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Definitions

The Company or VGI means VGI Global Media Public Company Limited

BTS Group means  BTS Group Holdings Public Company Limited
and its subsidiaries

BTSG means  BTS Group Holdings Public Company Limited

BTSC means  Bangkok Mass Transit System Public Company
Limited

SET means The Stock Exchange of Thailand
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The previous year is another challenging year for VGI.
We have achieved memorable success and laid the
foundation for growth and sustainable success in the
future. All of these achievements were as a result of
the commitment and devotion of our employees and the
fair and transparent administration and management
of the Board of Directors and the executives, taking
into account the roles of every stakeholder group,
including having a management process that is
in compliance with the environmental standards,

as well as the social and community development.

In 2015/16, VGI’'s business strategy was focused on
providing services through our “Nationwide Integrated
Media Platform”. As such, the first step taken by VGI
was to acquire the shares and make a tender offer for
all securities in Master Ad Public Company Limited,
which would expand the coverage of VGI’'s media
platform to be more inclusive in addition to the
existing focus of the media platform in center business
district of Bangkok. Moreover, VGI’s current media
platform now includes condominiums, airports, and
airliners. In this regard, VGI promises to never stop
expanding and developing our media network and
we will push this forward through the VGI Innovation
project, a project which allows our employees to
create new innovations and improve our working
process to be more efficient, which will be cost-saving
for the management and may lead to income

generation for VGl in the future.

Furthermore, with a view to elevating the level of
corporate governance; furthering social, community,
and environmental initiatives; and laying strong
anti-corruption foundation for VGI, the Board of
Directors has appointed the Corporate Governance
Committee to oversee such undertakings. For this
particular year and for the very first time, the Corporate
Governance Committee has launched this Sustainability
Report, which has been prepared in line with the G4
Sustainability Reporting Guidelines of the Global
Reporting Initiative (GRI).

As regards our society, community, and environment
responsibilities, VGl has dedicated certain media space
that is under VGI’s management for the benefit of
society and community through publicity of various
social projects and events, such as the projects of
UNICEF and Operation Smile Thailand. Also, VGI has
participated in Next Station — Happiness by the BTS
Group to help children and villagers in remote areas
throughout the country. In addition, since VGI takes
the environment into consideration while operating
business, VGl has set up a policy and a manual in
conformity with ISO 14001: 2004 -certification for
environmental management system, as well as
implementing various energy-saving programs, such as
VGI Recycle.

Al of the above is indicative of VGI’s commitment to
create satisfaction and generate long-term returns
while taking care of our social, community, and
environmental responsibilities at the same time,

which will lead to VGI’s sustainable development in

the truest sense.




About this Sustainability Report

This Sustainability Report 2015/16 of VGI Global Media
Public Company Limited is the first report to be
prepared in line with the G4 Sustainability Reporting
Guidelines: Media Sector Supplement of the Global
Reporting Initiative (GRI) whose contents are complete
and are prepared ‘in accordance’ with the said
Guidelines — Core option to present VGI's performance

in economic, social and environmental aspects from

1 April 2015 to 31 March 2016. This report covers VGI
projects in which we act as an Operator, as data
collection system is most prompted. In this report,
the Company discloses performance related to our
business partnerships, such as suppliers and contractors.
(Additional Information apart from this Sustainability Report are
presented in the Annual Report 2015/16 and the Company’s website

at www.vgi.co.th.)

Content Selection and Materiality Assessment Process for this Report

The content selection and materiality assessment process is in conformity with GRI’s principles, taking into account

factors that are crucial for the Company to conduct business with sustainability and meet the expectations of

stakeholders directly and indirectly. The content selection and materiality assessment process consists of

identification of material issues, prioritisation of material issues, validation of material issues, and continuous

improvement, where such process can be summarised as follows:

Step I

Step 3

Identification of Material Issues

Identify issues that have an impact on the Company’s
sustainability as well as stakeholders by considering
the GRI aspects and relevance to the Company,
such as vision and mission, nature of business, and

strategy for sustainable growth

Step 2

Validation of Material Issues

Present issues that are material for sustainability,
including the scope of the report on each topic
material to sustainability, to the Corporate Governance
Committee for its consideration and review of the
materiality assessment process to ensure that their
contents are inclusive of key topics that are relevant

to the Company

Step 4

Prioritisation of Material Issues

Assess the importance of sustainability issues by taking
into consideration the importance of each sustainability
issue on a scale of 1-4 in two aspects, namely (1)
significance of impacts to the Company and (2)
influence on stakeholders, and by weighing the same
in the sustainability context mainly based on business

strategy
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Continuous Improvement

Review the sustainability report and information
disclosure continuously with a view to ensuring that
the disclosed information is appropriate and relevant
to the topic to be communicated as well as meeting

the stakeholders’ expectations



Sustainability Issues and Materiality Assessment
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Significant of impacts to VGI

Material Sustainability Issues

Economic

1. Sustainable Corporate Governance

2. Smart and Innovative Products

3. Customer Relationship Management

Social

AN

4. Human Resources Training
5. Employee Engagement
6. Responsibility towards Consumers

7. Social and Community Development

Environmental

8. Efficient Energy Consumption

9. Environmental Management

This Sustainability Report 2015/16 is available at www.vgi.co.th. For more information, please contact: Company

Secretary Office: VGI Global Media Public Company Limited at Email: companysecretary@vgi.co.th, Tel: 02273 8884,

Fax: 0 2273 8883.
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To be the leader of innovative lifestyle media networks and solutions with

commitments to corporate social responsibilities

To provide the best solutions with the highest impact lifestyle media networks

towards society, community and the environment at large

Smart Advertising, Excellent Services, Happy Employees

1. Develop business by leveraging risks to the business that generates stable returns

. Aim to be a service provider of lifestyle media that are outstanding and smart

(attractive, responsive, and good for value)

. Employees being professionals in line with the HEART values to deliver services
that create good impression
4. Conduct business with transparency and fairness
5. Give priority to the environmental management and the improvement of the
quality of life of employees, society, and communities, both in the CSR process

(CSR In Process) and beyond the normal business operation (CSR After Process)

“VGI HEART”

\Y Very stands for working with the power of devotion.

G Good stands for being excellent, ¢ood, and happy.

I Indeed stands for creating splendid work.
Helpful stands for being sincerely helpful towards customers, colleagues,
and society.
Energetic stands for having the drive and enthusiasm to perform with diligence
and the will to improve oneself constantly to be ready to overcome all
obstacles at work with a view to achieving success without feeling discouraged.
Adaptive stands for being able to adapt to every situation and era to be
ready to changes to come by focusing on the better development and
improvement of performance.
Reliable stands for being reliable and trustworthy to complete all tasks
successfully.
Teamwork stands for having the synergy with participation from every

different level within the organisation to achieve the same goal.

Always from the Heart
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Analysis and Consideration of Stakeholders’ Roles

Shareholders
are the owners
of VGI.

he media’s
contents are made
available for public

GI’s media and
operation are
undertaken by

Employees sell
media space,
design media,
and provide
other services.

‘Agencies or
product owners
are the customers
who buy the media media producers the employees who viewing by
presented by who are business have environmental consumers, society,
the employees. partners. concerns. and communities,

Order is given
for the production
of media to the

Owners of media
space are business
partners.

The Company has analysed and considered the roles of stakeholders as well as giving importance to the rights of
each stakeholder group to ensure that they are treated appropriately, equally, and fairly as we believe that
maintaining a good relationship with every stakeholder group is key to sustainable development and the Company’s

long-term success, the details of which are as follows:
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Generate good operating results to give returns
at an appropriate level to the shareholders in a
sustainable way

Conduct business with care and by giving
consideration to risk factors in the present and
the future to create transparency in the operation
Carry out undertakings by giving regard to the
shareholders’ rights and treat the shareholders
equally

o Annual Report

e Sustainability Report

e Annual General meetings of
shareholders

e Analyst meetings on quarterly
basis

® Roadshows

Create satisfaction and confidence for the customers,
which is key to achieve success in business

Offer and provide quality services that meet or
surpass the customers’ expectations at a fair value
Give accurate and sufficient information to the

customers to prevent the customers from having

any confusion regarding the quality or any condition

of the goods or services

Improve the quality and types of media and innovative
services to meet the customers’ need

Conduct customer satisfaction surveys as well as
hearing feedbacks or complaints as guidelines

to improve the services

o Regular joint meetings

e Regular activities for building
relationships

e Satisfaction surveys

e Annual Report

o Sustainability Report




o Set a written policy and procedure of procurement | o Regular joint meetings

process e Regular activities for building
e Select the business partners with fairness relationships
e Treat the business partners as contractually

agreed in a strict manner

® Treat competitors within the legal scope and | ® Policy and Guideline on

good business ethics
Encourage and promote free trade and fair

competition

Competitors (as set out in the
VGI Group’s Code of Conduct)

Comply with the laws relating to the Company’s
business operation

Provide cooperation and support to the projects
of government agencies for the benefits of society

and the country

o Regular publicity for the projects

of government agencies

Disclose the Company’s operating results by
giving thorough, accurate, and reliable

information

o Quarterly MD&A preparation
and disclosure
e Quarterly analyst briefings

o Treat the employees equally and respect their
rights in line with the international human rights
standards as well as laws and regulations
Develop personnel through internal and external
training

Provide appropriate remuneration and benefits

Create bonds in the organisation

o Internal communication channels
(Love and Share board and
Pop-up website)

® Annual seminar

e Happy Workplace program

e Annual satisfaction surveys

e Comment box

Growing business sustainably together with developing
society, communities and the environment

Use the Company’s media space for the benefit
of society

® Manage the organization in an eco-friendly way

e Annual Report
o Sustainability Report
o Regular publicity for the

advertisement
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Our Awards and Achievements

2015/16

Ranked as one of the top 100 listed companies that have demonstrated
outstanding environmental, social and governance (ESG) achievement
assessed by the ESG Rating Unit of Thaipat Institute

Received a thank-you letter from UNICEF for sponsoring the Company’s
media space for the publicity of UNICEF’s projects

Received a certificate of recognition for supporting Operation Smile
Thailand’s projects

Assessed by the Thai Institute of Directors (Thai IOD) for CG of Listed Companies
in 2015 and awarded 5-star or equivalent to “Excellent” categorisation in
November 2015

Awarded a perfect 100 AGM Quality Assessment Score in 2015 by the
Thai Investor Association (TIA) for the second year in a row

Received a certificate of recognition from the Chulalongkorn University,
Faculty of Allied Health Sciences Alumni Association for supporting the
“Puang Pracha Ruam Chai Tosu Pai Hiw” program organised to commemorate
H.R.H. Princess Maha Chakri Sirindhorn’s 60th birthday anniversary

2014/15

Awarded a perfect 100 AGM Quality Assessment Score in 2014 by the
Thai Investor Association (TIA)

Declared an intent to join Thailand’s Private Sector Collective Action Coalition
Against Corruption (CAC)

Added to the “Best Under A Billion” list by Forbes Asia in the August 2014
edition (selected from the best 200 small- and medium-sized enterprises
in the Asia-Pacific region with less than $1 billion in revenue

Received a certificate of recognition for supporting UNICEF’s the “Power of

the Little” campaign

2013/14

Receive a plaque from the Pollution Control Department for supporting
the Royal project to make prostheses from donated aluminum components
in 2013

Added to the SET50 Index in January 2014

Assessed by the Thai Institute of Directors (Thai IOD) for CG of Listed
Companies in 2013 and awarded 5-star or equivalent to “Excellent”
categorisation in November 2013

Added to the SET100 Index in July 2013

Added to the MSCI Thailand Small Cap Index in June 2013

2012/13

Initial Public Offering and listing of all of the Company’s ordinary shares on
the SET (trading commenced on 11 October 2012)
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Sustainable Corporate Governance

The Company values corporate governance as it realizes
and firmly believes that ¢ood corporate governance is
a key factor to promote and support sustainable
growth. Therefore, the Board of Directors has set out
a policy on good corporate governance and business
ethics, covering areas such as rights of shareholders,
equitable treatment of shareholders, role of stakeholders,
disclosure and transparency, and board responsibilities,
which are in line with the principles of good corporate
governance of the Stock Exchange of Thailand and

the Thai Institute of Directors.

To ensure that the management and operation is in
conformity with the principles of good corporate
governance and to set up a proper and efficient system
of checks and balances, the Board of Directors, whose
members are experts in various fields and are able to
express their individual opinion on the operation freely
so as to perform their corporate governance functions
with efficiency to generate maximum returns to the
shareholders. Moreover, the Company has appointed
sub-committees to help follow up with and screen

tasks assigned by the Board of Directors closely.

Details on the management structure of VGI are as follows:

Board of

Directors

Audit Committee

Nomination and
Remuneration

Committee

Corporate
Governance
Committee

Internal Audit

Advisory Board

Company
Secretary Office

Executive
Office Committee

Executive
Officer

Chief Chief Sales Chief Chief Legal and
Operating and Marketing Technology Financial Compliance
Officer Officer Officer Officer Officer
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The Company’s good management system not only

produces tangible outcome via operating results
throughout the past several years of operation, but it

can also be perceived from the results of the Board of

Directors and the sub-committees annual performance
assessment conducted with an objective to review
past results, problems, and obstacles, which will
enable continuous improvement of the operation in

an appropriate and efficient manner.

Performance Assessment Results of
the Board of Directors and the Sub-committees
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The topics of the performance assessment of each committee cover the following areas:

Annual Performance Assessment of

the Board of Directors (Group Evaluation)

Annual Performance Assessment of

the Board of Directors (Individual Evaluation)

(@) Structure and qualifications of the Board of Directors

(b) Roles, duties, and responsibilities of the Board of
Directors

(c) Board of Directors’” meetings

(d) Board of Directors’ duties

(e) Relationship with Management

(f) Personal development of the Board of Directors

and the executives

Annual Performance Assessment of
the Audit Committee

(a) Performance of a fiduciary duty to manage the
business operation in the best interest of share
holders

(b) Time allocation and preparation for attending the
Board of Directors’ meetings and shareholders’
meetings

(c) Provision of opinions that are independent and

beneficial to Management

Annual Performance Assessment of

the Nomination and Remuneration Committee

(@) Composition of the Audit Committee

(b) Independence of members of the Audit Committee
(c) Training and resources

(d) Audit Committee’s meetings

(e) Audit Committee’s activities

(f) Relationship with the Head of Internal Audit, auditors,

and the executives

Annual Performance Assessment of

the Corporate Governance Committee

(a) Structure and qualifications of the Nomination
and Remuneration Committee

(b) Nomination and Remuneration Committee’s
meetings

() Nomination and Remuneration Committee’s duties

Annual Performance Assessment of

the Executive Committee

(a) Structure and qualifications of the Corporate
Governance Committee

(b) Corporate Governance Committee’s meetings

(c) Roles, duties, and responsibilities of the Corporate
Governance Committee

(d) Corporate Governance Committee’s duties

(e) Personal development of the Corporate Governance

Committee
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(@ Structure and qualifications of the Executive Committee

(b) Executive Committee’s meetings

(0) Roles, duties, and responsibilities of the Executive
Committee

(d) Executive Committee’s duties

(e) Relationship with the Board of Directors

(f) Personal development of the Executive Committee



As a result of management under the principles of good corporate governance, the Company was awarded
(@) excellent corporate governance company rating of 2015 by the Thai Institute of Directors (Thai IOD) and
(b) a perfect 100 score or equivalent to “excellent” for the 2015 Annual General Meeting of the Shareholders by

the Thai Investors Association (TIA) for the second year in a row.
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CG Company Ratings of VGI AGM Quality Assessment Scores of VGI
from 2013 to 2015 from 2013 to 2015

Remark: The Company was listed on the Stock Exchange of Thailand in October 2012 and was assessed by the Thai IOD and TIA for
the first time in 2013.

Anti-corruption

The Company is against all forms of corruption and bribery and has a policy to encourage its employees to abide by
the law as good citizens and members of society and the country, as well as encouraging its business partners to do
business legally with transparency with a view to joining forces together for the sustainable development of society as

per its declaration of intent to join Thailand’s Private Sector Collective Action Coalition Against Corruption (CAC).

To show the Company’s standpoint on anti-corruption and bribery and to have a policy and guidelines for compliance
by the Board of Directors, executives, and the employees, the Company has set out anti-corruption and bribery policy
and guidelines in writing in the Company’s Corporate Governance Policy and Code of Conduct, as well as regulations
and guidelines on human resources management as disseminated via its intranet, covering principles on giving and

receiving gifts.

In this regard, if any person sees any conduct which may be considered as corruption or bribery, he/she may report
the same and submit a complaint to CAC@vsgi.co.th whereas the complainant can rest assure that his/her information
will be kept confidential to protect his/her rights. A group of persons will also be appointed to investigate the
reported cases and VGl will proceed to evaluate the risks involved in certain activities that are prone to corruption

or bribery regularly.

The Company disseminates the anti-corruption and bribery policy and guidelines via the intranet, and also educates
its employees by communicating anti-corruption matters at the new employee orientation sessions, as well as

regular orientation sessions for the existing employees.

Risk Management

The Board of Directors assigns the Executive Committee to consider the overall risks of the Company, evaluate and
prepare a risk assessment matrix so as to manage and minimise the impact of the risks to an appropriate and
acceptable level. In this respect, the results of the risk assessment will be integrated into the preparation of the
Company’s annual business plan in order to determine guidelines for risk management in accordance with the
Company’s objectives, targets, and strategy. The results of the risk assessment, its mitigation measure and the
overall outcome will be reported to the Board of Directors. The Company’s risks can be analysed into 4 aspects,

i.e. strategic risks, operational risks, financial risks and compliance risks.

Information on risks is provided in the Annual Report 2015/16 of the Company under the heading “Risk Factors”.
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Smart and Innovative Products

The Company is committed to build and maintain
leadership in the out of home lifestyle media business
to grow its business sustainably through its strategy to
expand investments into new business both
domestically and internationally by considering

potential projects, selecting strategic partners, and

Media sales agency for LED screens
installed in elevators in condominiums

In 2015/16, the Company has set its business strategy
to focus on providing services for “Nationwide Integrated
Media Platform”, which will better meet the customers’
expectations. At first, the Company will purchase
the shares in and make a tender offer for all securities
in Master Ad Public Company Limited, a company
that provide media services in connection with
billboards, street furniture, and transit media,
where the transaction should be completed in the
second quarter of 2016/17.

making investments in the Company’s area of expertise.
Even if the Company had to terminate in-store media
business (modern trade) in 2015/16, the Company
has not stopped to expand its media business into
new areas that are a part of modern lifestyle to make

up for the previous space, such as:

Airport media business through investment
in Aero Media Group Co., Ltd.

In addition, in September 2015, the Company held
a special meeting between its high-level executives
and employee representatives from every function as
a forum to offer and hear ideas to improve the Company’s
existing media as well as creating innovative products
for the organization, such as new formats of media
and ways to improve the operation process by minimising
procedures to save management costs and may generate
income in the future, leading to the VGI Innovation
Program.



“The Company has initiated the VGI Innovation Program,
which is a continuous program, since January 2015/16.”

The criteria for considering innovations under this program remunerate and give certificates to the employees
consist of 3 principles, i.e., Think, New, and Value. whose ideas have been chosen, which shows that the
In this regards, to incentivize the employees to Company will not stop developing smart and
participate in the program, the Company has a policy to innovative products and developing its personnel at

the same time.

VGI Innovation Program Results
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A total number of 72 ideas has been proposed
and is pending consideration of a committee.
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Customer Relationship Management

In addition to offering products that are good for
value and creative, managing customer relationship
is also key to create sustainability to the Company.
Given that the majority of VGI’s customers are media
agencies (who provide strategic planning for use of
various types of media as well as media budget
planning and media usage decision making),

the Company has to manage to maintain good

relationship with these media agencies. The Company
adheres to the principle of “Transparent Business”,
i.e., doing business fairly, by focusing on advising the
customers on the efficacy and quality of the available
media so that the customers can make an informed
decision before purchasing media. The Company
has also organized activities to build customer

relationship, which are as follows:

VGI Next station ... Success

Held on 27 January 2015, to show the simultaneous progress of the Company and the customers

Independence Day Trip 2015

Held during 30 June 2015 until 8 July 2015, to take the customers to see interesting media in the U.S. and to

build a business relationship as well as creating inspiration for future advertising and publicity
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Moreover, in 2015/16, the Company engaged Intage (Thailand) Co., Ltd. to conduct a survey regarding trends in the
media industry and consumer behavior in the future, as well as customer satisfaction to the Company’s services,

which reveals that:

VGI gains most trust from the customers in terms of quality, precision, attentiveness of employees,
and the ability to solve customers’ problems quickly. VGI’s current products can cover the
lifestyle in Bangkok very well; however, VGI should expand its business to new communities
or upcountry to increase its potential space coverage. In addition, VGI should consider
audience engagement and developing business to be in line with the Internet of Things (IoT)

technology.

In this regard, the Company will further use the survey results for improvement and development of its products

and services to meet the customers’ needs.

$

Economic Performance ‘5“

In 2015/16, the Company generated revenue as shown in the consolidated financial statements in the sum of
THB 2,298.66 million, which is reduced by THB 764.68 million or equivalent to 24.96 percent compared to

the revenue from the previous year.

8/59 YoY (%)
B O
Revenue from services 2,105.73 -28.93
& & & & O
Cost of sales 769.08 -41.94
& & & o 0
Gross profit 1,336.64 -18.40
¢ & & & O
EBITDA 1,336.36 9.05
¢ ? ® ®
LNet profit 940.52 12.29
& e e )

Details of the Company’s economic performance are presented in the Annual Report 2015/16 under heading

“Management Discussion and Analysis”.
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Fmployee Engagement

“All employees are valuable resources for the business operation and they will be the drive for the Company

to achieve its goal and business plan.”

Therefore, the Company values equal and fair treatment
of all employees and respects the international human
right standards as well as the relevant laws and
regulations — from the recruitment process, which
offers equal employment opportunities, to performance
evaluation and remuneration fixing and management,
taking into account the appropriateness of the working
conditions and nature of work together with the
Company’s operating results, in both short term and
long term, as well as the performance results of each
employee so as to (a) create fairness in the organisation,
(b) become competitive with other employers in the
market, and (c) incentivize the employees. In
this respect, the employee’s remuneration in 2015/16,
which consists of monthly salary, bonus, subvention
for provident fund, overtime wages, social security
fund, per diem, commission, and others, was in the
total amount of THB 259.55 million.

In addition, the Company prioritises occupational
health and safety in relation to the employees’ lives,
properties, and working environment, as well as
promoting a good culture and atmosphere that
is conducive to working as a team. The Company also
presents equal opportunities to all employees to
advance in their career and sees the importance in
the employees’ potential, so it focuses on personnel
development by providing internal and external
training, which can be classified into core courses,
which are aimed at increasing working skills and efficiency
and instilling good attitude at work; management
courses, which are training courses for supervisors and
involve management and supervision of subordinates;
and functional courses, which focus on capability

development for specific functions.

The Company has set out a policy and guideline on core competency to support the performance efficiency

to achieve the organisational vision, mission, and goal, which comprises the following 3 topics:

1. Customer Focus is the behavior that reflects performance aiming to meet the needs and give utmost satisfaction

to the customers internally and externally;

2. Reliability is the behavior that reflects responsibility for the assignments given to be completed successfully

with quality;

3. Planning is the behavior that reflects the expectation of future events and good preparation to be ready for

future work in a careful and efficient manner.

Moreover, the Company also organises activities to promote good relationship within the organisation, both

between the employees and between the employees and the executives. This is because we believe that when

the employees are happy and satisfied at work, the performance results and the improvement of the operation

can be achieved continuously and efficiently; hence, the Company’s launch of the

“VGI Happy WOI"I(PIGCG ” program, which is aimed at promoting happiness of the

employees in the organisation in line with one of the Company’s strategies for sustainable growth,

i.e., the “HAPPY EMPLOYEES?” strategy.
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Happy Body Happy Heart Happy Relax Happy Brain Happy Soul Happy Money  Happy Family Happy Society

@) ™ ﬁ =) A Af N A
§ A ‘
Goal: Happy Workplace for All Employees

State of Social and Environment
Happiness

« | Day 1,000 Smiles Project of VGI Asa Club
» Sports Day and Family Day

¢ VGI Cup

* Employee Satisfaction Survey

« Internal Process Satisfaction Survey

State of Physical Happiness and State of Emotional and Spiritual
Security in Life Happiness

 Provident Fund * VGI Innovation Program

« Annual Health Check-ups * New Year Party

« Savings and Credit Cooperative « Annual Seminar

¢ Housing Loans  Religious Events

« Health Insurance, Life Insurance and * Long-Term Service Reward

Personal Accident Insurance « Complaint Channels for Employees

» Support of other occasional monetary

subsidies (e.g., Funeral Aid)

This is a basic benefit given to the employees to enable them to have good quality of life by taking care of their

Annual Health Check-ups

health. In addition to the annual health check-up of 2015/16, the Company has arranged for the employees to

receive hepatitis B vaccination and has educated them on hepatitis B prevention values free-of-charge.

New Year Party, Annual Seminar, and Sports and Family Day Activities

These activities allow the employees to relax and showcase their talents as well as letting the employees socialize
with their colleagues and the executives.
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VGI Asa Club was founded by the willingness of the employees with a view to spreading kindness and realizing the
dreams of children in the upcountry by building temporary school buildings, donating books and educational
equipment, giving scholarships and other educational necessities, and planting trees to expand forests, as a part of
the 1 Day 1,000 Smiles Project to be the foundation for their career in the future. VGI Asa Club will select potential
areas as appropriate and its fundraising activities include organising events within the organisation by having the
employees who have the spirit of voluntarism sell food or set up side stall games, placing donation boxes on the

BTS stations, and getting direct support from the organization, which sees the importance of this club.

In 2015/16, VGI Asa Club built a canteen for Trakan Phuet Phon School in Ubon Ratchathani Province, of which
Mrs. Sunanya Srinoikhoa, HR Director, was an alumna, to be used for preparing meals, eating, and organising
educational activities since the old canteen had been used for more than 20 years and its roof and columns were

severely damaged, which could be harmful to the lives of students. The details of the project are as follows:

——— ‘ol

From January to June 2015, 20 donation boxes for the From August to September 2015, the old canteen was

1 Day 1,000 Smiles Project were placed on the BTS demolished and a new canteen was built.
stations.

GOOD
INDEED

On 9 October 2015, VGI Asa Club organised an event On 13 November 2015, VGI Asa Club handed over
at the Company. the new canteen and gave educational equipment

and free lunch to the students.
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“Thank you VGlI for the brand new and clean canteen.
All of the students are very happy.”

VGI Cup

The Company has held football tournaments under the name “VGI Cup” annually since 2012 with the original
objectives to create bonds and unity and promote good health for the employees. The Company later invited its
business partners to participate in the VGI Cup tournament to build and reinforce the relationship with the business
partners. In 2015/16, there were 5 teams that participated, of which 3 teams were representatives from the Company

and 2 teams were the business partners.

22016 S GIL G UIpE:
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Personnel Information

As of 31 March 2016, the Company had a total of 236 employees.

Classified by Gender @‘ Classified by Age

persons
persons

Female

Classified by Position é-'.

Classified by Year of Employment ®'

Less than 4 5 5 years Efeirjzcz
persons to & Ievel

| Oyears

31

persons

Manager
level
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Training Hours, Rates of Leaves and Accidents or Serious Injuries
from Work and Labor Disputes in 2015/16

Labor disputes

According to the employees satisfaction survey (which was conducted to hear the employees’ needs) and the

internal process survey (which was conducted to find out about problems, obstacles, as well as suggestions from
the employees for further improvement of the functions), it was found that the employees’ overall satisfaction

was at medium level and their internal process satisfaction was at medium level.

100
80
60
40
20

Results of Employees Satisfaction Survey Results of Internal Process Survey
for 2013-2015 for 2014-2015

The number of employees, who responded to the 2015 survey was less than the 2014 survey because the Company

has terminated in-store media business (modern trade).

In addition, in order to keep the employees satisfaction at an appropriate level, the Company, in 2016/17, is planning
to adjust the salary levels for the employees to be more competitive with other companies within the same
business industry and/or give scholarships to the children of employees and/or arrange for individual development
plan for certain positions significant for the Company.
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Responsibility towards Consumers

The Company, as a leader of the modem lifestyle media
business, gives importance to the media standard,
especially in terms of safety for media installation and

viewing. The Company has studied, evaluated, and

improved the media’s impact on the consumers
continuously, e.g., conducting safety inspections of
the installed media to ensure that they do not

collapse and endanger the public.

“In the previous year, there was no accident
from the media under the Company’s management.”
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“In the previous year, VGI supported over 10 projects worth
THB 15 million free-of-charge.”

Publicity for and live broadcast of the Bike for Mom Publicity for and live broadcast of the Bike for Dad

event held to commemorate Her Majesty the Queen’s event held to commemorate His Majesty the King’s
83rd birthday 88th birthday

Publicity for the campaigns of Operation Smile Thailand, Publicity for the fundraising campaign of UNICEF to

a foundation which was established to provide surgery help save the children in South Sudan during its
for children with a cleft lip and other facial abnormalities nutrition crisis

all over the country free-of-charge

Publicity for the fundraising campaign to help the Publicity for ways to conserve water for the draught

victims of the earthquake in Nepal crisis
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Social and Community Development

To give back to the community and society, the Company takes part in social and community development by
promoting and providing support to bring civilization to communities so that they are self-sufficiency. In the

previous year, the Company took part in the following projects.
Next Station - Happiness by the BTS Group

This is a main CSR program of the companies within the group of BTS Group which is organised to provide aid to
children and villagers in remote areas all over the country. The BTS Group brings happiness to people by giving
meals, consumer goods and necessities, as well as providing free health check-ups by a medical team from
Vibhavadi Hospital. The key feature of the program is to give away rabbit-shaped piggy banks to children to

promote saving.

“VGI, as a member of the BTS Group, has participated in

the program by sponsoring funds and human resources to

organize recreational events to entertain children in the
areas in an educational way.”




In 2015/16, the BTS Group brought happiness to more than 8
communities or stations.

Station 5
Lion Mahajak 9 Border
Patrol Police School,

Chiang Mai Province

Station 4

Ban Na Lueng School,
Loei Province

Station 7

Ban Nong Daen, Lo Kho Branch,
Kamphaeng Phet Province Station
Nong Bua Ban Wittaya 6 School,

JES— Chaiyaphum Province

........... Station 3
Station é Ban Phi La School,

Wat Tanot School, Roi Et Province

Bangkok

Station 2

Ban Thung Kabin Border
Patrol Police School,
Sa Kaeo Province

\

- Station 8

Ban Lang Ai Mi Border
Patrol Police Learning Center,
Nakhon Si Thammarat Province

1\
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Moreover, from 3 to 5 February 2016, the Next Station — Happiness by the BTS Group program brought 136 students
from stations 1 to 5 to engage in various activities in Bangkok, such as visiting the Children’s Discovery Museum,
riding the BTS, and visiting SEA LIFE Bangkok Ocean World at Siam Paragon.

The 13th sky Clinic

This is another CSR event of the BTS Group, which is organised to let people take care of their health. Free health
check-ups, such as screening for heart diseases and cancer and eye examination, are provided at the sky clinic.
Moreover, there are also seminars to educate people on health issues. The event is sponsored by government-owned

hospitals as well as private hospitals.

“VGI, as a member of the BTS Group, has participated in the
program by sponsoring human resources to provide assistance to
the citizens who receive heath examination.”

During the event from 21 to 24 May 2015, there were more than 800 participants where most of them were in

the 40 to 60 age group.

Vegetarian Food Festival with Nuduan

This is a CSR event of the BTS Group, which is
traditionally oreanised by giving free vegetarian meals
to people at the National Stadium BTS Station for a
period of 3 days to encourage people to refrain from

consuming meat during the Nine Emperor Gods Festival.
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Sky Almsgiving Event

This is a religious event of the BTS Group, which is organised annually. In the previous year, the event was held
on 2 December 2015 where the directors, executives, and employees of the BTS Group, the Department of Traffic
and Transportation, and the general public, participated in the “Tak Bat Loi Fa Maha Kuson” event by giving alms
to 590 monks to commemorate His Majesty the King’s 88th birthday and BTS’s 16th anniversary at the overpass
walkway near the Chong Non Si BTS Station.

Most importantly, in 2015/16, VGI, which has the right to manage marketing service in the BTS Skytrain system,
cooperated with the request of BTSC to vacate 34 spots of commercial space at 18 BTS stations that are under the
management of VGI to build elevators to facilitate the disabled and/or the elderly so that they can have access to
the BTS Skytrain system, which is an efficient, safe, and punctual mode of transportation. Even though vacating
such commercial space affects VGI in several ways, such as loss of THB 10 million each year as income from the
loss of rental of the vacated commercial space, increased cost of approximately THB 18 million for changing the
entrance of the server rooms in the stairs areas (some costs are subsidised by the business partners of the Company),
and cost of approximately THB 3 million for adjusting media structures. It is expected that the installation of the

elevators will be completed within the fiscal year of 2016/17.

>
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“Revenue reduced over THB 10 million per year. Cost increased
more than THB 21 million. All for a good cause of constructing
elevators for the disabled and the elderly.”
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Ffficient Energy Consumption

“With an objective to preserve the environment and save energy to reduce costs”, the Company has

undertaken various energy-saving programs continuously such as the following:

1. Lighting system replacement of the billboards on the BTS stations — With a view to increasing the efficiency
of billboard display and life time and saving costs. In 2012, the Company replaced the fluorescent light bulbs
installed in the static billboards on the BTS Stations with LED light bulbs. A comparison of the specifications of both

lisht bulbs is as shown in the schedule below:

e

LED Light Bulbs

Cost for 3.6 square meters-sized Cost for 3.6 square meters-sized
billboard = THB 2,500 billboard = THB 22,212

Power Consumption/Billboard = 216 watts | Power Consumption/Billboard = 70 watts

Life Time = approx. 10,000 — 12,000 hours | Life Time = approx. 50,000 - 70,000 hours

Average Luminous Intensity Average Luminous Intensity
710 candela/m? 200 candela/m?
Electricity Cost in 2012/13 Electricity Cost in 2015/16
= THB 15.60 million for a total = THB 7.90 million for a total

of 3,254 billboards on 23 BTS stations | of 3,414 billboards on 23 BTS stations

The Company completed the replacement of all fluorescent light bulbs with LED light bulbs in 2013/14 and has
used LED light bulbs for its billboards ever since.

Comparison of electricity units and the number of the Company’s billboards

4000

3000
Electricity Units -

(Thousand) .
2000
- Number of Media Signage

1000
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As for the removed and replaced fluorescent light bulbs, the Company sorted out those that were defective and
hand over the same to the light bulb manufacturer, which has its own department that is responsible for light bulb
waste management and disposal to further dispose of or reuse such light bulbs. As regards the light bulbs that were
in functioning and good condition, the Company gave some of these away for donation and saved some for use

within its office building.
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2. Measures for saving office supplies and energy in the office - VGI promotes saving office supplies and energy

in the office by training its employees to implement various measures such as reducing use of paper in the office
by duplex printing, storing documents in electronic format, reducing color printing, reducing power consumption
by reducing the number of light bulbs, turning on the lights where necessary, and turning off the lights at lunch

breaks, as well as preparing a popup website to promote such campaign via the Company’s intranet.

a VGI’s consumption of energy and office supplies in the previous two years

B8 ? 2014/15 YoY (%)

Income (THB million) sl 3,063.34 -24.96
4 4 \ 4 \ J
Paper Consumption (ream) \@ 2,636 -28.60
[ ~ & & © ®
Electricity Consumption (unit) ; 643,628 -4.03
4 4 \ 4 @
I Ink Color Printing Cost (THB) ¢ 730,100 -20.43
4 4 \ 4 ]
LBIack and White Ink Printing Cost (THB)Q‘ 359,606 -29.63
@ & @

3. VGI Recycle

Since the amount of waste generated in our daily lives

is enormous, which will have an adverse impact on

the environment in the long run, the Company, seeing

the importance of waste management, which will

reduce our problem of waste generation, the

increasing rate of per capita waste generation, the

health issues following mismanagement of waste, has

launched a waste sorting and recycling project within [ﬂS\]ﬂ']Sﬁ'\_'ﬂa §‘[U|ﬁa
the organisation to reduce future waste generation.

Moreover, some waste, if properly managed, can be

recycled for future use, which will not only save

resources and funding, but will be conducive to a pleasant environment for all employees within the organisation

as part of its CSR responsibility and sustainable development in the future.

In 2015/16, the Company has donated (a) clothes and articles obtained from the employees as well as donation
through the VGI Recycle project and (b) clothes, computers, and extra vinyl boards of the Company to
Wat Chaimongkol Prasat Wittaya School, Buriram Province; Punyasan Wat Si Pho Chai School, Ubon Ratchathani

Province; Chaloemphrakiat Health Center, Nan Province; and Baan Nokkamin Foundation.
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Environmental Management

In 2014/15, BTSC, which mainly engages in public

transport and the Company’s important business
partner, received 1SO 14001: 2004 certification for its
environmental management system from Bureau Veritas
Certification (Thailand) Ltd., which shows that the

environmental management system of the BTS Skytrain

is sustainable, eco-friendly, and compliant with the
environmental standards that are legally required.
Therefore, the Company, which has the right to manage

and market the space in the BTS Skytrain system, has

provided written policies and operation manual that is
in line with the ISO 14001: 2004 certified environmental

management system as follows:

L3 L ¢ “
Environmental Issues.| Measures for Environmental Management

Management of

Wastewater “
from the Commercial

Space in the BTS Stations ‘

¥

Prohibition of all entrepreneurs from disposing wastewater
into the drains of the station and/or the Bangkok Metropolitan
Administration’s sewage system to prevent blockage
Regular cleaning or grease traps (at least two times per week)
Development of wastewater treatment system of the
commercial space in the BTS stations

Waste Management

Waste sorting and disposal at the designated location
Using green printing technology for VGI’s media

Noise and Visual Pollution

o))

Measuring and controlling the noise level inside the trains
and on the stations to be in line with the legal requirements
Measuring and adjusting light levels of the BTS multimedia
in line with the airing time so that the light is not too
bright to be visually harmful

Moreover, in 2015/16, the Company, with cooperation from BTSC, organized a course called “Environmental

Education” to educate the employees so that they have a better understanding of the ISO 14001: 2004 certified

environmental management system and doing business under the environmental standard, as well as educating

employees on the rules and procedures for the environment.

A ff;%:
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GRI Index

GRI Aspect Indicator Page Comments
Thai Version English Version
GENERAL STANDARD DISCLOSURES
Strategy and Analysis G4-1 7 a9
G4-2 21 63
Organisation Profile G4-3 8 50
G4-4 10 52
G4-5 Outside Back Cover
G4-6 - -
G4-7 - - For additional information, please refer to Section 3.2
Corporate Information in Annual Report 2015/16
G4-8 10 52
G4-9 25,32 67,74 For additional information, please refer to Section 4.4
Management Discussion and Analysis in Annual Report
2015/16
G4-10 32 74 No employment contract
G4-11 - -
G4-12 10 52
G4-13 - - Not applicable since it is the first report
G4-14 - - For additional information, please refer to Section 4.2
Risk Factors and Section 5.4 Internal Control and
Risk Management in Annual Report 2015/16
G4-15 8, 14 50, 56
G4-16 14, 21 56, 63
Identified Material Aspects and G4-17 10 52
Boundaries ca-18 8.9 50-51
G4-19 9 51
G4-20 8 50
Ga4-21 8 50
G4-22 - - Not applicable since it is the first report
G4-23 - - Not applicable since it is the first report
Stakeholder Engagement G4-24 12-13 54-55
G4-25 12 54
G4-26 12-13 54-55
Ga-27 12-13 54-55
Report Profile G4-28 8 50
G4-29 - -
G4-30 8 50
G4-31 9 51
G4-32 8 50
G4-33 - -
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GRI Aspect Indicator Page Comments

Thai Version English Version
Governance G4-34 18 60
G4-35 18 60
G4-36 18 60
G4-37 12-13 54-55
Ga-44 19 61
G4-45 18 60
Ga-46 21 63
G4-48 8 50
G4-49 6-7 48-49
Ethics and Integrity G4-56 11 53 For additional information, please refer to Section 5.2
Corporate Governance in Annual Report 2015/16
G4-57 21 63
G4-58 21 63 For additional information, please refer to Section 5.2

Corporate Governance in Annual Report 2015/16

SPECIFIC STANDARD DISCLOSURES

Economic Performance G4-DMA 11 53
G4-EC1 25 67
G4-EC3 28-29 70-71
Energy G4-DMA 42-43 84-85
G4-EN3 43 85
G4-EN6 43 85
G4-EN7 42 84
Training and Education G4-DMA 28 70
GA4-LA9 33 75
G4-LA10 28 70
Local Communities G4-DMA 36 78
G4-SO1 37 79
G4-S02 35 7
Anti-Corruption G4-DMA 21 63
G4-SO3 21 63
G4-SO4 21 63
G4-SO5 21 63
Product and Service Labeling GA4-DMA 23 65
G4-PR3 34 76
G4-PR5 25 67

MEDIA SECTOR SUPPLEMENT

Media Sector G4-M1 - -
G4-M2 35 7
G4-M3 35 T
Ga4-M4 34 76

G4-M6 - - On Development
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VGI GLOBAL MEDIA PUBLIC COMPANY LIMITED

9/F, TST Tower, 21 Viphavadi-Rangsit Road, Chomphon,Chatuchak, Bangkok 10900 Thailand.
Tel: +66 2273 8884 Fax: +66 2273 8883 www.vgi.co.th
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