising Media in Office Building
Spread advertising to catch the eyes of
white-collar audience as the largest office
media network with over 180 office
buildings in Bangkok and more than 1,400
screens.

Outdoor Advertising Media
Nationwide coverage which reaches
massive audiences and efficiently enhances
brand awareness and recognition.

Activation

Providing experience in product testing for
over 40 million consumers a year to link to
other marketing campaigns

Advertising Media in Airports

Elevate passengers’ experience for airport
throughout Thailand, including the prime
airports, Suvarnabhumi Airport and Don
Muang Airport with advertising media in
diverse displays, creating enjoyable
experience at each stage of their trip.
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Payment Business

Logistics Business

72

VGI PUBLIC COMPANY LIMITED

Rabbit Cards

Stored value card that allows easy,
convenient, and safe payments which can
be used to pay fares for BTS and other
transport systems, including purchase of
leading products and services across the

country. Currently, there are over 14 million
Rabbit Cards issued.

Rabbit LINE Pay

E-payment system which is one of the
functions embedded in LINE messaging
application. Rabbit LINE Pay users can
carry out financial transaction across over
100,000 offline and online merchants.

Rabbit Finance

Website comparing prices of insurance and
financial products and financial institutions.
Along with the new innovative financial
services platform in digital lending market,
providing easy solutions for consumers to
access funding through digital platform.

Leading Express Delivery Service in
Thailand by Kerry Express (KEX)
Capable of express delivering over 2 million
parcels daily, as a result of having over 1,230
distribution centers, 800 parcel shops, and
15,900 service points nationwide.



Business Growth (GRI 102-7, 102-48)

Historical Comparison

Operating Performance FY 2020/21
FY 2019/20 it
Operating Revenue (THB million) THB2,480 million THB4,000 million THB3,611 million
Operating Profit (THB million) THB980 million THB1,424 million THB1,101 million
Dividend Payment' (THB per share) THBO0.061 / share THBO0.061 / share THBO0.094 / share
Number of Employees in VGI Group ? (persons) 692 persons 693 persons 1,042 persons

Remarks

1) Dividends for the FY2020/21 at the rate of THB0.061 per share, in the amount of not exceeding THB593.38 million remains uncertain as it requires
the approval from the 2021 Annual General Meeting of Shareholders

2) Information as of 31 March 2021

@ 2018/19
@ 2019/20
2,405 i
2020/21
2,184 L
1,151
940
1,327
412 529
371
265 294 213
J A B B J
Mass transit Outdoor Media in office buildings Digital service business
media business media business and other business
Unit: THB Million
Historical Comparison
Business Type FY 2020/21 FY 2018/19
FY 2019/2
019/20 (Restated)
Mass transit media business 1,327 2,184 2,405
Outdoor media business - 294 265
Media in office buildings and other business 213 371 412
Digital service business 940 1,151 529
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OUR AMBITIONS AND STRATEGY

(GRI 102-16)

VGl is determined to provide “Pioneering Solutions for Tomorrow”. To accomplish such vision, we planned our business
strategy according to and in line with the business fundamentals.

Advertising

\ﬁﬂues

Organizational Values: We believe
in long-term value creation. Creating
sustainable value for our shareholders,
partners and society is our fundamental
principle.

Payment

<3romnh

Business Growth: We aim to achieve
industry-leading growth. Strengthening
our unique business units and
partnering with key complimentary
market leaders around the world is our
key growth differentiator.

~ SOLUTIONS

~ CONNECTOR

Logistics

PLATFORM

Innovaﬂon

Innovation Creation: \WWe commit to
digital, technologies and R&D
excellence to develop and launch new
generation products and solutions that
meet ever-changing consumer
demands.

Mission

Design

pioneering
experience

for consumers

Create
pioneering

platform
for brands
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AWARDS AND ACHIEVEMENTS
FROM THE PAST YEAR

In 2020/21, VGI continues to reaffirm the success of its strategic transition from a traditional Out-of-Home Media
company into the most innovative Offline-to-Online (O20) Solutions provider, receiving numerous awards and accolades
from local and international organisations. Such accomplishments have conferred the Company world-class recognition,
leading to greater confidence among customers, investors and partners.

Awards

¢ Thailand’s Top Corporate Brands Award under Media ¢ ‘Best’ Investor Relations Award from SET Awards 2020
Category for the 4" consecutive year by the Faculty of by SET and Money & Banking Magazine
Commerce and Accountancy Chulalongkorn University and

in collaboration with the Stock Exchange of Thailand (“SET") * Superbrands Award under the Banking/Finance and

Credit Card Category in 2020 awarded to Rabbit Card
* The Most Innovative O20 Solutions for Payment and by Superbrands Thailand.
Logistics Platforms in 2020 by Intemational Finance Award (IFA)

e ASEAN's Transformation Champions in 2020 by Innosight

Achievements

MSCI ¢

¢ Include into MSCI Small Cap Indices effective in ¢ ESG Top 100 Listed Companies 2020 by the ESG
December 2020 from the Morgan Stanley Capital Rating Unit of Thaipat Institute
International (MSCI) index

o SET

¢ Include into SET50 Index as the Only Media Company ¢ ‘Excellent’ Corporate Governance Report of Thai
within Thai Media Industry since January 2020 to Listed Companies 2020 by Thai institute of Directors
June 2021. Association (IDO)

Thai Institute of Directors
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MATERIALITY IN RELATION TO

SUSTAINABILITY OF VGI

(GRI 102-46, 102-47)

Procedures used in determining materiality in relation to sustainability of VGI were prepared in accordance with
the GRI Sustainability Reporting Standards or GRI Standards, taking into account the key topics facing the stakeholders,
including VGI's key topics that affects the economy, society and environment. The content selection and materiality
assessment process can be summarised as follows:

Step

Identification of Material Topics

VGI has compiled material topics for sustainability relevant to its operations through 2019/2020 review of
materiality in relation to sustainability, an opinion survey of the internal and external stakeholders, including
comparison with both domestic and international materiality topics, e.g. SETTHSI index criteria and
the Sustainability Development Goals or SDGs determined by the United Nations, taking into account nature
of business, corporate risks, business opportunities and media industry trends.

Step

Prioritisation of Material Topics

VGl has assessed and ranked priorities of the material topics identified from Step 1 by considering 2 aspects,
namely, (i) significance to stakeholders via an opinion survey of the internal and external stakeholders, and
(i) significance to the economic, social and environmental impact, by weighing the significance of each
materiality in the sustainability context, mainly based on the business strategy.

Step

Verification

The Corporate Governance Committee, by the recommendations of the Executive Committee, has considered
and determined the material topics of the organisation, including providing opinions and examining
the assessment of the materiality, scope and content of the report to ensure that this report contains complete
content and embodies the materiality relating to VGI.

Step

Review of Materiality

VGl has procedures to review the operating performance of the materiality related to sustainability annually
and has set up channels for comments and suggestions from the stakeholders at the back of this report to
ensure that the disclosed information in this report is appropriate, in line with the topics that need to be
communicated, and meeting the expectations of the internal and external stakeholders.

76 VGI PUBLIC COMPANY LIMITED



Significance to Stakeholders

Economic, social and environmental impacts

Scope of Impact

Material Topics

Internal External
Economic Dimension
1. Corporate Governance and Business Conduct o o
2. Supply Chain Management o ()
3. Risk Management o o
4. Security of Information Systems and Data Privacy ([ ()
Social Dimension
5. Customer Relationship Management and Innovative Products
6. Human Resources Development and Well-being
7. Occupational Health and Safety
Environmental Dimension
8. Environmental Management [ o
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Stakeholder Engagement (GRI 102-21, 102-40, 102-42, 102-43, 102-44)

VGl recognises the roles and the importance of all groups
of internal and external stakeholders by providing
appropriate, equitable, and fair treatment as we believe
that good relationship with each group of stakeholders
plays an important role to the sustainable development
and the long-term success of the organisation. Therefore,
VGl has arranged procedures and various communication
channels to engage groups of stakeholders so that we
know the expectations and further apply the comments
from the stakeholders to the operation of the organisation.

On 9 November 2020, the Board of Directors of VGI
announced the policy on stakeholder engagement and
published it on the Company’s website to demonstrate their
standing and commitment to support, build a relationship
and effectively respond to the stakeholders’ expectations
and create confidence in the Company’s operation. VGI
intends to provide all groups of stakeholders with accurate
and complete information through communication channels
suitable for each stakeholder group.

Group of
Stakeholders

Communication Channel
and Procedure

Example of Expectations

Key Outcome to
Meet Expectations

Shareholders/
investors

Employees

Annual general meeting of
shareholders

Reports on the operating results
on a quarterly and annual basis
by disclosing the same on VGl's
website and SET

News report via mass communication
and online platforms

Various communication channels,
such as website, Facebook,
email, telephone

CEO message via internal
communication channels
Internal communication
channels, e.g. VGI LINE Official
Account and Intranet, and
common areas in the office
Annual satisfaction survey
Comment box

Conduct business with
transparency and accountability,
including having good and
efficient corporate governance.
Operate business with growing,
stable, and sustainable results.
Consistently disclose information
regarding the operating results.
Respect the rights of the
shareholders and treat
shareholders equally.
Company management and
protecting the rights of
shareholders during the
COVID-19 pandemic crisis

Treat employees equitably,
respect fundamental human
rights under international
standards, laws, rules and
regulations.

Consistently train and develop
the potential of employees, both
internally and externally.
Provide career growth.

Provide appropriate remuneration
and welfare.

Provide a hygienic working
environment and appropriate
according to occupational health
and safety.

Conducted business with
transparency in accordance with
the relevant laws, Corporate
Governance Policy and Code of
Conduct.

Assessed the anti-corruption
risk of the Company and renew
membership of the Collective
Action Coalition of the Private
Sector Against Corruption
(CAQ).

The employee engagement
with the organization was at the
level of 86%.

Declared a human rights policy
that covers labor protection.
Set up the Safety, Occupational
Health and Work Environment
Committee to support the
employees.

Organised online training.
Launched Work From Home
policy during the COVID-19
pandemic crisis.
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Group of
Stakeholders

Communication Channel
and Procedure

Example of Expectations

Key Outcome to
Meet Expectations

N\

Customers

Business partners

Government
agencies

Communities,
society and
environment

e Annual satisfaction survey
e Building customer relations,

e.g. organising activities to
strengthen relations with
customers
Collect complaints, suggestions
and comments via complaint
channels.

Selection procedure and
performance assessment of
business partners

Meeting with business partners

Reporting on the performance
related to the period indicated
by government agencies
Communicating with government
officials in order to create
a correct understanding
Continuous participation in
activities, seminars and projects
from government agencies

Activities for communities
and society

Organisational management
that takes environment into
consideration

Use of advertising platforms to
publicise news that are useful
to the public

Present products with quality
that meet customers’ expectations
at a fair and appropriate price.
Provide accurate and adequate
information for customers’ decision
making.

Continuously improve quality
andtypes of products and services.
Protect customer data.

Procure transparently, fairly,
and accountably.
Comply with agreements.

Comply with the law, rules and
regulations.

Disclose complete operational
information on a regular basis.
Join the project or new cooperation
from government agencies.

Develop society, community and
environment.

Coexist with the community
sustainably.

Minimize the impact on
environment from the business
operation.

Take part in cultivating people’s
moral values in conserving the
environment.

e The customer satisfaction level

was at 91.3%.

Continuously developed
products and gained external
recognition, such as being
awarded the "Most Innovative
020 Solutions for Payment and
Logistics Platforms” as the
leading company with the most
innovative platform.

Business partners signed a
Business Ethics Acknowledgment
that identifies operational issues
covering economic, social and
environmental areas.

Business partners received
safety training before working.

Strictly complied with the
relevant law and regulations.
Disclosed operational information
foralength of time as indicated
and longer for transparency.
Participated in the adjustment
of the annual disclosure format
of a single report (56-1 One
Report) before it went into effect
from the SEC.

Set environmental goals which
covers waste reduction,
sustainable use of energy and
creating a creative platform to
be a voice for the larger society.
Recycled leftover raw materials
from business operations, such
as in the VGIxPomelo project.

Stakeholder

Engagement Policy
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POLICY AND TARGETS

VGl is committed to conducting business in order to create
organisational value, growth, and innovation, which is the
cornerstone that leads to the ultimate goal of ensuring
the Company’s sustainability for long-term benefit of
stakeholders across the value chain. The Company
prioritises business operations with social responsibility,
management based on good governance and corporate
governance principles, resulting in continuous economic
growth and environmental awareness. The Board of
Directors established a sustainable development policy,
which went into effect on 9 November 2020 and has been
available on the Company’s website, to demonstrate

SUSTAINABLE DEVELOPMENT

tenacity and to serve as a framework of practical business
operations for directors, executives and employees to
follow in order to further the Company’s consistent and
sustainable growth.

VGl's Corporate Governance Committee meets on a
regular basis to review the Company’s sustainability goals
by analysing the previous year’s sustainability performance,
risks associated with sustainability issues and the
Company’s business opportunities. The key performance
results are summarised in the following issues.

S-year Long-Term
Sustainability Targets

Sustainability Issues (2020/2021 2020/2021 Targets 2020/2021 Performance SDGs
- 2024/2025)
Corporate e All employees of the | ® All employees of the = e All employees of the 17 s
Governance and Company, including the Company attend 100% Company attended 98% of @
Business Conduct employees of the main of business ethics business ethics training

subsidiaries, attend

training sessions.

sessions.

business ethics training | © Nosignificantwarnings | ® No significant warnings or

sessions.
¢ No significant warnings

or audits from regulators
are present.

audits from regulators
were found.

or audits from regulators | ® The result of corporate | ® The result of corporate

are present.

® The result of corporate
governance assessment
is marked as “excellent.”

governance assessment
ismarked as “excellent.”

governance assessment
was marked as “excellent”
in 2020 according to
Corporate Governance
Report of Thai Listed
Companies (CGR).

Economic Dimension

Supply Chain
Management

Risk Management

Security of
Information
Systems and
Data Privacy

100% of the Company’s
suppliers sign an
acknowledgment of the
Supplier Code of Conduct
addressing operational
issues covering economic,
social and environmental
dimensions.

Risk managementis carried
out in accordance with
COSO - ERM 2017.

No complaints from
government agencies,
clients or other relevant
parties about the wrongful
use of personal information
are present.

100% of Critical Tier 1
suppliers are assessed
for economic, social and
environmental risks.

Risk management training
is provided for employees
throughout the Company
to create corporate
culture.

e All employees receive
information protection
training.

e Client information is
protected.

100% of Critical Tier 1
suppliers were assessed for
economic, social and
environmental risks.

Risk management training
was provided for employees
throughout the Company to
create corporate culture.

e All employees received
information protection
training.

e Client information was
protected.
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Sustainability Issues

S-year Long-Term
Sustainability Targets
(2020/2021
- 2024/2025)

2020/2021 Targets

2020/2021 Performance SDGs

Social Dimension

Customer
Relationship
Management
and Innovative
Products

Human Resources
Development and
Well-being

Occupational
Health and Safety

e The customersatisfaction
score is 95%.

e No complaints from
customers about
advertising materials
and staff service are
present.

Employee engagement
rate with the organisation
is not less than 90%.

* 100% of the Company’s
employees and suppliers
receive training in
accordance with safety
standards.

e Zero accident

® The customersatisfaction
score is 90%.

Employee engagementrate
with the organisation is not
less than 75%.

Policies, procedures
and safety training are
developed for the
Company’s employees.

® The customer satisfaction
score was 91.3%.

Employee engagement rate
with the organisation was
86%.

e Policies, procedures and
safety training were
developed for the
Company's employees.

e Zero accident

Ongoing Environmental Management Targets from 2020 to 2023 (Divided into 3 Sub-targets)

Sustainability Issues

Waste Management

Sustainable Energy
Consumption

Inspire Platform SDGs

Environmental Dimension

Environmental
Management

e Adjust the waste
disposal methods from
landfilling or incineration
to recycling at a rate of
30% of total waste.

e Create value from waste
by converting it into
environmentally friendly
products, with the goal
of reducing waste
generation by at least 10%.

Maintain a level of water
and electricity consumption
not exceeding a 10%
increase over the baseline
year of 2019.

Distribute climate change
content through corporate
advertising platforms with the
goal of reaching at least one
million people each year.

5

Sustainability
Development Policy
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CORPORATE GOVERNANCE
AND BUSINESS CONDUCT

(GRI 102-13, 102-17, 102-18, 103-1, 103-2, 103-3, 205-2, 205-3, 415-1)

5-year Long-Term Sustainability
Targets (2020/2021 - 2024/2025)
e All employees of the Company,
including the employees of
the main subsidiaries, attend
business ethics training sessions.
* No significant warnings or audits
from regulators are present.

2020/2021 Targets

e All employees of the Company
attend 100% of business ethics
training sessions.

* No significant warnings or audits
from regulators are present.

e The result of corporate governance
assessmentis markedas “excellent.”

2020/2021 Performance

e All employees of the Company
attended 98% of business ethics
training sessions.

e No significant warnings or audits
from regulators were found.

e The result of corporate governance
assessmentwas marked as “excellent”

® The result of corporate governance
assessment is marked as “excellent.”

in 2020 according to Corporate
Governance Report of Thai Listed
Companies (CGR).

OFEI0
Management Approach %

Corporate Governance Policy
and Code of Conduct

VGI strives to conduct business in accordance with
the principles of good corporate governance and business
ethics by means of internal control and operation in
an honest, transparent and anti-corruption manner.
Recognising the importance of good corporate governance
in promoting sustainable business growth, the Board of
Directors has prepared a corporate governance and
business ethics manual which includes criteria for various
aspects such as shareholder rights, equitable treatment
of shareholders, stakeholder roles, transparency and data
disclosure, the Board of Directors’ responsibilities. These
criteria are in line with the principles of good corporate
governance of the Stock Exchange of Thailand and
corporate governance principles for listed companies in
2017 according to SEC, Thai Institute of Directors

Association and international standards. Every year,
the Board of Directors and relevant committees organise
a review of the aforementioned criteria, including anti-
corruption measures and other policies, in order to
respond to business conditions and meet the society’s
common goals.

VGI also values the Company policies, which serves as
a guideline and framework for employees and stakeholders
across all departments. Last year, VG| adopted
a comprehensive sustainability-endorsement policies
addressing economic, social, and environmental concerns
to demonstrate our intention and determination to drive
the organisation toward efficient sustainable development.

Key Sustainability Policy effective from 2020/21

Sustainability
Development Policy

Prioritise conducting
business with social
responsibility, including
the economic, social and
environmental framework

Tax Policy

Demonstrate intent
and commitment to
carrying out tax duties
transparently, fairly, and
in accordance with
the law.

O

Stakeholder
Engagement Policy

Human Rights Policy

Conduct business by
protecting the human
rights of stakeholders

Prioritise engagement,
communication, understanding
ofvarious issues and expectations

of all stakeholders. across the value chain.

L
e

iR
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Corporate Governance Structure

VGl sustained the good cooperate governance through the management structure which clearly separates the powers,
duties and responsibilities of each party in order to maintain balance as well as control and power balance mechanisms
between roles in governance, management and performance.

Advisory Board —

Board of Directors

The Board of Directors and subcommittees
are in charge of corporate governance
and management control as well as
establishing visions, missions, values,

strategies and long-term goals, and
making critical business decisions for

VGI Group.

Nomination and
Remuneration Committee

CEO and the Executive
Committee are in charge
of managing various
aspects of work, carrying
out VGI's daily operations
as delegated to them by
the Board of Directors and
reporting their performance

to the Board on a regular
basis. Employees are
responsible for carrying
out assigned tasks in
compliance with VGl's
rules, procedures and

Chief Financial
Officer

Company A
Secretary
~
Audit Risk Management Corporate Governance Executive
Committee Committee Committee Committee
Internal Enterprise Risk Sustainability
Audit Division Management Development
Working Team Working Team'
- 2 Chief Executive
Officer
Deputy Executive
Officer®
policies.
Chief Sales Chief Operating
Officer Officer
Remark:

'Start operating from 1 April 2021
?The Deputy Executive Officer is under nomina

Additional information on corporate governance is provided in the Annual Report 2020/21 (56-1 One Report)

tion to fill vacancy

under the “Corporate Governance” section.
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Diversity of the Board of Directors

Composition of the Board of Directors Age

Non-Executive Directors 41-50

51-60

Executive 61-70

\ Directors

Independent Directors

Business Ethics Communication

Gender Ratio Woman:Man

VGI recognises that transparent business operations and good business ethics are essential in building trust among
all stakeholders and leading to long-term business returns. Therefore, the Company is constantly working to improve
employee understanding, communication and dissemination of the principles of good corporate governance and
business ethics. Both new and current VGl employees must go through a learming process that includes policies and
guidelines from the Company’s Code of Business Conduct. (This includes anti-corruption measures and practices)

together with the post-learning test.

In the year 2020/21, the Company provided lessons via electronic learning system (E-learning) as well as testing via
a comprehensive online network to comply with safety measures and to prevent the spread of COVID-19. The Company’s
employees can access to learning materials and complete the test even while working from home.

Business Ethics Training

~ 0 O
e

Attendance Rate

98%

Pass

98%

SUSTAINABILITY REPORT 2020/21
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Anti-Corruption

VGl is committed to anti-corruption and objecting all forms of bribery. It also supports the Board of Directors, executives
and employees at all levels, including subsidiaries and persons involved in business operations, not to engage in
corruption, whether directly or indirectly. VGI reviews anti-corruption measures, as well as other relevant measures, on
an annual basis, to ensure that those measures are appropriate and sufficient for the organisation’s prevention,
investigation and response to potential corruption risks.

VGl strictly follows anti-corruption measured and communicate the No-Gift Policy, along with internal reporting system
on gifts, assets, or any other benefits receiving to employees and related persons via various internal channels to be
used as a guideline for daily operations.

Furthermore, to demonstrate VGI's commitment for no-tolerance on any form of corruption, the Company announced
its intention to join the Collective Action Coalition of the Private Sector Against Corruption (CAC). On 30 June 2020,
the Company conducted an anti-corruption risk assessment and has successfully renewed its CAC Coalition membership
which will expire on 29 June 2023.
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No Gift Policy poster, internally published to campaign the anti-corruption measures in the organisation
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Whistle Blower

VGI encourages its directors, executives, employees and officers to operate business in a responsible, transparent,
and fair manner. Therefore, a channel is created to receive information about wrongdoing, violations of the Company’s
rules and regulations, illegal, immoral or unethical business practices, or any actions suspected of corruption in relation
to the VGI Group. All stakeholders are able to report incidents or clues via three different channels, both inside and
outside the Company.

VGl has measures to protect the rights of complainants and informants. The Company will conceal the name, address
or any information that can identify the complainant or the information provider and will keep the information of the
complainant and the informant confidential.

Company
Secretary Division
Tel: 02-273-8884 ext. 391
or by post to the Company
Secretary Division
at the Company’s
address

Doitright@vgi.co.th Company’s

Intranet

Process of Handling Complaints

. Consider first whether Coordinate with the Report the number of
Whistleblowers or the complaint involves Human Resources fraud whistleblowers,
complaints through } Department to appoint } event summary and

violation of Anti- an investigation operational status to

various channels

Corruption Measures. committee. the Audit Committee.
The Legal Department (a)lf the case does not  After setting up aninvestigation Report every 6 months.
prepares a summary qualify as a violation of committee, the Human Resources

the Anti-Corruption
Section, the matter will
be forwarded to the
appropriate departments.
(b) In case of corruption

(i) unfounded, the results
will be communicated
to the complainant;

(ii) There is sufficient
information, the Legal
Department will take

further steps.

*In case of violent corruption that
must be rectified in a timely
manner, the case will be reported
to the Executive Committee and
the Audit Committee. The copy
will be forwarded to the Internal
Audit Department for
acknowledgement.

of corruption and
corruption complaints
received.

Department will continue the
investigation.
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VGI and Public Policy

For the year 2020/2021, VGI has not received any
complaints about corruption.

Number of Complaints

2019/2020

2020/2021

VGl has collaborated with a number of organisations to jointly operate, support, and provide holistic assistance in the
fight against corruption, as well as to encourage positive sharing in the economy, society, and environment for the
Company’s and society’s sustainable development. However, the Company has no policies in providing political
assistance to political parties, politicians or individuals involved in politics, either directly or indirectly.

Contribution Amount (THB)

Type Organisation Topic Objective of Relationship
2017/2018 = 2018/2019 | 2019/2020 2020/2021

Lobbying, n/a n/a n/a n/a 0 0 0 0
interest
representative
or similar
Local, regional n/a n/a n/a n/a 0 0 0 0
or national
political
campaigns /
organisations /
candidates
Trade Thai Institute | Governance | Support | Adopt a policy to promote | 106,130 136,760 305,766 | 123,720
Association of Directors good corporate governance

Association within the organisation and

enhance the professionalism
of the Company’s directors.

Trade Thai Listed Governance | Support | Obtain policies to ensure | 7,490 14,980 16,050 26,750
Association Companies compliance with regulators'

Association and government agencies'

rules and guidelines.
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Contribution Amount (THB)

Type Organisation Topic Objective of Relationship
2017/2018 = 2018/2019 | 2019/2020 2020/2021
Trade Thai Governance | Support | Support the organisation's | 10,000 20,000 - -
Association Investors activities in providing general
Association investors with knowledge

and understanding of
securities analysis.

Trade Advertising Practice for | Support | Participate in the policy and 6,000 840,000 125,000 300,000
Association & Sign Media acknowledge information thatis

Producing useful and conducive to business

Association operations of the organisation,

(ASPA) aswellas jointly develop working

systems and share knowledge to
promote media business.

Trade Media Practice for | Support | Participate in the policy and | 242,408.5 231,708.5 | 107,000 -
Association Agency Media acknowledge information that

Association is useful and conducive to

of Thailand business operations of the

(MAAT) organisation, as well as jointly

develop working systems and
share knowledge to promote
media business.

Total contributions and other spending 372,028.50 | 1,233,448.50 438,816.00 450,470.00

18

)
Y
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SUPPLY CHAIN MANAGEMENT

(GRI 102-9, 103-1, 103-2, 103-3, 205-1, 308-1, 414-1, 414-2)

5-year Long-Term Sustainaiblity

Targets (2020/2021 — 2024/2025)

* 100% of the Company’s suppliers
sign an acknowledgment of the
supplier’s code of business conduct
addressing operational issues
covering economic, social and
environmental dimensions.

2020/2021 Targets

e 100% of Critical Tier 1 suppliers are
assessed for economic, social and
environmental risks.

DECENT WORK AND
ECONOMIC GROWTH

o

2020/2021 Performance

® 100% of Critical Tier 1 suppliers
were assessed for economic, social
and environmental risks.

Management Approach

Transparency, faimess and respect in good business ethics,
human rights, environment and the safety of all stakeholders
are the priority in VGI's supply chain management. The
Company takes continuous consideration over the impact
on the economic, social and environment (“ESG"”) caused
by our business operations. VGI integrates the risk
management process as a part of our supplier selection,
screening, monitoring and assessment system.

VGl stipulates the supplier conducts policy in the Company's
Corporate Governance Policy and Code of Conduct to
provide clear directions for all the employees and relevant
persons. The Company also established the Supplier Code
of Conduct that encompasses overall ESG dimensions to be

distributed for our suppliers as a framework in VGI's business
practices and encourage sustainable business conduct for
all the involved parties.

Furthermore, on 23 March 2021, the Board of Directors of
the Company approved the Human Rights Policy that
promotes compliance towards human rights principles for
the business partner. The policy embeds human rights in all
supply chain-related processes and assigning regular supplier
review and assessment to appraise the potential human rights
impact that may occur. The policy also lays the foundation
for the Company to establish mitigation measures in human
rights violation in the supply chain.

Risk Management Assurance System

Screening

All VGI's suppliers
require to sign
acceptance on the
Company’s Supplier
Code of Conductand
detailed information
relating to potential
ESG risk issues

Supplier with
determined possible
high risk which
may affects ESG
focused business
must complete the
self assessment
detailing products
and services quality
and ESG govemance
operations, in order
for VGI to provide
tending and risk
controlmeasures

Monitor / Review

All suppliers with
continous business
relationship with VGI
will be appraised
for:

(1) Products and
services quality
assurance

(2) ESG Risk
assessment

Critical Tier 1

Suppliers with high
annual spending
are categorised
as Critical Tier 1
supplier due to
high spending
dependency which
may creates
significant impact
on VGls operations.
Approporaite risk
control measures
will be in place for
these suppliers.

ESG High Risk

Suppliers with high
ESGrisk categorised
as ESG High Risk
suppliers.On-site
audit will in place for
high risks uppliers
assessment which
consists of 3 main
elements of Business
Continuity, Reputation
Riskand Responsible
Operation.

* Supplier passed the screening process will be listed in the Approved Supplier List
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2020/21 Performance

In 2020/21 VGl had a total of 104 suppliers considered as Tier 1, accounting for total procurement spending of THB268,
passed the Company’s screening criteria. Of all suppliers, there were 23 Critical Tier 1 suppliers or 22.12% of total
suppliers, with the total procurement spending of THB237 or 88.74% of total procurement spending. In addition, VGI
had 4 critical non-Tier 1 suppliers from our assessment.

All VGI's Critical Tier 1 suppliers or 100 % of them acknowledged and accepted the scopes and guidelines of the
Company's business practices in the Supplier Code of Conduct. The guideline concerns key issues: the standardised
and law-compliance business ethics, occupational health and safety guideline, which includes the emergency response
plan, human rights and labor principles compliance practices, and environmental and social responsibility operations.

22.12% critical Tier 1 1% asia

2% High investment project

= 5% Construction and
Installation work

Supplier
Category by
types of product
& service

Suppliers by

Supplier

Classification geographical

region

-

77.88% Non-Critical Tier 1 99% Thailand 93% General Procurement

According to the results of High Risks Supplier Analysis, it was found that of all 23 Critical Tier 1 suppliers, there were
9 high-risk suppliers who were assessed by the on-site audit program. The procedures start from the detailed elaboration
and objective statement of on-site audit to the assessment result meeting with the suppliers. The audit result shall be
reported by using 4 level of supplier's ESG practices which is separated as follows:

e Sustainability practices have implemented at the excellent level.

GesEa¥ Monitoring on ESG risk is not required.

Good Sustainability practices have implements at the good level.
G  Improvement can be achieved in some areas but monitoring on ESG risks are not required.

Fair Sustainability practices have implemented at fair level. Suppliers must propose plan and

GaBeY timeline to improve ESG performance whch has to be completed within the timeframe.

Poor Sustainability practices have implemented at poor level. Suppliers must propose a plan

@’ and timeline to improve ESG performance before any bidding can take place.

The criteria for on-site audit highlights various sustainable business aspects such as business continuity management,
corporate governance and anti-corruption measures, business conduct under the human rights policy, laws protection
and compliance and sufficient internal control measures.

In 2020/21, according to the on-site audit assessment, it found that no suppliers were evaluated at or lower than Fair
and Poor level and no suppliers found to have a tendency of human rights violation conduct.

Supplier Sustainability Endorsement Activities

VGl strongly believes that the sustainable supply chain management is the heart of building future rewarding business
partners. We, therefore, focuses on collective sustainable development with all stakeholders. VGI arranged annual
safety learning sessions for our suppliers who work in construction, installation and all safety-conscious projects.

SUSTAINABILITY REPORT 2020/21 91




RISK MANAGEMENT

(GRI 102-15, 102-18, 102-30, 103-1, 103-2, 103-3)

5-year Long-Term Sustainaiblity

Targets (2020/2021 - 2024/2025)
e Risk management is carried out in
accordance with COSO - ERM

2017.
culture.

2020/21 Targets

e Risk management training is
provided for employees throughout
the Company to create corporate

DECENT WORK AND
ECONOMIC GROWTH

o

2020/21 Performance

e Risk management training was
provided for employees throughout
the Company to create corporate
culture.

Management Approach

The Company recognises the importance of risk
management as a key mechanism that will help the
Company to achieve its targets, business plans, strategies,
and visions under the present and future fast changing
business environment, high competitive market and
unprecedented situation. The risk management would
also reduce obstacles and losses that may occur in profits,
business operations, and confidence of investors and
stakeholders.

VGI has implemented risk management procedures
following the guidelines of the Committee of Sponsoring
Organizations of the Treadway Commission (COSO) with
the systematic organisational risk management. The
Company'’s directors and executives pay great attention
to the risk management system. The Board of Directors
established and appointed the Risk Management
Committee to issue policies, measures and guidelines and
monitor, follow up and recommend the risk management
process to ensure robust and efficient risk management.
The Committee set forth the Risk Management Working
Team consisting of representatives from each business
unit to support the Risk Management Committee by
ensuring that all organisational risks are under the risk
appetite and thoroughly build the risk management as
the Company’s culture.
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The Risk Management Committee also arranges for
communications, information exchange and cooperation
with the Audit Committee on the risk management once
a year. VGI's Audit Committee and the Internal Audit
Division are independent from any risk management
entities and free to perform auditing tasks without
influence, with transparency and effectiveness.

(=l L = Enterprise Risk
'@ Management
Policy
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Risk Management Structure

Board of Directors

i

Risk Management

o e pronccond Audit Committee
Committee :

l

Internal Audit Office

Assurance

<
Q
% § Risk Management
- Working Team
=
£
(]
: { + 1
g
= Finance Operation Sales
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Risk Management Process

The Risk Management Committee and the Risk
Management Working Team adhere to VGI's risk
management framework to always guarantee constant
control and keep the process up-to-date.

1.

Identification
of Risk

VGl's risks are analysed and divided into 4 dimensions, 5 e
namely, (1) strategic risks, (2) operational risks, (3) financial Revi:ew 2
risks, and (4) compliance risks of which are assessed and Update sl

. . . . . Assessment
through financial and non-financial parameters based on Risk Plan \

the likelihood of their occurrence and level of impact in,
for example, compliance, safety towards relevant persons,
the Company'’s personal and environment.

3.
Risk Mitigation
Plan

Implementation

and
Monitoring
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2020/21 Performance

With the unavoidable impact on global economic and society arose from the ongoing COVID-19 pandemic,
organisational risk management system are challenged. VGI as the business operating in advertising, payment and
logistics industries (VG| Ecosystem) has been impacted from the fluctuation of the economic and the change of
consumers’ behavior from the new normal world.

VGl is aware that an effective risk management system is the crucial mechanism to reduce the Company’s negative
financial impact during the crisis. Accordingly, in 2020/21, VGI's key risk management performance are as follows:

* Implemented control, reviewed and improved the mitigation plan, to ensure concise and sufficient risk and crisis
management, especially on the change of customer demands and the uncertainty of economy due to the crisis
situation risks while maintained the strict risk management framework.

* Held a training program of the Enterprise Risk Management Workshop to the directors, executives and the representative
of each business units with total of 24 employees attended, in encourage the risk management culture within the
organisation and building the strong risk management foundation as a part of the Company’s daily working routine.

¢ Delineated Business Continuity Plan (BCP) to be fundamentally ready for any upcoming emergency circumstances
or crisis. And the BCP covers the emergency response on the pandemic situation as well.

For additional information regarding risk management, please see “Risk Management” in the 2020/21 Annual Report
(56-1 One Report).

Emerging Risks

VGl's Emerging Risks

Relation to VGI

Risk Management Plan

Digital power
concentration

Infectious
Disease

Extreme Weather

VGl aims to synergised the offline and online
services while developing the business in
the digital economy realm. The concentration
of digital power that restricts the number of
business players in the field could significantly
affect the Company’s future business
expansion and market share.

Current COVID-19 pandemic demonstrates
the immense treat towards the economy
and society that can cause by the wide-
spread infectious disease. The change of
customers' lifestyle and behaviors and the
business stagnation are the key impact that
every organisation, including VGI, has to
face.

The climate change is the global risk that
concerned all business entities and
individuals. This environmental treat calls
for collective action whereas the impact of
extreme weather could induces serious
large-scale damage in the future.

VGI plans to formulate diversified platform
extending from the current ecosystem and
level up the organisational innovative culture
to provide unique creative products and rapidly
increase the Company’s competitiveness to
match the growth of digital business.

V@I highlights the enterprise risk management
system as one of the key business focus. The
risk management system must always keep up
with the surrounding situation. As for the
unexpected future emergency that may occur,
VGl would operate under the Business Continuity
Plan (BCP) to minimise the interruption and
maximise the continuity of the business.

VGI recognises the climate change risk
management as one of the Company’s
sustainability target. VGI emphasises on
environmental-friendly operations, efficient
internal and external energy consumption,
along with carrying out our business with the
awareness and aim to reduce the CO2 emission.
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SECURITY OF INFORMATION
SYSTEMS AND DATA AND PRIVACY

(GRI 103-1, 103-2, 103-3, 418-1)

5-year Long-Term Sustainaiblity
Targets (2020/2021 - 2024/2025)
* No complaints from government
agencies, clients or other relevant
parties about the wrongful use of
personal data are present.

2020/2021 Targets

e All employees receive personal
data protection.
e Client data is protected.

DECENT WORK AND
ECONOMIC GROWTH

o

2020/2021 Performance

* All employees received personal
data protection.
e Client data was protected.

Management Approach

Because online communication and information exchange
are currently critical to business operations, the ability to
reach consumers by analysing data from databases (Big
Data) plays an important role of developing the
competitiveness of the advertising, financial, and other
service businesses. VG| Group recognises the importance
of information technology in business operations, as well
as the risks associated with protecting the privacy and
security of such a large amount of personal data. The
Company, therefore, adheres to policies and practices in
treating all stakeholders’ personal data equally and will
not use such information wrongfully for the benefit of the
Company or any other parties unless it is personal data
to which the data subject has given consent to be used
or disclosed and/or can rely on other legal bases for the
use of such personal data.

VGlisISO (International Organisation for Standardisation)
certified for the 1SO27001:2013 standard, a globally
recognised information security management standard
(Information Security Management System (ISMS). VGl
abides to the aforementioned standard. In addition, the
internal operating regulations of the Information
Technology Unit have been established in order to provide
a clear, accurate operating system that can be easily
adhered to and practiced.

Furthermore, the Board of Directors stipulates a personal
data protection policy, which is included in the Corporate
Governance Policy and Code of Conduct as a guideline
and framework for the management of personal
information by the Company personnel and all relevant
parties.
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Measures for Information Management

Comply with Personal Data Protection Act, Cyber Security Act, other personal data
laws and related regulations both internally and externally.

The Company personnel must handle information with caution for business
purposes only, not for personal benefit.

Enhance the Company personnel’s knowledge and understanding of personal data
protection and information security.

Measures are in place to assist in emergency situations, as well as business
continuity plans, that may have an impact on the Company’s storage system.

e Control information access and who can access to data in the Company’s data center.

2020/2021 Performance

VGl values and prepares for further compliance with applicable personal data protection laws. The Company has hired
a leading legal advisor to conduct due diligence, analyse what VGI still needs to do (Gap Analysis) and lay the
groundwork for VGI group from 2019/2020 to the present to ensure that all personal data-related developments,
processes and action plans within the VGI Group's data ecosystem are in line with personal data protection laws.

Last year VGI announced a privacy policy for each stakeholder — customers, business partners, business alliances,
shareholders, directors, executives, employees and other relevant parties, and have taken various actions to close the
gaps in compliance with the law on personal data protection based on legal advisors’ advice. Also, external experts
were invited to organise training sessions to raise awareness among the Company personnel to ensure full compliance
with the Personal Data Protection Act, which has gone into effect on 1 June 2021.

Furthermore, in managing information security, VGI has formed a committee and Information Security Working Group
in line with 1ISO 27001:2013 to be in charge of establishing ISMS Effectiveness Measurement, as well as determining
and assessing risks in addition to monitoring the performance of the Company’s information technology security
management system.
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MANAGEMENT AND

CUSTOMER RELATIONSHIP

INNOVATIVE PRODUCTS

(GRI 103-1, 103-2, 103-3, 102-43, 102-44)

5-year Long-Term Sustainability
Targets (2020/2021 - 2024/2025)
® The customer satisfaction score is
at 95%.
* No complaints from customers
about advertising materials and staff
service are present.

at 90%.

2020/2021 Targets

e The customer satisfaction score is

2020/2021 Performance

e The customer satisfaction score was
at 91.3%.

Management Approach

VGl places high priority to its customers and truly focuses
on hearing and responding to customers’ needs. The
Company is well aware that an effective customer
relationship managementis a crucial component for long-
term sustainable business management. Therefore, VGI
and its executive officers implemented a strategy to
continually organise customer relationship-building
activities through various channels such as seminars,
meetings, co-hosting activities or any other means.

To create trust of the customers in our products, VGl always
upholds the principle of delivering, inspecting ,and
developing products and services to be in good quality,
up-to-date and meets the customers’ demands.

oo

<[>

O

Moreover, the Company has a quality control system
before delivery to customers, prompt follow-up fixing in
case of destruction or damage, and channels for inquiry
or complaint before, during and after a sale. So we could
hear feedback and create two-way communication with
customers.

In addition, VGI also focuses on creating innovative
products and services for the market to strengthen our
business and enhance competitiveness, especially in
digital marketing products and services, and connecting
online and offline platforms together to add value to VGl's
Out-of-Home advertising media and achieve the goal of
being the leader in future solutions.

%
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Customer Relationship Management Strategy

e Continually producing new
innovations to respond to
customers’ needs and always
offering up-to-date options

Solution

e Becoming a part in providing
consultancy, analysis, and
offering a solution that is
suitable for the customers’

e Focusing on consistent business goals

communication with customers

through promotion activities,
campaigns and the Company’s
communication channels

Communication

¢ Focusing on managing inquiries
and complaints in a prompt
manner and maintaining
long-term relationship in the
forms of business partners

e Conducting annual satisfaction
surveys with the customers in
order to hear feedbacks,
comments and suggestions
and use as guidelines to
improve the products and
services

Feedback

VGl upholds the principle of focusing on continuity in customer relationship management. The Company constantly
contacts, meets and co-hosts activities with customers, including activities for social development and other relationship-
building activities.

Nevertheless, due to the ongoing of COVID-19 pandemic, the Company has changed ways of customer relationship
building with the aim to maintain standards and to develop continuously customer relationship under safe and
appropriate measures. Mainly, VGI focuses on arranging promotions, campaigns and activities which the customers
could participate via online platforms. VGI also places emphasis on relationship management with business partners
by offering packages that could boost sales for customers through joint business plan to support the customers'’
business goals and strategy.

In 2020/21, VGl jointly held important campaigns with our customers such as partnering with the leading e-commerce
platform to launch a special campaign for BTS passengers by offering single-journey tickets as a gift for the Thai New
Year on 4 April 2021. On this occasion, general people or the BTS passengers could travel and shop for presents for
their families. This is also to celebrate and create recognition of the promotion held by the e-commerce company on
its own platform.
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2020/21 Performance

VGI focuses on building customer relationship in its business operation. The Company conducts customer overall
satisfaction surveys for its products and services annually. In 2020/21, the Company conducted the surveys and received
answers from 17 customers with the scores as shown below.

92.2%

91.3%

Year 2018/19 Year 2019/20 Year 2020/21

Complaints Management

VGI realises that sustainable customer relationship relies on feedbacks and suggestions from customers, including
offering convenient contact channels and prompt customers’ care. Therefore, the Company implements the guideline
to manage complaints through several channels as follows.

The results would
be reported back to
the complainers

The complaints
would be reported
to the original affiliations
or relevant a

The complaint
would be investigated
and solved by

the original
affiliations.

VGl receives
complaints through
various channels.

as soon as

gencies. possible.

Complaint Channels

VGI’'s social medias such as Facebook, Twitter, Instagram
or call 02-273-8884 #0
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Smart and innovative products

According to VGI's vision, “Value Growth Innovation”, the Company highly promotes an innovative culture in the
organisation. VGI supports our employees to have the courage to think, to do and to change creatively so that the
organisation could create the products that serve digital economy and cover all target groups.

To achieve the goal of being the leader in future solutions, VGI has transformed from an exclusive Out-of-Home media
company to a provider of Offline-to-Online (O20) Solutions with a comprehensive ecosystem encompassing three
platforms of advertising, payment, and logistics. In the previous year, the Company won the “Most Innovative O20
Solutions for Payment and Logistics Platforms” award for being a leading company having the most advanced innovation
for such platforms. This Award was organised by International Finance, a premium business and finance magazine in
the United Kingdom.

VGl is always aware that one of the keys to create sustainable organisational values through our ecosystem is to have
a close business cooperation with our associated companies including business partners. The cooperation is to increase
the potential of the organisation and to increase opportunity in long-term growth.

e
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In 2020/21, the significant performances of VGI's business units are as follows:

]

N

Advertising
Business

“Welcome Pack” digital advertising media development project —
the innovation to enhance the potential in advertising media performance and
create new advertising experience for BTS commuters developed by the
solutions through 3 LED screens offering a panoramic view. At the entrance
is an eye level 4.80m x 1.92m LED Display Curve Screen, which is further
accentuated by two additional 3.36m x 1.28m screens situated along the
staircase on each side of the station leading up to the platforms. With their
positions, the screens are capable of capturing commuters’ attention.

Under the project, VGI expresses the creative idea with Station Entrance
Experience campaign welcoming commuters on BTS stations with daily Thai

style “Sawasdee” greetings — 7 Days, 7 Styles.

Welcome Pack advertising media and Thai style “Sawasdee” greetings
—7 days, 7 styles on BTS stations

‘VGI Immerse’ project — digital advertising media development project
organised on BTS platforms with its 45 metre-wide digital screens. Currently,
VGI has rolled out VGI Immerse screens on BTS stations: Chong Nonsi,
Asoke, Sala Daeng, Phrom Phong and Thong Lo.

Example of 45 metre-wide VGI Immerse advertising screen
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Payment
Service

VGl is aware of the rapid change in the global financial markets where countries
worldwide, including Thailand, are becoming the “cashless society”. The Company
aims to create innovative products and services for the market and continue

developing the Company’s ability to be a part of the limitless society and increase

more opportunities for people to access financial services. Currently, financial

products and services are as follows.

Rabbit Card: In the case of e-money service, Rabbit Card users base is
continuously growing. As of 31 March 2021, 14.2 million Rabbit Cards
had been issued, which was 10.9% higher than the previous year.
Customers could experience convenience by paying the BTS fare and
other brand service fees at any BTS stations.

Brands which service
payment via Rabbit 557,118 stores 1,212,067 stores
Card is applicable

Rabbit’s readers 12,871 readers 18,819 readers

Mobile wallet: Rabbit Line Pay, the online payment system which allows
users to experience utmost convenience in service payments through
online system. As of March 31, 2021, there were numbers of service users

as follows.
Number of users 7.3 million accounts 8.2 million accounts
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Digital Lab

Due to the continuous COVID-19 pandemic throughout the year, advertising media market has also been greatly
affected. Media consumption behavior and lifestyle of customers have extremely changed. Nevertheless, online
marketing and advertisement are still continuously growing. VGI established “VGI Digital Lab” in 2017 to provide
digital marketing services by analysing consumers data based on data collected from several platforms on VGl's
ecosystem. VGI Digital Lab saw the potential of VGI's data system under the vision “connect consumers everywhere
in the digital age by unifing the online and offline world”, and therefore, launched an innovation “VGI One Platform”,
which could process big data, analyse and show the result of the target groups incredibly. This helps precisely penetrating
target customers and accurately specifying consumer groups. It could also effectively applied to digital marketing.

VGI One also combines the abilities of the Company’s business operation driven by data and creative strategy to
create digital market solutions for the target customers or business operators as a data and creative consultant. The
Company has received good feedbacks and could create effective outcomes for several business groups.

In the fiscal year 2020/21 ending 31 March 2021, the Company has increased revenue from the digital services business
at 37.9% of the total revenue.
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HUMAN RESOURCES
DEVELOPMENT AND WELL-BEING e

o

(GRI 103-1, 103-2, 103-3, 401-1, 404-1, 404-2, 404-3, 405-1, 405-2) ([

5-year Long-Term Sustainability 2020/2021 Targets 2020/2021 Performance

Targets (2020/2021 - 2024/2025)
* Employee engagement rate with ~® Employee engagement rate with ¢ Employee engagement rate with
the organisation is not less than 90%. the organisation is not less than 75%. the organisation was 86%.

VGl places emphasis on employees’ capability development because the Company believes that employees are a key
element for driving the organisation and the valuable resource of the business operation. The Company upholds
unprejudiced and fair treatment, quality of life development and well-being of the employees.

E5E -
Human Rights and Equality Principles % el

VGl truly believes that the employees shall be entitled to fair opportunities and treatment following human rights principle,
laws and regulations, the essence which are clearly specified in the Company’s Corporate Governance Policy and Code
of Conduct.

Moreover, the Company’s Board of Directors realises the connection between the obligation to protect human rights
and the organisation’s value chain, and therefore, issued the Human Rights Policy on 23 March 2021 in order to express
its strong intention in doing business following and respecting the international human rights principles and standards.
This policy shows commitment in supporting diversity and inclusion of the different culture, fair and unprejudiced
employment, fair wages and welfare, and employees’ positive working environment.

After the official implementation of the Human Rights Policy, VGI has assessed potential human rights impacts and found
no potential human rights violation. Nonetheless, employees could lodge a grievance or complaint through their
supervisors, Human Resource Department, or other internal channels in order to promote positive and fair workplace
and respect everyone’s human rights.

Policies and
Procedures is in
alignment with
international labor
and human rights
standards.

The Company
provides avenues
for employees
to express their rights
to freedom of
association.

The Company
supports diversity
and inclusion
of the different
culture.

The Company
The Company recruits employees by
ensures the sage N considering competency,

working environment
and support

good health for

employees.

experience, abilities,
and qualifications as
necessary and
appropriate to
the position.

The Company
ensures fair
working hours,
wages and welfare
of the employees.
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Human Resource Information in 2020/21

Male 17 : Male aged < 30 . 0 Female aged<30: 15 Female
Employees Employees

92 : Male aged 30-50 Female aged 30-50: 108
49% 51% ~
124 Number of 131 )
employees Employees employees

255 employees

w
t’

foreign Thai 13 ~ Q 10 Thai foreign
employees  employees : Male aged > 50 Female aged > 50: employees employee
Compensation Ratio Male: Female (Wages) Number of employees categorised by level (humber)

Executive level

vale |
o | 15 72

1.02 @ Female
Executive level ) Supervisor level

Management level

Other levels

42 126

Management level Operation level

Employees’ Competency Development

VGl aims to support employees’ capability development and ensures that all Company’s employees have opportunities
to receive sufficient trainings. VGI is focusing on core competency development in 4 aspects as follows.

Business Acumen Innovation Mindset

Always having the courage to think,
experiment, learn and innitiate

Having a good understanding of work and
business,building alliances and

seeing the big picture new things
T
Collaboration Leverage Capabilties
Cooperating, participating, listening, \\ Always being determined, developing
exchanging for public interest and improving competence
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VGl relies on competency base training in order to ensure that employees development follows the organisation’s
policy, program, and goal effectively. The Company also supports employees to develop their competency for the
purpose of long-term professional growth.

VGl's Employees trainings are divided into (1) Core Course — to expand working knowledge, skills and competency
including create good working attitude; (2) Management Course — a supervisors training course which includes work
management and subordinate management; and (3) Functional Course — a training course focusing on specific working

skills development.

2020/21 Performance

Training on the Enforcement of the Personal
Data Protection Act B.E. 2562 (2019)

It is held to ensure that employees have good
understanding of the principles and key points of
personal data protection law, are aware of their own
rights as personal data subjects and obligations to
obtain consent, retain and process personal data
of colleagues, customers and other relevant parties.
Such training not only strengthens understanding
of the key legal principles for employees in all line
of works but also promotes risk management in
relation to personal data protection and protection
of the Company’s information.

Training hours: 6 hours

Participating Employees: 103 employees

Training on the Survival Mindset in Crisis via
online platform

A training course for sales officers which is held to
promote growth mindset and attentiveness so that
the participants could adjust their mindset to create
positive effects for the organisation and their
personal life even during the crisis.

Training hours: 3 hours

Participating employees: 93 employees

Apart from the above-mentioned trainings, VGl also holds
a training on competency evaluation for all employees
every year so that employees would have understanding
in core competency promoted by VG| and be able to
accurately and completely evaluate their own competency.

The Company also arrange other internal and external
trainings for employees, such as leadership communication
for the executive officers of the Company for the purpose
of efficient leadership communication, photography and
photo editing technique including video filming and
editing for the photographers and technicians working in
relation to the Company’s advertising media installation
on BTS stations.

a >
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Employees Training Hour: Employee

Nﬂ%

Average Employees Training

1 8.30 hours/employee

General Employees

17.07

Executive-level
Employees

13.77

Male Employees

16.38

Management-level
Employees

25.45

Female Employees

20.05

Human Resources and Employees’ Well-being Management

VGl realises that human resources are the key element
helping the organisation to achieve the goal of sustainable
organisational growth. Thus, the Company places
importance on recruiting and keeping potential personnel
to stay with the Company for a long time. Aside from
competency development in their own line of work, the
Company also supports employees to grow in other lines
of work for the purpose of proper professional growth of
all employees.

VGl also promotes motivation building and organisational
engagement by continually organising activities to
strengthen relationship among employees and between
the employees and the Company, to create friendly
working environment and teamwork.

In addition, VGl is aware of the importance of employees’
sustainable health promotion emphasising on creating
healthy foundation and preventing potential problems.
The Company provides annual medical check-up package
for all employees while aiming at promoting employee’s
health development and maintaining work-life balance.
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In 2020/21, VGl held a training on analysing annual medical
check-up results and health care No. 3 so that employees
would learn and understand how to take care of their
health based on the medical check-up results and be able
to change eating behaviours according to their health
conditions. There were 88 employees participating the
training.

VGl held trainings and exercise activities for the employees
to participate and learn how to exercise properly. As
a result, they could strengthen their bodies and also
creating strong bond among the organisation. Running
club and yoga for office syndrome class are arranged for
interested employees.




Photos from “Yoga for Office Syndrome"” class held for the Company’s employees
to promote organisational ergonomics learning and development

Employee’s Organisational Satisfaction

VGI conducts employee satisfaction survey and employee engagement survey which considers such surveys as a part
of sustainable goal of the Company. Such surveys are analysed for the development of guideline and policy to take
care the Company’s employees. In the previous year, all of the employees (100% of the total employees) participated

in the surveys.

Moreover, the Company sets the turnover rate as a part of the corporate key performance indicators and implements
employees internal transfer scheme in order that the employees would stay with the Company and could advance
their desired careers. In the previous year, existing employees transferred to work in other newly-opening positions at

the rate 25% of the total opening positions.

Survey Results on Satisfaction/
Engagement of Employees against the Organisation

93
85 86
75
@ 2018/19
© 2019/20
] ) 0 B @ 2020/21

Satisfaction Engagement

Turnover Rate
(percentage of total employees)

9.9

@ 2018/19
@ 2019/20
@ 2020/21
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OCCUPATIONAL HEALTH AND SAFETY

(GRI 103-1, 103-2, 103-3, 403-1, 403-2, 403-6)

5-year Long-Term Sustainability

Target (2020/2021 - 2024/2025)

* 100% of the Company’s employees
and business partners receive
training in accordance with safety
standards.

® Zero Accident

2020/21 Targets

e Policies, procedures and safety
training are developed for the
Company’s employees.

2020/21 Performance

e Policies, procedures and safety
training were developed for
the Company’s employees.

e Zere Accident

Management Approach

VGl places an importance on creating a healthy and safe
working environment according to the occupational health
principles and aims to promote occupational health and
safety culture in the workplace. With the regard for the
well-being of the employees and all relevant persons, the
Company prioritises occupational health and safety as the
key operational consideration and established the written
framework on Health Safety and Environment Policy,
responsible by the Health Safety and Environment
Committee who plans, proposes, improves and endorses
various safety-conscious projects within the organisation.

VGI set up proactive occupational health and safety
strategy, focusing on eliminating, reducing and controlling
any possible hazardous incident to be at the minimum
level. All employees and suppliers receive regular trainings
and knowledge sharing on the safety measures relating
to their areas of work.

Furthermore, during the COVID-19 pandemic, VGI main
concern is the welfare of our employees and all
stakeholders. The Company set forth several measures to
ensure the well-being of everyone, including encourage
the social responsibility of our staff during the crisis.
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Occupational and Safety Measures

VGl understands that the secure working environment can development the employee’s moral and working capability,
reflecting to the long-term sustainability development. The Company directs the Zero Accident organisation as our
mission by implementing uncompromised safety conducts and arranging pre-operation training courses for all employees
and contractors.

Safety Training for BTS sky train system projects:
@ n Training course for the employees operating on the stations, to underline the
\ knowledge and understanding of the safety standards for BTS sky train system
1

Employee Training
in 2020/21

and to highlight the importance of occupational safety measures.

Participating employees: 131 employees

Supervisor Training:

Safety training for the supervisor-level employees who oversee projects, to
emphasise the occupational health and safety foundation, relevant regulations.
And to enable the effective danger findings in the workplace with an aim to
set forth preventive measures and improve the safety for all workers involved.

Participating employees: 52 employees

Contractors Safety Training for the year 2021

L
\
— & 6‘ Training for VGI's contractors, to educate the Company’s safety standard and

: best practices response on any danger, emergency and unexpected
H) occurrence, along with the environmental-friendly control and operation. The

course was organised via online media which allows the contractors to learn

Contractors conveniently with an ease to access the knowledge anytime.
Training in 2020/21

Participating contractors: 38 contractors

VGl uses Lost-time injury Frequency Rate (LTFIR) as our key performance indicators for occupational health and safety.
In 2020/21, the Company recorded zero for the accidents or serious injury of the workers which is in line with VGI's
sustainability target.

SUSTAINABILITY REPORT 2020721 111 '



Employee Care and Well-being during the COVID-19 Pandemic

The COVID-19 crisis creates extensive impact on everyone'’s way of living, including our employees. VGI actively
attends to the circumstances while constantly take any possible actions concerning the good health and safety of the
employees and their families. VGI also considers the social responsibility and the Company’s contribution towards
communal effort to get through this crisis. VGl's key measures and response on COVID-19 crisis are as follows:

d T

]

Medical Masks Distribution
and Social Distancing

Temperature Screening

Sanitary Station

All employees are strictly
required to measure
the temperature before entering
the workplace while anyone
with over 37.5C body
temperature is not
allowed

Providing sanitizer gel at
all entrances and around
the office to encourage
frequent self-cleaning
and hygiene.

Enforcing strict measures for
all employees to wear the mask
at all time and keep distance
from each other while also
preparing spare medical
masks to everyone
as needed.
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1 Work From Home policy for all employees, to reduce the spreading of virus
N while supplying sufficient work equipment and software beneficial for effective
working from home routine. In addition, VGI maintains reachable channels for

all investors and external contacts with an aim for the smooth and seamless

| | operation.

~ Provide COVID-19 insurance N 1 COVID-19 test for all J J Slow down
policy for all employees from — employees, building — business trips

\ the beginning of the pandemic ) confidence for the ‘j :H both across the
until present, in order to insure staff and coworkers. province and

the employees' health risks and overseas.
lessen any possible financial
burden from infecting the virus.

Endorse electronic meeting (E-meeting) - oo Support the employees travel to office and

o culture for all internal meetings - maintain healthy workplace environment by
such as the Board of Directors' disinfecting the working areas twice a week,
meeting and working team changing working hours to avoid crowded
meetings, as well as prepare the public transportation and arranging lunch for
necessary system, to reduce the the work from office staff to reduce to commu-
social gathering in the Company. nity contact during break time.

VGl also values prompt communication with all employees to always lay out clear operational guidelines during this
uncertain situation and to educate the Company’s personnel with the correct preventive measures that can be adopt
for themselves and their families. In 2020/21, VGI conveys several COVID-19 related policies, measures and knowledge
with the average publications of 2 times a month.

Nonetheless, VGI established the Business Continuity Plan (BCP) to be ready for the potential emergency incidents
which includes the response plan for COVID-19 situation and any type of health or pandemic crisis. The plan designed
to ensure the Company’s business continuity, reduce the negative impact from unprecedented issues and develop
sustainability for the organisation as well.
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SOCIAL AND COMMUNITY DEVELOPMENT

Total Expense of

Social and Community Commercial Charitable

Initatives Ratio at Donations Ratio at

85% 15%

Development

™HB810.92

million

VGl gives priority to business operation which is one of the factors that has an impact on the society, community, and
environment. Therefore, the guideline of VGI regarding social and environment responsibility has been conducted
with the awareness that social responsibility must be constant from main policy of VGI Group to the levels of operations
and embedded in every unit of organisation. VGI believes that if there is a synergy among a number of business
organizations to jointly drive the businesses with social conscience to achieve the same long-term goal, such joint
forces would significantly contribute to the public which would lead to a sustainable development in the communal
and national levels.

"WE'RE SHARING FOR THAIS"

In the past years, with the acute and far-reaching effect of
COVID-19, VGI is determined to lend another helping
hands to support Thai families affected by the
unprecedented crisis. VGI together with KEX and Rabbit
Reward have joined forces with 17 consumer products
firms to organise “We're Sharing for Thais”, a relief
campaign to give support to the Thai people in the form
of “charity boxes” containing essential supplies such as
rice, canned food, instant noodle, cooking oil, toothbrushes
and toothpaste with total of 20,000 of these charity boxes.
The boxes were prepared and brought to distribution
channels to be given to impacted families across the
country.

Charity boxes containing essential supplies
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VGI Group together distributing charity boxes at Wat Patumwanaram

Inspire Platform

VGI emphasises the mission of providing a positive impact on the economy, society, and environment through the
product and service innovation. The Company encourages the innovative culture among our personnel. We also
support the free-of-charge use of our media advertising spaces as a sharing platform for the governmental agencies
and non-profit organisations to raise awareness and publish the news that are beneficial for society and the community.
In 2020/21, VGI shared the media airtime with key projects as follows:

“Be the idol”

Utilising VGI’'s media speaces to raise public awareness on the
need to prevent the spread of COVID-19 pandemic by wearing
amedical mask viathe Company’s media at the platform screen
door on BTS Skytrain station. The project was led by the famous
influencer with the concept that everyone can become the idol
by wearing the medical masks.
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"Covid Relief BKK”

VGl shared the media airtime with various organisation
campaign and spreading knowledge and awareness on
COVID-19 relating issues, with an aim to create wide-
range benefits to the society and to provide collective
effort in dealing with the crisis.

AVE LIFE.

“One Man and the Sea”

VGl as a voice through our media platform for One Man and the
Sea campaign, supporting the fundraising of medical equipment
as a contribution to coastal animal hospitals and marine life
conservation centers. With an emphasis on creating a safe
home and sustainable ecosystem to the ocean and reduce
littering to fix the cause of pollution to sea creatures and coral.

"VGI Save Water Save Life”

VGI teamed up with renowned Thai POP-Art artist to
create inspirational art impelling the Thai people to use
water more wisely and effectively in their usually daily
routine.
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ENVIRONMENTAL
MANAGEMENT

(GRI 103-1, 103-2, 103-3, 302-1)

‘I CLIMATE
ACTION

O

Ongoing Environmental Targets from 2020 to 2023 (Divided into 3 Sub-targets)

Waste Management

e Adjust the waste disposal methods
from landfilling or incineration to
recycling at a rate of 30% of
total waste.

Sustainable Energy Consumption

Maintain a level of water and electricity
consumption not exceeding a 10%
increase over the baseline year of
2019.

Inspire Platform

Distribute climate change content
through corporate advertising
platforms with the goal of reaching at
least one million people each year.

e Create value from waste by
converting it into environmentally
friendly products, with the goal of
reducing waste generation by at
least 10%.

B
Management ApproaCh Eﬁ Environmental Policy

VGl is committed to minimising environmental impacts of its operations and business activities, along with advocating
for action to reduce impacts of climate change on a broader scale by incorporating important environmental issues into
the Company’s environmental policy, which is concerned with water and energy consumption, waste reduction, including
the use of advertising media as a platform to raise environmental awareness in the society.

Climate change is recognised by VGl as a major global challenge. The company acknowledges that resolving such issues
is a critical task that requires collaboration from all sectors, including the government, private sector, and people worldwide,
and that action must be taken immediately. VGI is committed to assisting in the mitigation of the effects of climate
change. One of the Company’s primary environmental objectives is to reduce greenhouse gas emissions from its business
operations.

Measures for Environmental Management

VGI has a plan in place to reduce the amount of greenhouse gas emissions
generated by its operations by emphasising communication to foster knowledge
and understanding, along with an energy-efficient culture among employees. It

also emphasises the importance of having a voice in order to raise societal

awareness, so that everyone understands the consequences of climate change

Climate
Management

and is aware of the problem. VGI recognises that resolving such issues requires

the active participation of all stakeholders.
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Climate Clock World

Climate Clock World has started the Climate Clock 6-year countdown to raise awareness of people all over the world
to reduce global pollution (Zero Emission) with the idea that if everyone does not change their behaviour and work
together, the world will be affected from the Climate Change to the point of no return.

In 2020/21, VGl collaborated with Root the Future, an organisation that promotes sustainable lifestyles, in organising
Climate Clock, an awareness-raising event, on digital screens at BTS stations and inside the BTS sky trains to demonstrate
to Thai people the importance of living sustainably, to raise public awareness of the importance of changing lifestyle
habits and to reduce simple pollution caused by daily consumption in order to achieve the goal of reducing pollution
to the world (Zero Emission). The project scored one of the Company’s goals of being a creative platform by maximising
the use of the Company’s media space for the benefit of the general public.
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Media Sharing of Climate Clock projects

Treasure Bag

The plastic waste crisis is a major issue that undoubtedly contributes to global warming. VGI and Pomelo Fashion
Company Limited (“Pomelo”), Asia’s leading omnichannel fashion platform, have collaborated to develop a circular
economy for vinyl waste and single-use packaging by upcycling vinyl from used VGI advertising billboards to Pomelo’s
single-use plastic packaging under the Trash to Treasure concept, in which the production process is designed to
minimise impact on the environment.

The project was a response to VGI's waste reduction goals and aimed to contribute creatively to the reduction of carbon
dioxide (CO2) emissions to the world. According to the project results, VGI has reduced vinyl waste by over 3,500
square meters, or 3.5 tons, and Pomelo has reduced single-use plastic packaging production by over 200,000 pieces.
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Collaboration between VGI and Pomelo (Left) Tresure Bag, product made
by upcycling vinyl from used VGI advertising billboards (Right)

*
VGI has measures to reduce waste in its operations and business activities by
o

TAN o incorporating a circular economy into its operations as a key step and emphasisng

waste management in business operations in order to comply with applicable laws
Waste and regulations, as well as minimising potential negative effects on the community
Management and the environment as a whole

VGl continually communicates and campaigns for various types of waste sorting throughout the organisation. In the previous
year, the Company launched waste sorting videos to all employees to raise awareness and understanding of waste
management. Employees were able to dispose of waste from daily operations in various types of sorting bins provided
by the Company. Moreover, recyclable waste was forwarded to organisations that could make the best use of it.

AogeziAveIMS  nove:zNdIU GNLEESIIHERE] "nAnenge: amufisoslania"

- sosnen ;- soslan €9
» ¥ . m
i X .
¥ VGI U 5§ coot [H

ayulagnguussniiioa

S

Media from internal VDO campaigning correct waste sorting methods and
waste management knowledge sharing to all employees
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Furthermore, VGI provides a system for treating and disposing of waste water from the commercial area on BTS stations
in compliance with international environmental management system standards. The Company has installed a system
to route such waste water through the wastewater treatment system beneath the station before it is discharged into
the public sewers to ensure that the discharged wastewater meets the Ministry of Natural Resources and Environment's
standards, including reducing the impact of pollution to the environment and surrounding communities.

§ 4 VGl has guidelines for improving water and energy efficiency in business operations
E as well as investment in new technologies to aid in the conservation of water and
6 energy resources.
Efficient use of The Company encourages and supports employees at all levels to participate in
water, energy and the efficient use of office resources and energy. Internal guidelines have been
resources issued for all employees to follow in order to participate in the reduction and to

emphasise the importance of maximising the use of resources within the office,
as follows:

» Reduce the amount of paper used in the office. Print on both sides of
the paper and avoid printing unnecessary documents.

» Digitalise reports and assignments as well as filing system.

» Lessen your reliance on electricity by turning on the power as needed. Turn off
the lights and air conditioning during lunch break or an inactive period.

» Create a campaign to save and use water wisely.

In 2020/21, the Company changed its installing and
repairing billboards process on BTS stations by continuously
surveying, testing and measuring the station’s electricity
consumption during the installation and repair of billboards
so that the proper method and time for turning on and off
the station’s lights during the installation process could be
determined. By adopting the new method, the use of
electricity decreased by 10-15% per year while the service
life expectancy of electrical equipment on the billboard
became longer.

=

The Company’s employees initiated this apparent
adjustment of the working process owing to their
recognition of the importance of energy conservation in
the organisation and the Company’s equipment
maintenance for longer service life in order to save money
on long-term operations. This project arose from activities
in 2019/2020 in which the Company encouraged its
employees to propose guidelines and creative solutions
for improving and supporting their work.
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©. * VGl highly prioritises the control of VGI advertising media not tocause any noise
[]]i]] or visual pollution to the audience. The measures are as follows.

* » Noise pollution Control: VGI regularly arranges a noise level measurement

Noise and visual for the advertising media both on the train and the station to ensure that

pollution from VGI the noise level of such advertising media is friendly to the audience and

advertising media in accordance with the legal requirements.

» Visual Pollution Control: VGI has installed and regularly checked
the brightness level of the multimedia during the airtime to ensure that
the brightness of our advertising media does not cause any visual
pollution.

In addition, VGI has used LED lamps (LED) for the lighting of the billboards
to protect the eyes of the advertising media viewers as well as to increase
the efficiency of the company’s advertising image display.
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WaNISAMNGUINUEIUAIIUEIEU
SUSTAINABILITY PERFORMANCE RESULT

(GRI 102-8, 302-1, 302-2, 302-4)

AIUIASUTNY (ECONOMIC)

wan1sAMItuInU (Performance Result)

70557 (Indicators) KUo® (Unit) _ .

U 2561/62 (USuUsylru) U 2562/63 (FY 2019/20) U 2563/64 (FY 2020/21)
(FY 2018/19) (Restated)

$19AINNSFAITUSSR (Operating revenue) 3,611 4,000 2,480

nIs9INNISAITUSSTY (Net profit) . 1,101 1,424 980

' anuuin
- - (THB million) "
nsInoNuduwa (Dividend payment) 804.57 525.27 Us:unru 593.38
AGI18NT (Tax expense) 260 214 133

(1) Ms9eduwadnsutl 2563/64 Tudnsrua: 0.061 UIN ARIJUIUOUIRUTLIAU 593.38 &uunn dadnouluitiusu tesnsedlfisunisoudAvNAUs:yuaNTryLToRU
Us:=91U 2564/ Dividends for the FY2020/21 at the rate of THB0.061 per share, in the amount of not exceeding THB593.58 million remains uncertain as it requires
the approval from the 2021 Annual General Meeting of Shareholders.

AUduAU (SOCIAL)Y

wan1sAMtWINU (Performance Result)

7085m (Indicators) Huog (Unit)
U 2561/62 (FY 2018/19) U 2562/63 (FY 2019/20) U 2563/64 (FY2020/21)
F1uouUWINIIUNIKUA (Total Employees) 246 271 255
¢ (Male) AU (person) 119 131 124
KrYJ (Female) 127 140 131
wUnuuUs:91 (soU) (Permanent) 242 266 248
¥19 (Male) 116 128 119
1rYd (Female) 126 138 129
AU (person)
WUMNIUAYTY19N (SOU) (Temporary) 4 5 7
19 (Male) 3 3 5
KUy (Female) 1 2 2
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wan1sAMNtWNU (Performance Result)

05

m (Indicators) Huog (Unit)

U 2561/62 (FY 2018/19) U 2562/63 (FY 2019/20) U 2563/64 (FY2020/21)

19NMAIUS=8:19aI1N1SN WU (Classified by period of working)

wlnuauiAuinan (sau) (Full time) 246 271 255

41y (Male) 119 131 124

HrUd (Female) 127 140 131
AU (person)

wunu1u Part time (SoW) (Part time) - -
¥y (Male) - -

KUy (Female) _ B

FMunnIuag (Classified by age)

91gliounadn 30 U (Less than 30) 49 56 32
79 (Male) 19 24 17
Kryv (Female) 30 32 15
918 30 f1v 50 U (30 to 50) 185 197 200
419 (Male) AU (person) 94 98 92
KEUJ (Female) 91 99 108
91gu1NNJ1 50 U (Over 50) 15 18 23
¥1g (Male) 9 9 13
KUy (Female) 6 9 10

F1unNnIUa18dU (Classified by year of employment)

21guUluIiNuU 5 U (Less than 5 years) 127 128 99
91gvuInu 5 U isliinu 10 U (5 to 10 years) AU (person) 45 66 80
91gvuUInu 10 U (Over 10 years) 74 67 76

nennWdnysm (Classified by nationality)

arysnIne (sou) (Thai) 243 267 251
419 (Male) AU (person) 17 128 121
KEOy (Female) 126 139 130
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wan1sAtuINU (Performance Result)

§10850 (Indicators) huog (Unit)
U 2561/62 (FY 2018/19) U 2562/63 (FY 2019/20) U 2563/64 (FY2020/21)
FANBIR (SOU) (Foreigner) 3 4 4
19 (Male) AU (person) 2 3 3

KrYyJ (Female)

s:AUUNURANTS (Practitioner level)
S=AUADKUNNU (Supervisor level)
S=AUWIANNS (Manager level)
S=RUWUSKNS (Executive level)

Irusuwlnvualrl (sou)
(New hiring employees)

¥ (Male)
HrYJ (Female)

dnsawanuualrL
(Percentage of new hiring employees)

¥1¢ (Male)
HrYJ (Female)

9ausuwliniiuatoon
(Number of resigned employees)

19 (Male)

KrYyJ (Female)

dnsIN1sanoan (Turnover rate)
%19 (Male)

KrYyJ (Female)

ivnus:AuWUNIIU (Classified by position)

AU (person)

AU (person)

Soya:vay
wanJu
AR
(Percentage)

AU (person)

Soga:voy
wunJdu
AR
(Percentage)

144

53

36

11

34

12

22

13.4

10.1

16.4

25

16

9.9

13.4

6.7

128

80

45

18

43

22

21

16.7

17.8

16.0

21

10

11

8.2

8.0

8.3

126

72

42

15

3.0

1.6

4.3

12

10

4.5

7.9

1.4
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wan1sAMNtWNU (Performance Result)

05

m (Indicators) Huog (Unit)
U2561/62 (FY 2018/19) U 2562/63 (FY 2019/20) U 2563/64 (FY2020/21)

n1silnausu (Training)

FauouBoluanisilnousu (Training hours) ol (hour) 9,751 10,074.8 4,751.50

Fruousaluanistinousuadesionusiot

(Average training hour/ employee/ year) 39.64 sr.18 18.30
9 9 ployeery Boluw/wandnu
hour/
¥19 (Male) ( 38.22 33.93 16.38
employee)
KCgy (Female) 40.84 37.83 20.05
wUNJINUS=AUUSKHNS (Executive Level) 50.01 49.11 13.77
goluv/wandnu
wUNINUS=AUINNIS (Management Level) (hour/ 42.73 37.89 25.45
employee)
wUnuunolU (Staff) 38.04 34.97 17.07

913ooulena:nuUaonnNe (Occupational Health and Safety)

wan1sAMtWINU (Performance Result)

3

A (Indicators) KUY (Unit)
U2561/62 (FY 2018/19) U 2562/63 (FY 2019/20) U 2563/64 (FY2020/21)

dnsnadunisalogsiol

JU (da 4.41 4 3.20
(Average sick leaves per year) (@ay)
dms1aasnisansioy -

Ju (day) 0.58 0.57 0.45
(Average personal leaves per year)
Snsn10asnisainousiot _

Ju (day) 7.64 7.27 6.29
(Average annual leaves per year)
émmmsu’m|5U\?us‘uus\1\lo\lwdn\nu ASuFdU 0 0 0
(Serious Injury rate of Employees) Boluunns

N1JU (Times/
- & o = millime
ONSINISUINIRUDIVUKYAIU )
(Lost time frequenc 'n"r rate of employees) working 0 0 0
i u inju
q y Injury ploy hours)
dNSINSIFETINVOIWINIIU
AU (person) 0 0 0

(Fatalities rate of employees)

(1) wanssitunusuduau iduiioya ru AUl 31 DunAL 2564 VouusENG lla:usSUingouRUSEN forusouas 100 IMndu/
Social performances are the information of VGI and its wholly-owned subsidiaries as at 31 March 2021.
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fuEuNondou (ENVIRONMENT)™

$18N1S (Topic)

wan1sAMItuInU (Performance Result)

KU2® (Unit)

U 2563/64 (FY 2020/21) | U 2562/63 (FY 2019/20) U 2561/62 (FY 2018/19)

nasidwauuludntinenu (Electricity consumption — Office)

Jsunnunnsigwiwn
(Electricity consumption)

MUy (unit) 557,784 570,233 489,118

mslgwavgruuuanitisnlwwnUiiod (Electricity consumption — BTS Stations)

Jsunounnsigwiwn
(Electricity consumption)

KUY (unit) 8,488,604 8,747,249 7,944,055

nasldaunsninmeludaliniau (Office Supplies consumption)

Usunrunnsiins:ay

(Paper consumption)
AlEIslunsassoninwuwa

(Ink color printing cost)
AEINETUNSATEoRTINWUWY0AN
(Black and white ink printing cost)

3 (ream) 1,753 1,593 1,400
uaN (THB) 698,500 585,714 317,310
uIN (THB) 265,440 243,472 160,490

(1) wansAntunusnuaaondeu 10uveyavesusind Ia:UsGngosnusENG fioAuSoua: 100 irndu
Environmental performances are the information of VGI and its wholly-owned subsidiaries.
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GRI CONTENT INDEX

(GRI 102-55)

Page number(s) / Link / Comment
GRI Standards Disclosure

Thai English

General Disclosures

GRI 102: General Disclosures 2016

Organizational Profile

102-1 Name of the organization 8 70
102-2 Activities, brands, products, and services 10 72
102-3 Location of headquarters Back cover

Refer to “General and Other Material Information”

and “Subsidiaries, Associated Companies and
102-4 Location of operations Jointly Controlled Entities Information” in the

Annual Report 2020/21 (56-1 One Report)

102-5 Ownership and legal form 8 70

102-6 Markets served 10 72

102-7 Scale of the organization 13 75

102-8 Information on employees and other workers 126-129

102-9 Supply chain 30-31 92-93

102-10 Significant changes to the organization and its supply chain There was no material change in the fiscal year 2020.

Refer to “Risk Management” in the Annual Report

102-11 Precautionary Principle or approach 2020/21 (56-1 One Report)

102-12 External initiatives -

102-13 Membership of associations 23-29 85-91
Strategy

102-14 Statement from senior decision-maker 6 68

Ethics and integrity
102-16 Value, principles, standards, and norms of behavior 14 76

102-17 Mechanisms for advice and concerns about ethics 23-29 85-91
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Page number(s) / Link / Comment
GRI Standards Disclosure

Thai English

General Disclosures

GRI 102: General Disclosures 2016

Governance

102-18 Governance Structure 23-29 85-91

102-21 Cor}sulting stakeholders on economic, environmental and 18-19 80-81
social topics

102-30 Effectiveness of risk management processes 32-34 94-96

Stakeholder Engagement

102-40 List of stakeholder groups 18-19 80-81

VGI does not have trade union and we respect
102-41 Collective bargaining agreements that all employees have the rights to associate
with any collective bargaining agreements.

102-42 Identifying and selecting stakeholders
102-43 Approach to stakeholder engagement 18-19 80-81
102-44 Key topics and concerns raised

Reporting practice

Refer to “"Corporate Structure” in the Annual

102-45 Entities included in the consolidated financial statements Report 2020/21 (56-1 One Report)
102-46 Defining report content and topic Boundaries 8,16-17 70,78-79
102-47 List of material topics 16-17 78-79
102-48 Restatements of information 13,126 75, 126
102-49 Changes in reporting
102-50 Reporting period

8 70
102-51 Date of most recent report
102-52 Reporting cycle
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Page number(s) / Link / Comment

GRI Standards Disclosure
Thai English
102-53 Contact point for questions regarding the report Back cover
102-54 Claims of reporting in accordance with the GRI Standards 8 70
102-55 GRI content index 132
102-56 External assurance This report is not externally assured.

Material topics

Corporate Governance and Business Conduct

GRI 103: Management Approach 2016

103-1 Explanation of the material topic and its boundary
103-2 The management approach and its components
103-3 Evaluation of the management approach

GRI 205: Anti-corruption 2016

Communication and training about anti-corruption
policies and procedures

205-2
205-3 Confirmed incidents of corruption and actions taken
GRI 415: Public Policy 2016

415-1 Political contributions

Supply Chain Management

23-29 85-91
23-29 85-91
23-29 85-91

GRI 103: Management Approach 2016

103-1 Explanation of the material topic and its boundary
103-2 The management approach and its components
103-3 Evaluation of the management approach

GRI 205: Anti-corruption
205-1 Operations assessed for risks related to corruption
GRI 308: Supplier Environmental Assessment

New suppliers that were screened using

308-1 . -
environmental criteria

30-31 92-93
30-31 92-93
30-31 92-93
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Page number(s) / Link / Comment

GRI Standards Disclosure
Thai English
GRI 414: Supplier Social Assessment 2016
414-1 New suppliers that were screened using social criteria
30-31 92-93
414-2 Negative social impacts in the supply chain and actions taken

Risk Management

GRI 103: Management Approach 2016

103-1 Explanation of the material topic and its boundary
103-2 The management approach and its components 32-34 94-96
103-3 Evaluation of the management approach

Security of Information Technology and Data Privacy

GRI 103: Management Approach 2016

103-1 Explanation of the material topic and its boundary
103-2 The management approach and its components 35-36 97-98
103-3 Evaluation of the management approach

GRI 418: Customer Privacy 2016

Substantiated complaints concerning breaches of

418-1 .
customer privacy and losses of customer data

35-36 97-98

Customer relationship management and Innovative Products

GRI 103: Management Approach 2016

103-1 Explanation of the material topic and its boundary
103-2 The management approach and its components 38-44 100-106
103-3 Evaluation of the management approach

Human resource development and Well-being

GRI 103: Management Approach 2016

103-1 Explanation of the material topic and its boundary
103-2 The management approach and its components 45-49 107-111
103-3 Evaluation of the management approach
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Page number(s) / Link / Comment

GRI Standards Disclosure
Thai English
GRI 401: Employment 2016
401-1 New employee hires and employee turnover 45-49 107-111
GRI 404: Training and Education 2016
404-1 Average hours of training per year per employee
4042 Programs for upgrading employee skills and transition
assistance programs 45-49 107-111
4043 Percentage of employees receiving regular performance
and career development reviews
GRI 405: Diversity and Equal Opportunity 2016
405-1 Diversity of governance bodies and employees
45-49 107-111
405-2 Ratio of basic salary and remuneration of women to men

Occupational Health and Safety

GRI 103: Management Approach 2016

103-1 Explanation of the material topic and its boundary
103-2 The management approach and its components 50-53 112-115
103-3 Evaluation of the management approach

GRI 403: Occupational Health and Safety 2016
403-1 Occupational health and safety management system

Types of injury and rates of injury, occupational diseases, lost

403-2
days, and absenteeism, and number of work-related fatalities

50-53 112-115

403-6 Promotion of worker health

Environmental Management

GRI 103: Management Approach 2016

103-1 Explanation of the material topic and its boundary
103-2 The management approach and its components 58-62 120-124
103-3 Evaluation of the management approach

GRI 302: Energy 2016
302-1 Energy consumption within the organization 130

302-4 Reduction of energy consumption 130
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IUUEDUNIUAIIARIAUVOILEIU
(SURVEY OF READERS’ OPINION)

Volaualiu:vadenuRDFossuUAUENEUUS:91T 2563/64 9-UnuntElunswiruunnisinrsnoaunouEuEuluounAn
Your views and suggestions toward the 2020/21 Sustainability Report will be utilised to improve our future reporting.

1. nsruns:zyvoyaiugiuvadniu (Please specify your personal information)

we Gender) O rrgu (Female) O w9 (Male)
919 (Age) O #1131 30T (Lower than 30 years) (O 30-45U (30-45 years) O unndn 45 U (More than 45 years)
2. nslm'ls:qamu:va\lﬁﬂu (Please specify your relationship with VGI)
O gfioriu / tnaunu Oanen Oam O nruiosuuvousy
(Shareholder / investor) (Customer) (Supplier) (Government Agency)
O Fouoasu Owdnnuveaustng — O uusuindaniuusz:nounts O 8Uq [USASIU).....vevevveeeeeene,
(Media) (Employee) (Communities) (Others — please specify)

3. AowWawelvsiogUuUs BIUAOEIEUUS: 91U 2563/64
(Please rate your satisfaction of the presentation of 2020/21 Sustainability Report)

O Junag (Medium
O Junag (Medium

AWAUUSNUVOISIENIU (Content completeness) O un (High) ( ) (
(High) ( ) (

iGiorinadne (Ease of understanding) O un (High) O unag (Medium) O Uoy (Low
(High) ( ) (
(High) ( ) (

Us:Ifiuvodsnagu (Reporting topics/issues) O unN (High

nnsoaniuugUial (Report design) O un (High O Uunas (Medium O Uoy (Low)
AoUWIWeT9sos8dUTNeSIU (Overall satisfaction) O wn (High O vunaw (Medium QO toy (Low)
4. powaulaitornlunsia:unveusigdunoudediu (Please rate your interest of each chapter)
UszI§uRDUudAnysonougvEuveddilo Ouwun O vunaw O oy Olaut
(Materiality in Relation to Sustainability of VGI) (High) (Medium) (Low) (Uninterested)
Msijdousounuyiidoulside Ouwn O vwunaw O oy Oljaui
(Stakeholders Engagement) (High) (Medium) (Low) (Uninterested)
uloungia:idnruNeNISWAUNEWEEU Own O vunaw O oy Oljaule
(Sustainable Development Policy and Targets) (High) (Medium) (Low) (Uninterested)
MSAAUQIANINNS I1A:0SUSSSUNISSNY Oun O vunaw Otisy Oljaut
(Corporate Governance and Business Conduct) (High) (Medium) (Low) (Uninterested)
mMsdnnisKoulgouniu Ouwn O vunaw O oy Oljaule
(Supply Chain Management) (High) (Medium) (Low) (Uninterested)
MSIANISIA=USHISADIAEN Owun O vunaw O oy Oljaue
(Risk Management) (High) (Medium) (Low) (Uninterested)
qudumdaamﬁavous:uuﬁaga nsunUauvoyaia:noiuidudousio Oun O vhunaw Otioy Oljaut
(Security of Information Systems and Data Privacy) (High) (Medium) (Low) (Uninterested)
MsINNISA0UALWUSAUgNAIA-WARTTUrIaSIasSA Ouwn O vwunaw O oy Oljaue
(Customer Relationship Management and Innovative Products) (High) (Medium) (Low) (Uninterested)
MsWruUNNSWeNsuUueiia:AouIduogAa Ouwn O vunaw O oy Oljaue
(Human Capital Development and Well-being) (High) (Medium) (Low) (Uninterested)
ooounulaznouUaonie Oun O vunaw Otioy Oljaute
(Occupational Health and Safety) (High) (Medium) (Low) (Uninterested)
NNSUSHNSINNNSENIDNSOU Ouwn O vunaw O oy Oljaue
(Environmental Management) (High) (Medium) (Low) (Uninterested)
MSWAILNAIAUIIAUBU Oun O Uhunaw toy Oljaute
(Social and Community Development) (High) (Medium) (Low) (Uninterested)
WaNSANTUIMUFUAUEEU Owun O vunaw O oy Oljaue
(Sustainability Performance Result) (High) (Medium) (Low) (Uninterested)

5. nsnuns:yUsziundovolauanu:IWUIAL IWoUSuUsdsneununoudsduatusiolU
Please provide other comments or suggestion to improve the Sustainability Report

53Tovevouws:Aruoggudnsunausouiio
VGl appreciates your valuable feedback
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NSUNEIIVUAOUNIUUAN:
Wgiavaynisusen
usln 3310 970A (UKBU)
1avi 21 Gu 9 o1AsAIPER N10IoS
OUUINIOASIAR IIVOJROUWA IVARAINS NSIINWUKIUAS 10900
InsAwnN +66 (0) 2273 8884
dllua: companysecretary@vgi.co.th

Please mail this survey to:
Company Secretary Division
VGI Public Company Limited
21 TST Tower, 9" Floor, Viphavadi-Rangsit Road,
Chomphon, Chatuchak, Bangkok 10900
Telephone number: +66 (0) 2273 8884
Email: companysecretary@vgi.co.th
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uSEn 33To 911A (UK1BU)

1avh 21 U 9 oAsAiloal NoIoes
NUUINIOASIER lIVOVROUWa IVAIRAINS
NsVINWUKIUAS 10900
TnsAwri +66 (0) 2273 8884 Insans +66 (0) 2273 8883

www.vgi.co.th

VGI Public Company Limited

21 TST Tower, 9" Floor, Viphavadi-Rangsit Road,
Chomphon, Chatuchak Bangkok 10900 Thailand
Telephone number +66 (0) 2273 8884 FAX +66 (0) 2273 8883

www.vgi.co.th
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