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nunauuiasMsdoadiupassUdu soufivuiasmsdu
AIRwadoviduls:5innl Walkiulosaurasnisikan
JudAduiku:auiasweowaadksunisloviu NS
asJI9doU  11a:N1SAdUAUDVEDAMUIZEVAIUNIS
nosanassUBuRo1ov:IaduluavAnsonnIsdItu
ssivuovnguddlo

uonINNIsUaNNLIRWUINVIUTAIIUSIAADUIT D
IRgaRUUIasNsIa:iudUfUadadunassSUSUYOL
OVANSKIUZONMSRYUNNSEDUBIENNSOUNS (E-learning)
AvANaNDNIIATNYAU FRlogvldvalkis:uunssIevIu
NNsSUYOLYITY NSWEaU KoUs:Tusuisdulaauulaung
vasuvovudty (No Gift Policy) Tag33laldsousou
vovuIrynldauisndonauAuniylRlaludiduns
awAIKUN:EUdlU

uan N 3308vIAIlasavYNIVNNSSUIIPVIL:IENTS
nosa lagkINwUnNvIUKSoUARaNIBUDNKIAWUIRU
nisns:iAo 1M TRIAandwavdslds3nbunas
ns:iiWa  3vovifavonMsliuuaaiunnKule
AUDNNSAINUQIANDNISIA:DSYSSSUNIVESAD K39

ATUINSSUNISUSUNIA:ATUINSSUNIS
yagos DkUNNfunisiAuQianionisiia:
AJUAUNISUSKISYANISUDVRIEUSKIS
AKuaddenAd wusio Ad8U Nagns
na:10NKUIgs:gzI20a00vudadudIu
ISovnUUgdrAtydonisddiugsiouov
nau3dlo

NssUNSWSUDENISIKayllasAnu:USKIS
DKUATUNMSUSKIsYamMsvUfuducv 9
na:diduviudufuindasus:on3uyow
Flo mMuAlASULBUKNEMNALUNSSUMS
Usun soufivsigvIuWanIsallduviuco
AtUNssuNIsagvaiau Tagwanviu
DKUATUNSURUGEMUURIGSUUDUKINGY
dowAdusSURasau TRIDulUaws:Teu
Juaoau saufivulguiediv « vov3slo

UIQSNISADANUNDSOADSSUBU aUNSOIIIVIKA 1UN:IIE
KSO8UJDSOLISYURIU 2 $2VNIVAVU

- S:UUIF]_S"OUIWEJﬂ']EJTUO\)F\rﬂS (Intranet)
® JSiua: DoltRight@vgi.co.th

nod 33lov:unlado Rog KSadoyalaq Aaiuisn
S:yAIWSOLISEUKSaRIkToyald  nasv:fiusnundolya
voviSovIseuNa:Kkdoyaldidunowau Tasdina
lRwIgATKIINSURasoufunIsdITuNISasIDaoU
IZovsovisgumiduiiaiuisnidnivdoyadonaiold
laglut 2562/63 du J3loluldsumsidoika wsia
KSodasovisuuINgaAuMsnasanassusuldagvia

o
W
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N1SUSKISYQNISADUIGYD

F3loas:kunfivANUEIATYYOYNISUSKISIANISADII
1dovdvdoilulovudAtyio:duindouavdAnsiug
AWEISvagvgvdu Tas3dTalddalkdns:uouns
USKISYQNISAUIZELAUIUINIVYDY Committee of
Sponsoring Organisations of the Tradeway Commission
K$o COSO Ioaalomalumsinaikanisnifoonalk
Ifawans:nuludiuaudoovrns wsaurvldsarinu
USK1S9aNISADIWIAEVINDSOVSUANIUNISTICTY 9
og1vAsUddU [RaoandovnufAnN1v 1IUIKUIY las
nagnsfunisditiussiouovnauddlo ToensiiAsiK
ADUIFEVOINENIdNNSAURIUAgUIUavIINAYANETU
lla:N1gUDNDVANS

Tagfud 2562/63 33loldwWauuins:udUNISUSKIS
JanIsAWIAE0IWEIRNISS:U 3IAS1EK  1A:USKIS
JanisAdWIdgvuovovdAnsidulUagivds:uu
AsouAaulia:aaandoviunisnagnsiunisdtu
ssfvwavIdloungvdu  TaslnsvadvAtu:NssSUNS
USKISADUIZEVIIaAfU:MYIUUSKISAIUIAEVTU
IWoaUayuuNISHLIUYDVANNSSUNISUSENATU
ASUSKISADWIdevUovavAnsIduNISaWI: 3NAVED
TarkuaulgurgnIsusKISAUIZEYL Nlass:GuADL
1FgongausulduovavAns (Risk Appetite) IWallu
nsauTumsusmsoomsnmmaa\)ua\)a\mnsam\)
|UusUsssu nazfRAcu: nssumsusmsmnuaaounm
AS18VIUNANISAITULIUGIUNISUSKISAIIUIFYD
YOLOVANSCDANU:NSSUNISUSYN

uonond  33/0P0INSY0DUSUKANGASIAEIAUNS
USKIsAdIWIdELTRIAAU:YUSKISIaAtU:fVIU
USKIsADWIdVTLITUAIINUDINIIdAKUIBLIUIWD
asvAUS AU anu:lun1s3IAS1K S:uU
USKISPOMS  a:G0a1UANUIdEORNDEVWANSNU
domscidumuzavIdlofudnucv ¢ souiivnisuanino
TRN1susSKIsvanIsAUIdsvIDudauuSSSUDvANSIa:
fingnoagdn1sURUaUDLWUINVIUIAUSKISAINY
OVANS

dKrSuToyamuIAUINYIAUNISUSKISIANS

A WIFEY TUsawosaunKkodo “Uodunduiden” Tu
s1evIuUs:9U 2562/63 vov3dlo
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wanisaltuviul 2562/63

Tud 2562/63 F3lolawauunmsdituvuiialkussa
1UnKuIgRo:10uovAnsATS:uUNISUSKISIANISA
Usvfa Dus:ansniwna:us:answagoda lasiinanis
duduviufdAnydvd

e lnsvns E-Learning nau3dlouvlutngnaananus
AWINRItaKUATEMSIAUQIANDNSIIA:ISYSSSY
NMVSSAD llazNasNIsaoNUADSSUBU SOUTvLLIASNS
duRifigadon wsourhuunagauANUIN Wudo
S1dnnsalng (E-learning) SoUAVASITULIRWUNLAU
as:kUNTvUIASNSAIY 9 AlNgIdovWIuNSdoans
malusUiuucv q watlugmsunuaagvgndaviia:
ASUNDU

e GouAULLLUUYDY3Slonv:TusvAnsAUs:NoUSsAD
agvavsana:lusvla Tasldgousumsnasanassusu
Tusnseila 9 iBo3uf 31 BunAw 2563 33loldguvado
ongaunsnlasvnsiudssudfuavavniansulnglu
MsdadnuNIsNoSa (Private Sector Collective Action
Against Corruption K32 CAC) Boo: ASUNTIKUQDTY
dUABNTUSUR 18 @vkiAU 2563 na:ldvalkinas
WnoausuKkangasniscodiunassusu TagigguIBey
AUZNUOINUSUN 1IAWISUS Nilse AUSNSSAD Shna
mdaaausuKa“naosﬁaan‘umsdadwumsnﬁm
AOSUBUMINDOVANS INDIASUASIOADUSIIA: s
IAgIAULIASMSIa:IUDURUAREATYIRgIAUNMSdadU
Msnosanassusu TanuvidukangasaikSuRusKIs
la:wUnNVIULaY33lo Tus:K3OIUR 20-21 NUNWUS 2563
lakangasaksunssunisiudui 24 DunAu 2563
awaau

* NSPQDUSUKANGASIAYIAUNISUSKISIONISAI I
IdevovANSIKINAU:YILUSKISADUIFEVEVUS:NOU
deminumMnidakuioevu lagnisussgnegmndnens
WNSYANIAINTAUIBEIBIYAIUNISUSKISTANIS
AUIdgvovAnslagiaw: 1a:9alki Workshop W0
nadoulna: |asuasw\)ﬂ:nU|mToTumss :yAUIdgvNa:
mKuo|ﬂsa\)uamsusmsn:nwaa\)nmm au walk
awnsaUs:DuIa:uUSK1S9aN1SAIUIZEVDINNNS
driduviuvovidazkusgviuldagrvasudounazid
Us:ansnw



SUSTAINABILITY REPFORT 29



'~

- N

L.
.IDI'

1UKUNg

aoTaU\)uuno :a$vassAguAa: usmsnuuamssu
gaana WalasuasivAWITvINSONIVSSADIAIWL
danUasnlunIsidodu  Tagiawr:ogwEvauAN
la:uSni1salunisaalauuadna na:nisidoulev
iwaawasuoawlaunazoauladign[3daunu Woasv
yaAwulRAudoluutunuantnuuov3slo

weuunisiidAnylut) 2562/63

e Tul 2562/63 Floibsrldonmsliusnisaruddna
v 1,143 auun 1aulandisosa: 114 iaifisunul
nouktn Taskanidunissussielaonkusessiolkiy
yov33longlddo “VGI Digital Lab” vaiunsnasiv
shgldonnnisikusnisaaraddnaldiduagiouin

e nsiGulavovzuanAidoiudasisudnia:yig

viulloUwaladu Rabbit LINE Pay Tag tu 3un
31 DunAp 2563 Buasisudnhoaniddsudu 13 au
Tu na:avn:1JeuldoIuWoridu Rabbit LINE Pay Tu
LINE Messagmg lodwalndu 13291udu 7.3 aulnyd
FowuduondnoukunAaidu Sowa: 18 na: 33
awadu

e JASVN1S VGl Immerse 10uniswauundaluuoun
DoddNausNuBIUBIaandsalwwrdRoalkduuna
ADUEND 45 1S INDIWUNSASIY Impact doWsusw
Tdagvdu na:dn1suis:uu Visual Recognition
Technology UNT§IWa3aUus:ansniwuavdaluurun
Fvanunsndawaldognonyugiuu Real-time
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UA1a=ds1vassA

HUDNILUSKISYANIS

WolkussalUkurelumsiduguhlsadudikvounnan
yoagwassAguAia:usnisnudanssugaana 33lo
IGUKUNWaUUNZaAuaIuIsnduuIanssuIlioaau
duavAdIudovnIsuovUsSInAfugAdINangvdo
iov TaslnagnsfuniswaunANeNIWyoLOVANS
WiunTsaviasuudanssunmeluavAnsiaoAgAY
SOUUOAUWUSDASNIVSSAD

33ladviasunisasivussenniAfidodnudedanis
wauunudanssuTKIIuIauusSSUKTLUDLOVANS IWDIR
d0andovnulIdunAU Nagns lla:inussiouav3dlo
SnnogoudviasulRwinoviundiaa nainn naino:
IU8UIIUAVEVESIVESSA Ila:WaUUNAIUENUNSATKL
Tunsrivuiiosavsunisdidiussivuov3slofuga
adna

uanoInd 33legvlkAud Aty lunswauundaluuaun
uanUufDagludoguuiRoasoyaAIWnuAIILSUS
||a:msc‘1’\)qon:nuau70mnvgusTnﬂTooa\)Uu 15U
TAsvnis VGl Immerse 10uniswauundaluuoun
DoddNausSHuBIUKIaantsnlwWwiTRoalkbvuia
ADUEND 45 1Uas IWDIWUNISas1V Impact dorsusy
lla:dn1suns:uu Visual Recognition Technology Valti]
Tunasyaus:ansniwuavdoluunun orifkauisn
Sawamsluutunldognoijugh uu Real-time

F3logvldlkAudAtyogvEvdoNISWAIUITaAIY
au1sndIUNSIBAVRHUSINA  WIUNSIIAS1:KTola
n1susinAagvibus:uuna:danuauzawI:uov33[o
rikdoluununauisnigndonauitkuishdovnisld
agvnAvsvafunafiku:ay degudoyausing
(Big Data) wov3slona:wusdasnivssioniduwun
aanafussivnkainkang MeldnisunuaaIuNnKUIY
I1A2¥NISANASDLTDYAdIUUAAADEIVIASOLASA

F3logvldiwuus:ansnwnisiALIVydiunisaana
TRinanAdrnIswatunisrinmsaatariudoluuun
oowlauna:ooulainugiudoyausinaignlddaenu
neldiAuidey 020 Solutions (Offline-to-Online
Solutions) BvnsiBoulgvs:k3vdoluyrunoowladia:
oouladdonandaiuisalkus:ansnwnanddvaon
In1 1dovonWusInAdnusluuAv:AanTuvunooulau
uulnsAwrafiokavoinldaikuluyunidedrAunu
FoluurunuanUuuinouldd



A2WSOUDaRUWUSTasn1vssAAIbudnkivIoIYR
dAtydonNIswauuNAngNIWAIUUIANSSUIIA:CogDQ
nagnsnvssiovovdslo log3dlodnagnsiunissou
JorAuwusTasnvssAnNiAUIBEIu Ity lussiono:
$oudviasurnsnwiadogaassiouov3dlo  IWoIWUY
Tomalunisiaulalus:g:enogvgvdu

AWUSSEINANMSANDUSUKaNgasnsasvisvuuaafians:usunsAadiudanssuagvidus:uy

wanisanduviuful 2562/63

e lasums Creating Innovation with Design Thinking
iDufvnssufilalonalRwunviunnaAuidnsouiduo
TasvnsAdIudNIuNISWaUUIa:dvIasunIsivu
K$03ENSIATYKIAIAAINASHNVIUDENVESIVESSH
na:judanssu souividuus:TeslidoovAns dolasons
ADudanssu awrsndpualaesy nasduus:Tesdavaa
v:ldsumsAaidoniRIdsusviasu:Ian

nod 33alavalkin1sAnousuKkangasni1sasiv
IsvUuanafians:uduMsAadIUaNssUDENVITUS:UU
nazi0alonalkwunoiundazaudiiaualasvnisco
AUV IUAIUWAIUINSWENNSUUUEBLUS:NDUADY
RUSKISONIIca:angu soudvikouds:uncunlasvns
AldsunisAaidonikidnsauaameiiathlUdogaanas
mswauunlasons

fuv 2562/63 TAsvns Creating Innovation with Design
Thinking DwUnvauIg souiduawaviudiv 39 Tasonis
la:dyaAIdusIvIASIU 50,000 UIN AIDEIIASLANS
AldsuAaidon 15U Tasvns “OR Code” 1Junsuszgnd
U1 QR Code W (3Us:lusulumsifiudoyanswegduna:
Joyawunviuvovidlo  dokinlasvnisdgaiGu
sUiluu d:dgaanamsrihoiugavwinouldogouin
na:lAsvns “VGI Vinyl Upcycled Bag” 10ulnsvnisAi
thtaRnWun1sidoiusindaluurunuav3slounda
i§uiluns:1Uhdoutv |waTU||num)wawaonawUums
UaaaOUsmmmsTun\)wmamn||a 2¥2890N1SYY:N
iAaInN1sdITuvILYaV3TToog1vIdubasdody
1DQdou
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MWD VGI Immerse tu USIDUBIUBIawuamtsalwwnbioa gavuuns

e lAsvN1s VGI Immerse 10uniswauundaluuoun
DoddNausnuBIUBIaandsalwwrdRoalkduuna
ADWEND 45 1UQS lazN1SUNs:uU Visual Recognition
Technology WNI3IRadaUs:ansnwyavdaluunun 3o
anuasndawaldogrondugiuu Real-time R
I91vovIUsuUdaiuisaUsudsvinunisaalaldogno
AurovA Tag33lolasunaaavikusnisvo VGI Immerse
AannTgovuuns dvicdsovdaud 2562 na:ldidausns
nuuidusuiuusionavl 2562 Bulasuns:iaaausu
1W0uogvd  TagUoauuidloldusignisikusnisoo
VGl Immerse TUgoWuRUUBIUBIawovanTAaaw
andolAn nazantinovkao

¢ “VGI Digital Lab” 10uKusgssivlkiivov3slodadv
Juidol 2560 IWalkuSMsAUNISaaQIUUGINa
lagonAe Data FvsousouvINIwaawasudaIv < uu
dlngaiduuovidlolunisainsiKdoyarusina rivfk
nsiAuilryluvaunoouladiazoawladaiuisaidn
fivanArasonguia:gus:ansniw lae VGl Digital Lab
Udougoslunisduindounani1siiuvIuYovSSAD
usnisduddnalutisniidadagviktiondwAla
kute Taelul 2562/63 a@uisnasivsigldoingsio
USNSAUGDRahy 1,151 duunn Iduladumnlniou
kUn31Sowa: 117 nod IJaifaaniunmsadnisiws
s:unauavhs$a COVID-19 rifkAusan nUUtDYa
dowans:nudovuluvaunludorans « Us:inn ogvls
fiaudooouladgoiludoniaulauinduitiovoin
Uszsudovnissudoyadidansaaaanal dodu ns
A33lalduenessivlugvoauladniunsdduviuloy
VG Digital Lab 9:a101508281S:018AWIFLVLON
n1sdnkavsieldikainkatena:ilundovnisiag
Rwfuanunisadiwss:unauavlasa COVID-19
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uononl  33legvlkAdudAtyagvdvdanisufua
aUNAKUIE3NAEMSAUASDVTIaYadIuUARaND:Tna
TSuvAUluBIvUaNeIdGouwquAY wavl 2564 T lag
F3lala3n9vAUZNBINAKUEEULNUIATUNISASID
aouaniu: (Due Diligence) n1a:31As1:Kavn330d00
ddums (Gap Analysis) wSounvIRAIUUNIRYIAU
vrasnmishsududoviasuialRiuoinsidiasins K
JoyausinAaivuUs:ansnwlumsikusmsaiuns
aarauuduluanukanincuifinnruigfkua

e n1sfKusSNsgrs:iduoowladnazooulad Tasnns
ANbuvIUYDLNGUISUTN WauUasisudn na:wofdu
Rabbit LINE Pay 3vigs:uu E-wallet d1kSuBIs:IOU
WusuANvoawladia:ooulad DR lGUSNISINL
Juagvdaltiovanandaviunudliunisigngdoauls
IPuaavovus:inAlng (Cashless Society) Tag tu Sun
31 DunAw 2563 Duasisudnfooniddshudu 13 d1u
Tu nazavn:1TeuldoIUWLASU Rabbit LINE Pay 182
FIuou 7.3 dwunyd dowuduondnoukinaaidu
Soga: 18 la: 33 awdau



N1SYaNISAUIUWUS

IUNKU1®

N1sasvia:snuIAUFUWUSIA:AIUIZOUUYDY
anAIWalR33lo10unusuddaluyrunngnAitngoniou
nnAsvidadovmsrinmsaana naswusigldonAY
duwusaudia:nauidaluyovanAnddalu3dlo Tui
vulopudluvtunKSawovIUSUGIUATIAUSANS
logaso

weuunnmisidAnyTut) 2562/63

e [dsun:uundWWOWalslagsouyovanAIATde
waanturiia:usmsvav3dlofuliriuuidviosa: 92.25
1NNISEISOWIUIUUUS:ITUADIUWOWD [DUDVENAN
lowGanAngarinuudisaosiuou 20 e Tagisio:tih
Jolauanu:uovanAlliugnudoyalunisusuusoiia:
wauuwaanturina:nmsikusnisdold

U 2562/63

G

uanAn

IUDNIVUSKISYQNIS

33lolvitugdovAnsnlkAUEATYAUGNADELINDSY
13:0S:KUNAIINISUSKISVANISADIUAUWUSAUGNAN
duibudsudAryRosiasuasvANugodulkiInaonIs
fus:g:e1o Tag33sloiuouluunslunmisdanonssudiv
WowuUsia:ns:3unduduWuUSAUanAagvdaItion
goldougrsfunisriAouidifodondtudovnish
Kanka1guavLanA wsaunvlianiuaguiaziivJuavA
A2IUS$DINNISE0ASILUEDONIY 15U NISTAVIU
duuul  1a:N1SYANDNSSUIASUASIVAIINFUWUS
AuanA1 10udu uanond nisU@uBWaaATuT
la:usnishdAtunwiRInanAlagvdaltiovidoasv
A UIBaUaLaNATTunaanturila:usnIsyav33lo
WIUS:UUNISASIDEDUATUNIWYIUADUEVVIUTRIA
anAna:nisaaaluniluviufunsdibikquAwsov
$1sa K$oidurialdnelunaisaaisy iwolkdoluunn
vovanAmauisarhvuldoghodaition
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nwussgMANIsavuauAWdulRinian < lulasbnis We're SHARING FOR KIDS

wanisanduviuful 2562/63

IAsvns We're SHARING FOR KIDS 10ulasonasi
33[013rysouanARIPUBTUBUIUISIUAULDUYUDY
udtylRiman q Tus:dusuus:auAnuivovisvisau

goavagusnaunudsalww BTS IWons:3undw

duwusnuanmasenisavaonugudalugoidn « fugusu
Ila:sSoUAUIaSUEsS1VANUSUNQEDUCDaV AL

AMWUSSEINAVIU Connect to Digital China Conference 2019 - Unlocking THB580bn Chinese Travelers’ Market

33lona: iClick Iasouiusaviusougagaarun Digital
Marketing 11Kv12138 doduidunsvisniuus:inalng
meldnouidy “Unlocking THB 580bn Chinese Traveler's
Market” lagisoysoudnmsaanaluds:inAlngidnsou
n31 300 AU wSauNVIBaySneIns,NUsENInATulag
s:aulanognv Tencent, Ctrip, RED l1a: Meituan Dianping
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1371$2uUsseneluvIUFUUUIRDNULTUToyaIBLEN
inwanuinalulagngsefRauasaigalonazidndv
woanssunisdadulodoauAia:usnisyavinnon
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NWUSSINTIAVIU Connect to Digital China Conference 2019 - Unlocking THB580bn Chinese Travelers’ Market

N1SIY1SOULIUEAUUUN “Mindshare Huddle 2019 :
Convergence to Conversion” dvdagdulagusyn
viediss UsanAlng $da ToednguanAioinuiad
Is$ISousSUWLIaya lagfuvudsdloldsousa Work-
shop fukodo "Unlocking Thai and Chinese Buyers
Through Data” BvlidavAngnwgnudoyayov3sloin
anusagdelRiusuddv 9 awnsafmkuanguidikung

nwcagvdsluununvovislouuamdsalwwibiloa

33lolAd UV UUAD:dVUDUNAQRAUTIa:USNSAD
AtunwlkinanAlagvdaltdov Tusndvinadouias
amunisado:ilagunuavidognols Tag33labfuviu
1WA KUIRA2UAUNISAAAVVIUYDVHSUDID
mauanINalkMsaadvdauuruidulUauiuuimsua
na:dhidunisassvaauntunwasluuuiuinIgkaL
aadviasoauysaiidrdnasokio Walkuulldindo
TugeunwovanAauysaiiuu Gacunw nazduluau
ADWADLNISUDVINANDEIVASUADU UDNINT 330

Adlomagvlunisdodumldogols MonduanAsd
Tngna:su na: mlauaTvazﬁuam\)msoamanKms
miAuUyTusunoaulaltus:ansnwia:agvgoa
uefgodu rhikaasiwaaauinumnmsiuutu (ROAS)
gvdu AuAdonsavnu

golkAWwd Aty dodaluutuindouaulRinanAnads
loglawcuuns:uunisAouAu Qua asdvaou na:iAly
$190IWQUaMSA (Incident Report) vovdaluuynun
281vNUNIVA uanNoINT F3logovalkiInuUNSLSNLY
aunsais:uulwihiia:lnsvaswdaluunun (Preventive
and Corrective Maintenance) ogvauiauo lasdnis
asovaoula:iisvsnuidusieidounashelasuna
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N1SASIVATINNWUYDVAA

1KUY

n1sasowusdasnvssivIloasvassAnaantur
na:usnsikid 9 WouiduadoganAl suidudoukdo
yovNisiasuasvnisiduianivssiouov3dloogv
goulus:g:e12 NVl MSOWUSTASNIVSSAPATAINY
1I392510yn1vssAvAkalskaInoINNalanv:¥0y
dviasulralngaiGuuov3dlondvinsvna:iAnaniw
Tunsigvauluaanaundvu

wauunnisdanylut 2562/63

WOnAnavAu PLANB Woasv Synergy Tunisriinas
aanQsouAuDgIVDUS:ENSNW

i1avnufuoad 19 ws:gnWovensiwaawasudo
TuyaunruanuuTugvIZoRdeydsiunyunISIws: g0
na:UnsTuuunouralkeyaruniidadiv 9 sunyu
[DIWS:EN

$oulanu iClick SadvbUSBNSIUNUZD “UsSUn 3-pan
inAlulag d1na” WaldugovnivlRiusudauAinas
uSnsyavIngauisarinisaaranuwaawasudo
Twurunoauladvov iClick fuus:inABu

souAunauakwaudldsadousynsounudo  “usun
lpalioa3 3Ina o’ JuiosounudduAvNISSIU
a:aondolusud Lawsonl08 uuwundviduionand
lRaw1:Tus:uUYUdvUIABU

duldonu Kerry nia: BTSC 10QAD “Kerry BTS Express
Service” RQUSNISUDYL Kerry Express Tkuuuannd
salwWhTRIoa la:usmsvaavwaqasulugy 12 an
Uanenv mefu 3 35100
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IUDNIVUSKISYQNIS

wWolKiJuluauiinkureniswaiuissiovavsslo
2810IVEUNIUAUSIUTDAUWUSTASNIVSSDITO
as:kundvAdUd AYTuNISasIvVAIIUFUWUSAU
WUSTasNIVssADIWosIuAUESIY Synergy Tkl 9 Tag
NISWONSUIWUSTasATANUIBIB Ity Ia:lAngnIw
Tussiondviasuia:aduayudiagaiduuavidlo dv
Ustnouddessivdoluustuiuoniiu  ssADUSANS
¥1suvunvoauladia:oowlad na:ssnoladaand
uaNOINT330gvTIRAMUA AYdonN1SUSKISIANIS
A IWFUWUSAUWUSTAsSNIVSSADNTogod10i
Us:ansnmw lasmsikmisaduayuna:ndiusouboniv
sshivogvdoltovna:auniaus

wanisantuviuful 2562/63

35l0as1v Synergy souriu PLANB Tagnissou
||WﬂmomsmaaaTvumwuanmuUs INnv2avna
YoLNL 2 USUN BvAsaunauWURTUNSOINWUKIUAS
uInNnNISowa: 80 meldiAuiley “Street Combo” lla:
“Bangkok Takeover” U\)TUUD\)DaﬂWSUTnUUE)\)Iloa-
IOOUHOTUU&J']UO?‘]U']UUS :INNDDAINAYDVNVEDV
USUNAINSLINWUKIUASD: manaonnuulfyTuumw
192U aaoas:e:nan 1 $71UL Fvanursndogany
dulovavusinaRiGunivdayosiuuinaibovld
UINN3T 9 auAu Bvldsunduaudoninnisaana
I[Juag1ouIn

nisvgneiwaawasudoluununuaninulugvdaluuon
Tugolagans Bodou Bathuwhn iZonoviNedNdnyos
Tundthimws:en soudvthelugaunuunalkejonumiZo
dv 9 sunddiows:en Tag3sloignavnuluRuua
1903 Iws:en fudadsusosa: 25.01 Bvfiaidums
vgneInsaUtedoluurunuaniiuvav3slolkasounau
s:uUgUaLUIAasUluNSLINWUKIUASTUNAIFUNVENYDS
gormik33lolAduaIuIsalunisaauduavAIY
dovnisuavanAilalusuiuufkainkanegoiu

ADIUSOUTDAUUSYN dkaoddu 91AQ Nlausun
ar&wcuuwaumasfaaow na UKsU) Sadbus¥sounu
IWod1duAvN1sSuATa:adnFolusud Lawson108
uuwundviduionandiaw:fus:uuyudoudasu Tdnn
USIDEUWURIBOWNcUBgUUanTsalWwhTRoa 1a:wui
Tus:uvyudvudasudu 9 FvAdUSIUTodVNadTL
10unisaviasudlagaliGuvovidlooinnisns:qulRi
n1sidgngnius:uuusnisErssidulaguasisudnias



vudadousnns “Kerry BTS Express Service” uuamUspTWW'lﬁﬁlaa

nwussgNMAvIUavuLTUdYYISIUNU llasdua:adnTo Lawson108 uuandsnlwwiRioa

Worigu Rabbit LINE Pay Tusua:aondo Lawson108
Avnanddnadey

3500 Kerry na: BTSC AJoKNasv Synergy IWalk
ADIUE:QINIAgNAIRdEYN1SIQdVaUATWIU
usnisdadowaqasuwov Kerry lagldsisuna
TRusms Kerry Express uuandsnlwWwhofioa
gvdoauuilalkusnisidsuu 4 annd Iann
annddenu  dnlinovkao aniuwsouwvy las
anmdfalav  FvaiuisnfkusnisavauAildisu
IGe2AUAURAUSNNS Kerry Express 3unnus:ns

uanNINT oINMSIDAdUSNS Kerry BTS Express
Service 3vIdumsikusNMsdagdowaqasuniglu
nsoINwukKIuAsAivakueldssaidanganingd
uWunsiauniviaginsadresalwwadiioa Tag

awnsndadowaqlugy 12 annduaigniviuu
10a1905[anefu 3 321uo soufiviiusnisdvuov
nefus:g: 200 1Was MnsalwWw1TRoa

F3laldusnanwaawasudaluuaunoauladlugocio
UssinArIuAdIWSOUdonU  iClick 3viduwun
Iwaawasunisaaltaoouladna: mmTuTaamu
UauanuaDUHU\)msmammnnaouJuauourﬂU\)
vovus:inAdu lagful 2562/63 F3lona: iClick 1a
$ouAUSaALUSINSOUNUTBD “USUn 3-Aan InAlulad
Saa” duluds:inAlngiagovnivlunisylelk
Iusudaudnna:usnmsyovlngauisariinisaala
ﬂauurma\)lnaaounma\)o IGUNVITINRDVIAYD
TuUs:inAlng 1Woasy Brand Awareness WAU
Foluuounoouladvov iClick Tuus:inASuldasvkun
dvidnouiduno
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NISWQJUINSWYINSUUUEY

1hKue
MSWaUUNANEMWYaLUAaNSIKDADIUS ADIWEILSH

lasAnu:TkuRIku:auAuddenadnsidu “gunlsasud
IKvounQ”

wauunisidiArylut) 2562/63

B ozs6v62
B 0256263

1,791,701.75

131,781

38.42

29
50

Fwoumsidnausy  waaeulinuNMISHNOUSY
lDagyoLWUINVIU (Molucurkisield
@21uv) na:Us:kgadunu)
un)

[
Usa§unousodui | Wamsaluuviu

dAny l 2562/63 2561/62
SUDUNMSANDUSUIDEE 37.18 39.64
YoLWUINVIU (50TUD)

WaaoUINUINNMSHNDUSY  1,791,701.75 131,781

(Mofudurisieldia:
Jsskgadunu) (uin)
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55Ta?ﬁmwsi’wﬁryﬁumsv€cumﬁnsmwua\)qnams
TagdviasuTRwunviunns:ausuidlonialdsunis
WnousuogIWegLYWD NYIUGU Hard skills Nla: Soft
skills uanond 33TogvyvidulRwunvulawaun
ADWAUNSAIBVANSSAU:Kan (Core Competency)
ROVANSANAKIVIU 4 du God

Business Acumen

$o5VIULIU 17fRSSAD aSVWUSTAS
IRUNIWNIL

Innovation Mindset

Na1AQ NQaov ISyUS WauUN
1a:51surhaviku < ogiauo

Collaboration

souba soufo SUWY anivasu
nivdu IWodousou

Leverage Capabilities
Louu Wauu ens:QUAngnIwW
QuIDVOEIAUD

nvd 33lalaTdAduaiuisaidvaussaukaniiu
IndovlalunissarninuwaLWUNOIU (Competency
Base Training) IWalKN1swaiuiwUinoviuaiuisn
aouduavdaaulyuignainuviu aasadudduneu
Msio lasUkuigyavovAnsidogvius:ansnw
Ia:g08u FonsnausuwWUINVIUDALIUIBYAISHIVIU
la:5vAtUNIWEIaogvdaltion Wiun1sAnausy
nnnvAglu (In-house Trainings) llA:N1YUDNDVANS
(Public Trainings) Tagnuvoonidu (1) Kangasnanv
(Core Course) IWOIWUAIUS NNU: Nla:Us:ansnIw
TunisrvIu aaaasuas vAAUAAAGIUNISHIVIU
(2) KangasusSkKisvams (Management Course) 10U
KangasMsinausUEKSUKIKINVIU Bolitorified
AUNISUSKISVIU ||a:msu§msv§TcTJ\)ﬁUJfgm la:
(3) Kangasiwi:aneviu (Functional Course) AD
KangasNISHNaUSUALLITUNISWAIUNANSNIWIWA:
anuouLu



MWUSSEINANISDUSUKANgAS Managing Self on Strength Development

wanisanduviuful) 2562/63

33loldvafkinisousukdangasmsus:TUAIIUETIUISO
IBVaUssauIAwINLIUNINVaYANsIduUs:snnd
IWalRTIAIIWITNRRVAIIWEIUISDIBLAUSSOUKAN
A33lous:avATRwUInvIUWaUUN ulda:du wSounolk
wunvIuaIuIsaUsHIduAINaEINISDIBVAUSSOUKAN
vovaulovldagivgndaviia:Asudou

govidouuseu 2562 3dlaldvalkinisousukanaas
Managing Self on Strength Development lagdnenns
vglfia:)cnfymﬂmauan si‘ms“uwdnmu?us:du@a‘qms
gulu IWalvItuNISWaUUIWSadssH (Talents) NiJog
Tunda:yana TRYIseuldsonia:ignfoauiov awiso
31ASKWAANSSY lasoudovsyavauavldifou
Uszgndlgaunisioiufkinaus:Tesigoganuau
Ia:0vFANS WSOUNLADHDAWAUUIAIIUEINSOYOAUIDY
na:fAuvUfROAUNS:dososu Tisvuuanaliianoiu

duddfvIWUNa:KUQIgKUIENsHUlGogY
gus:ansnw

govidouavkiau 2562 I3lolddalkimsausukangas
InAdANa:38NsuidaluvruiuanUiuivalRUs:au
wadsd (How to Succeed in Out-of-Home Media
Sales to Agencies) lag3nensHIBEIBIYPINNNBUDN
suilukangasiawidkSuRgugIWaas AU
wondnssuyavanAl Us:gndldindoviiondoglunis
USKIsYaNIsIWaas1vAWIdIUSEUNILAISITLIU
souffonisasonassunisikusnisiauisndosaa
nsuigldagrvlautoanAn na:nisidoudanngov
N1VNISYNE  a:asvds:aunisaiduds:AullRin
anAWoNaUUN (530
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N1SASIVAIUNNWUYDOWUNDIU

1KUY

nssSnuyAainsidAtuAdoovAns Tagnisasviiso
ulIa:AUNNWUNTADVANS SOUTVANSASID

ussgnIAnIsritvunidudasia:dndudasansu
nnguaou

wauunisidiArylut) 2562/63

B 0256162
B 0256263

93

85

1.00

0 0

AIIUUADIUWD 9as1satoon 90sIMSUIaIdY
waloyoowlnvIu (Sogar) JusuISLYDY
(Sogar) wUunoIu

U 2562/63 U 2561/62

AsIUUADILWOWD DYDY 93 85
wUnYU (Sogas)

9051N1SaNoaN (SogaX) 0.37 1.00

50S1MSUIAIRUTUSUIISY 0 0
YouwunNvIU

(ASY/1,000,000 B21UY

ASHVIL)

KUFIKQ : wamsch|UumuﬁlfJums:Towalaww:ﬁﬁTaua:ué nh33lotio
Ruludadousosa: 100 Imdu
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35loiduikuiivAudAtyuavyAaInsnnAu Buiioldu
nswenshlAtuANgVdanv:souAUTUInGaUlRSSlo
TUdnoudisonaAouguduniossivaiuilnkuleg
awArkuald nisquana:uguadawdnviunnAu
agvinufgunandusssy na:n1sikADuIAISWdD
ansuyugsUIUNUTIUOUKaNaINaN18ldnsauuaL
NNKUIgIa:s:108uTaUvAURINYIToVFVITUIZoVA
35lounuana:gaiiongrvinsvasa Ti31:1duns:uou
nsassKkiAaidonunains NsUs:duwanIsU{uavIu
n1sAIkuQna:NIsUSuUduIduIdou a:n1ss1gA
aduiinuagvidusssy  TagWoStUNIDINADIUIKIUIEW
YoLANWIIR:ANYNU:YDVVIU  US:naunuwaus:nouns
YovovANs soufivwanisuquaviuygovwunoiu
IdaAu (Wus:uunsussiduwanisufuavmuaaulad
yovaVANS Bulsunuunisus:DURTRIULAUUYBIa:
RonUs:dubdousoufunisus:ioula: 2 ASH)

uanmﬂﬁ:‘)5Ta&T\)TKﬂ:nu€hﬁfyﬁuaumw 9N8douJY
ANuUaoanuluddana:nsweau soufivaniwinadou
funasitviugovwUnNLIU JvidnisArkuaulouny
duauUasaseiiazongiounelunisriviudu dvd

* [RAdDwUananwgvaannyidouldide isuwdnoiu
aNAN WSUYVD lasdvAy Aos:uUYaMS A IWUaDONY
aUNasTIUaINaNiazaUNNKUNYNINYITDV

* USKIsdsomsAUUaoanefuisosn laanisasIokIIKa
AoonalRiNaduasie 3iAsiK ANUIEeY 1d>dudu
UIasNIsaqliaAdUALANIGEVINDIKIKGoA I8V
Uoshda soufivrinnisnunouns:usunis funis
didumsdunoulasangagaliau

o TRAWEATYAUMSESIvADILS WauLNAny: lla:uanda
drindrundudasanginwunviunnAu SOUAVSU
VVlazWNINYITOL

o TRMssnuAUUananegvaanndsa na:nswgau
fuwunAUSURQBDUYDLUSUN laglbaagluisovnns
asvANUWOWD [



NMWUSSEINMANISASIDFUNIWWUNYIUUSDT 2562/63

wanisanduviuful 2562/63

NNSAS29duNWWUNDIUUSNT 2562/63 33100
youuno:quawunviulkigsanduiluagidias
gunwnndonsy Tagvalkinisasovguniwiduds:s
nnU Bolul 2562/63 AU Tsbwenurasn1daldun
didunisasasvguniwlRinwanviufgunviussio
IWodudgAWE:QINTRIAWUNODIU Snnvgvdalki
N1SOUSUKANgASaOUNISOIUATNANISASIVFUNIW
YDLWUNLIUSNADY

MwussginMAMsiAnousukangasauUasanslunsitviu

33loldvalkinsidnausukangasadtudaoansfu
nsrvUTRImWUNOIUIa:SUSvYav3Sonaursy
UQUGKUINAD3Y IWoaandwIdgvno:aiaguaikaoin
n1srioufunnduaauna:idughivnisuguaviuiio
JavAuaulovlkuaoaisfus:k31vonisufuaviuuu
andsonlwWndnioa
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AMWUSSEINAVIUGULUIUS:NU 2562/63

DDTOTODOﬂDﬂSSUOW\) 9 IWOﬂS :FUAIFUWUSSuGMeluovFnss: KD']\)WUSK']SIIa wunmuawaua IWST:ISN
IUOD’]HUWUSﬂ']WOUOS KJ1VAULIUD: U']U']U\)WHH']SH']\)']UHUUS ansnw

AWUSSEINANSIQ CEO Town Hall I023UfA 13 GunAw 2563

33lon1sva CEO Town Hall agvalniauaiiiodoans
nagnsia:AANIvASAITULIUYDLOVANSIRWUINVIU
Sunsiu Tau CEO Town Hall ASbandalugavisuduyow
Msiiwss:unquavlsa COVID-19 [adn1sdoansiiio
AR WITNRIAEIAUaNIUNISd  SOUEVAANIVYDY
55Tonnelddonganisaddvnaiy Tas urendw su
uadu 1Kkdgv nssuNIsKWoudenIsikey [dnaav
3danAd wsauasivnsvuuaiakRAauwdnviunnAu
SounulasudngaluasvdiRidulonialuniswasun
AngnIwyav33lelRiAdIuWSouRD:ndUITWa
Us:naunisigvdviuiioaniunisnis:unauovlosa
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COVID-19 dugaav uanonnl NssuMsESuduMsikoy
goldnaavanuKovlecdoguniwuovwunviu lagld
valRwunviunnAudfuaaiuuiasnisidodoviu
MefudLANSDEIVIASLASA 1BU 131SUNNSASIDIA
QIUKNISIVNY @UKUNNINdUNIJgaaoaldal avido
TRa:onaagjiduo uanond 3legvldrius:Auneiaw:
IsA COVID-19 TRimwunvIuNNAUIRaaWans:NUNIL
IASUTARIUNSCUAIAONSAQITOFNAIY



AdWSUNasoulultiok 1 doluuaun

1KUY
33loivuunv:suRasaudadvay TagmsAduAUIToK)

doluurunvovlRiidoyana:nouinudigndan soufiv
IJuitiokiNasvntuAcdoadonu

IUDNIVUSKISYQNIS

35lolkAdwdArydanumsrAuqiaitorAlsTuuoun
vudouvov3dlamalkiulosniGokrdvnardluda
GoNNKUNY K3oAasssudud KSooronolkKiNa
A2IW3UNEdadvAL FvldriikualkTduaaulunis
asovaoullokivovdaluvrurlagWrgngkulgna:
fAuQuavav3dlonounisingiwsnnAsy uanond
53logvlalgdoluururlunwaawasuciv 9 vovisiu
NsSINgIWSKEoUs: s duWuSTNdasia:ilokiAIu
Us:Tosddodoauiduds:51 1su drnansiialRiusina
IdsunsiudoyalfgafiuaniunisaisauduagIvMU
NoVA S1LIUENTDINTA SIANDY KEos1ALNTU
sounvAvnssukdalAuUryRIduls:losldodvauuan
350 Wusiasnvssae azovAnshin1sHvIiodvAy

. U 2561/62
. U 2562/63

26.26

10.5

yarwuRTuwouIwio
ansiscudsslosd
(@uu1n)

JosovisyuLNgvIo
SovitorTuurunill
¥OUAIYNANKIUNEY
(nsed)

wanisatuviu
U 2562/63 U 2561/62

JaSaviRguungudlo 0 0

Rovitorluyrunflusou
AxgNNKUNY (Nstl)

yaAwWuRluueunwo 26.26 10.5
ansisculslasu
(@uun)

wanisanduviufut 2562/63

33loaduauulkdaluunuvovistwoilluns:uanidev
Tunisus:srduwusavnssunaziauileyRiduus:Tosu
dodvauiauaun Tagrawi:ag1vav TugIvADNNSS:UNA
yovldsa COVID-19 33Taldlddaluurunvovisiiu
Iwaawasudiv q IWoyduUs:s1dUWUSIaSaUSOA
iAuIUyingaAunIsUfUaaulkonsimoloviuns
s:UNQUaYSE COVID-19 Na:iAUIURYSEUSVAIRUS: 315U
aguu Kkeaidoound amuulgurguavnvNASY lay
IS1ANQKIVINFDTUUrUNYOYISID:DEIULI8ES VAN
as:kung na:UandaardnfRnnAusounuifudiukdo
TRUs:InAlneruwusnnadludienu

mwasluurunmeldinuiunystusoATRUS:3sUagINU Kyaidolwoud
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n1sYanisiniduidasnudvnoadou

1KUY

aoTaU\)uuno raqawans:nudINNIsSAIduvIudco
Foidadou aasaduldindouredoluuruivovidlo
10ulunisseusvAna:wandulkinianisas:kunsias
mquaau||Ua\)m\)wqonssuTua\)nUlUua\)nm\)lwa
Uaaaoaw|KonnaTK|anS|UaaunUa\)m\)amw

wasuanisidiArylut) 2562/63

Us:nAlsuleunediuavinadouagvidunivnisivo
AKkuansaulunisaduvIudIuavIDAdDUUNIWSIU
TRdnousapunandululufrAnvIdednu

iwnsouidudoukdvuiulasvnisauudniodad Iidue: 3o
sizulagdunuiu n.a.q.

10uns:uanidevlunisus:sduwusiiasseusvAlkIan(s
ussanturissinnwanaaniuuldasoidedno oaou
auavdoulyungyovmAsTiiogivaaloykilunisda
vgzwanaan

NUoINA (Climate Change)

HUDNILUSKISYANIS

N1SYQNISUY:

4

nsisnSwennsia:waoviu
fudrunviuagvidus:ansnw
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Us:iaudaudvnnadau UIASNISYANISAIUSVIIDA3DU

33TostusvATkwUNvIUAQngnUs:Innug:TagtluAvIudognyy:
Ida:us:innAisilavaiasaul’d soufviinisthug:Aanuisauinluslsina
Tadvdalugukuseviunaiursaurlulsus:TosddalUldimialking
Usdlsdavaa

AIswaluludanssuiwounlbGaRikdolondoluvuivov3slo
uweneavIsMsiduslestiiwalRinaus:lusdavaa

nsaduayuna:aviasufRwunoiunns:audasusoulunsidnswenns
na:wavviufudrunviuagividus:ansniwgvaa Tagldrikuanud
Jauadio q 3 18u

e aaduduMmsidns:anungluddnoiu GI838NISWUWUUNS:ONY
AYEoVAIU lla:danisIgvIUIa:ludovIu aasasudaliulonaisiu
sunuudiannsatind

e aausunaunsiETWWA TagnisidaldTwwaimiAsudu na:dalwia:
InSovUSUDINATUDaWNNAIVLIU



Us:1audaudvnnadau UIASNISYANISAIUSVIDA3DU

33lodalkds:uunisivinidgvoviuAtuuanidsnlwwiGRoanld
vasyu lagdnisthinAvdavnaiouinius:uunistdathideusionu
ToamwwaTr&mnoummumosmurms :NSIVNSWENNSSSSUBIAIA:
avinadaurikuanaulaosgros:unathansisius

n1sYaNIsSUNNLYIINWUNSIUAN
uvuantsalwwhdnioa

yan12:NIvIFevIa:NIvaIgaN
ondoluuruvovidlo

nwaawasuIWaIWUAIL
as:kung (Inspire Platform)

35lolkAudAryagvaviuntsnduAudaluutuuav3slolulRnalk
INayan12:NMvIdgviia:n1vaconsud

mwmsosaajos:dwéao
yavdaluuvaunuuantsalwihtrioa

N1SAJUAUNANII:NIVIFYY

Flovalkinisasivdas:auidev
vovdoluuyrunuovisInvluyudu
snlwwWanazuuanitiduus:=s
Wolknufosns:duidevuovdo
Tuyrurdvnaioilfutasdorsuy
na:19uluaukanineuriinaKune
AKuQ

AWNISASIVIAAIIED
vavdoluuanuuanmidsnwindriioa

NISADUANUUANTI:NIvEI8aN

33lovalRIN1SAVIIA:ASIDIAAN

ADUEdYYovAoTadniGeuoL

33locunaltoanannAluus:

WolKIuTo31A1A a3 10UDY
doluuvrurvovisalnalRina
UaWBIa:dUASIINIEIE AN

TuusUs:nounonisdaluurunnliwaawasuikainkaly asn
|ﬁwﬁow§uuuﬁ3ﬁws :Inf 33lalalEnenwingouedalusrunuovisn
10uns:uanidgviunisingwsIToKIREI89a310AITIUASKUNSHD
A WdAryuovUrykidludvioadouias smsom?r&dswdaau
waanssuluddals:shumiogigaanans:nucadviinadou
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wanisatuviufut 2562/63

335laldus:nATsulgunediudvndadaunldsunis
sulalagAnunssunsusun TagvduRo:Nanduns
duduviuwoaawans:nuaInnisiagundavaniw
NUo1NA (Climate Change) WauuIQsSNISKan 3 AU
Us:noudoe mstEthiia:wdoouagnobus:ansnw s
aausunuyavIFgRINaINNISANTULIUYDLUSENY
la:nsisnwaawosudaluyuniWosdgIWUAIIU
as:kuniasnalRinanisiasuivav (Inspire Platform)

Floldinsoulasvns “auudnnday [Udve:” dodadu
lagdunviu n.a.a. BustusvAKUSENDAN:IT8UNALDE

uunUU3N12ASVAASIVAUaaUSUIUYE:AD:gnLIU
fvalagasnisivnau  lasmisignvesicdaus:nnias
thdvvesida:us:innlugodatgniviaiuisninug:ao
nanlUaswus:lesirsoyamdald Toadoguu 3dlold
SouAUTRAIDE NgU USUN 8 3a $11A0 (UKIBU) llasku DY
viududvavagluonnishloal nN1oas 1Sudidu
nIslgnugsiasstusvAIWalRyunansiuoAshloan
N12109sS TAUS ADUIGTTD aauisangnue:ld
agwnndoviazdus:uu TaguRauisnslsifarsold
Us:lgsudaldv:gnavdalRAukusgviuRaiuisatihlu
ashous:lusulddolu

mwlUainassausvAnsiienue:Tkgnas la:nssuusoarithdunlsiamatihluslsiaa
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nwussgIMAnIstnulTaluu3onARIOKIaS1UNDINE Y

usunu  TauiWulhdanWiunasidoiusndaluuaun
fuusornTRinTsvIsgulIUIKaTNgAYaaIunA
dualua S1nododnune IvKISIUNDISY IWounlU
Bus:lgsulunisritnisinusasuyavlsvisguna:snaviiu
Tuguwsudalu BodoibulasvnisAibuds:Tgsudodoau
la:avinadou 1tovonidunisyigaalsuncuvg:on
nsdiduviuyav3dlona:asivus:lusulkinsusulu
AS1D1G8D

33lo18vIRUAILE AyuovTryk1dudvIDadouRA
inaonug:wanadn Jvldisuusuidasusdiuunmsik
vovudryUTkunAgAndunisuauussaAturiironn
wWAvdIodvatuisngosdataldvie Ioaansiy
ussaAturiwaraaniuuldasoidedny  Tudsuvov
yananalu usun4 lavarihTasvns VGI Gift for Giving

gvi0ulasvnisn33lonaaltokina:lddaluuun
IWostusvATRIANNTSIFUSSATUrIUUIEASLIGE DAY
Uanooawunms?vnswennsa&n\)ﬂum aowans:nu
1IBVaUCEaVIDAdOUUUNUTIUYDVNNSDENVTVE U
OIUDAQIASUTNDKYUIDEU KSO Circular Economy
Fovarihlasvnisdonaidnvau 30 Su Tagauisain
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Definition

The Company or VGI
BTS Group
VGI Group
Rabbit Group

SET

SEC

Ads Chao Phraya
BTSC

iClick

Kerry

PLANB

refers to
refers to
refers to

refers to

refers to
refers to
refers to
refers to
refers to
refers to

refers to

VGl Public Company Limited

BTS Group Holdings Public Company Limited
VGI Public Company Limited and its subsidiaries
BSS Holdings Company Limited and Bangkok
Smartcard System Company, including their
subsidiaries

The Stock Exchange of Thailand

The Securities and Exchange Commission

Ads Chao Phraya Co., Ltd.

Bangkok Mass Transit System Public Company Limited
iClick Interactive Asia Group Limited

Kerry Express (Thailand) Public Company Limited

Plan B Media Public Company Limited
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Message from the
Chairman

The situation of COVID-19 outbreaks in the year
2020 was a lesson that tested for sustainability of
all organizations across the world. It was also
an affirmation of how necessary it is to create
sustainability in all dimensions within an organization.
Cooperation and support from all levels of personnel,
from the strategic planning level to the operational
level, were therefore required in order to push for
a robust sustainability in an organization.

At VGI, creating sustainability in the organization
has always been our priority. We have planted our
business foundations, risk management, and
management structure in accordance with the
principles of good corporate governance, with care
placed toward the environment. This has advanced
VGI from being merely a service provider for media
on BTS stations to the vision of becoming
“Pioneering Solutions for Tomorrow” by employing
on “VGI Ecosystem” that embraced advertising,
payment and logistics businesses. Such foundations
for sustainability made VGI stand tall amidst the
unprecedented crisis, enabled VGI to take care of
our employees who are families, and allowed VGI
to lend a hand to our business partners and society
so that everyone can get through this difficult period
of time altogether.

Building sustainability in all aspects within the
organization is one of the key missions which we,
VGl, have been adhering to as an everyday working
value. We believe that this is an important
fundamental which will sustainably grow VGI
alongside the Thai society.

2

Mr. Keeree Kanjanapas
Chairman



About this
Sustainability Report

VGI has been presenting Sustainability Report on
an annual basis. This Sustainability Report 2019/20
has been prepared for the fifth consecutive year in
reliance on the GRI Sustainability Reporting
Standards (GRI Standards) with the ‘Core Option’
basis, to present VGI's performance and response
to the key sustainability issues in economic, social,
and environmental dimensions, during 1 April
2019 to 31 March 2020, in order for the stakeholders
to understand and assured confident how VG
operates its business toward sustainability.

Additional information relating to the nature of
business, managerial structure, corporate governance,
risk management, internal control, internal
audit, and performance of VGI are available at
http://investor.vgi.co.th/th/downloads/annual-reports






VGI Ecosystem

VGI Ecosystem

At present, “"VGI" is an Offline-to-Online solutions
(020 Solutions) provider who has full-circle
ecosystem covering advertising, payment, and
logistics businesses. We aim to be in the lead of
design for customer’s experience in order to
respond to the needs of advertisers and brands by
providing unique solutions via our ecosystem.
In addition, we are determined to grow our business
in parallel with building sustainability to all groups
of stakeholders



Advertising Business

Advertising Media in Mass Transport
System

Reach and communicate effectively with
million commuting audiences across
urban transportation

Advertising Media in Office Building
Spread advertising to catch the eyes of
white-collar audience in the heart of
Bangkok

Outdoor Advertising Media
Nationwide coverage which reaches
massive audiences and efficiently
enhances brand awareness and
recognition.

Activation

Providing experience in product testing
for over 40 million consumers a year to
link to other marketing campaigns

Advertising Media in Airports
Elevate more than 150 million passengers’
experience by creating airport
experience more comfortable and
enjoyable at each stage of their trip
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Payment business

Rabbit Cards

Stored value card that allows easy,
convenient, and safe payments which
can be used to pay fares for BTS and
other transport systems, including
purchase of leading products and
services across the country. Currently,
there are over 13 million Rabbit Cards
issued.

Rabbit LINE Pay

E-payment system which is one of the
functions embedded in LINE messaging
application with over 45 million user
accounts all over the country. Rabbit
LINE Pay users can carry out financial
transaction across offline and online
platforms.

Rabbit Finance

Website comparing prices of insurance
and financial products of over 40 insurance
companies and financial institutions,
including insurance brokers

Logistics Business

=3

Number One Express Delivery
Service in Thailand by Kerry Express
Capable of express delivering over 2
million parcels daily, as a result of having
over 1,300 distribution centers, 800
parcel shops, and 17,000 service points
nationwide.



020

MARKETING
SOLUTIONS

=t
® ©

BIG DATA

Leader of Offline and Online Advertising
Media Market

VGl possesses the most various platforms of out-of-home advertising
media, with media capacity of over 70 percent of the market share in
the country, valuing up to THB12 billion. In addition, VGI obtained
big data from numerous platforms in VGI ecosystem, which allowed
us an opportunity to develop such data into customer insights. As a
result, VGI can provide both online and offline marketing services
that can precisely present products and services from brands to the
right target groups which efficiency of the results is measurable.
Further, VGI has built customer engagement by physically connecting
with the target groups via our logistics platform, which has the potential
to reach over 1 million consumers daily.
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Business Growth

Historical Comparison

Operating Performance FY 2019/20
| FY 2018/19 | FY 2017/18
Operating Revenue (TH8 million) 4,000 3,611 3,936
Operating Profit (Hg million) 1,424 1,101 846
Dividend Payment' (THg per share) 0.061 0.094 0.094
Number of Employees in VGI 692 1,042 819

G rou p2 (persons)

Remarks

1) Dividend payment for the second half period of FY 2019/20 at the rate of THB 0.016 per share, in the amount of not exceeding THB 164.36 million is not certain yet
as it requires the approval from the 2020 Annual General Meeting of Shareholders

2) Information as of 31 March 2020

Revenue Breakdown

. FY 2017/18

2,354 . FY 2018/19

2,262
| 72019720
2,184
1,079 1311
958
1,151
414
338 371 378
294

Mass transit media Outdoor media Media in office building Digital service business
business business and other business

Historical Comparison

Business Type FY 2019/20 | FY 2018/19 | EY 2017/18
Mass transit media 2,184 2,354 2,262
business
QOutdoor media business 294 1,079 958
Media in office building 371 114 338
and other business
Digital service business 1,151 1,311 378

Unit: THB Million
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Vision

VGl is determined to provide “Pioneering Solutions for Tomorrow"”. To accomplish such vision, we planned
our business strategy according to and in line with the business fundamentals.

Business Strategy

Values

Organizational Values : We
believe in creating sustainable
values for shareholders, partners
and society. This is our principle
which VGI has been adhering for
our business operation.

Growth

Business Growth : We are
determined to be a leader in
the industry with growth and
willingness to ally with business
leaders from all over the world,
which would also help promoting
each of our business unit. This
is a key fundamental that allows
VGl to grow distinctively.

Vision

— —— Fundamental

Innovation

Innovation Creation : We
emphasize the importance of
digital, technology, research,
and development to achieve
the excellence in developing
products and solutions that fit
all generations in order to best
respond to consumer’s needs
which change constantly.
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Award and Achievement
from the Past Year

ESG100

Environmental - Social - Governance
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2019

VGl was ranked in the SET50 index as the one and
only listed company in the media and publishing
category in the SET 50.

VGI received honorable awards from the SET
AWARDS 2019 which was arranged by the SET and
Money and Banking Magazine, totally 4 awards as
follows:

e Qutstanding CEO Award;

¢ Outstanding Young Rising Star CEO Award;

e Outstanding Company Performance Award; and
e QOutstanding Investor Relations Award.

VGI was classified in the excellent level and has
been categorized in the 5-star tier for the fifth
consecutive year, following the assessment of the
Corporate Governance Report of Thai Listed
Companies (CGR) of the Thai Institute Directors
(IOD).

VGl was ranked one of the ESG 100 securities with
outstanding performance in the aspects of
environment, society, and corporate governance,
evaluated by ESG Rating agency of the Thaipat
Institute.



Materiality in Relation to
Sustainability of VGI

Procedures

Procedures used in determining materiality in relation to sustainability of VGl were prepared in conformity
with the GRI Sustainability Reporting Standards or GRI Standards, taking into account the key topics facing
the stakeholders, including VGI's key topics that affects the environment, economy, and society. The content
selection and materiality assessment process can be summarized as follows:

Identification of material topics

VGI has reviewed the 2018/19 material topics for sustainability and studied them in
comparison with both domestic and international materiality topics, e.g. SETTHIS
index criteria and the Sustainability Development Goals or SDGs determined by
the United Nations, taking into account the internal and external stakeholders,
nature of business, corporate risks, business opportunities and media industry
trends.

Prioritization of material topics

VGl has assessed and ranked priorities of the material topics identified from Step 1
by considering 2 aspects, namely, (i) significance to the internal and external
stakeholders and (ii) significance to the societal, economic, and environmental
impact, by weighing the significance of each materiality in the sustainability
context, mainly based on the business strategy.

Verification

The Corporate Governance Committee, by the recommendations of the Executive
Committee, has considered and determined the material topics of the organization,
including providing opinions and examining the assessment of the materiality,
scope, and content of the report to ensure that this report contains complete
content and embodies the materiality relating to VGI.

Review of Materiality

VGI has procedures to review the operating performance against the material topics
for sustainability on an annual basis and arranged channel for any comment and
suggestion from the stakeholders at the back of this report to ensure that the
disclosed information in this report is appropriate, in line with the topics that
need to be communicated, and meeting the internal and external stakeholders’
expectations.
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Materiality in Relation to Sustainability of VGI

Significance to stakeholders

Material Topics

Significance of economic environmental and social

impacts from VGI's operration

| Scope of Impact

| Internal

External

Sustainability Development
Goals (SDGs)

1. Transparent business

2. Smart and innovative product

Econom . .
Y 3. Customer relationship

management

4. Business partner engagement
5. Human resources development
Society 4 Employee engagement

7. Responsible contents

Environment 8. ENVironment-friendly
management
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Stakeholder Engagement

VGl recognizes the roles and the importance of all
groups of internal and external stakeholders by
providing appropriate, equitable, and fair treatment
as we believe that good relationship with each
group of stakeholders plays an important role to
the sustainable development and the long-term

success of the organization. Therefore, VGI has
arranged procedures and various communicating
channels to engage groups of stakeholders so that
we know the expectations and further apply the
comments from the stakeholders to the operation
of the organization.

Group of Procedure and .
Stakeholders Communicating Channel Example of the Expectation
Shareholder/ - Annual general meeting of - Conduct business with transparency
Investor shareholders and accountability, including having

- Reports on the operating results on good and efficient corporate
a quarterly and annual basis by governance
disclosing the same on websites of - Operate business with growing,
VGl and SET stable, and sustainable results
- Meeting with investors and share - Consistently disclose information
holders regarding the operating results
- Various communicating channels, - Respect the rights of the shareholders
such as website, email, telephone and treat shareholders equally
Customers - Annual satisfaction survey - Present products with quality that
- Building customer relations, e.g. meet customers’ expectation at a
arranging mutual activities to fair and appropriate price
strengthen relations - Provide accurate and adequate
- Receipt of complaints, suggestions, information for customers’ decision
and comments via complaint channel making
- Continuously improve quality and
form of products and services
Business partners - Selection procedure and performance - Procure transparently, fairly, and
assessment of business partners accountably
- Meeting with business partners - Comply with agreements
Trade competitor - Policy and guideline in relation to - Treat trade competitors fairly under
competitors the laws and good trade ethics
- Compete freely and operate the
business with fairness and not
monopolize
Employee - CEO Town Hall for updating progress - Treat employees equitably, respect

of operation and creating employee’s

understanding

- Internal communicating channels,

fundamental human rights under
international standards, laws, rules,
and regulations

e.g. VGI LINE Official Account and - Consistently train and improve

Intranet, and common areas in the

office
- Annual seminar

- Annual satisfaction survey

- Comment box

potential of the employees, both
internally and externally

- Provide career growth

- Provide appropriate remuneration
and welfare
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Group of Procedure and :
Stakeholders Communicating Channel Example of the Expectation
Community, - Activities for communities and society - Develop society, community, and
Society, and - Organizational management that environment
Environment takes environment into consideration - Coexist with the community sustainably
- Use of advertising platforms to - Minimize the impact on environment
publicize news that are useful to the from the business operation
public - Be part of cultivating people’s moral

values in conserving the environment
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Transparent Business

Objective

VGI aims to develop the organization to have
good corporate governance, risk management,
and internal control, including operating the
business with integrity and transparency, and
anti-corruption in all forms in order to create an
efficient management system with the highest
efficiency and to gain stakeholder’s trust.

Key Developments in 2019/20

e Being the only company in the media and
publication business category to be selected in
the SET50 index.

e Declared intention to join “The Market Governance
Promotion Initiative in Celebration of the Royal
Coronation” which was initiated by the SEC in
collaboration with 12 organizations in the capital
market, with a purpose to drive the Thai capital
market towards sustainability by conducting
businesses with good corporate governance and
social and environmental responsibility according
to the Sustainability Development Goals (SDGs) as
outlined by the United Nations

e Set up the Risk Management Committee and the
risk management team to support the performance
of the Risk Management Committee in order to
enhance the potential in enterprise risk management
to be more efficient and concrete
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Management Approach

VGI places the importance on the corporate
governance. With awareness and confidence that
a good corporate governance is a key factor to
promote and support business to grow sustainably,
the Board of Directors thus implemented the
Corporate Governance Policy and Code of
Conduct which covers various areas, namely, rights
of shareholders, equitable treatment of shareholders,
roles of stakeholders, disclosure and transparency,
and responsibilities of the Board of Directors, in
accordance with the principles of corporate
governance outlined by the SET and the Corporate
Governance Code for Listed Companies 2017
outlined by the SEC, including the Thai Institute of
Directors. In addition, VGI has been reviewing
such policy and code on an annual basis to ensure
that it is appropriate and in line with the business
conditions of VGI. This is to instill the knowledge
and understanding to all levels of employees in
VGI with regards to the key policy and guidelines
of the Corporate Governance Policy and Code of
Conduct, including the anti-corruption measures
and other relevant measures. VGI has arranged a
learning process regarding the policy and
guidelines in relation to the Corporate Governance
Policy and Code of Conduct (including anti-corruption
measures and guidelines) via e-learning media to
current and entering employees, including taking
a test at the end of the learning.

Further, VGI has a good management system
through VGI's management structure which
explicitly separates the powers, duties, and
responsibilities of each body in order to maintain
check and balance mechanism, and balance of
powers between the roles in corporate governance,
management, and operation.




Sub-Committee

Internal Control
|[o43u0) Jeusaqu]

Chief Executive Officer and
Executives

For additional information regarding corporate governance,
please see "Corporate Governance” in the 2019/20 Annual
Report.

Anti-Corruption

VGl is committed to oppose all forms of corruption
and bribery by encouraging the Board of Directors,
executives, and all levels of employees, including
subsidiaries and persons related to the business
operation, not to directly or indirectly involve in the
corruption. VGI has been reviewing the anti-corruption
measures and other relevant measures on the
annual basis to ensure that those policies are
appropriate and adequate to prevent, inspect,
and respond to the fraud risks which may arise
within the organization from the business operation
of VGI Group.

In addition to instilling knowledge and understanding
regarding anti-corruption measures and guidelines
via e-learning media as mentioned above, VGl also
organized a reporting system for the acceptance of
any gift, asset, or other benefit following the
“No Gift Policy” which VGI has gathered all gifts
that that were unable to return to the givers and
handled them as appropriate.

Further, VGI has opened whistle-blowing channels.
If any employee or outsider encounters any act
that may be suspected as a misbehavior, whether
it may be a non-compliance of laws, the Corporate

The Board of Directors and the
subcommittees have duties to govern
and oversee the management’s
performance, to define the Company’s
vision, mission, values, strategies, and
long-term goals as well as to make
decision in the matters significant to
the operation of VGI Group.

The Chief Executive Officer and
executives have duties to manage
various aspects and operate day-to-
day business operations as designated
by the Board of Directors including
regularly reporting results to the
Board of Directors. The employees
must responsibly perform their duties
as assigned in accordance with the
rules, procedures, and policy.

Governance Policy and Code of Conducts, or the
anti-corruption measures, he/she can report the
same or submit a complaint via 2 channels, as follows:

® |ntranet

® Email: DoltRight@vgi.co.th

VGI will keep the name, address or any information
that can identify the complainant or informant
confidential and allow only the persons responsible
for investigation to have access to such information.
In 2019/20, VGI did not receive any report or
complaint relating to the corruption.
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Risk Management

VGl recognizes the importance of risk management
which is a critical factor to drive the organization to
achieve sustainable success. Accordingly, VGI has
implemented risk management procedures following
the guidelines of the Committee of Sponsoring
Organizations of the Treadway Commission (COSO)
to minimize the probability that may cause negative
impact on the organization. VGI also prepared risk
management plans to handle the situations, in
accordance with the directions, targets, and
business strategies of VGI Group, by analyzing the
risks arise from the changing conditions, both
internally and externally.

In 2019/20, VGI has developed the risk management
procedures so that the risk identification, analysis,
and management are more systematic, comprehensive,
and in line with the business strategy of VGI. Thus,
the Risk Management Committee was appointed,
and the risk management team was formed to
specifically support the function of the Board of
Directors in the aspect of enterprise risk management.
Also, the Risk Management Policy and the risk appetite
were determined to set up a concrete framework for
enterprise risk management and to designate the
Risk Management Committee the duty to report its
performance on the risk management to the Board
of Directors

In addition, VGl also held training courses relating
to the risk management to the executives and
members of risk management team who are
representatives of each business unit, to build
knowledge, understanding, and skills to analyze,
identify, manage, and monitor the risks that may
impact VGI's operation in various aspects, including
embedding the risk management as a corporate
culture and pass it onto the practice of employees
and executives throughout the organization.

For additional information regarding risk management,

please see "Risk Factors” in the 2019/20 Annual
Report.
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2019/20 Performance

In 2019/20, VGI has developed its operation to
achieve the goal which is to become the organization
with transparent, effective, and efficient management
system, where the key performance includes the
followings:

e E-Learning Project — VGI Group is committed to
convey knowledge and understanding of the
content in the Corporate Governance Policy and
Code of Conduct and anti-corruption measures,
including other relevant measures, via e-learning
media with a test to monitor the understanding,
together with emphasizing the awareness of the
employees concerning relevant measures via various
types of communication in order for a correct and
complete compliance.

¢ VGl is determined to be an organization that
conducts business with integrity and transparency
by refusing all types of corruption. On 31 March
2020, VGl has applied to renew its membership of
the Thailand’s Private Sector Collective Action
Coalition against Corruption (CAC) which was to
expire on 18 August 2020. Further, VGI has organized
anti-corruption training program by inviting a
consultant from KPMG Phoomchai Business Advisory
Co., Ltd. to hold a training course in relation to
anti-corruption for the entire organization in order
to strengthen knowledge and understanding
relating to anti-corruption measures and guidelines.
The training program for the directors of the Company
and the training program for the executives and
employees of the Company were held on 24 March
2020 and 20-21 February 2020, respectively.

¢ A training program with respect to enterprise risk
management was organized for risk management
team, consisting of representatives from each
business unit, by an enterprise risk management
expert. A workshop was also conducted to test
and promote the understanding in identifying risks
and determining suitable risk management tools,
in order to completely and efficiently assess and
manage risks arising from the operation of each
business unit.
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Smart and Innovative

Products

Objective

VGI is committed to create innovative products
and services to the market to enhance our
business strength and increase the competitive
capability, especially products and services
relating to digital marketing and the merging of
offline and online platforms so as to add more
value to the existing out-of-home media of VGI.

Key Development in 2019/20

* In 2019/20, VGI generated revenue from digital
services in the amount of THB1,151 million,
increased by 117 percent when compared to the
previous year, mainly from the revenue recognition
from performance of a new business unit of VGI
named “VGI Digital Lab” which generated a large
amount of income from providing digital marketing
services.

e Growth of Rabbit cards and Rabbit LINE Pay users
— As of 31 March 2020, the number of Rabbit cards
issued was 13 million cards and the number of
registered users of Rabbit-LINE Pay function in
LINE Messaging application was 7.3 million
accounts, which grew from the previous year by 18
percent and 33 percent respectively.

¢ VG| Immerse Project was a development of digital
screen advertising media at BTS platform areas
with 45-meter length to create more impact to the
audience. A visual recognition technology system
was also implemented to assess the efficiency of
the advertising media which made the result
accurately measurable on a real-time basis.
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Management Approach

To achieve the goal in becoming the leader of
pioneering solutions for tomorrow that aim to create
innovative products and services to the market, VGI
continuously extends its innovative capability to
respond to the consumer’s needs in the digital era,
with strategies to improve its potential by promoting
innovation within the organization, including
cooperating with business partners.

VGI created atmosphere that helped embed the
innovative development as one of the corporate
cultures to be in line with the vision, strategy, and
business plan of VGI and also to encourage the
employees to creatively think, initiate, and change,
including improve their additional working abilities
to support VGI's business operation in the digital era.

In addition, VGI placed an importance on the
development of existing out-of-home media to add
value, increase perception, and draw more attention
from the consumers, e.g. VGI Immerse Project which
was a development of digital-screen advertising
media at BTS platform areas with 45-meter length to
create greater impact to the audience. A visual
recognition technology system was also implemented
to assess the efficiency of the advertising media
which made the result accurately measurable on a
real-time basis.

VGI also particularly emphasized the expansion of
capability in reaching the consumers by systematically
and uniquely analyzing the consumption information,
allowing the advertising media to precisely reach
right target groups in a proper time by utilizing big
data from VGI and business partners who are market
leaders in various businesses, with strict compliance
to the personal data protection laws.

Further, VGI increased its efficiency in marketing
campaigns by integrating offline and online advertising
media via big data under O20 Solutions campaign
(Offline-to-Online Solutions). Such connection of offline
and online advertising media doubled the efficiency
as the consumers tend to click on online advertisement
on their mobile phones after having seen the same
advertisement on the out-of-home advertising media.



The cooperation with business partners is another
key factor to the development of innovative potential
and the advancement of VGI business strategy. As
such, VGI has a strategy to cooperate with business
alliances who are experts in the businesses that help
boosting the potential and advancing the business
of VGI in order to increase the opportunity to grow
sustainably in the long run.

Photos from training program to inspire and build systematically innovative thought process

2019/20 Performance

e Creating Innovation with Design Thinking Project
was an activity that opened for all employees to
propose their projects that would creatively and
innovatively improve and support their works or
resolve problems arising from working with a benefit
to the organization. An innovative, practical and
most useful project was chosen for a winning
award.

® In addition, VGI held a training program to
inspire and build systematically innovative mindset
and allowed each employee to present their projects
to the human resources development working
team which consisted of executives from each
command line, including providing budget to the
projects which have been selected as finalists for
project initiation and development.

In 2019/20, there were totally 39 projects presented
by employees in the Creating Innovation with
Design Thinking Project, with a total prize value of
THB50,000. Example of winning projects include
"QR Code” Project which utilizes QR Code to
collect asset and employee data of VGI. If the
project is complete, it would significantly reduce
the amount of time that manpower would
otherwise spend. Another example is “VGI Vinyl
Upcycled Bag” Project which make shopping bags
out of vinyl disposed from the advertising media
instead of using plastic bags, to reduce the use of
plastic bags and to manage wastes from the
operation in an eco-friendly manner.
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VGI Immerse screens at chong nonsi BTS station platform

¢ VGl Immerse Project was a development of digital
screen advertising media at BTS platform areas
with 45-meter length using a visual recognition
technology system to assess the efficiency of the
advertising media of which the result can be accu-
rately assessed on a real-time basis, enabling
brand owners to promptly adjust their marketing
plan. VGI began providing VGI Immerse screen
trial service in the beginning of 2019 at Chong
Nonsi station and full service around mid-2019
with satisfying feedbacks. Currently, VGI has
expanded the VGI Immerse screen service to the
platform areas at Sala Daeng, Asoke, Thong Lo
stations.

¢ "VGI Digital Lab"” is an additional business unit
of VGI, established since 2017, to provide digital
marketing services utilizing data collected from
various platforms in VGI ecosystem to analyze
consumer information, which enables online and
offline advertising campaign to be efficient and
directed to correct target groups. VGI Digital Lab
unexpectedly enhanced the performance of digital
service business since the first year of its launch. In
2019/20, the Company generated revenue from
digital service business in the amount of THB1,151
million, growing from the previous year by 117
percent. From the situation of the COVID-19
spread, people avoided to leave their residences
which affected advertising budget for various
types of media. Nonetheless, online media was
still growing as people still needed news information
all the time. The business expansion of VGI to
online via the operation of VGI Digital Lab thus
helped minimize the risk by diversifying the source
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of revenue and providing media in need, especially
in the situation of the COVID-19 spread.

In addition, VGI exceptionally prioritized the
compliance with the personal data protection laws
which will come into force in 2021. VGI has engaged
a leading law firm to conduct a due diligence and
provide a gap analysis and advices in relation to
necessary measures that need to be implemented
to ensure that the use and analysis of consumer
data, to improve efficiency in marketing services,
are in compliance with applicable laws.

e Offline and online payment service was operated
by Rabbit Group via Rabbit card and Rabbit LINE
Pay function which use e-wallet system to make
payment to the stores both offline and online.
Number of users of the said service continually
increase in line with the trend of Thailand in
becoming a cashless society. As of 31 March 2020,
the number of Rabbit cards issued was 13 million
cards and the number of registered users of Rabbit-LINE
Pay function in LINE Messaging application was
7.3 million accounts, which grew from the previous
year by 18 percent and 33 percent, respectively.



Customer Relationship

Management

Objective

To build and maintain customer relationship and
confidence so that VGl is the top-of-mind advertising
media brand when customers need marketing and
to increase revenue from good customer relationship
and confidence towards VGI, whether from advertising
agency or directly from product and service brand
owners.

2019/20 Key Improvement

® Overall customer satisfaction scores for products
and services of VGI for the past year, from the
customer satisfaction survey, is 92.25 percent.
There were 20 customers participated in the
survey. We will store customer’s suggestion to further
improve and develop our products and services.

FY 2019/20

Management Approach

VGl aims to be an organization that customers are
our top priority. We are well aware that the
customer relationship management is a crucial
part in strengthening the long-term sustainability.
Thus, VGl has a policy to organize various activities
to meet with the customers and continuously
strengthen customer relationship, which allowed
VGI to understand diverse needs of customers,
including exchanging and sharing knowledge in a
two-way communication, e.g. seminar, customer
relationship strengthening activities. In addition,
we consistently provide products and services of
quality to the customers to build customer’s
confidence in products and services of VGI through
a quality control system prior to delivering to the
customers, including tracking and resolving any
incident (s) in a timely manner in case there is
defect, damage, or casualty so that the advertising
media continues to project seamlessly.

FY 2018/19
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Photos of Passing Forward Happiness to Kids in We're SHARING FOR KIDS Project

2019/20 Performance

* We're SHARING FOR KIDS Project was a project
which VGl invited advertising agency customers to
jointly give gifts for students in elementary schools
which located along BTS line to strengthen

customer relationship by passing forward the
happiness to kids in the community and cooperatively
promote social responsibility.

Photos from connect to digital china conference 2019 — Unlocking THB580bn Chinese Travelers’ Market

¢ VGI and iClick jointly held an event gathering
Asian leaders in digital marketing, which was the
first time in Thailand, under the concept “Unlocking
THB580bn Chinese Traveler's Market” and invited
over 300 marketers in Thailand. The speakers were
from global technological companies, such as
Tencent, Ctrip, RED, and Meituan Dianping, who

78 VGI PUBLIC COMPANY LIMITED

joined a discussion in the seminar to share insights
relating to technology to help understand and
reach Chinese tourists’ behavior in making decision
when purchasing products and services, including
channels to effectively reach the target groups
and approaches to add more business value.



Photos from Mindshare Huddle 2019: Convergence to Conversion Seminar

¢ VGljoined the “"Mindshare Huddle 2019: Convergence
to Conversion” seminar organized by Mindshare
Thailand Co., Ltd., where customers of Mindshare
also attended. In this occasion, VGI arranged a
workshop session under the subject “Unlocking
Thai and Chinese Buyers Through Data” which
showcased the potential of VGI's database as to

Examples of advertising media of VG| on BTS Station

¢ VGl was determined to continuously deliver to
the customers quality products and services,
irrespective of the changing environment and
situation. VGI had a specific team that controlled
the installation, which was carried out by suppliers
in order for the installation of advertising media
to be according to the plan determined, and
performed quality check immediately after the
installation was complete to ensure that the

how it could help brands specify target groups
with high possibility in purchasing products, both
for Thai and Chinese customers, and presented
marketing solution that helped boosting efficiency
and sales of online advertising campaign, which
increased the Return On Advertising Spend
(ROAS) rate, making it worth the investment.

customer’s advertising media was complete with
quality following all needs of the customer. In
addition, VGl paid attention to the advertising media
delivered to the customer by developing a system
to promptly control, monitor, inspect and resolve
the incident report on the advertising media. Further,
VGl has arranged a regular preventive and corrective
maintenance by inspecting and maintaining on a
monthly and quarterly basis.
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Business Partner

Engagement

Objective

To build business alliances to create new products
and services to be offered to customers, which
contributes to VGI's long-term sustainable business
growth. Having business partners who are experts
in various businesses from all around the world will
help strengthen VGI ecosystem and enhance its
potential to compete in the market.

2019/20 Key Development

e Synergized with PLANB for efficiently joint
marketing;

® Invested in Ads Chao Phraya to expand the out-of-
home advertising media platforms to commuting
boats and billboards around piers alongside the
Chao Phraya river;

e Collaborated with iClick to establish a joint venture
named "“V-Click Technology Co., Ltd.” as a channel
for Thai brands to market their products and services
via iClick’s online advertising platform in China;

¢ Collaborated with SAHA group to establish a
joint venture named “SLV Retail Company Limited”
to jointly operate Lawson 108 convenient stores
with exclusive rights in mass transportation related
area; and

¢ Collaborated with Kerry and BTSC to launch
“Kerry BTS Express Service” to open new service
points of Kerry Express on BTS stations and launch
a new express delivering parcels service to 12
destination stations within 3 hours.
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Management Approach

To achieve sustainable business development
goals of VGI through the collaboration with business
partners, VGI realized the importance of building
relationship with business partners to create new
synergies. In light of this, VGI considered partners
who have expertise and potential in the business
that would promote and support VGI ecosystem,
consisting of out-of-home media business, online
and offline payment business, and logistics business.
In addition, VGI prioritizes the efficient relationship
management with existing business partners by
providing continuous and consistent business support
and cooperation.

2019/20 Performance

¢ VGI synergized with PLANB by bundling their
existing out-of-home digital screen advertising
media, which covered over 80 percent of areas in
Bangkok, under the campaign “Street Combo”
and "Bangkok Takeover”, which their out-of-home
digital screen advertising media all over Bangkok
would be broadcasting the same advertising
campaign for 1 hour during peak primetime once
a month that could draw the attention of over 9
million commuters in the city. A large number of
marketers were highly interested in this campaign.

¢ Out-of-home advertising platforms were expanded
to include advertising media in commuting boat,
express boat, ferry boat, and sightseeing boat in
Chao Phraya river, including billboard around the
piers alongside Chao Phraya river. In this expansion,
VGI acquired shares of Ads Chao Phraya in a
shareholding percentage of 25.01 percent, which
was considered an expansion of out-of-home
advertising network of VGI to cover all means of
mass transportation system in Bangkok, enabling
VGl to correspond with customer’s needs in more
various forms.

o A collaboration was made with Saha Lawson Co., Ltd.
and Saha Pathana Inter-Holding Public Company
Limited to establish a joint venture to jointly operate
Lawson 108 convenient stores with exclusive rights
in mass transportation related area, e.g. commercial



Photo from the Launch of “Kerry BTS Express Service” on BTS Station

Photos of the Signing of Joint Venture Agreement and Lawson Convenient Store on BTS Station

areas on BTS stations and areas in other mass
transportation systems. This cooperation also
promoted VGl ecosystem by boosting the payment

via Rabbit card and Rabbit LINE Pay function in
Lawson 108 convenient stores.

e \/GI, Kerry, and BTSC synergized to accommodate
the customers who wished to ship their
products via express delivery service of Kerry
by initiating Kerry Express service points on
BTS station. Currently, Kerry Express service
points were available on 4 BTS stations,
namely, Siam station, Thong Lor station, Phrom
Phong station, and Sala Daeng station, all of
which could provide delivery service in the
same manner as all other Kerry Express service
points In addition, there was a launch of Kerry
BTS Express Service which is an express delivery
service in Bangkok with the quickest delivery
ever by means of BTS transportation network.

Parcels could be delivered to 12 destination
stations within 3 hours, including a delivery
within the radius of 200 meters from BTS stations.

* VGI has expanded online advertising
platform to overseas through a cooperation of
iClick who was a leader of online marketing
platform and database technology and captures
the largest market share in Chinese market. In
2019/20, VGI and iClick jointly established a
joint venture named “V-Click Technology Limited”
in Thailand who provided a channel for Thai
brands to market their products and services
with Chinese tourists who were travelling to
Thailand, and to raise brand awareness via
iClick’s online advertising media in China prior
to the tourists’ departure.
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Human Resources

Development

Objective

To increase the potential of personnel to have
knowledge, abilities, and new skills that fit with
the vision to become “Pioneering Solutions for
Tomorrow”

2019/20 Key Development

. FY 2018/19
. FY 2019/20

176,457.75

131,781

Average amount of
training for
employees (Hours)

Return from training
(Both form revenue
gained, and cost saved) (THB)

| Performance

I 2019/20 2018/19
Average amount of 37.18 39.64
training for employees
(Hours)
Return from training 1,791,701.75 131,781

(Both form revenue

gained, and cost
saved) (THB)
L
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Management Approach

VGI places an importance on improvement of
personnel’s potential by providing all level of
employees with adequate training for hard and
soft skills. Further, VGI emphasized that the
employees must improve their core competencies
in 4 aspects as follows:

Business Acumen
Insightful, understand business,
build alliance, have holistic view

Innovation Mindset
Dare to think, experiment, learn,
improve and initiate new things

Collaboration
Cooperate, unite, listen, exchange
for common interest

Leverage Capabilities
Always determined, improving,
raising potential

In this matter, VGI used the core competencies as
a tool to prepare the competency-based training
to align the employee development with the policy,
work plan, vision, mission, and goals of the
organization with efficiency and sustainability. The
trainings for the employees included the matters
of working and quality of life, held through in-house
trainings and public trainings, divided into (1) core
courses, to increase knowledge, skills, and work
efficiency; (2) management courses, held for
supervisors with regard to managing work and
subordinates; and (3) functional courses, aiming to
improve abilities for a specific work.



Photos from the Managing Self on Strength Development Training Program

2019/20 Performance

¢ VGI held a core competency training course to
all employees every year so that they understood
the core competencies which VGI urged employees
to improve and for the employees to be able to
accurately and completely assess their self-core
competencies;

* In April 2019, VGI organized a Managing Self on
Strength Development Training Program for
employees in the level of manager upwards by
inviting the speaker expert to run a workshop on
how to focus on the development of each employee’s
talent. The employees learned and understood
themselves, were able to analyze their own behavior
and needs, in order to apply to their work to
maximize the benefits both for themselves and the

organization, including enhancing themselves
and their teams’ abilities to be enthusiast, inspired,
and active to plan and determine their working
goals efficiently.

e In August 2019, VGI held a "How to Succeed in
Out-of-Home Media Sales to Agencies” Training
Program run by the speaker expert. The program
was specifically tailored for sales team to create
understanding in customer behaviors, apply existing
tools to build competitive advantage, including
having standard of service which could enhance
the sales to fit customer’s likings, connecting all
sales channels, and creating impressive experience
for the customer so that they returned for another
service.
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Employee Engagement

Objective

To maintain valuable personnel by creating incentive
and engagement, including building friendly
working atmosphere and safety throughout the
operation chain.

2019/20 Key Development

B £y 201819
B 7 2019720

93

85

1.00
0.37
0 0
Employee Turnover rate Serious injury rate of
satisfaction survey (percent) employees
(percent) (time/1,000,000

working hours)

2019/20 2018/19

Employee satisfaction 93 85
survey (percent)

Turnover rate (percent) 0.37 1.00
Serious injury rate of 0 0
employees

(time/1,000,000
working hours)

Remark: These indicators and performances were implemented
within VGI and its wholly owned subsidiaries only.
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Management Approach

VGI recognizes the importance of all personnel
who hold the highest value in driving VGI to success
and business sustainability according to the goals
determined. Thus, equal and fair treatment, including
respect to the fundamental human rights pursuant
to the international standards under the framework
of relevant laws and regulations have been strictly
performed and complied by VGI in terms of
recruitment process, performance evaluation,
determination and salary increment; and fair
remuneration, considering the nature and scope
of works together with the organization’s
performance, including the performance of each
employee (via online performance evaluation
system requiring the participations of supervisors
and the evaluated employees twice a year).

In addition, VGI pays close attention to the health,
occupational health, safety in life and belonging,
including working environment of the employees.
Therefore, safety and occupational health policy
has been implemented, as follows:

* Provide highest level of safety to the stakeholders,
e.g. employees, customers, contractors, and the society,
with the safety management system that conforms
with international standards and applicable laws;

® Proactively administer the safety by inspecting
causes of danger and assessing risks, then process
to mitigate and control in order to minimize such
risks, including regularly reviewing the safety
procedures;

* Build knowledge, improve skills, and instill safety
conscious to all employees, includingcontractors
and related persons; and

* Provide highest level of safety for life and belonging
in the responsible areas of the Company with
attempts to build satisfaction.



Photos from the 2019/20 Annual Health Check-Up

2019/20 Performance

¢ 2019/20 Annual Employee Health Check-Up: VGI
has always been committed to provide employees
with quality of life and healthiness by arranging a
health check-up every year. In 2019/20, Vibhavadi
Hospital carried out the check-up for the employees
at VGI office to accommodate the employees.
There was also a training for employees to
understand the results of the health check-up.

Photos from the Working Safety Training Program

® VGI held a working safety training program for
VGl's employees and contractors prior to the
beginning of work, to minimize the risk of accident
which may occur from the work throughout the
operation chain and emphasized the self-protection
during the operation on BTS stations.
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Photos from 2019/20 Annual Seminar

¢ /Gl regularly arranged various activities to strengthen the internal relationship between executives and
employees as we believed that good relationship within the team would bring an efficient performance.

Photos from the CEO Town Hall on 13 March 2020

e VGl regularly organized CEO Town Hall to
communicate strategy and direction of the
organization to the employees for their
acknowledgement. The recent CEO Town Hall
was held at the beginning of the COVID19
spread to communicate the situation, including
VGI's direction to make a good understanding
under such crisis. At the event, Mr. Lap Shun
Nelson Leung, Chief Executive Officer, expressed
his vision and inspired all of the employees to
turn this crisis into an opportunity to improve
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the capabilities of VGI to be ready in order to
achieve an even higher performance once the
COVID-19 spread situation has been resolved.
In addition, the Chief Executive Officer also
expressed his concern over the health of the
employees and requested all employees to
strictly comply to the internal protective measures,
such as temperature check, wearing mask at all
time, and regular hand washing. In addition,
VGI has insured an insurance specifically for the
COVID-19 infection for all employees to relieve
economic impact in case any employee is infected.



Responsible Contents

Objective

VGl is responsible for the society by controlling
the information and contents of the advertisement
so that they are correct and create value for the
society.

Management Approach

VGl prioritizes the oversight of advertising contents
on our media to ensure that the contents do not
contain any violation to the laws, morals, or may
disrupt social order. As such, procedures were
implemented that the Legal and Compliance Division
must check the advertising contents prior to every
broadcasting. In addition, VGI also consistently
utilizes its advertising platforms to publish or
publicize news and contents that are beneficial for
the society, so that the consumers are promptly
aware of the information regarding surrounding
situation, weather report, gold price, or gasoline
price, including socially beneficial activities or
campaigns of VGI, its business partners, and
organizations with social missions.

B ey 201819 e

B 7 201920

10.5

Free-of-charge media
value for social benefit
(THB million)

Complaint for the issues
regarding illegal media
contents (case)

2019/20 Key Development

Performance
Complaint for the 0 0
issues regarding illegal
media contents (case)
Free-of-charge media 26.26 10.5
value for social benefit
(THB million)

2019/20 Performance

¢ /Gl sponsored its advertising media to voice out
activities and campaigns that were of benefit to
the society. During the COVID-19 spread, VGl
utilized its advertising media on various platforms
to publicize and promote campaigns regarding
protective practices to prevent the COVID-19
spread and the “Stay home, Stop the Virus for the
Nation” campaign following the governmental
policy. We hoped that our advertising media did
help raise awareness and instill consciousness for
all to take part in jointly leading Thailand through
this crisis.

Advertising Media for
“Stay home, Stop the Virus for the Nation” Campaign
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Environment-Friendly

Management

Objective

VGl is determined to minimize the environmental
impacts from its operation and utilize its advertising
media network to campaign and raise awareness
and affect broad change in the society in order to
heal the causes of climate change.

2019/20 Key Development

e Officially implemented the Environmental Policy
to outline a framework of the Company’s operation
with respect to environment to be in a clear and
same direction;

e Took part in the Vibhavadi Zero Waste project
which was initiated by the SEC; and

¢ Voiced out and campaigned against single-use
plastic containers in response to the governmental
policy to help minimize the problems regarding
plastic waste management.

Management Approach

Waste management

4

Efficient use of resources
and energy in the office
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Environmental issues Measures for environmental management

® VGI encourages the employees to sort waste by dismissing
waste in categorized trash cans that we prepared and passing on
recyclable wastes to the agencies that can utilize such wastes for
the utmost benefit.

e Innovation development to reuse vinyl which was used in our
advertising media and extend its cycle for the utmost benefit.

Support and promote all levels of employees to participate in
using resources and energies in the office for the most efficiency,
by determining guidelines, such as:

¢ Reduce the number of papers used in the office by promoting
two-sided printing and prepare report, work order, including
storing documents in electronic format; and

® Reduce the consumption of electricity used by turning on electricity
only as necessary and turn off the lights and air conditioners during
lunch break.



Environmental issues Measures for environmental management

Management of wastewater
from the commercial area in
the BTS stations

Noise and visual pollution
from VGI advertising media

Inspire Platform

VGI provides wastewater treatment system for the commercial
area on the BTS stations that meets standard by treating the
wastewater through the treatment system underneath the
stations in compliance with the waste water treatment control
standards announced by the Ministry of Natural Resource and
Environment prior to releasing the wastewater to the public
drainage pipe.

VGI highly prioritizes the control of VGI advertising media not to
cause any noise or visual pollution to the audience.

Noise Level Measurement of
Advertising Media on BTS Stations

Noise pollution Control: VGI
regularly arranges a noise level
measurement for the advertising
media both in the trains and on
the stations to ensure that the
noise level of such advertising
media is friendly to the audience
and in accordance with the legal
requirements.

Photos from the Brightness Check of
Advertising Media on BTS Station

Visual Pollution Control: VGI
has installed and regularly
checked the brightness level
of the multimedia during the
airtime to ensure that the
brightness of our advertising
media does not cause any
visual pollution.

As an advertising media business operator who has a wide variety
of platforms in reaching audience nationwide, VGI has utilized
our advertising media network to voice out the contents that
raise awareness of the significance of environmental problems
and to campaign for change of daily behavior to minimize the
environmental impacts.
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2019/20 Performance

* VGI has implemented the environmental policy
as approved by the Board of Directors, with an aim
to push for the operation to reduce impacts from
the climate change through 3 key measures,
consisting of efficient use of water and energy,
reduction of waste from the Company’s operation,
and inspire platform to raise awareness and affect
change.

® VGI took part of the "Vibhavadi Zero Waste”
Project initiated by the SEC which encouraged listed
companies located on Vibhavadi-Rangsit Road to

cooperatively reduce the amount of waste that
would have been buried in landfill by sorting each
category of waste and transport wastes of each
category to destinations that could create value or
benefit from such wastes. Currently, VGI has
collaborated with BTS Group, U City Public
Company Limited, and other entities located in
TST Tower to initiate the waste sorting and
encourage personnel in TST Tower to know,
understand, and be able to correctly and
systematically sort waste. Wastes that were
recyclable or reusable would be forwarded to the
agencies for further benefit.

Posters campaigning correct waste sorting and donation of used bottle cap for recycling purpose
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Photo from the Vinyl Donation in Amnat Charoen Province

® The Company donated vinyl banners used in our
advertising media to Ban Lao Fai Sala Samakee
School, Maet Sub-District, Lue Amnat District, Amnat
Charoen Province so that the school and people in
the community could use them for agricultural
benefits. This project was deemed beneficial for
the society and the environment as it reduced
amount of wastes from the operation of VGl along
with contributing benefits for the society at once.

e VGI noticed the significance of environmental
problems which arose from plastic wastes. As such,
VGI began changing the forms of new year gift for
business partners to be containers made from rice
straw which were biodegradable to reduce the use
of single-use plastic containers. For the public, the
Company has carried out the “VGI Gift for Giving”

Project which was a project where VGI produced
contents and used advertising media to campaign
against the single-use plastics, instill conscious
with respect to efficient use of resources, and mitigate
the environmental impacts on the basis of sustainable
development following the circular economy
approach. The project lasted for 30 days, reaching
over 800,000 BTS passengers per day, with a total
media value of approximately THB3 million.
Participants of the activity received containers
made from rice straw from VGl with free delivery to
their homes, to stimulate the behavior of using
environmental-friendly and reusable containers
instead of single-use plastic in response to the
environmental policy in concretely reducing problems
with respect to waste management.

New year gift made from rice straw and sample of Gift for Giving broadcasting via VGI advertising media on BTS Station
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AuIAsuFND (Economic)

S18NNS (Topic)

WanN1SAaItuvIu (Performance Result)

KUY (Unit) ) ; B
U 2562/63(FY 2019/20) U 2561/62(FY 2018/19) | U 2560/61(FY 2017/18)

s1gldonnisautussio
(Operating revenue)

flsonnNsditussiv (Net profit)

nsvrgidulduwa (Dividend payment)

ANBINEME (Tax expense)

4,000 5,158 3,936
auuin 1,424 1,101 846
(THB million) 5520 805 704
247 352 241

(1) MsSedunadIksSuvIaAZLTKaLYUOVT 2562/63 ?ua“os*mfua: 0.016 un AailduSuouulbIAU 164.36 auuln gvidaoulbiuuau
itovondovldsumsayuaonius:yualeyytioRuls:51U 2563

Final dividends for the second half of the FY2019/20 at the rate of THB 0.016 per share, in the amount of not exceeding THB164.36
million remains uncertain as it requires the approval from the 2020 Annual General Meeting of Shareholders.

dudvau (Social)*

S18NNS (Topic)

Wan1sANItduvIuU (Performance Result)

KUD¥ (Unit) " " )
U2562/63(FY 2019/20) | U2561/62(FY 2018/19) | U2560/61(FY 2017/18)

FUDUWLINVIUAVKUQ
(Total employees)

19 (Male)
Keygv (Female)

91gUoynI1 30 U (Less than 30)
91¢ 30 fiv 50 U (30 to 50)
919uINN31 50 U (Over 50)

ongouliiu 5 U
(Less than 5 years)

ongouifiu 5 U naluifiu 10 U
(5 to 10 years)

21gvIINU 10U
(Over 10 years)

s:Quuuans (Practitioner level)

:QUKDKUVU (Supervisor level)

— Lo

S
SsQUWYQNS (Manager level)
S

v
+

271 246 249
AU
(person) 132 119 130
140 127 119
unawony (Classified by age)
AU 56 41 45
(person) 197 192 188
18 13 16
Junauogvu (Classified by year of employment)

128 130 95
AU 66 45 79

(person)
67 74 72

Jmunauciikuovu (Classified by position)

128 144 132
AU 80 53 63
(persor) " % s
22 16 16

:QUIWUSKAS (Executive level)

v

98 VGI PUBLIC COMPANY LIMITED



S19N1S (Topic)

JudUWUNLIUANDDN AU
(Number of resigned employees) (person)

dasin1saloon (Turnover rate) Soga: (percent)

SusuBsluvnsinousy
(Training hours)

$21uv (hour)

Shuoudluonisilneusundsdonudol G) [0
(Average training hours per (hour)
employee per year)

sasnagnisa1Uoeciol 3u
(Average sick leaves per year) (day)
dasnagnisanocol 5u
(Average personal leaves per year) (day)
das1nagnIsawnsoucol 3u
(Average annual leaves per year) (day)
das1nNsalnana ASL
(Parental leaves) (time)
auaIKaKSaNSISUUIENSIBISVLIIN ASY
Asrivu (time)
(Accidents or serious injuries from

work)

Wan1saItuviu (Performance Result)

KU2¥ (Unit) " " .
U 2562/63(FY 2019/20) U 2561/62(FY 2018/19) | U 2560/61(FY 2017/18)

21 32 18
0.37 1.0 0.6
10,074.8 9,751 9,751
37.18 39.64 33.21

4 4.41 4.41

0.57 0.58 0.58
7.27 7.64 7.64

3 4 4

0 0 0

* wan1sdiguviudiudoau 1udaya tu SUf 31 TunAu 2563 YoLUSYN lla:USUNgosRUSYNY Bokusowa: 100 IMdu
Social performances are the information of VGI and its wholly-owned subsidiaries as at 31 March 2020.

ajudvinaasu (Environment)™

S19NS (Topic)

WanN1saNItduvuU (Performance Result)

KUD¥Y (Unit) . - »
U 2562/63(FY 2019/20) U2561/62(FY 2018/19) | U 2560/61(FY 2017/18)

misfawavoiunazgunsadneludunuiu (Office supplies and energy consumption)

Jsunaunisigns:anu 3u
(Paper consumption) (ream)
Jsuneumsigiwwn KU2®
(Electricity consumption) (unit)
AlBelunsdodordnWuwa N
(Ink color printing cost) (THB)
AlGIelunNIsavBorINWUWUIDAN uln
(Black and white ink printing cost) (THB)

1,593 1,753 1,815
622,407 557,784 559,010
585,714 698,500 873,550
243,472 265,440 262,335

(1) wamscdiduviududvinadou 10udayauovusinY la:usyngouRusynY fokusosa: 100 Idu
Environmental performances are the information of VGI and its wholly-owned subsidiaries.
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GRI Standards Disclosure

General Disclosures
GRI 102: General Disclosures 2016

Organizational Profile

102-1 Name of the organization

102-2 Activities, brands, products, and services

102-3 Location of headquarters

102-4 Location of operations

102-5 Ownership and legal form

102-6 Markets served

102-7 Scale of the organization

102-8 Information on employees and other workers

102-9 Supply chain

102-10 Significant changes to the organization and its
supply chain

102-11 Precautionary Principle or approach

102-12 External initiatives

102-13 Membership of associations

Strategy

102-4 Location of operations

Ethics and integrity

102-16 Value, principles, standards, and norms of behavior

Governance

102-18 Governance structure

Stakeholder Engagement

102-40 List of stakeholder groups

102-41 Collective bargaining agreements

102-42 Identifying and selecting stakeholders

102-43 Approach to stakeholder engagement

102-44 Key topics and concerns raised

Reporting practice

102-45 Entities included in the consolidated financial
statements

102-46 Defining report content and topic Boundaries

102-47 List of material topics

102-48 Restatements of information

102-49 Changes in reporting

Page number(s)/ Link/ Comment

e

8 56
10-12 58-60
Back cover
10-12 58-60

8 56

10-12 58-60

14 62
98-99

There was no material change in
the fiscal year 2019.

Refer to “Risk Factors” in 2019/20
VGI Annual Report

eThai Institute of Directors (IOD)

eThailand'’s Private Sector
Collective Action Coalition
Against Corruption (CAC)

eThai Investor Association (TIA)

4 55

15 63
22-23 70-71
18-20 66-68

VGI does not have trade union and
we respect that all employees have
the rights to associate with any
collective bargaining agreements.

18-20 66-68

18-20 66-68

18-20 66-68
98-99

18-20 66-68

18-20 66-68

No restatement in 2019/20

No significant change in scope and
boundary from the previous reporting
period.
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GRI Standards

Page number(s)/ Link/ Comment

Disclosure
Thai version

102-50
102-51
102-52
102-53
102-54

102-55
102-56

Material topics

Reporting period 8 56
Date of most recent report

Reporting cycle

Contact point for questions regarding the report Back cover

Claims of reporting in accordance with the 8 56
GRI Standards

GRI content index 102-104

External assurance This report is not externally assured.

Transparent business
GRI 103: Management Approach 2016

103-1
103-2
103-3

Explanation of the material topic and its boundary 22-24 70-73
The management approach and its components

Evaluation of the management approach

GRI 205: Anti-corruption 2016

205-3

Confirmed incidents of corruption and actions taken 23 71

Smart and innovative products

103-1
103-2
103-3

Explanation of the material topic and its boundary 24-26 74-76
The management approach and its components

Evaluation of the management approach

GRI 418: Customer Privacy 2016

418-1

Substantiated complaints concerning breaches 24-26 74-7
of customer privacy and losses of customer data

Customer relationship management

GRI 103: Management Approach 2016

103-1
103-2
103-3

Explanation of the material topic and its boundary 29-31 77-79
The management approach and its components

Evaluation of the management approach

Business partner engagement

GRI 103: Management Approach 2016

103-1
103-2
103-3

Explanation of the material topic and its boundary 30-31 80-81
The management approach and its components

Evaluation of the management approach

Human resource development

GRI 103: Management Approach 2016

103-1
103-2
103-3

Explanation of the material topic and its boundary 36-37 84-85
The management approach and its components

Evaluation of the management approach

GRI'404: Training and Education 2016

404-1

Average hours of training per year per employee 99

Employee Engagement
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Page number(s)/ Link/ Comment

GRI Standards Disclosure
T T

GRI 103: Management Approach 2016

103-1 Explanation of the material topic and its boundary
103-2 The management approach and its components 38-40 86-87
103-3 Evaluation of the management approach

GRI401: Employment 2016

401-3 Parental leave 99
GRI 403: Occupational Health and Safety 2016
403-2 Types of injury and rates of injury, occupational
diseases, lost days, and absenteeism, and number 28, 99 58, 99

of work-related fatalities
Responsible Contents
GRI 103: Management Approach 2016

103-1 Explanation of the material topic and its boundary
103-2 The management approach and its components 41 89
103-3 Evaluation of the management approach

Environment-friendly management

GRI 103: Management Approach 2016

103-1 Explanation of the material topic and its boundary

103-2 The management approach and its components 44-47 92-95
103-3 Evaluation of the management approach

GRI 302: Energy 2016

302-1 Energy consumption within the organization 99
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