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SlANNNISANTUSSAR
MlsoNNIsANIbUSSNv
nsInguduwa*

JnuouWINIUNGUUSENITTo**

5,158 ajuuin
1,101  ajuun
0.094 uUIN/AU

1,042 AU

* msdneduwadnsusonndiUnaivedd 2561/62 Tudnsiriua: 0.054 UN AAITUTUOURLILIAU 554.72 &uun SadAonuluitiuou 1tosensiodlfsun1souTs

MnAUsguandrygtioruds:910 2562
* Jioya ru SUR 31 DunAU 2562

dndousrglnanniasaitiuviu
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ajuun Sova: 25

dnsuswazBunnisus:=neussialiigns:ulsTusioauUs=1U 2561/62 vodusind ngldirole “gnanrnssiudeluununiia:nwsou
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»SovaoUlR
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Environmental = Social - Governance
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Tul 2561 0 142 USBN 9INAUMUA 657 USEN AlFSUNNS
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SUSTAINABILITY REPORT AWARD 2018
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auasnmouduadsioulougiaziuiiiu - naonIUdaUNAU
Mmsiv  na:dnunevavaurnsidogbUs:ansnwiasaadiu
BunnstinousuwinuubAviuBinasninuu lazIBuAnuNIW

Fomogsaltiod Nunielu (In-house Training) la:N18UDN
avANS (Public Training) Tnanugseonidu (1) Hangmsnad
(Core Course) [WiolWUAMUEANU:IA:WUUs:AnSnwiunns
AU MaonaUaSWAAUAGRATUNISHIU (2) nangmns
USHISYANIS (Management Course) 10UKaNgnsNIstn
ausUEMSURoNLIU- BuitiorIRUoAUNISUSHISIU  1la:
N1sUSKIsYIRUIAUUNYsT 11a: (8) nangmsiaw:anguiu
(Functional Course) Ao ma‘namsmsﬁJnousuﬁq\uGums
WEUUNFANINIWIAWAZEIIKUY
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AUAISNIBIAUSSNU=HAaN (Core Competency) VoyuSEN<

nasuditiunanAn

(Customer Focus)

wnFANSsUIIdnJooNAa:oudiy
n1sUfURAUlngyInauaUDY
AOIUADINIS 1a:AIUWIWOTR
guanveugnAn  nunneluna:
NNYUDNDIANS

donangms

s19azIdYANaNgns

$:9:102MN1SOUSU
Anldanelunisousy
Fruougivtousy

Us:lgsunlnannisousu

AJUSULABOUNA:
AoWISowIalA
(Reliable)

waRAnssulandoania:rou
ADSURABOUROIURMUIDY
TRsuuaUrUNYTKINAAOWENISY
ogiAtUNIW

N1SOWIWU

(Planning)

waRAnssulandoanfa:fioudiy
n1sAIANISUfvIKANISNUTu
OUNAR IA=NSINSUINISAR WO
sodSunisUnuminuluounm

ogwSANUIa:UUs-ansnw

6 Managerial Skills for Manager

HAaNGNSAMSUNISWAIUNNNU:AIUNISIANTS drSunisidurkortuiu gannas Ko
gusisRITouosnnu:RdAryegwsoudu Tu 6 Us:n1s Bundsoanidu 2 nuonlkny
Tmnn

(1) NNUAUNTSUSKISINU 3 Us:N1s Ao N1soNiiwulia:uskisioan msinlivdnyrina:
Andulv 1a=n1swruniiazusudsancuniwonu

(2) ANB=ENUNISUSKHISAU 3 Us:N1s Ao N1SUSsNSIUAgUIUAY NNSUSHISALTAIIEN
Ila:N1SUSKHISALIU

2 35U (12 ol)
49,500 Un
11 AU

giinousuausninALg  a:nu-ATENKaNansIUUs:-ynaTETunsusSHsINsuu
la=WruUNFAogonAUg IMoIWUWUNNU:TURUNISUSNSIU. la=nMsUSKHNSAUlRoENIID
Uszansnwungolu Boanunsndnwanlsioinnistinlnsanissngg vouiinsouausuin
31As1:H lazUs=IDulusnunIsanAtEgne nisans=ozoaniunisrinuiu nNsimusnele/mls
ia-Uoununisaryidosolsl 9nginsou 11 mu anuisnAnus=uncumsiunisivusnaleyan
sneFelnuasAnsNiAsINIsAg  RRAIINEITNSoUTFEtAoUENNSITNSoUaUSY
WJRuAa Us=urcumsidusnuouiiulius:uinu 131,781 uan

uonNINNIsUIItusMUNSWaUNIa:inousuwaNIIUAINGND
UstNY  uN"SINAINSSUITIDIASUASNAINUEUWUSIUR
TuouAns MIS:M3IWININUAUIBUIA=S:HIIWINIUIA:
guSIs AJHUANUUOaTIAURIWS :IsIE09n Idowdnanu
nJuegwidnogvia:dnouwaly wanishiula:Ns
wraunUsuusuns:uounisiaufiaiuasnninlaog1ui
Us:ansnwiiassioitiovauniaue  nazisnfiounnsadnuisigulo
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aurnsiJuuay IewlinuiunnAu (VGI Happy Workplace)
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NINssU CEO Town Hall

1dunenssuRIATU IWelinssuNIsEsuouNIsThydwInAIMANISNIFY NeluadFns la:IdnsddunAUvaInUIoIRowWINIIU
IWaaswnowlRia:issuuntalRiknuwdninuiunisniolvnindguynruisnnssunisgonudunisinnynirkuald Tnat
AU USENY THDN1SINAINSSU CEO Town Hall NYAUFIUOU 2 ASY

MAogIANazwan1sANtuUIIU

. wan1sATuIU
0BIM 1UMrune 2561/62
2559/60  2560/61 2561/62

AlUUADIUWIWDTIVOIWUINUIU (Soua:) 73* 86 85 > 85
dmsN1sanoan (Soua:) 1.20 0.60 1.00 <1
SRMSINISUNAITUTUSUIISIVOIWINIIU 0 0 0 <0.8

(AS9/1,000,000 BolNISANL)

* GnnsgAnisus:naussivdeluununluluiAsuinsn
KUMEIKA: ADBIAIA:WaNISANITUIUTIIuVoIUSENY Ia:USBngounUsENd fiousasa: 100 INUU SuDsoufiuusunduy NelFinguusendilo
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AoUSUBRBOUIUanIVavdolyurun

UsBnd  un1sIRUSNISAIUNISAANADEIIASUDIISIA:
Dlonanunilown:io - iTiRoudArynuitioniia:ionoun
dvoonlUguyusinagv:AaignaonIunNnruiy  IWvnemo
Aasssudud nazduds:lususioduay  Suldnnnunvunou
nasUfUAINU- TR Faddnismsovaoultionina-vonoulu
doluununlK QniodMTUANNKUIBAIABOV ouRIKUA
sounudueenainiAdeluyruiibiterimduus:Tosu
soduAuiluUs:9 18U vioansaniunisnidaguu anno:
oA s1Adwu Fusiu Al IwelFLusInAlFSUNsTU
Voyav10d1sodwnunodn. naonuIwgws Hansssy
AdoUVaIws:-wnsouABioeneNAdIdoaRDiFunNUs:INN
TuNN3USSSUADUIA:SUANATYNNWS=WNSANEUNnaonNay

AoBIANAwaNISAITGUIIU

souAvadUAUURURTIUrUNINAINSSUNAIAL a=AaNssU
BuaavunududnAnyrsoloniadiany  InoUssnauwus
[AsunTshEonanssuNWaIAULNUZoRY  Regnoldinns
USKISINNISVOIUSENG

f008IEU TnsinsindoindoulolwnegvouyalssNsua
fanssuvavyadsdadinsn:HasaunsonniswuAniu
ws:sUAURaUIRIWS:ASUASNSIUSUSIBBUL  Ia:inANIa
Aau:=soudaloununsi®a unanan 918m 10suuUnia (Bangkok
Art Biennale 2018) 1Jusu

wansANtuIIU

FOBSR iUhUNY 2561/62
2560/61 2561/62
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yaAWuRTuundIatuayuiiieUs:Tusuansisou: 5.5 10.5 7.7 &uu1n

(@1uunn)
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n1sdansnIdudnsAUZIIonE0L

WolkuulefiuUs:ansn1wnisdnnisauiondou  UsSENd Auguauarunstuiduus:91 Buviervinnistuloununa:
Invnrulsungia:AtaUfuniluaneanunisnuyshaonndoy AdonNano lann
AUS:UUIANISATIDAGDU ISO 14001: 2015 na:lndoansin
'
ansiunuiboWwasunnstgnswenns asNNWAanuNIRAGUZIIONGOU Nla: WuloNMANSSNY NISINSINFIOSOUNU
lazuawunINAvU IJungaususiayTdoulmde Tann anAn AANFADINISHNSSANUDIANSNATY
avAunazyusu flvaviondon

\ nsdrnstinneeINWunsumuuanatsniwwWainioa

—UN\

UINSNISNISYANIS

. MsAUIeIWURSIUANINGNRvadTusWs:uatvel
and 1a-/rv$e nos:uNYUIVaINSIINWUKIUAS  IWO
Jaununisanmuvaunos:ungun

«  nsiAa-onauAnivuduls:91 (egtios 2 ASY
F1OJUNH)

. n1sdAlRDs:uuUNTAURIVaISUATUUaNTSNIWWA
Ufloa iionouAuansaunsyTutnftaunsindn Tng
TBUIMSTIUAOUALNNSS:UNBUNTY  MIUUS:NANS:NSOY
NSWEINSSSSUBTAIAEIONSOU

NNISEURNSIIRNAzANAIUUSUNNUANSBUNS TUtALIU
N1sU1Un WU AN BOD (Biochemical Oxygen Demand)
oglugous:ndu  0.5-1.6 mg/L  AINIIAWINSIIURA
w8180y rJAEIaSUIA:SNUIACUNTWEIDASOUIKIEIE
W.A. 2535 dmrsuanAisus:inn n. FuIN1AU BOD < 20 mg/L
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| | | NISIANISVE:

UINSNISNISTANIS
- MmsAnIgnUs:INNve:noultnlURiuan URRIEIAINSoU

« nstdinalulagniswuwnidudnssoadiondou (Green
Printing Technology) drSudoluunuivouussndg

fobbyt

4))) yan19:NNIFsIa:aen

UINSNISNISIANS

. N1SMSO9IAIA:AOUAUS:AUIFUEeTuyrunuluvUoU
snlwwn na:uuanid Wegniglunaninourinun
nnrungnrunogiduds:91lngussng na:nnq 3 U
lnoynnaneuon MIl - 9INNsdns:AUIduIASIaNERN
TuidouwnuNIAY 2561 WU IJS:AUADUANVOUIFSY
sunouloagluvuousnIwwn na:uususialuuanil
Ufilodinnnu -3.5 1a: 0.2 1InBIua MUEAU Suagluincuri
AURNAKLUNYAIMUA

. N1SMSO9IAIIA:USUS-AUADIUASIVOIADTARDIRUMIU
10a10onoNA  IWaluThs=AundIUaIIUINUIRUIU
duvNaliINAUaWUIAzdUMNSITNINEIUMNI
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uon9 Nt AuNst 2555 10uFiuLn USENd invosiUasus:uu
navaongvovdnelyyrunuudnitsnlwwi - 9ninunaon
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Msldwau aziionisnuauagmULSUBUEETUWUN
naonauUIWuUs:ansnawiunisianinwlusoun anAlEdng
lunnsgauunsus:uulavasdiia:s:uuwwanielunaasgtng
Tourun soundIwueNgNsTdauvesraonlwike ouLTU
InuAnuaUTRAVoInaonlwnudessinaUNSNIUSUIROUTEAY
psslUd

r

Aunu drSulnalusnuivunm 3.6 ASNILMS
naviwsaUne
ongn1sldunuds:=uncu

THAoUdouadusiowWuRIoAe

FOVUNY
AWWA Tut 2555/56 IN1MAU Ul 2561/62 INNU
15.6 awuu1n 16.0 auun
dwmsSutholvvnundnuou  drkSudneluunungnuou
3,254 U1 uu 23 annd 2,354 Une uu 30 annd*
\_ _J

HaoAWgooISEaIBUS HaonIoadRm
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2,500 UN 22,212 UN
216 dnA 70 9mA

10,000 — 12,000 §2ly 50,000 — 70,000 8olud

710 IIF\UIﬂa’W\IO[}’ﬂSW\] 200 IIﬂUIﬂEnmIOmWSW\]IUG\S

IJAS EhHgUU']EJUU 23 annd 1a:
700 IIﬂUIﬂa’WiOW]S']\]ILJG\S
danSutdnauu 7 anntidou

* Uneluununfanaviinainnissoudneluurunlkovunnlnegivu

Ml hnuseng Tlsilasunasnwgoeisaisusidunaon
10adn  Inudunuidraonwaoaisaisusinuiny - ANWWATUU
2561/62 voJusynd v:a¢nus:unnu 19.44 awuunn

d1rsunisannnsidwavinunazgunsninigludiuninu
usend  Inaduayuna:auiasuliwdnuiunns:auiddousouiu
1$ouminan0og1u9sudy InldrnrnuniuoUnUssneeg 15 mu
nasannisigns:Atunieiuditniiunoudsnisidns:nuy
dountin N1sIANns189UIa:TUEINIUSHIWKUDEIIU
naonauNisInifuionaisiugUiuudidannselnd  nN1san
NsiEninWUWE nisannisidwavinunieiudidneiu

Founi1sanvuouKaonlw  NISIUAYUS:UUIEIAI NN
naonwaoaisaisusidunasnioads n1sidaldIwinai
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The past year was another memorable year of VGI.
That is, we celebrated the twentieth anniversary and
announced “Pioneering Solutions for Tomorrow”
vision. During the past twenty years, VGI had faced
quite a number of challenges, while it has promptly
adjusted itself to the changing business factors at a
time. VGI started its business as a service provider of
advertising media in BTS Skytrain system in 1998 and
expanded its out-of-home media network nationwide
in 2016. At present, VGI reinforced its business strategy
by becoming an operator of payment services, through
Rabbit Group, and investing in express parcel delivery
service business like Kerry, in response to lifestyles
in digital age. In addition, VGI and a leading player
from overseas, who owns an artificial intelligence
technology that helps increasing efficiency of advertising
media, jointly created a venture to develop out-of-home
programmatic technology that enhances capability of
digital media in reaching the targeted audiences more
precisely. The next target of VGl is to become a leading
service provider of total marketing solutions in
reliance on synergies among business units of VGI
Group and collaboration with its business partners.

From environment aspect, VG| has environmental
management system that meets the standards of ISO
14001: 2015 Certified Environmental Management
System e.g. wastewater treatment system of the
commercial areas in the BTS stations, management of
waste from installation and demolition of advertising
media, and the measurement and controlling of noise
and brightness of advertising media to be at appropriate
level to ensure that its media does not disturb viewers
in compliance with the rules imposed by the competent
authorities.

From corporate governance aspect, in the past year,
VGI reviewed and revised key substances of the
Corporate Governance Policy and Code of Conduct of
VGI Group (the “CG Policies”), to uplift its corporate
governance standards and to make it more suitable for
VGl's businesses and practices, which are in line with
the guidelines of the supervisory authorities and
international standards. In addition, to ensure that all
VGIl's employees have awareness and good
understanding of the key policies and practices set out
in the CG Policies, VGI communicated the key
substances of the CG Policies to them through e-learing
program and had evaluated their understanding
through an online test following the learning program.

From anti-corruption aspect, after VGl had been certified
as a member of the Thai Private Sector Collective
Action Coalition against Corruption, VGl reviewed and
revised key substances of the policy on anti-corruption
to ensure that it is suitable and sufficient for preventing,
inspecting and responding to fraud risks within the
organisation which may arise from VGI running its
business, and adopted “No Gift Policy”.

From society and community responsibilities aspect,
VGI has formed part of the CSR program of the
companies within BTS Group, so-called ‘Next Station
— Happiness by the BTS Group’, which is organised to
support the quality of life of children and villagers in
remote areas nationwide. BTS Group brings happiness
to these people through various activities and providing
basic needs, consumer goods and free health checkups.
In the past year, there were 4 activities of Next Station
— Happiness by the BTS Group, covering rural areas in
different parts of the country, e.g. Ban Thi Kapoe
School, located in Phob Pra district, Tak Province.

Success of the said programs and activities resulted
from determination and dedication of our executives
and employees, fair and transparent administration
and management of the Board of Directors and the
executives, taking into account the roles of every
group of stakeholders. | firmly believe that being
mindful and making ourselves ready for changes and
adaptation taking into account every group of
stakeholders would allow VGI's business to grow
sustainably, which confirms our intention and
determination to create satisfaction and generate
returns in the long run and to hold our responsibility to
society, community, and environment.

S

Mr. Keeree Kanjanapas
Chairman
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VGI Global Media Plc. has prepared this Sustainability
Report 2018/19, which was the fourth consecutive report,
continuing from the Sustainability Report 2017/18 that
published to public in June 2018; whereby the disclosed
information has been prepared in line with the GRI
Sustainability Reporting Standards (GRI Standards) on
the ‘Core Option’ basis, to present VGl's performance

- About this Sustainability Report

in economic, social and environmental aspects from
1 April 2018 to 31 March 2019 and to enhance the
stakeholders to understand how VGI sustainably operates
its business, other than the information made available
in the Annual Report 2018/19 and published on its
website at www.vgi.co.th.

Content Definition and Materiality Assessment Process

The content definition and materiality assessment
process is in conformity with the GRI Standards, taking
into account factors that are crucial for the Company to
conduct business sustainably and meet the
expectations of stakeholders directly and indirectly.

The content selection and materiality assessment
process of materiality,
prioritisation of materiality, verification and continuous
improvement, where such process can be summarised
as follows:

consist of identification

Step 1

Step 2

Step 3

Step 4

Identification of materiality

The Company identified materiality by reviewing materiality disclosed in the Sustainability
Report 2017/18 and considereding the roles of internal and external stakeholders, as well as,
nature of business, corporate risks, business opportunities and media industry trends.

Prioritisation of materiality

The Company assessed and prioritised the identified materiality from step 1 by taking into
consideration the importance of each materiality on a scale of 1-4 in two aspects, namely (1)
significance of economic, environmental and social impacts and (2) influence on stakeholders,
and by weighing the same in the sustainability context mainly based on business strategy

Verification

The Corporate Governance Committee, by recommendation of the Executive Committee,
considered materiality and its report boundary, as well as, suggesting and verifying the
materiality assessment process to ensure that their contents are inclusive of key topics that are
relevant to the Company.

Continuous improvement

This report was continuously prepared for the fourth consecutive year. It was reviewed and
developed through the improvement and increase of various sustainability topics by arranging
compliant channel at the back of the report with a view to ensuring that the disclosed information
was appropriate and relevant to the topic to be communicated as well as meeting the internal
and external stakeholders’ expectations.
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Materiality Assessment

Influence on stakeholders

Supply Chain
o @

. Economic

Social and Community Development . Social

Efficiency Energy Consumption

. Environment

Significance of economic, environmental and social impacts

Key sustainability issues

GRI Standards

Impact boundary

Within External
Economic 1. Business Ethic Anti-Corruption ® Y
Performance 2 Smart and Innovative Products ~ Customer Privacy [ ) ()
3. Customer Relationship - Y Y
Management
4. Business Partner Engagement - (
Social 5. Human Resources Employment
Performance Development Training and Education
6. Employee Engagement Labour Relations ®
Occupational Health and Safety
Diversity and Equal Opportunity
7. Responsible Content -

Environmental 8.

Performance

Eco-Friendly Management

Energy

This Sustainability Report 2018/19 is available on www.vgi.co.th. For more information, please contact Compliance
and Company Secretary Division at:

Telephone no.: +66 (0) 2273 884 ext. 182 or 322
Facsimile no.: +66 (0) 2273 8883

Address: 21 TST Tower, Vibhavadi-Rangsit Road Chom Phon, Chatuchak, Bangkok
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In 1998, VGI commenced its business of marketing and
media services in BTS Skytrain system. Presently, VGl is
a unique market leader providing fully integrated
offline and online through the analysis of high-quality
data owned by its subsidiaries and/or business
partners. This serves as a bridging point of businesses
invested by the Company, such as (a) out-of-home
media business (mass transit media, office building

- Sustainability at VGI

and residential media, outdoor media, aviation media
and activation) with media inventory over ten billion
Baht; (b) payment business; and (c) logistic business. It
is now becoming a total perfect solutions, which is
able to respond the customers’ needs on a 360-degree
communication to reach their target audiences at
every journey stage.

FY 2018/19 operating performances

Operating revenue
Net profit
Dividend payment*

Number of VGI Group employees**

THB 5,158 million
THB 1,101 million
THB 0.094 per share

1,042 staffs

* Dividend payment from the FY 2018/19 at the rate of THB 0.054 per share, in the amount of not exceeding THB 554.72 million remains uncertain as it requires

the approval from the 2019 Annual General Meeting of Shareholders.
** Information as of 31 March 2019

Revenue breakdown

Mass transit media business
Outdoor media business
Office building media and other business

Digital service business

THB 2,354 million
THB 1,079 million
THB 414 million

THB 1,311 million

46 percent
21 percent
8 percent

25 percent

Information on nature of business is provided in the Annual Report 2018/19 under the heading “Industry Development

and VGI ecosystem”.
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In FY 2018/19, the Company announced its new vision “Pioneering Solutions for Tomorrow” and defined corporate
direction and strategy corresponding to VGl's business fundamental in order to achieve such new vision.
The Company also changed its corporate logo to be more modern.

WHY
WHAT
WHO
Values

We believe in long-term value
creation. Creating sustainable
value for our shareholders, partners
and society is our fundamental
principle.

Values

Solutions for
Tomorrow

Growth

We aim to achieve industry-leading
growth. Strengthening our unique
business units and partnering with
key complimentary market leaders
around the world is our key growth
differentiator.

Vision

Business Strategy

Innovation

Fundamental

Innovation

We commit to digital, technologies,
research R&D excellence to
develop and launch new generation
products and solutions that meet
ever-changing consumer demands.
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Stakeholder Engagement

The Company considers and gives importance to the
rights of all internal and external stakeholder groups
to ensure that they are treated appropriately, equally,
and fairly as we believe that maintaining a good
relationship with every stakeholder group is key to

sustainable development and the Company’s long-term

success. The Company therefore provides various
communication processes and channels for the
creation of stakeholder engagement, in order to
acknowledge their expectations and to further
integrate them in business operations.

Stakeholder group

Key stakeholders’ expectations

Communication processes and channels

Shareholders / Investors

Customers

Business Partners

Competitors

Employees

Communities, Society,
and Environment

Transparent and auditable business
operations, as well as, having good
and efficient corporate governance
Growth, stable and sustainable
operating performance

Regular disclosure of business
operating information

Carrying out business by giving
regard to the shareholders’ rights and
treating the shareholders equally
according to the relevant laws

Offering quality products that meet
the customers’ expectations at a fair
and appropriate price

Providing accurate and sufficient
information to the customers for their
decision makings

Improvement of the quality and type
of products and services

Transparent, fair and verifiable
procurement process
Compliance with the agreed terms

Treating competitors within the legal
scope and good business ethics
Free trade and fair competition

Equal treatment and respecting their
rights in line with the international
human rights standards as well as
laws and regulations

Employee development through
internal and external training

Career advancement

Providing appropriate remuneration
and welfares

Development of society, communities
and environment
Sustainable coexistence

Annual general meetings of
shareholders

Announcement of operating
performance on the Company’s
and the SET's website on quarter
and annual basis

Investor and shareholder roadshows
Communication channels including
the website, email and telephone

Annual satisfaction surveys
Regular activities for building
relationships such as joint seminars
Channels to gather complaint,
suggestions and comments

Selection process and performance
assessment
Joint meetings

Policy and guideline on competitors

CEO Town Hall activities

Internal communication channels
(e.g. Love and Share board and Pop-up
website)

Annual seminars

Happy Workplace program

Annual satisfaction surveys
Comment box

Community and social activities
Organisation management in an
eco-friendly way

Utilisation of the Company's media
space for the publicity of useful news
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Our awards and achievements

Assessed by the Thai Institute of Directors for CG of
Listed Companies in 2018 and awarded 5-star or
equivalent to “Excellent” categorisation for the fourth
consecutive year

In 2018, 142 companies from total 657 companies were
awarded "Excellent” categorisation for CG score.

Was selected and passed into the interview round of
the Board of the Year Awards 2018 for the group of the
listed companies having the market capitalisation from
THB 30,000 to 100,000 million

The Board of the Year Awards is awarded to the board
of listed companies who perform the duties of
monitoring, preventing benefit and creating value to
the stakeholders pursuant to the good corporate
governance principles.

ESG100

Environmental = Social - Governance

2018

Ranked as one of the top 100 listed companies that
have demonstrated outstanding environmental, social
and governance (ESG) achievement assessed by the
ESG Rating Unit of Thaipat Institute

SUSTAINABILITY REPORT AWARD 2018

marnuFE ol

Received a certificate of recognition for participating
in Sustainability Report Award 2018
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Economic Performance

“Under the name of Bualuang Securities Plc., we
admired VGI as the company providing advertising
spaces rental who has been now developed itself and
stepped forward to be the company offering total
solutions for customers by integrating offline and
online media (020 solutions). We considered VGI has
been adapted for technology and behavior of
consumer to be new unicorn of Thailand.

Moreover, we saw opportunities of further growth of
VGI, from both (a) out-of-home media business as a
result of the expansion of domestic infrastructure and
urbanisation; (b) logistics business which takes the
advantage from the growth of e-Commerce market;
and (c) payment business that highly developed from
cashless society policy.

Thus, we believed that VGI can build the synergy from
all types of business and investment mentioned above
and this will be the main factor supporting strong and
sustainable growth in the future.”

Mr. Napon Jaisan

Senior Assistant Vice President, Equity Research
Department, Research Group

Bualuang Securities Plc.



Business Ethics

. Sustainable and Good Corporate Governance

The Company values corporate governance as it
realises and firmly believes that good corporate
governance is a key factor to promote and support
sustainable growth. Therefore, the Board of Directors
has set out a corporate governance policy and code of
conducts, covering areas such as rights of shareholders,
equitable treatment of shareholders, role of
stakeholders, disclosure and transparency, and board
responsibilities. To be suitable with the Company’s
practices and nature of business and to be in line with
the principles of good corporate governance of the SET
and the principles of the Corporate Governance Code for
Listed Companies 2017 developed by the Securities and
Exchange Commission and the Thai Institute of Directors,
our corporate governance policy and code of conducts

has been reviewed on an annual basis, in which in the
past year, its key substances were reviewed at the
Board of Directors’ meeting on 20 March 2019.

Additionally, to ensure that the management and
operation are in conformity with the principles of good
corporate governance and in transparency and
verifiability manner, the Company has good management
system through its organisation structure by clearly
defining the separation of power, duties and
responsibilities of the key governing bodies in their
roles of (1) governance, (2) management and (3) operation,
as well as creating check and balance mechanism. In
addition, information on corporate governance is
provided in the Annual Report 2018/19 under the
heading “Corporate Governance”.
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® The Board of Directors and the sub-committees
have duties to govern and oversee the
management’s performance, to define the
Company’s vision, mission, values, strategies
and long-term goals and to make decision for
significant matters to the Company's business
operations.

@ The Chief Executive Officer and executives have
duties to manage the Company, to conduct the
Company’s day-to-day business operations as
delegated by the Board of Directors and to
regularly report operating results to the Board
of Directors. The employees have to perform
duties as assigned with responsibilities in
accordance with the Company’s rules, procedures
and policies.

. Anti-corruption

The Company is committed to fighting against all
forms of corruption and bribery and encourages its
directors, executives, employees, including subsidiaries
and business related persons not to involve in direct
and indirect corruption as the Company have become
a certified member of the Thai Private Sector Collective
Action Coalition against Corruption and to be in line
with the statement of the Chairman of BTS Group, i.e.
“Do it Right”. The policies on anti-corruption and other
relevant measures therefore have been prepared and
annually reviewed in order to be suitable and sufficient
for preventing, inspecting and responding to fraud
risks within the organisation which may arise from the

Company running its business. In the past year, the
Board of Directors’ meeting on 20 March 2019 has
reviewed key substances of the policies on anti-
corruption and other relevant measures and applied
“No Gift Policy” with the key principle that the
employees are 'not allowed’ to accept gifts from
business related persons, third parties, governmental
agencies or any organisations in all occasions; provided
that in case the receiver cannot refuse or return the
gift, the receiver is required to report his/her supervisor
on the acceptance of gift and deliver gift to the
Administration Division to be appropriately handled
further.
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To ensure that all Company’s employees have awareness
of and understand the key policies and practices in the
corporate governance policy, including the policies on
anti-corruption and other relevant measures, in FY
2018/19, the Company, together with BTS Group, has
created an e-learning program on the corporate
governance policy followed by an online test, and has
encouraged all employees to learn and do the test.

FY 2018/19 target

100% of VGI staffs have
undergone training on code of
conducts and anti-corruption
measures

&N
asaﬁ ngu \ < VGI and its wholly owned subsidiaries
Wq wiinaulungutiieannriau

¥ 3 oot Vel

Number of employees 243 persons
Number of participated employees 243 persons
Number of participated employees 100 percent

Average score from online test 9 percent

Sz0z1987N15M7 E-learnin

Remark: In FY 2018/19, the Company has encouraged Bangkok Smartcard System Co., Ltd., BSS Holdings Co., Ltd. and the companies under them to apply
the e-learning program and online test; however the Company was still under consideration of implementing the same to Master Ad Plc. ("MACQ") and its
group companies.

l Whistle blowing channels

If the employees or any person sees any conduct which
may be considered as suspicion of misbehavior due to
the non-compliance of laws, corporate governance
policy and code of conducts and the anti-corruption,
he/she can report the same and submit a complaint via
the following channels:

Intranet

Email: DoltRight@vgi.co.th

The Company will keep the name, address or any
information that the complainant or informant can be
identifiable confidential and allow only the persons Number of complaint that have

responsible for investigation to access such information. been verified as true (case) 0

FY 2017/18 FY 2018/19
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l Risk Management

The Company is aware of the importance on risk
management, it is therefore determined as an integral part
of the preparation of the Company’s annual business plan.
The Executive Committee is assigned to consider the
overall risks of the Company, evaluate and prepare a risk
assessment matrix under the frame of Committee of
Sponsoring Organisations of the Tradeway Commission or

COSO, so as to manage and minimise the impact of the
risks to an appropriate and acceptable level, by emphasising
on the management covered 4 core aspects, i.e. strategic
risks, operational risks, financial risks and compliance risks.
This will support the guidelines for risk management to be
in accordance with the Company’s objectives, targets and
strategies plan.

Risks

Strategic risks Operational risks

Financial risks Compliance risks

Business expansion Change in digital media

technology

Revenue growth varies by
number and behavior of

Reliance on personnel
with specialised expertise

consumers and good relations with
customers
Reliance on few business Cyber security

partners and major media
agencies

Competition with other
media service providers

Media business varies by the
overall economic situation

Cash flow Change in laws

Liquidity

Information on risks and its mitigation strategies are provided in the Annual Report 2018/19 of the Company under

the heading “Risk Factors”.

In respect to emerging risks, the Company analysed
that the entry into Thailand's e-money and e-payment
market by big market players like Alibaba.com through
its Alipay brand, is considered an emerging risk.
Although, at present, popularity of Alipay is limited
among Chinese tourists only, the e-money and
e-payment businesses currently operated by Rabbit
Group of VGI could be adversely affected if Alipay can
expand and acquire market share until it becomes a
dominant market player of Thai consumers using its
upper hand from its e-commerce business platform
like Lazada. VGI, therefore, has set its preventive
measures to mitigate impact from such risk by aligning

with key strategic partners, e.g. LINE, a service provider
of Thailand’s most popular instant messages application,
and Advance mPay Co., Ltd., a wholly owned subsidiary
of AIS, in developing Rabbit-LINE Pay application to
serve financial transactions via mobile devices and
building membership base to enhance businesses in
the future.
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Smart and Innovative Products

Recently, the competition and service format in media
industry have been extremely changed due to
technology progress, which considerably embedded
in people daily life, ranging from, such as affordably
seamless communication technology and online
shopping. The Company therefore adjusted its strategy
initially from being traditional media service provider
to the integration of online and offline media (020
solutions) by using consumer behavior data to analyse
and design media planning through the investment in
and collaboration with Rabbit Group, a group of

45 meter wide digital screens

Development of 45-meter wide digital screens at
platform and adoption of Visual Recognition Technology
to measure the efficacy of media campaign, i.e., the
number of potential and actual viewers and time of ex-
posure, which will enable brands to plan the media
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companies engaging in payment business in 2017.
Further, the Company developed itself to payments
and last-mile delivery solutions through the investment
in and collaboration with Kerry Express (Thailand)
Limited (“Kerry”), a company engaging in the domestic
express delivery service business in Thailand, since
2018. These built the total perfect solutions, which is
able to respond the customers’ needs on a 360-degree
communication to reach their target audiences at
every journey stage. In FY 2018/19, VGI Group still
continuously developed products under media
business and payment business to meet the customers’
and consumers’ need.

utilisation, in which the pilot phase has been run in
January 2019 at Chong Nonsi station and the full roll
out of these new screens will be in the middle of 2019,
starting with 3 stations, i.e. Asok, Phrom Phong and
Sala Daeng



The Company’s marketing service through offering of
product sampling with express delivery service provided
by Kerry and adoption of smart sampling technology
(random selection of target audiences from big data
owned by VGI Group and its business partners) which
will create awareness by 100 percent and will optimise
conversion opportunities; whereby the Company will
conduct the satisfaction survey through online platform
rendered by Rabbit Rewards Co., Ltd. (“RR") so that
the brands will obtain in-depth marketing information
to further develop their products, in which Products
‘Pao Silver Nano XPERT' and ‘Downy Premium Scent
Booster Beads' had employed smart sampling service
and have found that there were over 3 percent of total
number of target audiences responding questionnaire
through RR's online platform, which was higher
than the average conversion rate of other online
questionnaire platforms

Development of the payment system for BTS fares
operated by Rabbit Group in order to facilitate BTS
passengers through (a) the linkage of Rabbit card and
Rabbit-LINE Pay application to enable the money top
up and the purchase of tickets through the deduction
of money in e-wallet as well as checking the outstanding
value and reviewing trip history or (b) purchase of BTS
single trip ticket by the QR code payment

é )
~ FY 2018/19 target

10% growth of issued
10% Rabbit cards compared
to the previous year

\_ J

In addition, the number of issued Rabbit cards and
registered members of Rabbit-LINE Pay application in
March 2019 were 11 million cards and 5.5 million
accounts, growing from March 2018, in which the
number of issued Rabbit cards and registered
members of Rabbit-LINE Pay application were 9
million cards and 2.9 million accounts, equivalent to 22
percent and 87 percent, respectively.

Rabbit Group, as the payment service provider, gives
importance to the collection, storage and utilisation of
customer data. Data privacy protection policy is
therefore prepared and publicly available on the
Rabbit website at https://rabbit.co.th/card/ and
Rabbit-LINE Pay website at https://terms2.line.me/
linepay_pp_pp_rabbit?lang=th. No complaint regarding
this issue has been submitted last year.

Product Sampling

Rabbit cards

In FY 2018/19, the Company set up a new team under
the name “Digital Lab" to be responsible for developing
online media to strengthen the competitive ability
with the target to create new and up-to-date products.
In FY 2018/19, the Company realised the revenue from
020 solutions at approximate THB 178 million.
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Customer Relationship Management

In addition to offering products that are good for value
and creative, managing customer relationship also
plays an important role to create sustainability to the
Company. Given that the core revenue of the Company
is from out-of-home media business and the majority
of the Company's customers are media agencies (who
provide strategic planning for use of various types of
media as well as media budget planning and media
usage decision making), the Company has to manage
to maintain good relationship with these media agencies.
The Company adheres to the principle of “Transparent
Business”, i.e., doing business fairly, by focusing on
advising the customers on the efficacy and quality of the
available media so that the customers can make an
informed decision before purchasing media. The Company
also organises activities to build customer relationship.

Participation in the seminar MINDSHARE HUDDLE
2018: WHEN MAN & MACHINE COLLIDE organised
by Mindshare Thailand Limited and attended by
Mindshare’s customers: The Company arranged a
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workshop session entitled “Where offline meets
online”, showcasing the Company’s leading status as
the service provider of O20 solutions, which enables
the customer to efficiently communicate with its target
audiences from in-depth consumer data through the
combination among online and offline media
platform, payment platform and logistic platform to
promote the sale throughout the communication. In
addition, the Company also highlighted its vision to
continuously harness the latest technologies to
improve its media, both offline and online, that in turn
will produce tangible and measureable results.

In the past year, the Company has conducted customer
survey in terms of products and services satisfaction.
26 customers answered the survey and the satisfaction
score was at 88.97 percent, achieved the target. In this
respect, the Company will listen to the customers'’
suggestions for product and service improvement and
development.

e )

FY 2018/19 target

Customer satisfaction
score: at least 70 percent
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Business Partner Engagement

One of business strategies for the Company'’s
sustainable growth was partnering with key
complimentary global market leaders to strengthen
our core businesses, which is to increase the competitive
ability and is our key growth differentiator. Business

collaboration is our key to create business partner
engagement.
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Kerry, a company engaging in the domestic express delivery service business in Thailand

The Company has invested in 23 percent of shares in
Kerry last year. Kerry and the Company entered into
various business collaborations. Among others, Kerry
becomes the only express logistic partner to carry out
its express delivery services in BTS Skytrain system,
including the setting up of shops and service points on

-
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VGI
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BTS Skytrain stations, the utilisation of surface of
Kerry's fleets for the Company’s media business and
the offering of product sampling through express
delivery services provided by Kerry via the smart
sampling system.
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AnyMind Group Limited, an owner of artificial intelligence technology that help increasing media value

The Company and AdAsia (Thailand) Co., Ltd., a company
under AnyMind, has jointly incorporated VGI AnyMind
Technology Co., Ltd. to develop out-of-home
programmatic media in order to increase its
effectiveness platform in reaching the targeted
audiences more precisely. In addition, the Company
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has subscribed the Series B-1 Redeemable
Convertible Preference Shares issued by AnyMind,
representing 2.26 percent of the total shares in

AnyMind, at approximately USD 5 million.



Plan B Media Plc. or PlanB, the out-of-home media operator and producer

The Company has invested in 18.59 percent of total
issued shares in PlanB by subscribing its newly issued
shares and purchasing its existing shares. The Company
and PlanB will further confer for (a) using their
respective expertise in advertising media business to
jointly develop the out-of-home media business; (b)

VGI Global Media (Malaysia) Sdn Bhd

For oversea investment, in the past year, the Company
has reorganised its internal group by disposing VGlI
Global Media (Malaysia) Sdn Bhd (“VGM”") in the
proportion of 75 percent of total shares in VGM to
MACO as the Company was planning to have MACO
conquer the media market in South East Asia.

joint sourcing of the advertising media to increase the
quality of the services; and (c) joint marketing to offer
more varied and integrated total media solutions.

T

Mega digital screens with the half size of a football field
installed at Kuala Lumpur International Airport,
Malaysia, operated by Meru Utama Sdn Bhd, whose
43.80 percent of total shares was directly and indirectly
held by VGM
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‘ Social Performance
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Almost 3 years after | have joined VGI as a new graduate
with no work experience. | have gained tons of valuable
experiences in the sense of working and social community.
VGl also provides many activities that help building good
relationship between executives and staffs to make warm
and homelike work atmosphere. Apart from that, VGI
focuses on the importance of all employees and gives us
an opportunity to speak our opinions, to improve
ourselves, and to create new innovations to develop the
company and grew stably together. VGI is my first work
place and | am glad that we are still walking
forwards to the same goal.

I Ms. Suwimol Panklumyad
Business Development Administrative Officer



Human Resources Development and Employee Engagement

All employees are valuable resources for the business
operation and they will be the drive for the Company
to achieve its goal and business plan. The Company
values equal and fair treatment of all employees and
respects the international human right standards as
well as the relevant laws and regulations — from the
recruitment process, which offers equal employment
opportunities, to performance evaluation and
remuneration fixing, adjustment and management,
taking into account the appropriateness of the
working conditions and nature of work together with
the Company’s operating results, in both short term

Occupational safety and health policy

and long term, as well as the performance results of
each employee (which is conducted via an online
performance review and involves a participatory
review between the supervisor and employee twice a
year) so as to (a) create fairness in the organisation, (b)
become competitive with other employers in the
market, and (c) incentivise the employees. In addition,
the Company prioritises occupational health and safety
in relation to the employees’ lives, properties, and
working environment; a policy on occupational safety
and health, therefore was established.

standard and relevant laws;

safety related process;

The Company also promotes a good culture and
atmosphere that is conducive to working as a team
and presents equal opportunities to all employees to
advance in their career, as well as seeing the importance
in the employees’ potential, so it focuses on
personnel development, which the Company uses
core competency as a tool in preparation of the
personnel development plan so as to support the
performance efficiency to achieve the organisational
vision, mission, and goal. The Company provides both

p Provide the highest levels of safety to its stakeholders, such as the Company’s
1 employees, customers, contractors and social, with international safety management

p Manage safety in a proactive manner by identifying hazards, analysing risks by
2 implementing risk reduction and control measures as well as regular reviews of

p Give importance to the development of safety knowledge, relevant skills and
3 promoting awareness in all employees, contractors and relevant parties; and

p Keep the highest levels of security to lives and properties in the Company’s
4 responsible area with satisfactory building.

internal and external trainings, which can be classified
into core courses, which are aimed at increasing working
skills and efficiency and instilling good attitude at
work; management courses, which are training courses
for supervisors and involve management and supervision
of subordinates; and functional courses, which focus
on capability development for specific functions.
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VGl's Core Competency

Customer Focus

Behavior that reflects performance
aiming to meet the needs and give
utmost satisfaction to the customers

internally and externally

Training course

Training description

Training period
Training cost
Training participant

Business benefit

Reliable

Behavior that reflects responsibility
for the assignments given to be
completed successfully with quality

Behavior that reflects the expectation
of future events and good preparation
to be ready for future work in a careful
and efficient manner

6 Managerial Skills for Manager

This training course of managerial skills development for supervisor, manager or
executive with 6 full well-rounded skills can be divided into 2 main categories:
(1) 3 administrative skills, such as, planning and time management, problem
solving and decision making and development and quality improvement; and
(2) 3 people management skills, such as change management, conflict management
and team management.

2 days (12 hours)
THB 49,500

11 staffs

Participants can implement and integrate the knowledge obtained from the
training to their work management and to further develop their administrative
and people management skills to be more effective. We evaluated the result by
analysing and assessing the projects initiated by those 11 participants in terms
of cost saving, productivity, increase of revenue/profit and loss of revenue,
which the estimation was at approximately THB 131,781.

and we want to build the motivation to retain human

In addition to focusing on human resources development,
the Company also organises activities to promote
good relationship within the organisation, both
between the employees and between the employees
and the executives. This is because we believe that
when the employees are happy and satisfied at work,
the performance results and the improvement of the
operation can be achieved continuously and efficiently
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resources until retirement, which is a key factor that
reducing cost and time required to train new employees;
hence, the Company's launch of the "VGI Happy
Workplace” program, which is aimed at promoting
happiness of the employees in the organisation in line
with one of the Company'’s strategies for sustainable
growth i.e., the "Happy Employees” strategy.



FN

Activities VGI Employees

Happy Happy Happy Happy Happy Happy Happy Happy
body heart relax brain soul money family society

Goal: Happy Workplace for All Employees

State of physical happiness and State of emotional and spiritual State of social and environment
security in life happiness happiness
l Provident fund l New year party l Sports and family day
PN Annual health check-ups PN Annual seminar Employee satisfaction
* survey
Savings and credit ® Long-term service reward
L 2 " .
cooperative e Education fund for
o employees’ kids
PN Religious events
] Housing loans
¢ 5S Plus
Complaint channels for
Health insurance, life . employees
X3 insurance and personal .
accident insurance ¢ Healthy exercise club
Support of other
Py occasional monetary

subsidies e.g., funeral aid
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CEO Town Hall activity

This activity arranged for the Chief Executive Officer to update business operations within the organisation and
show his vision to the employees in order to build the understanding and inspiration to the employees to step
forward to the target determined by the Chief Executive Officer; in which in the past year, the CEO Town Hall activity

was arranged for 2 times.

Indicators and Performances

Performance
Indicator 2018/19 target
2016/17 2017/18 2018/19
Employees satisfaction survey (percent) 73" 86 85 > 85
Turnover rate (percent) 1.20 0.60 1.00 <1
Serious injury rate of employees (times/ 0 0 0 <0.8

million working hours)

* Cessation of modern trade media business

Remark: These indicators and performances are implemented within the Company and its wholly owned subsidiaries, exclusive of other companies under

VGI Group.
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Responsible Content

The Company, as a leader of total marketing solutions
having unique characteristic, values the contents and
messages that are made public or broadcast to the
audiences. They are required to comply with the laws,
not against good moral of the public and useful for the
public. The Company therefore set up procedure
requiring the verification of media contents and
messages to be appropriate as legally required and
are not against good moral of the public; airing
contents that are useful for the public regularly, such
as the news, weather reports, and oil prices so that
audiences can keep abreast of the latest news and
information i.e. broadcasting Buddhist teachings via

Indicators and Performances

the BTS multimedia on Buddhist holy days and days of
observance for Buddhists; and providing media space
for social campaigns and activities held on important
days or occasions by providing publicity for social
projects or events through the various media under
the Company’s management.

For example, the Procurement of Medical Instruments,
launched by Ramathibodi Foundation, activities
arranged by the Foundation to Aid Veteran Families
under the Royal Patronage of Her Royal Highness
Somdet Phra Srinagarindra Boromarajajonani and
Bangkok Art Biennale 2018.

. Performance
Indicator 2018/19 target
2017/18 2018/19
Complaint for the issues regarding illegal media 0 0 0
contents (case)
Free-of-charge media value for social benefit 5.5 10.5 .7

(THB million)

Remark: These indicators and performances are implemented within the Company and its wholly owned subsidiaries, exclusive of other companies under

VGI Group.

Soudsanng wisdusesdu
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Environmental Management

To ensure the efficiency on environmental management,
the Company has provided written policies and operation
manual that are in line with the ISO 14001: 2015 and

Reducing costs while considering
resources utilisation and constant
pollutions

Measures

Prohibition of all entrepreneurs from disposing
wastewater into the drains of the station and/or the
Bangkok Metropolitan Administration’s sewage
system to prevent blockage

Regular cleaning of grease traps (at least two times
per week)

Providing wastewater treatment system of the
commercial area in the BTS stations to control
organic carbon of treated water to be in line with
the waste water treatment control standards
announced by the Ministry of Science Technology
and Environment

From randomising and analysing organic carbon of
treated water, it was founded that BOD (Biochemical
Oxygen Demand) is in the range of 0.5-1.6 mg/L, which
was lower than standard at 20 mg/L as set out in
National Environmental Quality Act B.E. 2535 for typed
Kor. building.

Creating good image in environmental
aspect and being accepted by
stakeholders, i.e. customers and
social and communities

has regularly communicated the same to the employees;
provided that benefits from having those policies and
operation manual are as follows:

.

Increasing business opportunities
and negotiation with the business
partners whose intention is to
conduct business with organisation
focusing on environment

N Management of wastewater from the commercial area in the BTS stations
N\
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1l Waste management

Measures

e Waste sorting and disposal at the designated area

e Using green printing technology for VGI's media

4))) Noise and visual pollution

Measures

e Measuring and controlling the noise level inside
the trains and on the stations to be in line with the
legal requirements provided by the Company on a
regular basis and provided by the third party every
3 years. From the latest measurement in May 2018,
it was founded that the average noise levels inside
the trains and on the station platforms were -3.5
decibel and 0.2 decibel, respectively, following the
statutory requirement.

e Measuring and adjusting light levels of the BTS
multimedia in line with the airing time so that the
light is not too bright to be visually harmful

62 vGI GLOBAL MEDIA



In addition, since 2012, the Company gradually
changed lighting system of the lightboxes on the BTS
stations by replacing the fluorescent light bulbs with
LED light bulbs for the purpose of energy saving, the
audiences’ eye care, including increase of the efficiency
of lightbox display, reduction of maintenance costs
and increase of lifetime. A comparison of the
specifications of both light bulbs is shown in the table
below:

r

Cost for 3.6 square meters-sized lightbox equals
Power consumption per lightbox equals

Lifetime is approx.

Average Luminous Intensity:

Electricity cost in 2012/13

.

Fluorescent light
bulbs

THB 2,500.
216 watts.

10,000 — 12,000 hours.

710 candela/m?

THB 15.6 million for a
total of 3,254 lightboxes
on 23 BTS stations.

LED light
bulbs

THB 22,212.
70 watts.

50,000 — 70,000 hours.

200 candela/m? for
the lightboxes on 23
BTS stations and 700
candela/m? for the
lightboxes on 7 BTS
extension stations

THB 16.0 million for a
total of 2,354 lightboxes
on 30 BTS stations.*

* Enlargement of lightbox size is the cause of decrease in lightbox number.

If the Company had not replaced the fluorescent light
bulbs with LED light bulbs and had utilised fluorescent
light bulbs, electricity cost in 2018/19 would be
approximately THB 19.44 million.

With respect to saving office supplies and energy in the
office, the Company seriously promotes and supports
employees at all level to participate in saving office
supplies and energy in the office by setting up various
measures such as reducing use of paper in the office
by printing on recycled papers, report and work order
preparation including storing documents in electronic
format, reducing color printing, reducing power
consumption by reducing the number of light bulbs,

replacing lightning system from fluorescent bulbs to
LED bulbs, turning on the lights where necessary, and
turning off the lights at lunch breaks. The Company
notifies those measures by training its employees as
well as preparing a popup website to promote such
campaign on the Company’s intranet. Although the
total revenue based on standalone financial
statements in FY 2018/19 is increased by approximately
18 percent, the consumption of paper, electricity and
ink printing is reduced.
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Sustainability Performance Result

AUIASYYINA (Economic)

wanasAtuvu (Performance Result)

s19ns (Topic) Huo® (Unit) U 2559/60 U 2560/61 U 2561/62

FY 2016/17 FY 2017/18 FY 2018/19
s9lA9INNISANITUSSAR (Operating revenue) 3,051 3,936 5,158
mlsvnnissitiussie (Net profit) FuuIn 826 846 1,101
n1s91eNuduwa (Dividend payment) (THB million) 412 704 897*
ANGINUNTT (Tax expense) 210 241 352

* ns9ngduwadinsusonndaUnadvedd 2561/62 ludnsiKua: 0.054 un ARIJUSIUOURUTLIAU 554.72 uuin gadaouluitusu 1kedann
fadlnsunisauldnnnUs:yuadnyyfiorfuds:91U 2562

Dividend payment from the FY 2018/19 at the rate of THB 0.054 per share, in the amount of not exceeding THB 554.72 million remains uncertain as it requires the
approval from the 2019 Annual General Meeting of Shareholders.

AUAIAU (Social)*

wanisAtudu (Performance Result)

$18N1s (Topic) KUy (Unit) U 2559/60 U 2560/61 U 2561/62
FY 2016/17 FY 2017/18 FY 2018/19
FAUDUWUINIUAIKUA (Total employees) 246 249 246
AU
19 (Male) 138 130 119
(person)
nryu (Female) 107 119 127

Jmunmuony (Classified by age)

919Uouna 30 U (Less than 30) 47 45 41
AU

018 30 9 50 U (30 to 50) (person) 183 188 192

91gu1NN31 50 U (Over 50) 16 16 13

FMuNAUDNEU (Classified by year of employment)

g uluinu 5 U (Less than 5 years) 147 130 95
AU

onguuinu 5 U isldinu 10U (5 to 10 years) (person) 44 45 79

o1g9uInu 10U (Over 10 years) 55 74 72

FUMUNAIUANIIKUNIU (Classified by position)

S:AUUNURANNS (Practitioner level) 134 144 132
S=RURDKUNTU (Supervisor level) AU 60 53 63
S:UEINNTS (Manager level) (person) 29 36 35
S=AUYUSKHNS (Executive level) 23 16 16
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wanasAtuvu (Performance Result)

$19n1s (Topic) KHu2® (Unit) U 2559/60 U 2560/61 U 2561/62
FY 2016/17 FY 2017/18 FY 2018/19
FuouwWlNIILADoN AU (person) 36 18 32

(Number of resigned employees)

9MsSINSaNoon (Turnover rate) Sowa: (percent) 1.2 0.6 1.0
SuouUBIILINSEINOUSU (Training hours) #9luu (hour) 11,556 8,503 9,751
Suousalugnstineusuindgsionusiod $51Ud (hour) 46.98 33.21 39.64
(Average training hours per employee

per year)

ans110aunsarUogsiol duU (day) 4.43 5.32 4.41

(Average sick leaves per year)

dnsI0agnisannsiod 35U (day) 0.76 0.71 0.58
(Average personal leaves per year)

dnsInagnIsanwnsousiot 5U (day) 7.46 7.71 7.64
(Average annual leaves per year)

amsINTsa1naon (Parental leaves) ASU (time) 5 2 4

aURInAnonsISUUoASBIISIRINNISNU A3y (time) 0 0 0
(Accidents or serious injuries from work)

* wanisAduinuauday iIduveya ru 5UR 31 DuNAU 2562 VoausENd Ia:UsBNgosRUSEN« fiorugowna: 100 INMdu
Social performances are the information of VGl and its wholly owned subsidiaries as at 31 March 2019.

ﬁﬂue‘i\monéau (Environment)*

wansAMtuvu (Performance Result)

s18Ms (Topic) KiLio® (Unit) U 2559/60 U 2560/61 U 2561/62
FY 2016/17 FY 2017/18 FY 2018/19

nstwasauna:gunsninieludnineiu (Office supplies and energy consumption)

Jsunnunsidns:ny (Paper consumption) 8U (ream) 1,593 1,815 1,753
UsiunnunsidIwwA (Electricity consumption) KUoe (unit) 622,407 559,010 557,784
AnlETsluNsavsonnwuwa unn (THB) 585,714 873,550 698,500

(Ink color printing cost)

ANtETaTUNSATBonENWUWYI0FN u1n (THB) 243,472 262,335 265,440
(Black and white ink printing cost)

* wansAidususuddondou iduveyavesusdng la:usdngosRusEng fiousesa: 100 IM1du
Environmental performances are the information of VGI and its wholly owned subsidiaries.

Sustainability Performance Result 65



GRI Index

Page number(s)/ Link/ Comment

GRI Standards Disclosure
Thai version English
General Disclosures
GRI 102: General Disclosures 2016
Organisational Profile
102-1 Name of the organisation 8 38
102-2 Activities, brands, products, and services 10-11 40-41
102-3 Location of headquarters 9 39
102-4 Location of operations Operations of VGI Group (through VGI and
its subsidiaries) are conducted in Thailand,
Malaysia, Singapore, and Hong Kong.
102-5 Ownership and legal form 8 38
102-6 Markets served Most operations are served in Thailand.
102-7 Scale of the organisation 8 38
102-8 Information on employees and other workers 64-65
102-9 Supply chain 8-12 38-42
102-10 Significant changes to the organisation and There was no significant change in 2018.
its supply chain
102-11 Precautionary principle or approach 8-12 38-42
102-12 External initiatives Not available
102-13 Membership of associations Thai Institute of Directors (IOD) and Thai
Investor Association (TIA)
Strategy
102-14 Statement from senior decision-maker 6-7 36-37
Ethics and Integrity
102-16 Mechanisms for advice and concerns about ethics 15-16 45-46
Governance
102-18 Governance structure 15 45
Stakeholder Engagement
102-40 List of stakeholder groups 12-13 42-43
102-41 Collective bargaining agreements All employees have the rights to participate
in collective bargaining agreement.
102-42 Identifying and selecting stakeholders
102-43 Approach to stakeholder engagement 12-13 42-43
102-44 Key topics and concerns raised

Reporting Practice

102-45

102-46
102-47
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Entities included in the consolidated 8 38
financial statements

Defining report content and topic Boundaries 8-9 38-39
List of material topics 9 39



GRI Standards Disclosure

Page number(s)/ Link/ Comment

Thai version English

102-48 Restatement of information

102-49 Changes in reporting

102-50 Reporting period

102-51 Date of most recent report

102-52 Reporting cycle

102-53 Contact point for questions regarding the report

102-54 Claims of reporting in accordance with the
GRI Standards

102-55 GRI content index

102-56 External assurance

There was no restatement of information in

the report.
There was no significant change from the

previous reporting period.

39

66-67

This report is not externally assured.

Material Topics

Business Ethic

GRI 103: Management Approach 2016

103-1 Explanation of the material topic and its boundary

103-2 The management approach and its components 14-17 44-47

103-3 Evaluation of the management approach

GRI 205: Anti-corruption 2016

205-3 Confirmed incidents of corruption and 16 46
actions taken

Smart and Innovative Products

GRI 103: Management Approach 2016

103-1 Explanation of the material topic and its boundary

103-2 The management approach and its components 18-19 38-39

103-3 Evaluation of the management approach

GRI 418: Customer Privacy 2016

418-1 Substantiated complaints concerning breaches 19 39
of customer privacy and losses of customer data

Customer Relationship Management

GRI 103: Management Approach 2016

103-1 Explanation of the material topic and its boundary

103-2 The management approach and its components 20 50

103-3 Evaluation of the management approach

Business Partner Engagement

GRI 103: Management Approach 2016

103-1 Explanation of the material topic and its boundary

103-2 The management approach and its components 21-23 51-53

103-3 Evaluation of the management approach
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Page number(s)/ Link/ Comment

GRI Standards Disclosure
Thai version English

Human Resources Development and Employee Engagement
GRI 103: Management Approach 2016
103-1 Explanation of the material topic and its boundary
103-2 The management approach and its components 24-28 54-58
103-3 Evaluation of the management approach
GRI'401: Employment 2016
401-3 Parental leave 65
GRI 404: Training and Education 2016
404-1 Average hours of training per year per employee 65
GRI 403: Occupational Health and Safety 2016
403-2 Types of injury and rates of injury, occupational 28, 65 58, 65

diseases, lost days, and absenteeism, and number

of work-related fatalities
Responsible Content
GRI 103: Management Approach 2016
103-1 Explanation of the material topic and its boundary
103-2 The management approach and its components 29 59
103-3 Evaluation of the management approach
Eco-Friendly Management
GRI 103: Management Approach 2016
103-1 Explanation of the material topic and its boundary
103-2 The management approach and its components 31-33 61-63
103-3 Evaluation of the management approach
GRI 302: Energy 2016
302-1 Energy consumption within the organisation 65
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TEL: +66 (0) 2273 8884

VGI GLOBAL MEDIA PUBLIC COMPANY LIMITED
21 TST Tower, 9" Floor, Viphavadi-Rangsit Road,
Chomphon, Chatuchak Bangkok 10900 Thailand

WWW.VGI.CO.TH



