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Thailand’s Top Corporate Brand 2016 CG 5-star Perfect 100 AGM Score in 2016
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Definitions

The Company or VGI means VGI Global Media Public Company Limited

BTS Group means BTS Group Holdings Public Company Limited
and its subsidiaries
BTSG means  BTS Group Holdings Public Company Limited
BTSC means Bangkok Mass Transit System Public Company Limited
SET means The Stock Exchange of Thailand
Thai 10D means  Thai Institute of Directors

Definitions m






Last October was the mourning period of all Thai
people from the passing of His Majesty King Bhumibol
Adulyadej, who concentrated his efforts for the Thai
people and being ideal in duty performing and living
pursuant to sufficiency economy philosophy, which
will always be in the heart of the Thai people.

VGI's executives and employees also would like to
salute long live His Majesty King Maha Vajiralongkorn
Bodindradebayavarangkun.

VGI in the previous year had achieved memorable
success and laid foundation for growth and sustainable
success in the future by reaching our aim to become
a “Nationwide Integrated Media Platform”, enabling
VGI to expand its leadership in Out-of-Home media
segment combining with the largest well-diversified
media inventory. VGI's next goal is to transform itself
from a traditional Out-of-Home media agent to a
fully integrated online and offline media platform by
offering measurable media packages that reach the
target audiences with precision through data analysis
provided by groups of Bangkok Smartcard System
Co., Ltd. and BSS Holdings Co., Ltd. or Rabbit
Group, which were acquired by VGI at the end of
fiscal year 2016/17.

Regarding to environment, VGI has environmental
management system pursuant to the standards. In
the past year, the Company has expended its budget
up to THB 7 million to develop wastewater treatment
system of commercial area on BTS stations as well
as engaging third party to measure and control the
media noise level to be appropriate, not disturbing
the passengers and in line with statutory requirements.

Furthermore, with a view to elevating the level of
corporate governance, VGI has laid strong anti-corruption
foundation by addressing “Do it Right” statement
and applying the framework of relevant anti-corruption
policies and practices provided by BTS Group Holdings
Public Company Limited (“BTS Group”), in a manner
that is in line with VGI's nature of business. This is
because VGI strongly believes that those related
policies will maximise the Company’s value, and
that will serve as the clear and solid implementation
guidelines within the organisation with the purpose
of achieving its business objectives in a transparent
and efficient manner, while sustainably growing in
the fair competition and non-corrupted business
environment.

As regards our society and community responsibilities,
VGI has participated in ‘Next Station — Happiness by
the BTS Group’, CSR program of the companies
within BTS Group, which is organised to support the
quality of life to children and villagers in remote
areas all over the country. BTS Group brings
happiness to people by giving basic necessities and
consumer goods and providing free health checkups.

All of the above programs and activities were arisen
as a result of the commitment and devotion of our
employees and the fair and transparent administration
and management of the Board of Directors and the
executives, taking into account the roles of every
stakeholder group. These are indicatives of VGI's
commitment to create satisfaction and generate
long-term returns while taking care of our social,
community, and environmental responsibilities at
the same time, which will lead to VGI’s sustainable
development in the truest sense.

F

Mr. Keeree Kanjanapas
Chairman

Message from the Chairman



About this Sustainability Report

This Sustainability Report 2016/17 of VGI Global
Media Public Company Limited is the second report,
which was prepared in line with the Sustainability
Reporting Guidelines of the Global Reporting Initiative
(GRI) Version 4, and that the contents herein are
complete and prepared ‘in accordance’ with the
said Guidelines — Core option to present VGI's

Materiality Assessment Process for this Report

The content selection and materiality assessment
process is in conformity with the GRI's principles,
taking into account factors that are crucial for the
Company to conduct business sustainably and meet
the expectations of stakeholders directly and indirectly.

Identification of Material Issues

performance in economic, social and environmental
aspects from 1 April 2016 to 31 March 2017.

(Additional information apart from this Sustainability Report
is available in the Annual Report 2016/17 and published on

the Company’s website at www.vgi.co.th.)

The content selection and materiality assessment
process consist of identification of material issues,
prioritisation of material issues, verification of material
issues and continuous improvement, where such
process can be summarised as follows:

Identify issues that have an impact on the Company’s sustainability as well as stakeholders

by considering the GRI aspects and relevance to the Company, such as vision and
mission, nature of business, and strategy for sustainable growth K

Prioritisation of Material Issues

Propose issues that are material for sustainability, including the scope of the report on

»
3
0
Q

Assess the importance of sustainability issues by taking into consideration the importance
of each sustainability issue on a scale of 1-4 in two aspects, namely (1) significance of
impacts to the Company and (2) influence on stakeholders, and by weighing the same in
the sustainability context mainly based on business strategy

each topic material to sustainability, to the Corporate Governance Committee for its

consideration, suggestion and verification of the materiality assessment process to ensure
that their contents are inclusive of key topics that are relevant to the Company K

Continuous Improvement

42  sustainability Report 2016/17
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Review the sustainability report and information disclosure continuously for the second
consecutive year with a view to ensuring that the disclosed information is appropriate and
relevant to the topic to be communicated as well as meeting the stakeholders’ expectations



Sustainability Issues and Materiality Assessment

Influence on stakeholders

Significance of impacts to the company

Impact Boundary United Nation’s

Material Sustainability Issues Sustainable

Within External Development
Organisation | Stakeholders Goals

Operations Sustainable Corporate Governance SDG 7 and
Efficiency Energy Consumption SDG 12
Environmental Management

Customer 5 Smart and Innovative Product
b Customer Relationship Management

People . Human Resources Development SDG 4, SDG 5
. | Employee Engagement and SDG 8

Consumer Responsible Content

and Social Social and Community Development

This Sustainability Report 2016/17 is available on www.vgi.co.th.

For more information, please contact Company Secretary Division of VGI Global Media Public Company Limited at:
Telephone no.: +66 (0) 2273 8884 ext. 556 or 557

Facsimile no.: +66 (0) 2273 8883

About this Sustainability Report



Sustainability at VGI

Business Overview

!m—u EOOCIO08{ECOC 008 BOOCI00R

The Company provides media network services that
are connected modern lifestyle media. The core media
that are under the Company’s management are
BTS-related Media, which the Company has been
granted the right to manage (a) media space and (b)
commercial area in the MRT Green Line consisting
of 23 stations in the Silom Line and Sukhumvit Line,
and 7 stations in its extension line (i.e., Krung Thonburi
Station, Wongwian Yai Station, Bang Chak Station,
Punnawithi Station, Udom Suk Station, Bang Na
Station, and Bearing Station); and Office Building
Media, which the Company is granted the right to
install and manage digital screens in elevators and
hallway to the passenger lifts of prime-location office
buildings in Bangkok. In addition, the Company has
acquired the right to manage and act as an agent to

sell various types of media, such as street furniture,
the media space at Chamchuri Square, the media
space at the Empire Tower, the media space at provincial
clock towers in various provinces, e.g. Chiang Mai,
Khoen Kean, Songkla, and the media space in elevators
in residential condominiums.

Further, at present, the Company holds other companies’
shares, i.e. Master Ad Public Company Limited,
Aero Media Group Company Limited, Demo Power
(Thailand) Company Limited, Bangkok Smartcard
System Company Limited and BSS Holdings Company
Limited, whose their businesses are complementary
to the Company’s network towards ‘Nationwide
Integrated Media Platform’.

2016/17 Highlight Performance Indicators

Operating Revenue (MB)

Total Media Space (Square Meters)

2,023.25

30,000

GLOBALMEDIA (30 BTS stations / 52 trains)
Total Commercial Area (Square Meters) 8,800
Digital Screens in Office Buildings (screens) 1,231

(160 buildings)

Information on nature of business is provided in the Annual Report 2016/17 under the heading “Our Business”.
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o Vision o
To be the leader of innovative lifestyle media networks and solutions with commitments
to corporate social responsibilities

Q Q

@ Mission Strategy for

. : _ Sustainable Growth
To provide the best solutions with

the highest impact lifestyle media Smart Advertising, Excellent Services,
networks towards society, Happy Employees
community and the environment at large

Q

e @ Operational Policy for Sustainable Growth @ ™

1. Develop business by leveraging risks to the business that generates stable returns

2. Aim to be a service provider of lifestyle media that are outstanding and smart

(attractive, responsive, and good for value)

3. Employees being professionals in line with the HEART values to deliver services that create good impression

4. Conduct business with transparency and fairness

5. Give priority to the environmental management and the improvement of the quality of life of employees,

society, and communities, both in the CSR process (CSR In Process) and beyond the normal business
Y operation (CSR After Process) D
( O Values “VGI HEART” O \

V = Very stands for working with the power of devotion.

G = Good stands for being excellent, good, and happy.

I =Indeed stands for creating splendid work.

H = Helpful stands for being sincerely helpful towards customers, colleagues, and society.

E = Energetic stands for having the drive and enthusiasm to perform with diligence and will to improve
oneself constantly to be ready to overcome all obstacles at work with a view to achieving
success without feeling discouraged.

A = Adaptive stands for being able to adapt to every situation and era to be ready to changes to come by
focusing on the better development and improvement of performance.

R = Reliable stands for being reliable and trustworthy to complete all tasks successfully.

T = Teamwork stands for having the synergy with participation from every different level within the organisation

to achieve the same goal.

J

Q

Motto

Always from the Heart

Sustainability at VGI



Analysis and Consideration of Stakeholders’ Roles

The Company has analysed and considered the roles of stakeholders as well as giving importance to the rights
of each stakeholder group to ensure that they are treated appropriately, equally, and fairly as we believe that
maintaining a good relationship with every stakeholder group is key to sustainable development and the
Company’s long-term success, the details of which are as follows:

Shareholders / Investors

Responsibility Issue Communication Process / Channel

- Give returns at an appropriate level to - Annual report
the shareholders sustainably - Sustainability report

- Conduct business with care and - Annual general meetings of .
by giving consideration to present shareholders
and future risk factors to create - Quarterly MD&A preparation
transparency in the operation and disclosure

- Carry out undertakings by giving - Quarterly analyst meetings
regard to the shareholders’ rights - Regular roadshows

and treat the shareholders equally

((©
((©

=

according to the relevant laws

Customers

Responsibility Issue
- Create satisfaction and confidence for the customers, which is key to achieve success in business
- Offer and provide quality services that meet or exceed the customers’ expectations at a fair value
- Give accurate and sufficient information to the customers to prevent the customers from having any
confusion regarding the quality or any condition of the goods or services
- Improve the quality and types of media and innovative services to meet the customers’ need
- Conduct customer satisfaction surveys as well as hearing feedbacks
or complaints as guidelines to improve the services

Communication Process / Channel

- Regular joint meetings

- Regular activities for building relationships
- Satisfaction surveys

- Annual report
- Sustainability report

Business Partners

Responsibility Issue Communication Process / Channel
- Set a written policy and procedure - Regular joint meetings
of procurement process to ensure - Regular activities for building
that transparent, fair and verifiable relationships

procurement process
- Treat the business partners as
contractually agreed in a strict

manner
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Competitors

Responsibility Issue
- Treat competitors within the legal scope and good business ethics
- Encourage and promote free trade and fair competition

Communication Process / Channel
- Policy and Guideline on Competitors (as set out in the VGI Group’s Code
of Conduct)

Government Agencies

Responsibility Issue

- Comply with the laws relating to the Company’s business operation, including disclosure
of operating results based on the agencies’ reporting schedule

- Provide cooperation and support to the projects of government agencies for the
benefits of society and the country

Communication Process / Channel
- Regular publicity for the projects of government agencies

Mass Media
Responsibility Issue
- Disclose the Company’s operating results by giving thorough, accurate, and reliable information
Communication Process / Channel
- Quarterly MD&A preparations and disclosures
- Quarterly analyst meetings
[

Employees

Responsibility Issue i Communication Process / Channel

- Treat the employees equally and - Internal communication channels (e.g.
respect their rights in line with the Love and Share board and Pop-up
international human rights standards website)
as well as laws and regulations - Annual seminar

- Develop personnel through internal - Happy Workplace program
and external training : - Annual satisfaction surveys

- Provide appropriate remuneration - Comment box

and benefits

- Create employee engagement

Communities, Society, and Environment

Responsibility Issue Communication Process / Channel
- Growing business sustainably together - Annual report

0,

fo

I.\

with developing society, communities - Sustainability report

and the environment - Regular publicity for the advertisement
- Use the Company’s media space for - Community and social activities
the benefit of society

)

Sustainability at VGI

- Manage the organisation in an
eco-friendly way



Our Awards and Achievements

Thailand’s Top Corporate Brand 2016 CG 5-star Perfect 100 AGM Score in 2016

Awarded Thailand’s Top Corporate  Assessed by the Thai IOD for CG Awarded a perfect 100 AGM
Brand 2016 in Media and Publishing  of Listed Companies in 2016 and Quality Assessment Score in 2016
sector from Master of Science in awarded 5-star or equivalent to by the Thai Investor Association
Marketing, Faculty of Commerce “Excellent” categorisation in (TIA) for the third consecutive year
and Accountancy, Chulalongkorn November 2016 for the second

University together with the SET and  consecutive year

Manager Media Group
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Maybank Kim Eng Seeurities” (Thailand): Public
Company Limited has chosen to invest in VGl as it
is the largest Out-of-Home-media company, who
provides a one-stop media service solution. We
have witnessed the great potential for business
expansion both from the domestic and international
rail mass transit expansion. Currently, VGI makes
its presence in_ Malaysian market, -in “which it
brings its expertise on-managing rail mass transit
media from Thailand. Moreoverythe Company has
made further inroads by transforming itself from a
mere conventional media provider to a data-driven
business model through the acquisition  of BSS
Holding Co., Ltd. and Bangkok Smartcard System
Co., Ltd. or Rabbit group. Through such acquisition
VGI will eventually be the very first company in.the
country to provide measurable media service.

Mr. Jaroonpan Wattanawong

Vice President — Analyst: Transportation / Small Cap
Maybank Kim Eng Securities (Thailand)

Public Company Limited

Interview given on 5 April 2017

Sustainability at VGI m
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Operations

The Company places the importance to the business operations being in strict compliance

with laws and regulations under good and sustainable corporate governance, while at the
same time focusing on efficiency energy consumption and environmental management
pursuant to 1ISO 14001: 2004 Certified Environmental Management System.

Sustainable and Good Corporate Governance

The Company values corporate governance as it realises
and firmly believes that good corporate governance
is a key factor to promote and support sustainable
growth. Therefore, the Board of Directors has set
out a policy on good corporate governance and
business ethics, covering areas such as rights of
shareholders, equitable treatment of shareholders,
role of stakeholders, disclosure and transparency,
and board responsibilities, which are in line with the
principles of good corporate governance of the SET
and the Thai 10D. To ensure that the management
and operation is in conformity with the principles of
good corporate governance and to set up a proper

and efficient system of checks and balances, the
members of the Board of Directors are experts in
various fields and are able to express their individual
opinion on the operation freely so as to perform
their corporate governance functions with efficiency
to generate maximum returns to the shareholders.
Moreover, the Company has appointed sub-committees
to help follow up with and screen tasks assigned by
the Board of Directors closely.

Information on corporate governance is provided in
the Annual Report 2016/17 under the heading “Corporate
Governance”.

Anti-corruption

The Company adopts the policy to conduct its business
with integrity, honesty and transparency under the
relevant laws and standards by fastening on the
responsibility towards society and all groups of
stakeholders in accordance with the principles of
good corporate governance and is committed to
fighting against all forms of corruption and bribery
as per its declaration of intent to join Thailand’s
Private Sector Collective Action Coalition Against
Corruption (CAC), as well as encourages and determines
its subsidiaries and related business entities to apply
the Anti-Corruption Measures, which covers compliance

by all relevant divisions to carry out any action with
transparency and integrity being prioritised, especially
when dealing with government officers or agencies,
in order to avoid operations that possibly affect
inappropriate action and are contrary to good corporate
governance.

In this respect, any actions and performances carried
out by the Board of Directors, management and
employees at all levels must be in line with the
statement of the Chairman of BTS Group, the parent
company of the Company, i.e. “Do it Right”.

Sustainability Report 2016/17



Important progress Anti-Corruption of the Company in fiscal year 2016/17

Q

of corruption

Risk assessment, whereas fraud risks is added into risk management framework, which is
integrated into the preparation of the Company’s annual business plan

Preparation and determination of the Anti-Corruption Measures and relevant procedures, including
Whistle Blowing Policy and Protection Measures, separately from the Corporate Governance
Policy and Code of Conduct in order to (i) state the Company’s strong commitment against all
forms of corruption; and (ii) enhance direct access to the Anti-Corruption Measures by the
employees and the Company’s stakeholders to understand the anti-corruption and its commitment
against the corruption under the same policies; also, the delivery of written letter to the
Company’s business partners to inform them of the Company’s commitment against all forms

Arrangement of the anti-corruption training courses for the management and employees to have

the Company’s people to better understanding of the operation under the same standard

For the whistle blowing channels, if any person sees any conduct which may be considered as suspicion of

corruption and bribery occurred directly or indirectly to the Company, he/she can report the same and submit

a complaint via intranet or VGI_CAC@vgi.co.th whereas the Company will keep the name, address or any

information that the complainant or informant can be identifiable confidential and allow only the persons

responsible for investigation to access such information.

Risk Management

The Board of Directors assigns the Executive Committee
to consider the overall risks of the Company, evaluate
and prepare a risk assessment matrix so as to manage
and minimise the impact of the risks to an appropriate
and acceptable level. In this respect, the results of
the risk assessment will be integrated into the
preparation of the Company’s annual business plan
in order to determine guidelines for risk management
in accordance with the Company’s objectives, targets,
and strategy. The results of the risk assessment, its

mitigation measure and the overall outcome will be
reported to the Board of Directors. The Company’s
risks can be analysed into 5 aspects, i.e. strategic
risks, operational risks, financial risks, compliance
risks and fraud risks.

Information on risks is provided in the Annual
Report 2016/17 of the Company under the heading
“Risk Factors”.

Operations H



Efficient Energy Consumption

“With an objective to preserve the environment and save energy to reduce costs” the Company
has undertaken various energy-saving programs continuously such as the following:

1. Lighting system replacement of the lightboxes on the BTS stations — With a view to increasing the efficiency of

lightbox display, reduction of maintenance costs and increasing lifetime. In 2012, the Company replaced the
fluorescent light bulbs installed in the static lightboxes on the BTS Stations with LED light bulbs. A comparison
of the specifications of both light bulbs is shown in the table below:

Fluorescent Light Bulbs

Cost for 3.6 square meters-sized
lightbox equals THB 2,500.

Power Consumption per lightbox equals 216 watts.

Lifetime is approx. 10,000 - 12,000 hours.

Average Luminous Intensity:

710 candela/m?

Electricity Cost in 2012/13 was THB 15.60 million

for a total of 3,254 lightboxes
on 23 BTS stations.

If the Company had not replaced the fluorescent
light bulbs with LED light bulbs and had utilised
fluorescent light bulbs, electricity cost in 2016/17
would be approximately THB 16.58 million.

As for the removed fluorescent light bulbs, the
Company sorted out those that were defective and
delivered the same to the light bulb manufacturer,
which has light bulb waste management unit for
disposal or reuse such light bulbs. The functioned
light bulbs were donated and some were kept for
official use.
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LED Light Bulbs

Cost for 3.6 square meters-sized
lightbox equals THB 22,212.

Power Consumption per lightbox equals 70 watts.

Lifetime is approx. 50,000 - 70,000 hours.

Average Luminous Intensity:

200 candela/m?

Electricity Cost in 2016/17 was THB 11.60 million

for a total of 3,905 lightboxes
on 30 BTS stations.

In addition to the lighting system replacement of the
lightboxes on the BTS stations, the Company is
committed to saving more energy whereas the
Company in previous year studied and improved its
work process by switching off the lights during
media installation for average of 2 hours per day,
and that resulted in the reduction of electricity cost
on 30 BTS stations from 7,416 units per month or
170,586 units per year, equivalent to the electricity
cost at approximately THB 1 million annually.



2. Saving office supplies and energy in the office - The Company promotes saving office supplies and energy

in the office by training its employees to implement various measures such as reducing use of paper in the

office by printing on recycled papers, report and work order preparation including storing documents in

electronic format, reducing color printing, reducing power consumption by reducing the number of light bulbs,

turning on the lights where necessary, and turning off the lights at lunch breaks, as well as preparing a popup

website to promote such campaign on the Company’s intranet.

VGI’s consumption of energy and office supplies in the previous two years

2015/16 2016/17 YoY (%)

Electricity Consumption (unit) 611,597 622,407

Black and White Ink Printing Cost (THB) 270,605 243,472 -(10.03)

3. VGI Recycle Project

Since the amount of waste generated in our daily
lives and industrial factories is enormous, which
poses an adverse impact on the environment in the
long run, the Company places an importance on
waste management to reduce such waste problem,
to decrease rate of per capita waste generation, the
health issues following waste mismanagement.
Accordingly, the Company has launched a waste
sorting and recycling project within the organisation
to reduce future waste. Moreover, if properly
managed, some waste can be recycled for future
use, which will not only save resources and money,
but will also be conducive to a pleasant environment
for all employees within the organisation as part of
its CSR responsibility and sustainable developmentin
the future.

Given that, the Company, in the previous year, gave
the abandoned 1,500 vinyl sheets, equivalent to
5,400 square meters that left unused in the
warehouse for more than 6 months to Study Centre
of Sufficiency Economy in several communities in
districts of Pattaya, Bang La Mung and Sattahip and
also the Red Claw Crayfish Community Enterprise in
districts of Bang La Mung and Sattahip for the
agricultural benefits. Villagers experimented those
vinyl sheets and founded no effect on the fish and
surrounding environment, e.g. red claw crayfish,
catfish, frog, vegetables plot and mushroom nursery.
In addition, the Company also gave the vinyl sheets
to Thanyaburi Man Protector Center at Pathumthani
to use as material to make the bag to help building

the career for those men in need.

Operations E



Environmental Management

To ensure the efficiency on environmental management, the Company as the concessionaire granted the right
to manage marketing activities in BTS SkyTrain system by BTSC, mass transit operator and the Company’s
key business partner, has provided written policies and operation manual that are in line with the ISO 14001:
2004 Certified Environmental Management System.

Environmental Issues Measures for Environmental Management

Management of Wastewater Prohibition of all entrepreneurs from disposing wastewater into the drains

from the Commercial Area in of the station and/or the Bangkok Metropolitan Administration’s sewage

the BTS Stations system to prevent blockage
Regular cleaning or grease traps (at least two times per week)
Development of wastewater treatment system of the commercial area in
the BTS stations to be in line with the waste water treatment control
standards announced by the Ministry of Science Technology and
Environment. In 2016/17, the Company has expended its budget up to
THB 7 million to develop wastewater treatment system of commercial
area on 8 BTS stations, i.e. Mo Chit station, Ari station, Victory Monument
station, Phaya Thai station, Phloen Chit station, On Nut station, Sala Dang
station and National Stadium station for the purposes of the wastewater
treatment before draining off to the Bangkok Metropolitan Administration’s
main water pipe to consequently reach the absolute welfare of Bangkok
citizen

Waste Management Waste sorting and disposal at the designated area
Using green printing technology for VGI’'s media

Noise and Visual Pollution Measuring and controlling the noise level inside the trains and on the
stations to be in line with the legal requirements provided by the Company
on a regular basis and provided by the third party every 3 years
(in 2016/17, the Company hired the experts, i.e. professors and officers
from Department of Environmental Technology Management, Faculty of
Environment, Kasetsart University to randomly measure media noise level
inside the trains and on the stations, which was founded that the average
and highest noise levels were 6.8 decibel and 7.2 decibel, respectively,
following the statutory requirement.)

Measuring and adjusting light levels of the BTS multimedia in line with
the airing time so that the light is not too bright to be visually harmful

Moreover, in 2016/17, the Company organised a course called “Environmental Education” to educate the
employees so that they have a better understanding of the ISO 14001: 2004 Certified Environmental Management
System and conducting business under the environmental standard, as well as educating them on the rules
and procedures for the environment.
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Customers

The Company gives priority to its customers by building satisfaction and confidence with our customers
through various media types and quality service that in accordance with or higher than the customer’s
expectation with fair price.

Acquisition of ordinary shares and making a tender
offer for all securities of Master Ad Public Company
Limited or MACO, a leader in Outdoor Media

Acquisition of ordinary shares in Demo Power (Thailand)

Co., Ltd., a leader in business of providing media
marketing event service including product sampling

and product demonstration programs to promote

|}

S mmEmEmEEEEEEEEEEEEEEEEEEEm g,

the sale of product U

ACT,‘I‘)IAFIUN

Increase of investment in Aero Media Group Co., Ltd.,
a company operating business of providing media in
airports

Sustainability Report 2016/17



The Company is committed to building and maintaining leadership in the out of home lifestyle media business

to grow its business sustainably through its strategy to expand investments into new business both domestically

and internationally by considering potential projects, selecting strategic partners, and making investments in

the Company’s area of expertise. At the end of 2015/16, the Company has announced its strategy towards

“Nationwide Integrated Media Platform”, through 6 key media segments, i.e. Transit Media, Office Building

Media, Outdoor Media, Aviation Media, Digital Media and Activation, all of which will cause the Company to

have flawless nationwide media network coverage. Accordingly, in 2016/17, the Company has completely built

its media network according to such strategy by carrying out the followings:

Acquisition of ordinary shares in BSS Holdings Co., Ltd. and Bangkok Smartcard
System Co., Ltd., companies operating online and offline e-payment and e-money
businesses, which are expected to support the media transformation from a traditional
Out-of-Home Media to an innovative media using consumer behavior data from their
businesses to analyse and design the customer’s media planning so that media
packages proposed by the Company would meet the customers’ needs and expectations
more efficiently and that the efficiency and effectiveness of media campaign could
be measured. Last year, the Company integrated offline and online media through a
new product called ‘Station Sponsorship’, which the audiences will be aware of the
media through touch, sight and sound. The first product which deployed this media
experiences at Phrompong station, Siam station and Chidlom station was 11th Street,

a leading e-commerce website from South Korea.

O The Company expanded its investment to Malaysia by setting up the joint venture

company, namely “Titanium Compass Sdn Bhd”, with local partners to submit the
proposal for the advertising media management of the Mass Rapid Transit Project,
Sungai Buloh-Kajan Line, a new mass rapid transit system in Malaysia, commencing
its service since December 2016, which finally TCSB won the award for both train
and station advertising concession for 31 stations with the track length of 51 kilometers.

Customers



In addition to offering products that are good for
value and creative, managing customer relationship
also plays an important role to create sustainability
to the Company. Given that the majority of the
Company’s customers are media agencies (who
provide strategic planning for use of various types
of media as well as media budget planning and
media usage decision making), the Company has to

manage to maintain good relationship with these
media agencies. The Company adheres to the principle
of “Transparent Business”, i.e., doing business fairly,
by focusing on advising the customers on the efficacy
and quality of the available media so that the customers
can make an informed decision before purchasing
media. The Company has also organised activities
to build customer relationship, which are as follows:

01

Released “Hooks” e-magazine to update information to the Company’s customers and employees

In the past year, the Company issued 2 ‘Hooks’ magazines that emphasised the current consumer behavior,
known as ‘NOWSUMER’ and ‘Media Trend’

Investment and Study Trip
held during 10 August 2016 until 13 August 2016
It was the activity collaborated between the Company
and Thai Investors Association to take the customers
} g to visit Ho Chi Minh Stock Exchange and observe interesting

( i media platforms in Vietham.

Y & 6 2 ! @
& v.e«‘nam

Sentimental Journey on 8 November 2016

It was the activity collaborated between the Company
and Mindshare (Thailand) Co., Ltd. to share vision
towards trends and changes in the up-to-date data of
Out-of-Home media market and how smartphone effects
consumer behaviors that they can access to any data
in anytime and anywhere, whereas the Company could
analyses big data into the effective and proper marketing
strategy and sending the right message to the right
group of customers.

SENTIMENTAI

_ JOURNEY
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Customers are very satisfied with staffs and their
flexible services as they can feel the service mind
of the team. VGI always do its best to respond to
all questions from agencies. In addition, VGI also
provides attractive promotion for customers that
makes the Company stands out from others media
operators. Because of the expansion of VGI
Group’s business at present, customers expects
the integrated media solutions from media owned
by VGI Group including in-depth data of targeted
audiences from BTS ridership and Rabbit.

Overall customer satisfaction survey result
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People

All employees are valuable resources for the business operation and they will be the drive for the Company
to achieve its goal and business plan.

The Company, therefore, values equal and fair
treatment of all employees and respects the
international human right standards as well as the
relevant laws and regulations - from the recruitment
process, which offers equal employment opportunities,
to performance evaluation and remuneration fixing,
adjustment and management, taking into account
the appropriateness of the working conditions and
nature of work together with the Company’s operating
results, in both short term and long term, as well as
the performance results of each employee, which is
conducted via an online performance review and
involves a participatory review between the supervisor
and employee twice a year so as to (a) create fairness
in the organisation, (b) become competitive with
other employers in the market, and (c) incentivise
the employees. In this respect, the employee’s
remuneration in 2016/17, which consists of monthly
salary, bonus, provident fund contribution, overtime
pays, social security fund, allowances, commission
and others, was in the total amount of THB 266.87
million.
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In addition, the Company prioritises occupational
health and safety in relation to the employees’ lives,
properties, and working environment, as well as
promoting a good culture and atmosphere that is
conducive to working as a team. The Company also
presents equal opportunities to all employees to
advance in their career and sees the importance in
the employees’ potential, so it focuses on personnel
development, which the Company uses core
competency as a tool in preparation of the personnel
development plan so as to support the performance
efficiency to achieve the organisational vision,
mission, and goal. The Company provides
both internal and external trainings, which can be
classified into core courses, which are aimed at
increasing working skills and efficiency and instilling
good attitude at work; management courses, which
are training courses for supervisors and involve
management and supervision of subordinates; and
functional courses, which focus on capability
development for specific functions.



VGI’s Core Competency

Customer Focus Reliability

Behavior that reflects Behavior that reflects Behavior that reflects the
performance aiming to meet responsibility for the expectation of future events
the needs and give utmost assignments given to be and good preparation to be
satisfaction to the customers completed successfully with ready for future work in a

internally and externally quality careful and efficient manner

In 2016/17, the Company allocated budget for people training over THB 4 million
and set a goal of 18 average training hours per employee, with 48 courses available
and core competency assessment score of 80 percent. It was found that on average,
employees had 49 hours of training per employee and a total of 86 courses provided,
which were excessively higher than the determined goals. For core competency
assessment score, it was 96 percent, which was met the Company’s expectation.

Safety Facilitator Program

Safety Facilitator Program is an employee development program to provide
safety knowledge, enhancing to effective and efficient customer services. This
program has divided into 4 schemes; (1) safety operation in office buildings; (2)
safety operation for field staff; (3) safety operation in BTS SkyTrain System for
contractors; and (4) safety operation in BTS SkyTrain System for commercial
area.

In addition to focusing on human resources development, the Company also organises activities to promote
good relationship within the organisation, both between the employees and between the employees and the
executives. This is because we believe that when the employees are happy and satisfied at work, the
performance results and the improvement of the operation can be achieved continuously and efficiently and
we want to build the motivation to retain human resources until retirement, which is a key factor that reducing
and time required to train new employees.

People m



Hence, the Company launched the “VGI Happy Workplace” program, which is aimed at promoting happiness
of the employees in the organisation in line with one of the Company’s strategies for sustainable growth i.e., the
“Happy Employees” strategy.

Happy Happy Happy Happy Happy Happy Happy Happy
Body Heart Relax Brain Soul Money Family Society

Goal: Happy Workplace for All Employees

State of Social and Environment
Happiness

State of Emotional and Spiritual
Happiness

. VGI Innovation Program

New Year Party Sports Day and Family Day

Annual Health Check-ups

Savings and

Credit Cooperative AT s

Employee Satisfaction Survey

Education Fund

Housing Loans for Employees’ kids

Long-Term Service Reward

Health Insurance, Life Insurance o

: Religious Events

and Personal Accident Insurance
Support of other occasional

monetary subsidies e.g., Funeral Aid

Complaint Channels
for Employees

Healthy Exercise Club

VGI Innovation Program

VGI Innovation Program has been initiated since
2015/16 as a channel for the employees to show
ideas to improve the Company’s product, to create
innovative product and to improve operational
process, which proves that the Company campaigns

products at the same time. In 2016/17, VGI Innovation
Program has been continuously carried out. From 72
innovative ideas, working team and the executives
selected and concretely and internally implemented
3 innovative ideas.

to develop its personnel and smart and innovative

n Innovative Idea Details

1 LED to Life Changing fluorescent, halogen, mercury-vapo and compact-fluorescent light bulbs in the
office to LED bulbs, totaling 830 bulbs, in order to reduce the electricity cost, in which from
in-depth study, it is expected that this will reduce electricity at approximately 60 percent.
Required investment is at THB 170,000 with the return on investment of 6 months
Remark: The Company has completely changed the light bulbs in April 2017.

2 GPS Tracking Installing GPS equipment to the employees working outside the office (e.g. document
messengers) in order for them to carry out work as scheduled and planned, and to reduce
time and cost, and build customers’ satisfaction

3

Sending the Company’s employees to attend standard training courses arranged by BTS
Group in order to reduce the training cost arising from sending employees to attend training
courses arranged by external training institutions and to build relationship among BTSG’s
employees.

Remark: In 2016/17, the Company’s employees attended 3 courses arranged by BTS Group,
reducing the Company’s cost at approximately THB 30,000.

Group-wide Training
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1 Day 1,000 Smiles Project of VGI Asa Club

VGI Asa Club was founded by the volunteering
employees, who had views to spreading kindness
and realising the dreams of children in the upcountry
by building temporary school buildings, donating
books and educational equipment, giving
scholarships and other educational necessities, and
planting trees to expand forests, as a part of the 1
Day 1,000 Smiles Project to be the foundation for
their career in the future. VGI Asa Club will select
appropriate potential areas and fundraising activities
including organise events within the organisation by
having the employees who have the voluntarism
spirit to sell food or set up side stall games, placing
donation boxes on the BTS stations, and getting
direct support from the organisation, which sees the
importance of this club. In the 5™ year of the Project
in 2016/17, VGI Asa Club arranged tree plantation
activity under the theme “Jai Plook Pa, Pa Plook
Jai, Tawai Por” at Wat Phoo Khoa Thong, Kaeng
Khro, Chaiyaphum, during the period between 15 to
17 December 2016 with the purpose for planting
standing timber; that is the nature conservation and
cultivation. Besides, the Company also donated
school supplies and teaching materials valued over
THB 100,000 to Sri Kaeng Khro School along with
free lunch for school students.

People E



In 2016/17, the Company conducted the employee satisfaction survey to hear the employees’ needs via online
questionnaires responded by up to 240 employees and it was founded that the employees’ overall satisfaction
was at high level or equivalent to 86 percent, increasing by 13 percent from the previous year.

2014/15 2015/16 2016/17

Results of Employees Satisfaction Survey for 2014/15-2016/17

* Cessation of Modern Trade media business

In 2016/17, 1.20 percent of employees resigned, decreasing by 0.06 percent from the previous year, as a result
from the efforts and dedication in retaining employees.

2014/15 2015/16 2016/17
Number of resigned employees (persons) — n
- -
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Employee Information
As of 31 March 2017, the Company had a total of 246 employees.

Classified by Age Classified by Gender
O o,

Male 139 persons
Female \‘ / 107 persons
Classified by Year of Employment Classified by Position

o,

5 years
to 10 years

persons

More than 10 years

persons

People E
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VGl is the company that | had a chance to be

an intern — moreover, to get accepted to work
permanently here which is 4 years now. From
day one, I've been very impressed in many
aspects here. VGI always encourages staff to
open to the new opportunities and knowledge
and also to adapt everything that we learn to
improve our way of work. VGI allows everyone
to participate in the improvement of the work,
as well as not obstructing in presenting opinion.
Leaders at all levels play key roles in presenting
an opportunity to us to learn and support us
by being our mentor and this makes me believe
that we can accomplish our goals and moving
forward all the way together.

Ms. Rungsiya Chaiyagit
Operation Supervisor — Multimedia

I’'ve been working here for 17 years now. | have

a lot of impressive thoughts towards the working
life here at VGI. The working environment as a
team is very crucial and everyone seems to
know how important it is. In addition, the way
that our management cares for us which | can
feel that they are very looking after us in every
ways possible. The Company sets up policies
that everyone have to follow which make the
same standard in our working life and that
helps the easier and more reliable internal
management in each department. Here, we
are concerning about the happy and safety
working life of the staffs in which leads to the
maximum achievement of one’s career and
the Company provides the wild range of welfare
for its staffs. Furthermore, there is no hesitation
in investing on staff’s knowledge and projects
without any blockage of their opinions and

participation.

Ms. Jidapa Chanpoung
General Administration Manager



I've been working here for 7 years now. VGI is not only the workplace, but also
home and school where staffs are always encouraged to learn new things, express
their opinions, which are respected. Also, VGI provides various welfares to create
employee engagement. Leaders are friendly and always give suggestion to the
staff while there is a problem. They treat us fairly. All of these make me feel that
| can grow up together with. Eventually, working at VGI is cheerfully motivated me

Mr. Tanan Suwannabhach
Systems Analyst

to go to work every morning.

People



Consumers and Social

The Company, as a leader of the modern lifestyle media business, gives importance to the media standard,
especially in terms of safety for media installation and viewing in which in the previous year, there was
no accident from the media under the Company’s management. The Company also values the contents of
its media that are made public or broadcast to the audience, which are required to comply with the laws
and are not against good moral of the public.

Responsible Content

The Company values the contents of its media that
are made public and broadcast to the audiences. In
doing so, the Company has verified that the contents
are appropriate as legally required and are not
against good moral of the public; airing contents
that are useful for the public regularly, such as the
news, weather reports, and oil prices, via the BTS
multimedia so that travelers can keep abreast of the
latest news and information even while they are
travelling i.e. broadcasting Buddhist teachings via
the BTS multimedia on Buddhist holy days and days
of observance for Buddhists; and providing media
space for social campaigns and activities held on
important days or occasions by providing publicity
for social projects or events through the various
media under the Company’s management.

For example, the charity project such as ‘Get Pink’,
launched by Queen Sirikit Centre for Breast Cancer
Foundation, the RMHC Mini Marathon ‘Run For Kids
2016’ for children and their families who are in
serious medical condition, jointly organised by
Bangkok Metropolitan Administration and Ronald
McDonald House Charities, the ‘lvory Free Thailand’
campaigh - to withhold the ivory transaction
organised by WildAid Organisation and World Wild
Fund for Nature Thailand (WWF Thailand) to help
Thai citizens and society to realise the world-class
wild life trade issue especially the counterfeiting of
African Elephants by killing them to get their ivory,
as well as stop the ivory trade transaction in all
aspects, such as to sell, to use and to receive as a
present included to encourage the social value that
the wild-life trade and usage is unacceptable globally.

“In the previous year, VGI supported over 15 projects which valued THB 10 million free-of-charge.”
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Ivory Free Thailand Get Pink
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Social and Community Development

To give back to the community and society, the Company takes part in social and community development by
promoting and providing support to bring civilisation to communities so that they are self-sufficiency. In the
previous year, the Company took part in the following projects.

Next Station - Happiness by the BTS Group

This is a main CSR program of the companies within BTS Group organised to support the quality of life to
children and villagers in remote areas all over the country. BTS Group brings happiness to people by giving
basic necessities and consumer goods. In addition, BTS Group has coordinated with its partners, e.g. Vibhavadi
Hospital, to provide free health checkups.

“VGI, as a member of BTS Group, has participated in the program
by sponsoring funds and human resources to organise recreational events
to entertain children in the areas in an educational way.”
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With eternal love for the Late King Exhibition

This exhibition was arranged by the collaboration
among BTS Group (i.e. BTSG, BTSC and VGI) and
Thailand Post Co., Ltd. and was dedicated to
showcasing the contributions of the Late King
Bhunmibol Adulyadej at the walkway of the BTS
National Stadium station, which publicly opened
during 20 to 25 December 2016. This exhibition
exhibited the Royal projects, e.g. Royal rain making
and agricultural products including the exhibition of
the 17 years of the BTS SkyTrain, services operator,
and stamps for souvenirs. The event highlight was a
display of ‘Thai Farmers Rice Station’ and GAP
premium graded Jasmine rice 105 from Tung Kula
Rong Hai, Roi-Et province to be on sale to help
farmers due to falling low price in 5 BTS stations,
namely National Stadium station, Bang Wa station,
Mo Chit station and Victory Monument station
during the period between 20 to 27 December 2016.
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VGI Sharing

VGI Sharing was an activity organised to inspire people to ‘share’ and to grow public consciousness for all
level of employees, especially to encourage them to have lifestyle with the lasting happiness. This activity will
also help employees to develop their empathy and unity among them during the activity and giving out to
those who are underprivileged in society and to make them feel that they are not alone. The activity took place
at Thanyaburi Man Protector Center at Pathumthani on 21 January 2017.
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GRI Aspect Indicator Page Remarks
Thai Version English Version
GENERAL STANDARD DISCLOSURES
Strategy and Analysis G4-1 7 a1
Organisation Profile G4-3 8 42
G4-4 10 44
G4-5 Outside Back Cover
G4-6 7 M
G4-7 7 41 For additional information, please refer to Section 5.2
Corporate Profile & Structure in Annual Report 2016/17
G4-8 7 M
G4-9 - - Please refer to Section 4.4 Management Discussion and
Analysis in Annual Report 2016/17
G4-10 31 65 No employment contract
G4-11 31 65
G4-12 10 44
G4-13 - -
G4-14 17 51 For additional information, please refer to Section 4.2
Risk Factors and Section 5.7 Internal Control and Risk
Management in Annual Report 2016/17
G4-15 8, 10-15 42, 44-49
G4-16 14, 16-17 48, 50-51
Identified Material Aspects and G4-17 10 44
Boundaries
G4-18 8-9 42-43
G4-19 9 43
G4-20 8-9 42-43
G4-21 8-9 42-43
G4-22 8-9 42-43
G4-23 8-9 42-43
Stakeholder Engagement G4-24 9,12-13 41, 46-47
G4-25 9, 12-13 41, 46-47
G4-26 9, 12-13 41, 46-47
G4-27 9, 12-13 41, 46-47
Report Profile G4-28 8 42
G4-29 8 42
G4-30 8 42
G4-31 9 43
G4-32 72-73 72-73
G4-33 - -
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GRI Aspect Indicator Page Remarks
Thai Version English Version
Governance G4-34 16 50
G4-46 16-17 50-51
Ethics and Integrity G4-56 11 45
Ga-57 1617 50-51 For additional information, please refer to Section 5.5
Corporate Governance in Annual Report 2016/17
G4-58 16-17 50-51
SPECIFIC STANDARD DISCLOSURES
Economic Performance G4-DMA 11 45
G4-EC1 7 44
G4-EC3 26-28 60-62
Energy G4-DMA 18-19 52-53
G4-EN3 19 53
G4-EN6 19 53
G4-EN7 18 52
Training and Education G4-DMA 26 60
G4-LA9 27 61
G4-LA10 26 60
Local Communities G4-DMA 35 69
G4-S0O1 35 69
G4-S02 34 68
Anti-Corruption G4-DMA 16-17 50-51
G4-S03 16-17 50-51
G4-S04 16-17 50-51
G4-S05 16-17 50-51
Product and Service Labeling G4-DMA 22-23 56-57
G4-PR3 34 68
G4-PR5 25 59
MEDIA SECTOR SUPPLEMENT
Media Sector G4-M1 - -
G4-M2 34 68
G4-M3 34 68
G4-M4 34 68
G4-M6 23 57

GRI Index
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